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Dt vdn dé

Trudc xu thé héi nhdp vao kinh té khu viee va thé gidi, nén kinh té Viét
Nam dang ddn di vao xu thé chung ciia nén kinh té thé gidi. Va nhdt la giai doan
hién nay Viét Nam sé bdt dau gia nhdp vao WTO cudi nam 2006, ddy la mét cot
méc cuc ky quan trong trong tién trinh hdi nhdp vao kinh t€ khu vuc va thé gidi
sé m& ra nhiéu nganh, nhiéu co hoi méi cho doanh nghiép Viét Nam. Nhung mot
khi co hdi giao thuong vdi cdc nudc trong khu vuc va thé gidi cang cao thi dong
nghia véi sy canh tranh ngay cang khoc liét hon va cé nghia la cang nhiéu doanh
nghiép phdi doi mdt véi van dé séng con ciia sdn phdm va doanh nghiép. Do do,
doanh nghiép nao xdc dinh duoc chién lugc marketing diing ddn cho sdn phdm
va dinh hudng ro rang, chinh xdc vao doi tugng khdch hang muc tiéu thi sdn
phdm va doanh nghiép doé xdc dinh dugc chd ditng trén thi truong va phdt trién.

Thyc vy, chua liic nao vén dé marketing lai tré thanh chii dé duoc cdc
doanh nghiép, co quan quadn Iy nha nudc, cdc hiép hdi thuong mai quan tam maot
cdch ddc biét nhu hién nay. Do dé, dé tai “Nghién citu thi truong nhém sdn phdm
cham séc da tai Viét Nam va gidi phdp marketing cia céng ty Qudc TE Minh
Viét” duogc thuc hién nhdam gép phan khdm phd thi truong sdn phdm chdm séc da
& Viét Nam va dé xudt mot sé’ gidi phdp marketing phit hgp vdi nganh hang nay.

Muc dich ciia deé tai

Nhdm tim ra nhitng co hdi va khé khdan ma mét sdan phdm chdm séc da mdi
cdn phdi doT mdt khi tham nhdp thi truong Viét Nam. Bén canh do, nghién citu
hanh vi ciia nguoi tiéu ding, doi thii canh tranh dé dé xudt ra nhitng gidi phdp
marketing thich hop gop phdn vao thanh céng cho ké hoach marketing thuc té

cia cong ty.
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Phuong phdp nghién citu
Pé tai dugc nghién citu dia trén co sé 1y thuyét vé nghién citu thi truong
va k& hoach marketing, két hop véi viéc thu thdp thong tin va té chitc nghién ciiu
thi truong bdng phuong phdp dinh tinh thong qua k¥ thudt thdo ludgn nhém tdp
trung va phdng védn chuyén sdu. Bén canh dé, két hop vdi phuong phdp nghién
citu dinh lugng duogc thyc hién bang phuong phdp phdéng van truc tiép thong qua
bdng cdu hdi chi tiét véi doT tuong khdch hang la nit tir 15 ->22 tudi dang séng
tai khu viee thanh phé” Ho6 Chi Minh. Tir do, riit ra nhitng vén dé can quan tém tir
két qud nghién cviu da dugc xit Iy bang phan mém SPSS nhdm dva ra cdc gidi
phdp marketing thich hop.
Y nghia khoa hoc va thuc tién ciia dé tai
Pé tai dugc nghién citu nhdm gép phdan vao thuc tién chudn bi cho ké
hoach thdm nhdp thi truong Viét Nam ciia nhém sdn phdm chdm séc da cong ty
Qudc Té Minh Viét.Két qud nghién cvuu duoc st dung két hgp vdi tinh hinh hoat
dong kinh doanh ciia cong ty, lam co sé d€ dua ra mot sé” dé xudt marketing cho
cong ty
Bén canh do, dé tai nghién citu cé thé lam tai ligu tham khdo déi vdi
nhitng nguoi nghién ciiu marketing hay cdc doanh nghiép kinh doanh trong
nganh hang my phdm va chdam séc da
Két cdu ciia dé tai: Két cdu ciia dé tai ngoai 1oi néi dau va phu luc goém 3
chuong nhu sau:
Chuong 1: Ly ludn co bdn vé marketing. Gidi thiéu so lugc vé marketing,

vai tro cia né trong nén kinh t&. Va nhitng hoat ddéng nghién citu marketing hién
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nay va phuong phdp tién hanh. Bén canh do, ciing dé cdp dén chién lugc 4P
chién lugc sdn phdm, chién luoc gid, chién lugc phdn phdi, chién lugc xiic tién.

Chuong 2: Két qud nghién citu marketing nganh hang chdm séc da tai
Viét Nam ciia cong ty Quéc Té Minh Viét. Néu ré phuong phdp nghién citu va
tom lugc két qud nghién citu vé déi thii canh tranh va hanh vi nguoi tiéu diing
nhu thoi quen sut dung, thoi quen mua hang, hinh dnh nhan hiéu, .. Tiw do riit ra
nhitng vdan dé can quan tam dé diic két lai trong phan tich SWOT

Chuong 3: Gidi phdp marketing cho sdn phdm chdm séc da nhdm tham
nhdp vao thi truong Viét Nam cia céng ty Quéc Té Minh Viét. Néu ro dinh
hudng phdt trién ciia cong ty va dé ra nhitng gidi phdp marketing cho sdn phdm

mdi ciia cong ty

CHUONG I
LY LUAN CO BAN Y. MARRETING
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1.1 MARKETING VA VAI TRO CUA NO
1.1.1 Khai niém marketing
K& tir khi xuAt hién tif nhitng nim diu cda thé ky XX, thuat ngit marketing da
c6 nhiu cdch gidi thich, nhiéu khdi niém khac nhau. Tuy nhién, cé thé chia 1am hai
dinh nghia dai dién cho marketing truyén thong va marketing hién dai
Marketing truyén thdng: bao gdém cdc hoat dong sdn xuit kinh doanh lién quan
dén viéc huéng dong sadn pham hang héa hay dich vu tir nha sdn xuit d€n ngudi
tiéu thu mot cach tdi uu
Marketing hién dai 12 hoat dong clia con ngudi nhim huéng din viéc thdéa min
cdc nhu cAu, mong mudn thong qua trao ddi hang hda
Nhu vay tr tudng chli dao clia marketing trong qud trinh sdn xuét kinh doanh 1a
khdm pha nhu ciu ctia khach hang mot cich triét @€ nhim cung ¢ng hang héa phu
hdp, thda min cao nhat nhu ciu clia khdch hang, chi bdn cdi gi khdch hang cin chi
khong phai ban cdi gi ma nha sin xut kinh doanh c6 sdn.
1.1.2 Vai tro ctia marketing
Doi véi doanh nghiép
Marketing gitp cho doanh nghiép cé thé ton tai 1au dai va vitng chic trén thi
trudng do né cung cAp khd niing thich Gng v6i nhitng thay d6i cda thi trudng va
moi trudng bén ngoai. Thanh cong ciia mdt doanh nghiép phu thudc vao viéc ho
c6 cung cAp ding v6i nhu cau thu trudng, phit hgp véi mong mudn va kh3 ning
mua ctia ngudi ti€u ding hay khong.
Marketing 1a chiic ning quan tri quan trong cua daonh nghiép, n6 déng vai tro
dinh hudng, k&t ndi cdc chitc ning khic nhu sdn xut, ban hang, tai chinh,... theo

chién lugc dé ra.
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Hoat dong marketing gidp cai ti€n va hoan thién hinh dnh, chat lugng, vi th€ canh

tranh sidn phAm cla doanh nghiép. T d6 1am ting gid tri hitu hinh va dic biét 1a

gi tri vo hinh ctia sdn phdm, gép phan ddy manh doanh s ban hang va 1i nhuin

cho doanh nghiép.

Hoat dong marketing khong nhitng xay dung hinh dnh cho sdn phdm cta doanh

nghiép ma con gép phan xdy dung, khing dinh hinh 4nh, tén tudi clia doanh

nghi€p trén thuong truong.

Chi€n lugc marketing ding din s& 12 kim chi nam cho cdc chi€n lugc khdc cla

cong ty, dua cdng ty ti€n d€n muc tiéu hoach dinh mdt cdch hiéu qua nhat trong su

phdi hgp nhip nhing téng thé hoat dong cia doanh nghiép. Ngoii ra, chién lugc

marketing cling gép phan dinh huéng cho viéc hoach dinh chién ludc 1au dai cla

doanh nghié€p.

D6i v6i ngudi tiéu dung

Marketing gitip khiu sdn xuit tao ra dugc nhitng dic tinh hitu ich cho sdn pham,
théa man triét &€ nhu ciu clia ngudi tiéu dung.

Marketing hoan thién kénh phan phdi gitip sdn phim sin sang § moi lic, moi noi,
ngudi tiéu dung c6 thé d& dang tim thdy sdn pham khi c6 nhu cau.

Marketing cung cAp nhitng thdng diép quing cdo nhim cung cip thong tin cho
ngudi tiéu dung vé dic tinh wu viét ciia sdn pham,.

D& v6i xa hoi

Hoat dong marketing gitip ning cao phiic I¢i x4 hoi cia mot qudc gia khi ma nhu

cAu clia ngudi tiéu diing ngay cang thda man triét d€, ning cao mifc song clia xa

A A *A A » » A g ~
héi, ndng cao hiéu qua clia khdu bdn si, ban 1é, van chuyén, kho bai,...
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Hoat dong marketing thiic diy su ning dong ctia doanh nghiép nhim ning cao vi
th€ canh tranh ctia sdn phd&m doanh nghiép & thi trudng trong nudc ciing nhu qudc
t&, do d6 ciling gép phan thiic day sy phat trién ctia nén kinh t&€ dat nudc.
1.2 NGHIEN CUU MARKETING
1.2.1 Phén tich thi truong
Cédc quyét dinh marketing phdi xuit phéat tf nhitng doi hdi khach quan cilia thi
trudng. Do d6, cAn phai phan tich thi trudng bao gdm phan tich quy md, co ciu, su
van dong va cdc dic di€m hanh vi cda thi trudng nhim x4c dinh dugc thi phan
twong doi clia tirng d6i thi canh tranh, xdc dinh thi trudng dugc chia thanh cdc bd
phan nhu th€ nao va thi trudng ting trudng hay suy thodi.
Khdch hang 1a d6i tugng cla cdc hoat ddong marketing can phdi dugc nghién citu
k§ vé tit cA moi mit cia hanh vi ngudi tiéu dung, bi€t dugc nhitng suy nghi va
hanh dong clia ngudi tiéu dung dé c6 cac bién phdp marketing tic dong vao ho dé
ho chon mua sdn phdm cta cong ty.
1.2.1.1 Phan tich cac yé&u t& thuéc moi trudng vi mod
Pay chinh 1a nghién cifu cdc don vi ma hoat dong cta ho c¢6 dnh hudng truc
ti€p dén thi trudng va hoat dong marketing clia cong ty nhur:
A. Céc nha cung cip
Cong ty phdi phan tich dugc tiém luc, ning luc, sic manh, di€m y&u, muc tiéu,
chié€n lugc cda tirng nha cung cip d€ lva chon dugc nha cung ciAp t6i uu cho minh.
Cong ty phai tinh dudc 4nh hudng clia cdc nha cung cip dén hoat dong kinh doanh
clia minh va dua ra dudc tiéu chuin dé lya chon nha cung cAp.
B. C4c d6i thd canh tranh
D6i thli canh tranh bao gdm trudc hét 1a cdc cong ty khdc trong cling nganh

canh tranh véi cdng ty vé cd ngudn luc 1an doanh s§ ban. Cong ty trudc hét phdi phan
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tich dudc ciu tric canh tranh trong nganh. Thong thudng ddi véi mot sin pham cong
ty phdi xdc dinh dugc 4 cAp dd canh tranh sau:
= Canh tranh giita cdc nhin hiéu: Pay 1a sy canh tranh giita nhitng sin phim
cuing loai, cing d4p tng cho mdt nhu ciu, c6 hinh thic sadn phdm gidng nhau,
chi khdc nhau tén goi, nhan hiéu. Pay 1 cAp do canh tranh truc ti€p nhat.
= Canh tranh v€ hinh thitc sédn phdm: DAy 1a sy canh tranh gifta cdc sdn phim
cung loai, cing thod man mot loai nhu ciu clia ngudi tiéu ding nhung c6 hinh
thiic khdc nhau nhu cha't lugng, ki€u ddng, thudc tinh khac nhau
» Canh tranh giita nhitng sdn pham thay thé&: Pay la cdc san pham khdc loai nhau
nhung c6 thé thay thé cho nhau d€ thod min mot nhu ciu clia ngudi tiéu dung.

Py chinh 12 su de doa mdt nganh kinh doanh sdn phim tir nhitng nganh kinh

doanh khac c6 thé thay th&. Pdi khi cAp d6 canh tranh nay lai 13 cAp d6 canh

tranh quan trong nhat clia cong ty phdi d6i pho.
» Canh tranh giita cdc nhu ciu: Do téng s6 chi tiéu cia xa hoi 12 mot con s6 x4c
dinh vi vay khi nhu cdu nay ting Ién nhu ciu khic sé& bi gidm sit. Pay 1a cip

dd canh tranh rong nhat.

Cong ty phai phan tich dugc cdc ddi thld canh tranh vé cdc mit nhu siic manh,
di€m y&u, muc tiéu, ngudn luc, chi€n lugc marketing....Ngoai ra, cong ty ciing phdi
xdc dinh nhitng ddi thd canh tranh truc ti€p, ddi thi canh tranh tiém tang,...

Thong thudng cdc doi tha canh tranh c6 chi€n lugc tuong tw nhu cong ty 1a doi
thd tryc ti€p va nguy hi€m nhat.

C6 thé tin dung thdi cd trong phan tich d8i thl canh tranh nhu: C6 thé sit nhip
hay lién két dudc v6i cdc d6i thli canh tranh trong nganh d€ dua ra dudc nhitng gia tri
c6 stic thuyé&t phuc d6i véi ngudi tiéu dung. Trong mot sd trudng hdp, ¢ thé 14i nhitng

ngudi canh tranh roi khdi nganh.
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Vi du, mot cong ty hang khong c6 thé mua mdt cong ty hang khong khic dé
ting stic manh canh tranh. Mot clia hang thuc phadm st dung chi€n lugc ha gid hang
ngay ma ngudi canh tranh khong thé theo dugc.

C. C4c trung gian marketing

Céc trung gian marketing bao gdm cdc nha bdn buodn, ban 18, cic t6 chic dich
vu nhu tu vAn, nghién ctfu marketing, ngin hang ,cong ty tai chinh bdo hi€m....tham
gia vdo qua trinh marketing ctia cong ty, giip cong ty tim ki€m khéch hang va tiéu
thu sin phaAm. Cong ty phdi nghién cttu k§ vé cdc trung gian dé c6 lua chon va st
dung ho t8t nhat trong hé thdng marketing cia minh trén thi trudng. Cong ty can phai
phdt trién cdc tiéu chudn lya chon trung gian marketing thich hop.

D. Céc phuong tién thong tin dai ching, cdc t8 chiic xa hoi...

Céc hoat dong marketing clia cong ty phdi nghién citu cic t& chic nay d€ tim
ki€m su Ging ho va st dung ho trong hoat dong xtc ti€n trén thi trudng cho cdc hoat
dong 4nh hudéng d&n du luan nhu van dong ling h...
1.2.1.2 Phan tich c4c y&u t6 thudc vé moi trudng vi mod

Nhitng y&u t6 vi moé bao gdm kinh t€&, chinh tri, phdp luit, vin hod, xa
hoi..Pay 1a cdc yéu td va lyc luong c6 dnh hudng sidu rong dén tit cd cdc cong ty
tham gia vao thi trudng, ching ton tai hoan toan khdch quan nim ngoai sy ki€m soat
clia cdc cong ty.

Trong phan tich mdi trudng nay, can phdi nghién citu cd thdi cd va nguy co ddi
v6i kha ning dat muc tiéu. Thdi co marketing thudng xudt hién khi nhitng thay ddi
trong moi trudng dem lai nhitng nhu cAu méi can dugc thod man. Nguy cd c6 thé 1a su
khan hi€m cdc ngudn luc, nhu cau gidm sit hay canh tranh quyét liét.

E. Moi trudng kinh t€
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Nén kinh t&€ va sy thay ddi ma né cling mang lai cdc thdi cd vd nguy co
marketing.

Vi du, cdc nhan t& nhu mitc lam phat va tha't nghiép cao c6 thé han ch&€ quy mo
ctia thi trudng va c6 thé dnh hudng dé€n viéc mua sim cdc sin pham cao cip. Nhung
trong ciing thdi ky, cdc nhan t6 nay c6 thé tao ra thdi co thuan 1i d€ phat trién cdc
dich vu cho thué ddi véi nhitng sdn phdm cao cip hodc phdi phat trién cic loai sdn
phim gi4 ré hon.

F. Moi trudng vdan hod xa hoi
Céc gid tri nay thay ddi cham, nhung khi chiing thay ddi thudng dem lai nhu cau
vé cdc sdn phdm va dich vu mdi.
Vi du: Su thay doi quan diém vé su bén vitng cla cdc gia dinh 16n dua lai co hoi
phét trién cdc phuong phdp sinh dé k& hoach t&t hon.
Ngugc lai cdc gid tri vdn hod x4 hdi cling tao ra giéi han cho cdc hoat dong
marketing.
Vi du: Nhu ciu x4 hdi trong bdo vé mdi trudng di 1am chinh phli mot s& nudc yéu
cau tit cd cdc loai 6 td sdn xudt ra phdi c6 mic tiéu thu xing thap va khi thdi it.

G. Moi trudng chinh tri — luédt phdp

Moi trudng chinh tri bao gdm quan di€m, thé ché& chinh tri, hé théng quin 1y vi
md va cdc phdn Gng clia cdc t6 chic xa hdi, quan ching va cédc td chic khic. Cac yéu
t0 nay hoat dong gdy dnh hudng dén diéu kién kinh doanh, hinh 4nh ciia cdc cong ty
va 1ong trung thanh clia ngudi tiéu dung. Do d6, cdc yé&u to chinh tri thudng tao nén sy
on dinh hay bi€n dong ciia thi trudng.

H. Moi trudng phap luat
Mbi trudng phap luit bao gdm cdc bd luit clia trung uong va dia phuong nhim

bdo vé canh tranh kinh doanh 14n quyén 1di clia ngudi tiéu dung. Luat phdp phdn 4nh

13 Trang



cic quan di€m chinh tri xa hdi va trude hét dinh huéng vao diéu chinh cdc hoat dong

kinh doanh.

1.2.2 Mot s6 hoat dong nghién citu marketing chi yéu hién nay va phuong phap

ti€n hanh

L.

Mot s6 hoat dong nghién cifu marketing:

Nghién citu thi trudng: Nhim x4c dinh quy md, co cidu va tdc do ting trudng
clia thi trudng, x4c dinh thi phan clda tirng cong ty..

Nghién cttu hanh vi cia ngudi ti€u dung: Nghién citu mdc dd wa thich san
ph?fm, thdi do, théi quen mua, dic diém khdch hang.....

Nghién cttu sadn pham: Phdt trién va thi nghiém y tudng sin phdm mdi, thir
nghiém nhin hiéu, bao géi, so sanh ddnh gid cic sdn phadm canh tranh...

Nghién cttu gid ban: Phan tich chi phi, phin tich gia canh tranh, phan tich muc
dd nhay cdm vé gia cla ngudi tiéu dung...

Nghién citu phan phdi: Phan tich cdc trung gian thuong mai hién c6, dinh gid
cdc kénh phan phdi hién cé, phan tich cdc di€m ban trong titng khu vuec...

Nghién cttu hoat dong xic ti€n: Phan tich théi quen ti€p nhin thong tin cla
khach hang, xdac dinh thong diép quang cdo, xdc dinh phudng tién quing cdo hiéu
qua ...

Phuong phédp nghién cttu marketing

Trudc hét cin xdc dinh so qua cdc loai dit liéu cin thu thap, gidi thich vin tit xem
nhitng thong tin can thi€t s& dugc thu thap ra sao. Xdc dinh ngudn thong tin & day
tiic 12 nhitng chd cung cip thong tin nhu 13 cdc 4n phim nha nudc, hd s cong ty,
ho#ic ban thin con ngudi. Néu trong nghién cttu c6 st dung céc thudc do nhu thai
dd clia ngudi tiéu dung thi cdch thic tao ra cdc thudc do d6 cling phdi dé cap dén,

xdc dinh k§ thuat nghién citu va phan tich mdc dd phi hop clia chiing doi véi qua

14 Trang



trinh nghién cttu. Ban chit clia van dé nghién cttu c6 thé cling quyét dinh loai k§
thuat st dung, ching han nhu phan tich nhin t&, phdng van siu, phdng van tip
trung.

BIEU PO 1: NAM GIAI POAN CUA QUA TRINH NGHIEN CUU

Xéc dinh vin dé€ va muc tiéu nehién ciu

A 4

Lap k& hoach neghién cttu

\ 4
+ Xt 1¥ dit liéu nehién cdu

\4

B4o cdo k€&t aud nehién cidu

- Xdc dinh vAn dé va muc tiéu nghién ctu

Bu6c dau tién trong qud trinh nghién cttu 12 x4c dinh mot cdch chinh xdc muc tiéu
clia cudc nghién citu 1a gi? thong thudng ngudi ta thudng dua ra nhitng tinh huéng
dé phdng van cdc nhan vién, xem lai cdc so dd tai liéu dong thdi tra ctu nhitng
thong tin hién c¢6 dé€ tim ra nhitng van dé cin nghién ciu. 0 cudi giai doan nay can
phdi bi€t dugc van dé€ hién tai 12 gi, bdn chit cla né ra sao va nhitng ciu hdi gi
cAn tim ra cu tr3 10i.

- Lap k& hoach qu4 trinh nghién cttu

Giai doan nay la hét sic quan trong bdi vi né xdc dinh viéc nghién citu sé la
nghién ctu ai, cdi gi, khi nao, § dau va nhu th& nao?

Can x4c dinh dit liéu can phdi thu thap. Dit liéu 12 so sd liéu, tinh hinh dit kién vé
mdt vin dé can nghién cttu. C6 hai loai dit liéu chi y&u dé 1a dif liéu so cap va dit

liéu thit cap.
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Dit liéu so c4p 1a nhitng dit liéu ma thu thap tir nhitng ngudn thdng tin nhim muc
dinh phuc vu cho qu4 trinh nghién cttu. Pay 1a dif liéu thu thip 1in dau tién, truc ti€p
tr d6i tugng nghién cifu.

Dit liéu thit cAp 12 nhitng thong tin ma trudc d6 da tirng dudc thu thap cho mot s&
muc dich nghién cttu. Néu dy 4n nghién cifu doi hdi phai c6 nhirng dit liéu so cap thi
truSc hét cAn phai gidi quyét nhitng van dé sau:

Biing c4dch nio d€ thu thip dudc nhitng dit liéu d6?
Luong du trif cAn thi€t s& 12 bao nhiéu?
Nén st dung nhitng thuc do gi va bing cach nao dé€ kiém tra mic
d6 trung thuc cua nhirng dit li€u d6?
Ai s€ thi€t k& cdc thudc do va sé& thu thip nhitng dit liéu?
Nhitng dit liéu nay sé dugc thu thip & dau? trén pham vi qudc gia
hay trong vung, trong dia phuong; ...?
Ciéc dit liéu sé dudc thu thap k€ tir khi ndo va sé& dugc thu thip
trong bao 1au?
Bén canh x4c dinh nhitng dif liéu can thi€t, mot k€ hoach nghién cttu ciing phai
xdc dinh lai mot cdch cu thé, phuong phap phan tich dit liéu, cdc budc clia qud
trinh phan tich va gidi thich nhitng dit liéu cling nhu 12 k&t ciu clia ban bdo cdo
cudi ngay. Chinh vi vdy, mot k& hoach nghién citu cung cip dé cudng cho viéc
phoi hdp va quén 1y toan bd du 4n nghién cttu. Khi modt k& hoach nghién ciu
da dugc xdc dinh cu thé va diy dd thi ciing 14 ldc ma chi phi cho du 4n da dugc
du todn xong.

- Thyc hi€én dy d4n nghién ctru
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Céc cong doan & day bao gdm viéc chuén bi cho viéc thu thap s6 liéu. Chinh &
giai doan nay k&€ hoach nghién citu dugc dua vao thuc thi. Cong tic chuin bi 16 rang
12 phu thudc vao loai dif liéu cAn phai thu thip va phuong phép thu thap dif liéu

D&i v6i nghién citu so cAp. Cac cdu hdi va bang ciu hdi cAn dugc ki€m tra va
thAm dinh k§ cang. Viéc chudn bi cho viéc diéu tra qua dudng buu dién cAn nhitng
cong viéc nhu 13 Iva chon mAu in bang hdi, cAn nhic vé ki€u ddng phong bi ciing nhu
buu dién s& dung d€ chuyén thu. PSi v6i viéc phdng van bing dién thoai hoic phdng
van tryc ti€p thi ngudi ta cAn quan tAm dén viéc nhu mau ghi chép cla ngudi phdng
van, nhiing ngudi chi dan va viéc 1ap k€ hoach cho phdng van.

P6i v6i viéc thu thap dit liéu thit cap thi lai phdi quan tAim dén viéc cdc doan
ghi chép dit liéu va nhitng chi dAn d6i vdi chiing. Trudng hdp thu thip nhitng dit liéu
thuc t&€ thi di€u hét siic quan trong 12 phai thu dugc va ghi chép dugc so lugng tdi da
clia nhitng thong tin can thiét trong gi6i han vé mit thdi gian, chi phi cho phép clia
ngudi duge phdng van. Pong thdi viéc ddnh gid ding d6i tugng nghién citu sé& dit ra
cd nhitng van dé vé mit 1y ludn va thuc tién do vdy cd muc dich nghién cttu 1an
nhitng gi6i han cla nhitng dif liéu dudc thu thip déu phdi dudc gidm sdt mot cdch chit
ché.

1.3 San phdm va bao bi
Quyét dinh nhin hiéu: 12 mdt bo phan thudc vé ban chit clia sdn phAm va nhin
hiéu c¢6 khd ning ting thém gid tri cia sdn phdm. Trong chi€n lugc marketing cho
ba't ctf sdn phdm nio, viéc tao dung nhin hiéu la van dé chii y&u trong chién lugc.
Viéc phat trién mot san pham c6 nhan hiéu trén thi trudng ddi héi phai dau tu dai
han rat nhiéu cho quing cdo, xic ti€n, bao bi,.. Nhin hiéu 12 mdt bi€u tugng phic

tap. N&u cong ty chi xem nhin hiéu 12 mot cdi tén goi thi cdng ty dd bd qua nhiéu
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diém c6 thé€ khai thdc tir nhdn hiéu sin phﬁ'm nhu nhin manh vao thudc tinh hay
1gi ich hay gia tri hay vian héa hay tinh canh, ...
Quyét dinh bao bi sdn phaAm: Bao bi 13 mdt cong cu marketing c6 tiém Iyc. Néu
bao bi dugc thi€t k& t6t, né c6 thé tao thuin tién cho ngudi tiéu diing va lam ting
gia tri cia sdn phadm. D€ thi€t k&€ bao bi hiéu qui nha sdn xud't phdi x4c dinh vat
liéu thich hgp, kich thu6c, hinh ddng, mau sic,... tit cd phdi hdoa hgp véi nhau. Sau
d6, phai dugc qua nhiéu cudc thir nghiém vé k§ thuit, vin chuyén, hinh ding, mau
sdc,...
Pinh gid san phaim

Muc ti€u dinh gia
- Pinh gid d€ dat dudc 1¢i nhuan muc tiéu trén von diu tu
- Dinh gi4 nhiim 6n dinh gi4 va 1gi nhuin
- Pinh gia d€ dat dugc phan thi trudSng muc tiéu
- Dinh gid dé ton tai, tao cong an viéc lam
- Dinh gia @€ danh dugc 1gi thé hoic tranh khdi canh tranh
Tuy nhién, mdt s6 cong ty mudn gianh thi phan 16n nhat d€ thu 1gi nhuin trong
thdi ky sau nhd hiéu qud kinh t&€ theo quy mo va vi th€ din dau thi trudng. Vi
muc tiéu nay, ho dugc dinh gid thdp d€ ting lugng ban. Ngudc lai khi cong ty dit
muc tiéu phdi nhanh chéng thu hdi vé vdn dau tu va t6i da hod 1i nhuan.
Trong trudng hdp, doanh nghiép thira ning luc sdn xuit, thi€u cdng #n viéc lam
gi4 ban cin dinh thap chi cAn bl vao chi phi bi€n d6i va mot phan chi phi c6 dinh
trong thdi ky nhit dinh. Khi nhu ciu thi thi trudng phuc hoi gid sé dudc diéu chinh
lai.
Cong ty ¢ thé dinh gia thap d€ ngin chin ddi thi canh tranh hodc dinh gid bing

vdi d6i thi canh tranh d€ 6n dinh thi trudng.
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Phuong phép dinh gia
O Dinh gia theo chi phi

Pinh gid cong chi phi: ddy 12 phuong phdp don gidn nhit. Phudng phdp
dinh gid nay dudc tinh dva trén chi phi sin ph&m cong thém mot phan 1gi
nhuén tiéu chuén.

Pinh gid theo 1¢i nhudn muc ti€u: phuong phdp nay dva vao phéan tich
hda von. Nha sdn xuit phdi xem xét cdc mic gid khac nhau va u6c dodn
san lugng hoa von, kha ning vé lugng cau va 1gi nhuin don vi sdn phim

0 Dinh gi4 theo ngudi mua: dinh gi4 theo sy nhan thitc cda khach hang vé sin
phdm. Cong ty st dung cdc bién khac trong hdn hgp marketing xay dung gia tri
trong tim tri ngudi ti€u dung. Cong ty phdi kham pha viéc nhin thdc gid tri ciia
ngudi tiéu dung ddi vdi cdc sadn pham ctia ddi thi canh tranh

O Dbinh gid dya vao canh tranh

Pinh gid theo mic canh tranh hién hanh: dya vao gid cda d6i thi canh
tranh va it chd y vao chi phi cling nhu ciu trén thi trudSng. Cong ty cé thé
dinh gid bing, cao hon hay thdp hon mot chit so v4i ddi thi canh tranh.

Pinh gid dau thiu kin: cong ty s& dinh gid dwa vao du tinh viéc dinh gid
clia doi thii canh tranh hon 1a chi phi va ciu trén thi trudng

Nhitng 4nh hudng clia moi trudng dén cdc quyét dinh gid

> Canh tranh: Nha quén tri marketing can phdi xem xét nhitng nhin t6 nhu s&
lugng doi thi canh tranh, quy md cta ddi thi canh tranh, khu vuc c6 doi thi
canh tranh, cdc diéu kién d€ ra nhap nganh cong nghiép, mic do phu thudc doc
clia cdc doi thli canh tranh, s6 lugng san phadm dugc cdc d6i thi canh tranh, cd
cAu gid cla ddi thli canh tranh, cdc phdn ng trong lich si clia cdc doi thd canh

tranh v6i nhitng thay ddi vé gid,...
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» Cdc luat 1€ ctia chinh pha: viéc ¢6 dinh gia thuc chat 1a khong hgp phdp, nhitng
ngudi bdn khong c6 bat ky cam k&t nao véi nhitng d6i thi canh tranh, cdc thi
doan dinh gid d&i trd 12 bi cAm, gi4 phan biét 1am han ch€ sy canh tranh hoic
dudng nhu 1am thiét hai d&€n sy canh tranh 1a bi cAm, dinh gid xic ti€n nhu 1a
quang cdo hgp tdc, va gid wu ddi cho nha phin phdi vé ban chat 13 khong hgp
phdp nhung néu ngudi ban chdp nhan cdc khodn tién trg cAp v6i di€u kién cin
xting nhau, cdc ludt 1é€ cla chinh phd,....

» Quy trinh dinh gid

B1: Chon lwa muc tiéu gid ci: Cong ty c6 thé theo dudi nhitng muc tiéu vé gid ca

nhu sau:

P& tdn tai
PE€ t6i da héa 1gi nhuin
T6i da héa sy ting trudng clia doanh thu
P& thu hdi von nhanh
DAn diu vé chit lugng sdn phim
B2: X4c dinh nhu cau: Cédc y€u t6 dnh hudng dén sy it nhay cdm vé gid vi
+ Tinh dic trung sin phadm
+ Kh4ch hang khong chi y d&€n chat lugng cia san phdm thay thé
+ Chi tiéu khi mua sin phAm nay thdp hon thu nhap cia khiach hang
+ S4n pham c6 chat lugng, uy tin cao hon va mang tinh doc quyén.
+ M&i mtc gid ma cong ty dua sdn pham ra thi trudSng déu 4nh hudng dén
mtc cau thi trudng
B3: Ué6c lugng chi phi
Téng phi = Pinh phi + Bién phi

Dinh phi: Chi phi khong thay ddi theo sin lugng sdn xuat
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Bién phi: Thay ddi truc ti€p theo sdn xuat
B4: Phan tich chi phi, gid cd va sdn phd&m cta d6i thi canh tranh
Cong ty cAn c6 mic chuin vé chi phi, gid ¢4 va sin phd&m clia minh so sdnh vdi chi
phi clia d6i thii canh tranh dé€ bi€t dugc minh c6 dang hoat dong & mitc 1gi thé vé chi
phi hay khong
Cong ty cAn biét vé gid cd va chat lugng sdn pham cla dbi thi canh tranh dé
chiing ta c¢6 thé st dung né nhw mau chdt co ban d€ dinh gid cho sdn phim ciia cong
ty
Cong ty st dung chi€n ludc gid cd d€ tao vi tri cho sdn phAm ctia minh so v&i vi tri
clia sadn pham ciia ddi thd canh tranh
B5: Chon phudng phap dinh gid
Miic 141 dinh truéc
Muc tiéu hoan von
Gia tri dugc nhan thic
P&i thd canh tranh
B6: Chon gid cudi cing
1.5 T8 chic phan phdi
Bao gdm lya chon, thiét k€ cdc kénh phan phdi, di€u khién cdc kénh hoat dong
va quan 1y phan phdi vat chit. Hé thdng t& chitc kénh phan phdi c6 thé chia thanh 3
dang chinh
> Kénh phin phdi truyén thdng: bao gdm cdc nha sdn xuit, ban budn, ban 1& hoat
dong doc 1ap nhau dé tim ki€m kh3 ning t6i da héa Idi nhuin mdt cich riéng 1é
cho dii diéu nay cé thé gidm Igi nhuin cho tdng thé. Khong mot bén nio cé thé
ki€m sodt cdc thanh vién con lai cling nhu khong cé nhitng rang budc vé vai tro va

trach nhiém trong gidi quy€t cdc tranh chap
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> Hé thong kénh phan phdi doc gdm nha sidn xuit, mot hay nhi€u ngudi bdn si va
mdt hay nhi€u ngudi ban 1 hoat dong nhu mot hé thong thdng nhat. Luc lugng
chii dao c6 thé 12 ngudi sdn xudt, ngudi ban si hay ngudi ban 1. Hé thong
marketing doc ra d5i vdi tinh cdch 13 mot phuong tién ki€m sodt clia ciac kénh va
ngin ngira xung dot giita cdc thanh vién trong kénh khi ho theo dudi nhitng muc
ti€u riéng.

- Hé thong kénh phan phdi ngang: trong hé thong kénh phan phdi ngang, hai hay
nhiéu cong ty khong c6 lién hé v6i nhau trong ciing mot ciAp ciia kénh phan phdi
lién két lai v6i nhau dé theo dudi cic co hdi marketing. Thong qua sy hdp tdc nay,
ho c6 thé lién két vé tai chinh, ning lvc sdn xuit, ngudn luc marketing ma mot
cong ty riéng 1é khong cé dugc.

- Hé thdng da kénh: V&i sy phat trién cda kénh phan phdi ciing nhu sy xuat hién
cda nhiéu phin khic tiéu diing, mot s§ cong ty sit dung hai hay nhiéu kénh phin
phdi @€ ti€p can véi mot hay nhiéu phan khiic

b€ thiét k€ mot hé thdng kénh phan phdi, yéu ciu phdi phin tich nhu ciu
khach hang, thi€t 1dp muc tiéu kénh phan phdi, nhan dang nhitng kénh phin phdi
chinh c6 thé Iya chon va ddnh gi4 ching.

Sau khi cong ty dd x4c dinh thi trudng muc tiéu va tao vi tri sdn phAm mong
mudn, ti€p theo phai lwa chon kénh phan phdi thich hgp. Doanh nghiép phai nhan
dang nhitng kénh phan phdi chii y€u vdi nhitng yé&u t6 sau:

- C4c hinh thitc trung gian hi€én c6 trén thi trudng
- S0 lugng trung gian & mdi cip clia kénh

- Quyén va lanh dia clia nha phan phoi

- Dich vu va trach nhiém tuong hd 1an nhau

1.6 Xiic ti€n khuy&n mai
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Bao gdm tip hop cdc hoat dong truyén thong vé san pham va cong ty ra thi

trudng nhu quing cdo, khuyén mii, quan hé véi cong chiing, ban hang c4 nhan va

marketing truc tiép.

Mot vai 1di thé va bat 1di cla cdc cong cu quing cdo va khuyé&n mai

0 Quéng cdo:

+

+

Ldi thé:

C6 thé xic ti€n v6i nhiéu khach hang trong cling mot thdi gian.

Chi phi khd thap cho mdi lan quing cdo

R4t 8t trong viéc tao ra cac hinh dnh vé nhin hiéu.

Tinh ning ddng va su phong phi clia phuong tién d€ lua chon cao; c6 thé dat
dudc nhiu loai muc tiéu xic ti€n bdn hang.

Bat lgi

Qudng cdo cho nhiéu khich hang khong phai 1a khach hang tiém ning

Tinh trong thdy dudc cao lam cho quing cdo trd thanh mot muc tiéu clia cdc chi
trich marketing

Thoi gian quang cdo xudt hién thudng ngin ngui

Céc khdch hang thudng dé dang va nhanh chéng ling quén quéng cdo

O Ban hang cd nhan

+

Lgi thé
C6 thé 1a cong cu xic ti€n bdn hang c6 stic thuyé&t phuc nhit; cdc nhan vién
ban hang c6 thé 4nh hudng tryc ti€p d€n hanh vi mua hang
Cho phép trao d6i thong tin hai chiéu
Thudng can thi€t cho cdc san pham ky thuat phic tap
Bat 1gi

Chi phi cao cho mdi giao dich
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+ Piotao bdn hang va tao dong cd thiic ddy c6 thé rat tdn kém va khé thuc hién

+ Bén hang c4 nhin thudng c6 mot hinh dnh kém 1am viéc tuyén dung luc lugng
ban hang kho khan

+ Cdc dai dién bdn hang tdi c6 thé 1am tén thuong dé&n viéc ban hang ciing nhu
cong ty, san phadm, va hinh 4nh ctia nhan hiéu

Xic ti€n ban hang

Ldi th&: Mot phuong phap rit tot d€ gidm gid ban trong thdi gian ngin nhim

khuyé&n khich nhu cidu. Cé nhiéu cong cu xtc ti€n ban hang &€ lwa chon. C6 thé c6

hiéu qua dé thay d6i nhiéu hanh vi ngudi tiéu ding. C6 thé dé€ dang két hgp véi
cdc cong cu xtc ti€n khué&ch truong khéc.

Bat lgi

+ C6 thé anh hudng tdi cdc khach hang trung thinh ban dau v&i nhin hiéu day ho
nhét day kho véi gid ré hon nhung chi thu hiit thém khach hang méi.

+ C6 thé chi 4nh hudng ngdn han. Viéc sit dung qud nhiéu cong cu xtc tién ban
hang c6 lién quan dén gid ca c6é thé gay tdc hai cho hinh 4nh nhin hiéu va 1gi
nhuin.

+ C4c doi thd canh tranh dé dang bt chudc cdc xic tién ban hang ¢6 hi€éu qua

Xi4c dinh ngan sdch quing cdo: hau hét cic cdng ty quyét dinh chi
bao nhiéu cho quing cdo thong qua mot s6 phuong phap :

- Ty 1& % doanh s6 ban hang.

+ Qudng cdo 1a can thiét d€ tao ra doanh s ban hang

+ Ty 1& % cin danh cho quing cdo dé tao ra doanh sd trén mdi ddng doanh
thu 12 cin thi€t

+ Ty l& phan trim dugc diéu chinh dé dang va c6 thé dudc cdc nha quan tri

khac biét
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- Chi phi cho mdi don vi sdn phdm. Gain giéng phuong phép trén 12 cdch x4c dinh

ngin sich quing cdo theo lugng tién c6 dinh dugc chi cho quidng cdo cho mdi

don vi san pham hy vong ban dudc.

Khuyé&n mii 13 tdp hdp cdc bién phap c6 thé lam ting lugng ban ngay lap tic

nhd tao ra dudc mot 10i ich vat chat bd sung cho ngudi mua.

> Khuyén mai cho ngudi tiéu dung

+

+

+

+

+

+

Xiic ti€n ding thit sin phaAm

Gidi thiéu mot sin phdm mdi hodc dudc cdi ti€n

Khuyé&n khich stt dung lai hodc ngudi tiéu diing nhiéu hon clia nhitng ngudi
dang st dung

Lam cho khdch hang dén céc clra hiéu ban 1é nhiéu hon

Ting tdng s6 ngudi st dung clia mot sdn phadm da c6

D61 phé véi d6i thi canh tranh

> Khuy&n mii cho ngudi ban

+

+

+

+

Ting luong hang hod ton kho clia nhitng ngudi ban lai
Pat dudc sy trung bay va nhitng hd trd khic cho sdn pham
Cai thién sy phan phdi sdn phim

Chi€m dugc chd bay hang tdt hon va nhiéu hon

Xay dung ngin sich xic tién

- Theo kha ning tai chinh clia cong ty: dua trén co sG ngdn sich ma cong ty cé

thé chi dugc.

- Theo phan trim doanh thu: ngin sich thudng dugc thi€t 1ap § mot mic phan

trim doanh thu do d6 chi phi sé thay d6i theo kha niing ctia cong ty.

- Theo d6i thl canh tranh: thi€t 1ap ngan sdch 1am sao cin bing véi doi thl canh

tranh

25 Trang



- Theo muc tiéu va nhiém vu: dua trén viéc xdc dinh cdc muc tiéu cu thé, quyét
dinh nhitng nhiém vu d€ dat nhitng muc tiéu ndy va udc dodn chi phi dé thuc
hién nhiém vu dé.
1.7 Mot s6 bai hoc kinh nghi¢ m

Viéc nghién cttu marketing c¢6 thé hd trg tich cuc qua trinh ra quyét dinh, sau
day 12 mot s& vi du vé su trg gitdp clia nghién citu marketing ddi vSi su phat trién
chi€n lugc marketing.
1.7.1 Cong ty KODAK Eastman

Cong ty nay di tirng bi gidm doanh s6 ban do dé cAn phdi vach ra mot chién
lugc d€ gidi quyét tinh hinh nay cong ty biét dudce ring mdi nim, cdc nha nhi€p anh
nghiép du 1am hdéng trén 2 ty tAm 4nh nén cong ty yéu ciu cic chuyén gia xem xét
10.000 tAm &nh d€ xem cédc nha nhi€p 4nh da 1am sai & ddu. Nghién ctfu nay da din
dén mot s6 y tudng vé mdy dnh dang dia ma c6 thé lam gidm di gin mot nia trudng
hop ngdm sai hodc chop non ( qud nhanh). Chi€c mdy 4nh dang dia nay da trd thanh
mot trong nhitng sdn pham thanh cdng nhat cia KODAK trong lich sif.
1.7.2 Cong ty keo M&M

Nhiim xdc dinh trong lugng phit hdp cho sidn phim ctia minh, cong ty keo
M&M di ti€n hanh mot cudc thit nghiém 12 thing & 150 cita hang. Trong dgt thir
nghiém cong ty da thay ddi kich thudc ctia nhitng thanh keo nhung van giit nguyén
gid. K&t qua 12 & nhitng clra hang ma kich thuéc keo ting 1én, doanh s6 bdn ting 20-
30%. Sau két qua clia cudc nghién cifu, cong ty da quyét dinh thay ddi hiu hét loat
san pham ctia minh.
1.7.3 Cong ty xe Mercedes

Khi cong ty xe Mercedes 1an dau tién thAm nhdp thi trudng M§, né da ti€n

hanh cudc nghién citu ngudi tiéu dung. Nghién citu da chi ra ring ngudi M§ mudn cé
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chi€c xe c6 gid tri va chat lugng, dong cd, ki€u ddng cling nhu sy hoat dong mang tinh
dic thi, riéng biét. Py chinh 12 c¢d s d€ lua chon cic ki€u xe dua vao thi trudng My
dong thdi né ciling 4nh hudng dén cdc quing cdo tifc 12 nhan manh vao nhitng dic tinh
that clia xe hdi 12 thdi phdng su that.
1.7.4 Cong ty American Express

Cong ty nay da tirng thdt vong vi né da tirng khong thu hit duge khich hang la
nit gidi. Vay 1a cdng ty ti€n hanh nghién ctu thi trudng trong d6 tao diéu kién cho
mdt nhém nit thio ludn vé thé tin dung. That t&, ho rdt quen thudc va dinh gid cao
thé tin dung tuy nhién c6 mot s it ngudi cong nhan c6 st dung thé nay. Nguyén nhin
12 do trong nhiéu nim, ngudi ta da chi trong hoat dong khuyé&ch truong vao dan 6ng
hon 1a phu ni.

Cong ty Pepsi

Nam 1998, Pepsi gidi thieu mot loai Cola dn ki€ng mdi goi la Pepsi One, véi
muc dich 4m chi ring thic udng nay chi ¢é 1 calori. Sau khi dau tu hang triéu USD
vao nghién ctu, phat trién, thi€t k&. Cudi cing mot chit ngot nhan tao Ace-K dugc co
quan quan ly thifc 4n va dugc phaAm M§ chdp nhan. Sau d6, thi€t k& lon v6i ddng vé
bén ngoai mau bac, chi€c lon khong nhin manh tir “Pepsi” ma ndi 1én mot chir
“ONE” 16n in hoa mau den chay doc 1én than lon nhung khong gidi thich rd rang day
12 mot loai Pepsi dn kiéng. K&t qua 12 18 thdng sau, Pepsi One chi ¢6 0.8 % thi phin,
chua bing mot nira k&t qua du dodn. Do d6, d€n dau nam 2000, cdng ty cai ti€n bao bi
va thong diép quing cdo nhan manh vé chit ngot dot phd “Ace-K” ¢6 tdc dung dn
kiéng. Ngudi tieu dung khong con 1an 10n gitta Pepsi One va Pepsi nita.

Cong ty bia YES
Tru6c khi cong ty bia YES gidi thiéu sdn phdm md&i bia cao cAp, két qua nghién

ctu thi trudng cho thdy 80% khdch udng bia trong cdc quan nhiu cao cap déu dianh
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gid cao vé& huong vi cling nhu miu mi clia sdn phAm mdi. Tuy nhién, sau d6 loai bia
cao cAp ndy hau nhu khong tiéu thu dudc.

Thuc t&€ cong ty bia nay da khong thanh cong trong chién dich gidi thiéu sdn
phdm bia cao cdp mdi vi ho di st dung mot hé thdng phan phdi khong phit hgp. YES
12 mot nhin hiéu bia ndi ti€ng trén thi trudng so v6i cdc san phdm bia binh dan. Khi
tung ra sdn pham bia cao cAp, YES di st dung cdc kénh phin phdi cli (von ding dé
phin phdi loai sdn phdm binh dan). K&t qua 1a khach hang binh dan thi khong chap
nhin sidn phim gid qui cao con khdch hiang cao cip thi khong ti€p can dudc véi sin
phim.

Nhu viy, gid dinh ban diu ctia YES cho ring san phdm 13 y&u t& duy nhat c6
4nh hudng dén viéc tiéu thu san pham 13 sai. Thong tin ma nghién ciu thi trudng cung
cAp trong trudng hgp nay c6 thé ding thuc t€ nhung khong ddp Gng dudc nhu ciu

“x4c dinh chi&n lugc marketing phit hgp cho sdn phdm mdi”

Nghién citu thi trudng c6 vai trd quan trong trong viéc cung cAp thdng tin gitip phat
hién cdc cd hdoi marketing, nhitng nhu cau chua dugc thda min cta khiach hang, nhitng
mdi de doa tir d6i thii canh tranh, thi trudng,....Khi d6, cdc nha quin tri marketing s&
st dung nhitng thong tin ma nghién cttu thi trudng cung cip dé dua ra cdc quyét dinh
thich hop vé gidi phdp marketing nhu phdt trién sdn phAim mdi nhu thé ndo dé ddp
ting nhu ciu cla khach hang, lam cdch nao xay dyng chudng trinh truyén thong hiéu
qua d€ dem dén thdng tin sin phdm cho ngudi tiéu dung, xdy dung kénh phan phdi

. nhu th€ nao d€ sdn phdm d&€n dugc moi mién clia dit nuéc mot cdch nhanh chéng
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nhit, dinh gid sdn phAm nhim vao phan khic thi trudng véi ddi tugng khich hang

muc ti€u da dinh vi.

Cong tdc chuidn bi mot k&€ hoach marketing ddi hdi phdi suy xét d€n pham vi cd ban

ctia mdi chinh sdch ma con phdi dé cip tSi sy phat trién cia cac chi€n lude cd ban

trong mdi P. K&t qud clia qué trinh k&€ hoach hod marketing 1a nha quin tri c6 mot k&

hoach marketing hoan chinh. Bao gdm cdc muc tiéu, cdc chi€n ludc, cdc bién phap va

céc cong viéc phdi thyc hién trong mot thdi ky nhi't dinh bao gdm:

- Phan tich boi cAnh marketing: Phan tich nhitng s6 li€u lich sit lién quan dén thi
trudng, san phadm, canh tranh, phan phdi va cdc y&u t& moi trudng vi md

- Phan tich nhitng co hodi va van dé: Thdi cd va nguy cd clia thi trudng va mdi
trudng marketing, di€m manh va di€m y&u cla cong ty d6i v6i sin pham hién tai
va nhitng vin dé dit ra.

- Muc Tiéu: X4c dinh nhitng muc tiéu chli y&u ma k& hoach mudn dat dugc vé
kh&i lugng tiéu thu va 1di nhuan...

- K& hoach marketing: TAp hop cdc nguyén tic va dinh huéng din dit hoat dong
marketing ctia cong ty trén thi trudng trong mot thdi ky nhit dinh. Bao gdbm xdc
dinh cdc ndi dung chi y&u nhu thi trudng, muc tiéu, dinh vi sin phdm, chiing loai
san pham, gid, hé thong phan phdi, lyc lugng ban, dich vu, quing cdo, khuyén

mai...
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CHUONG I

NGHIEN COU THI TRUONG NGANH HANG CHAM SOC DA TAI

VIt T NAM CUA CONG TY QUOC Tf. MINH YIET

2.1 GIGI THIEU CHUNG VE CONG TY QUOC TF MINH VIET

2.1.1 Théng tin s lugc vé cong ty

Cong ty TNHH Quoc T€ Minh Viét 1a cong ty 100% von nudc ngoai dude
thanh 14p ngay 16/5/1996 va diat nha may tai A/p Tram Bom, xa Tan Phu
Trung, huyén CtG Chi, TPHCM d€ sin xudt cuén phim, may dnh va gidy mau
mang nhan hi€u Fuji.
Niam 2000, cong ty mS rong dau tu sdn xudt cdc loai binh sita, binh nudc biing
plastic cho tré em mang nhan hiéu Pigeon.
Nim 2001, cong ty dau tur sdn xui't thém m§ pham cho tré em mang nhin hiéu
Pigeon nhu diu gdi, sita tim, phan thom, phin sdy,.. danh cho tré em.
Trong nim 2006, cong ty sé dau tu phat trién thém nhém hing m§ phim va
chim séc da mang nhan hiéu KAILA bao gém sifa rita mit, sita tim va phin
trang di€m.
Cong ty Minh Viét ¢6 vin phong & dai dién § TPHCM, Ha Nbdi, Cin Tho, Pa
Nédng nhu sau:
+ Vian phong dai dién tai TPHCM:

99- 107 Bach Van, P.5, Q.5, TPHCM

Tel: 8366759 Fax: 8366760
+ Chi nhdanh Ha Noi:
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40 Liéu Giai, Ba Pinh, Ha Noi
Tel: 8349735 Fax: 7625177
+ Chi nhdnh Ba Ning:
25 Nguyén Vin Linh, Pa Ning
Tel: 656679 Fax: 656680
+ Chi Nhanh Can Tho:
228M Tran Hung Pao, Can Tho
Tel: 833303 Fax: 833304
= Td&ng s6 nhan vién 1am viéc tai cong ty 13 1.000 nhan vién trong nim 2004 va
du kién sé& ting 1én khodng 1.200 ngudi trong nim 2005.
2.1.2 Mang luéi phan phdi ciia cong ty
- Mang lu6i phan phdi ctia nganh hang phim 4nh FUJI
e Thanh phd Hd Chi Minh: 104 lab Fuji
e Ha No1: 102 lab Fuji
e Da Nidng: 22 lab Fuji
e Can Tho: 36 lab Fuji
Va bao phii 80% céc ctta hang phim 4nh trén toan qudc

- Mang Iu6i phan phdi cia nganh hang tiéu dung em bé Pigeon

. Hé thong nha phan phdi trén toan qudc cia nganh hang tiéu ding
e Mién Bic : 10 nha phan phéi
e Mién Trung : 15 nha phan phdi

e Thanh phd H6 Chi Minh : 5 nha phin phdi

e Dong bing sdng Clru Long : 10 nha phin phdi
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e Tdng cdng, cong ty di c6 40 nha phan phdi bao phii hang trén 57 tinh
thanh trén tdng s6 64 tinh thanh trén toan Viét Nam vdi tong s6 cilra
hang bao phi khodng 60.000 cita hang trén toan qudc.

. Bao pht hé thong siéu thi trén toan qudc
» Thanh phd HS Chi Minh:
+ Hé thong siéu thi Coop mart Cong Quynh, Pinh Tién Hoang, Nguyén
Dinh Chiéu, Nguyén Kiém, Xa 15, PAm Sen
+ Thuong x4 Tax
+ Heé thong siéu thi Big C Pong Nai, Big C Mién Pong, Big C An Lac
+ Hé thong siéu thi Maxi mark 3 thdng 2, Maxi mark Cong Hoa
+ Hé thong siéu thi Metro Binh Phid, Metro An Phud
» Can Tho
+ Coop mart Cin Tho
+ Metro Can Thd
= Ha Noi
+ Heé thong siéu thi Fivi mart 1, 3, 5
+ Siéu thi Vincom
+ Hé thong Siéu thi Intimex 1, 2, 3
+ Heé thong siéu thi Marko 1,2, 3
+ Heé thdng siéu thi Vinaconex 1, 2, 3
+ BigC
+ Metro Thing Long
2.2 NGHIEN CUU TONG QUAT TINH HINH THI TRUONG SAN PHAM
CHAM SOC DA TAI VIET NAM

2.2.1 Phuong phap nghién ciu
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= Nghién cttu va thu thip cdc thdng tin thit cip tir cdc ngudn

thong tin sdn c6 trén thi trudng nhu:

+ Dit liéu cong bd clia nién gidm thong ké.

+ Ciéc két qud diéu tra, nghién ctfu, cdc bai bdo dugc ding trén bio, tap chi,
website, ...

. Nghién ctitu dinh tinh biing phuong phdp phdng van chuyén sau
véi cdc ngudi ban 1&, nha phan phoi, cdc chuyén gia trong linh viyc marketing. D6
nhu 12 mot cudc trao d6i, khong dua ra tdt cd cdc cAu hdi theo mot trinh tu nhait
dinh. Thay vao d6, cAu héi chi mang tinh chit dinh huéng d€ din dit va khuyén
khich ngudi trd 18i néi mot cach tu do nhung ciing xoay quanh pham vi chi dé
nghién cttu. Cudc phdng van dugc ghi Am laj va phan tich rit ra k&t qua.

. V6i phuong phap nghién cttu dinh tinh phdng van chuyén siu,
mau nghién cfu nhu sau:

+ Nha phan phdi sin phAm hang tiéu ding & TPHCM: 4
+ Ctta hang ban hang tai 2 chg 16n 8 TPHCM: 4 (Mbi chg phdng van 2 clra hang)
+ Gidm doc marketing hang tiéu dung: 2

->Quy m6 miu: N =10

2.2.2 Nhifng van dé rit ra vé tinh hinh thj truong nganh hang chim séc da

2.2.2.1 Téng qudt vé tinh hinh thi trudng

. Dan s6 tré, dan sd nit cao va ting trudng nhanh: Nim 2005,
dan s6 Viét Nam udc tinh khodng 82 triéu ngudi véi ti 1& ting dan 1.2% mdi nim.
Viét Nam Ia qudc gia tré v6i 71.3% dan s6 trong do tudi 16 d&€n 65 véi sy gia ting

trung binh khodng 3% mdi nim (theo bdo cdo ciia GS, WB nam 2005). Trong d6
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dan s& nit chi€m 50.8% trong tdng din s6, dan sd nit & thanh thi, tudi tir 16->24

chi€m 19% ctia tong dan sd nit (GSO 2005)

Su phat trién kinh t€ cao: Nhitng nim gan day, Viét Nam tirng
buSc cdi cdch kinh t&€ trén nhiéu mit va dat dudc nhitng thanh cdng vé su phat
trién clia né bao gém su gia ting Téng sin lugng ndi dia (GDP), xuit — nhap khiu,
von dau tu tryc ti€p. Piéu d6 khi€n Viét Nam trd thinh mot trong hai quic gia
phét trién nhanh nhit Chau A (sau Trung Qudc).

Su tiéu ding hing m§ phdm va chim séc da: T nim 1998 d&n nim
2005, tdng doanh s& hang my phidm va chim séc da ting 100%. Tuy nhién, chi phi
trung binh cho mit hang nay tinh trén dau ngudi van thap, khodng 4 USD so vdi 20
USD tai Thai Lan. Pi€u nay dudc du dodn ting theo su gia ting vé mic song clia
nguoi Viét Nam.

Ti 1& dan sd 1a nif cao trong d6 binh quin chi phi v& my phim va
chim s6c da con thdp trong khi miic sdng clia ngudi dan gia ting 12 nén tdng cho
su phat trién nganh cong nghiép m§y phdm va chim séc da, khi€n Viét Nam 13 mot
ndi tiém ning cho cdc nha diu tu nu6c ngoai trong tuong lai.

Thi trudng hang chim séc da & Viét Nam hién nay rat
phiic tap va khé ki€m sodt. Phu thudc vio noi ban, ngudn goc sdn phdm va chat
lugng, gid ca sin pham rat khac nhau. Hién nay, thi trudng c6 thé dudc chia thanh
4 phan khuc chinh nhu sau:

+ San pham nhap khiu (tir cdc qudc gia phdt trién): Phan 16n cdc loai sdn pham
c6 ngudn gdc tir Phiap, My, Nhiat va Han Qudc nhu Renova, Cifure, Lancome,
Kose, Lamy, Amore, Christian Dior, Shiseido ... dang dudc phan phdi bdi chudi
clra hang trung bay va gidi thiéu san pham hoic cdc nha phan phdi doc quyén.

Nét dic trung chinh cda phan khiic nay 13 gid cao, sdn phAm chat ludng tot,
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danh cho phu nit trudng thanh, c6 thu nhap, dién vién, ca si, ngudi maiu, ngudi
sanh diéu la nhitng khach hang thuong xuyén ctia phan khdic nay. Hién nay,
phan khic nay chi€m khodng 5% thi trudng, nhung né sé& c6 thi phan 16n hon
khi thu nhap binh quan ctia ngudi tiéu dung gia ting.

+ Céc san phdm thudc cdc cong ty lién doanh: P6 13 cdc sin phim dudc san xuit
tai Viét Nam dudi su cAp phép sit dung nhan hiéu ndi ti€ng trén thé gii. Ngudi
ti€éu dung quen thudc vd6i cdc nhan hiéu nhu Sunsilk, Clear, Hazeline, Pond’s
(Unilever), H & S, Rejoice (P & G), Palmolive (Colgate-Palmolive),
Enchanteur (Unza), Debon, EzUp, Essance (LG Cosmetics) va nhitng nhan hi¢u
khdc. Véi gid cad hop 1y, chit lugng sdn phim tSt, phan khic nay hién chi€m
khodng 25%-30% thi trudng, muc ti€u la gidi nit c¢d thu nhap trung binh hoidc
twong ddi thAp. Thuc t&€ ddy 1a phan khiic tiém ning nhat vi thanh phan cé thu
nhap trung binh — thap chi€m thi phan 16n nhat (60% - theo GSO 2005)

+ Sin pham noi dia: Pai dién cho phan khiic nay 1a cdc cong ty m§ phim va
chim s6c da ndi ti€ng hién nay nhu Cong ty My pham va chim séc da Sai
Gon, Lana, Lan H3o (Thorakao), .. Chit lugng sdn phadm cda nhitng cong ty
nay c6 thé chip nhan dudc nhung gid lai ré hon nhiéu so v6i cdc sdn pham lién
doanh. Thém vao d6, viéc sit dung nhitng nguyén liéu truyén thong lam ndi bat
1én 1gi thé clia cdc cong ty my phim va chim séc da ndi dia thudc phan khic
nay. Tuy nhién, thi trudng ndy kha nhd - chi€m khodng 5%, va phdi d6i mit
v6i nhitng nha dau tu nu6c ngoai 16n. Thi trudng muc tiu chinh clia phan khiic
nay 1a ngudi tiéu dung thu nhap thip & khu vuc ndi thanh va ngoai 6.

+ Hang buon lau va hang gid: Py 1a phan khiic m§ phim va chim séc da 16n
nhit va phifc tap nhat tai Viét Nam, udc tinh chi€m khodng 60% -65% thi phan

bao gdm hang liu, hang nhdi va cdc sidn phim kém chat lugng khic. Cédc
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ngudn nhap khiu chinh 12 Trung Qudc, Thdi Lan va Campuchia. Chat lugng
clia loai sadn pham nay rit khé ludng va khong thé ki€m sodt. Bén canh do,
hang gid rat phd bi€n va rat khé phan biét bing mit thudng. C4dc sadn pham nay
thudng dudc 1am rat giong hang that, tinh vi vé miu ma bao bi, thi€t k&€ va lai
c6 gid ratré (chi bing 10% so véi gid clia hang that)

- Theo B0 y t&, chit lugng clia hang chim séc da rat khé ki€m sodt.
Biing nhiéu phuong thiic, nhiéu hing m§ phim va chim séc da khong cé dia chi
sdn xuat ro rang. N6 gy ra con s6 bénh nhan méic cdc bénh vé da liéu ngay cang
ting theo mdi nim.

2.2.2.2 Su canh tranh cta cdc cOng ty trong nganh hang
Nhitng cong ty hing chim séc da nudc ngoai hién dang chay dua d€ danh thi phan
trén thi trudng Viét Nam, 12 dau hiéu t8t cda mot thi trudng tiém ning. Trong mot
thdi gian dai, hang chim séc da dugc xem nhu loai hang xa xi doi véi hau hét
ngudi Viét.

Nhin ra ring day 12 mot thi trudng day tiém ning, cdc nha sin xudt ndi ti€ng tai
nudc ngoai bao g6m L’Oreal, Revlon, Lancome, Avon, Vichy, Shiseido, va
Maybeline... di tdn cong vao thi trudng nay. Hing US Maybeline 1a hing my
phdm va chim séc da nu6c ngoai ddu tién di dua cdc san pham clia cong ty thim
nhip vao Viét Nam. Tuy nhién, né da khéng thanh c6ng nhu mong dgi vi cdc sdn
phim ctia Han Qudc va Nhat Bdn dugc ngudi tiéu diing wa thich hon.

Mot vi du 13 cdc sdn phdm tir Hin Qudc, chi€m 34% thi phan. Sy thanh cong nay
12 nhd vao cdc nd lyc quing cdo truyén hinh va gid cd sdn pham phu hgp. Pay 1a
mot xu huéng mdi vé viéc st dung sdn phaim Han Qudc bit chude theo cic dién
vién, ngudi mau Han Qudc trong ngudi Viét Nam, tao nén sy thanh cdng cla cdc

san phAim Han Qudc tai Viét Nam.
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Rhoto Metholatum, mot trong nhitng cong ty Nhiat Bidn dau tién nhim vao phin
khiic gi6i tré (son dudng moi, sin phAm chdng mun...). Dua vio cdc sadn phadm dic
thit vdi uy tin ctia cdng ty trong linh vic dugc pham va cdc chudng trinh quing céo
khuyé&n mii tich cuc, cdc san phdm clia cong ty dudc ngudi tiéu ding chd y va st
dung nhiéu.
DP&i v6i thi trudng m§ phdm va chdm séc da cao cAp, Shiseido Nhat Ban, mot
trong nhitng sdn phAm din diu dd md chudi cta hang tai HA Noi vi TP.HCM
nhim ddnh vao tAm tri clia ngudi tiéu diing vé hinh 4nh sdn pham. Sy thanh cong
cia Shiseido 1a dat dudc vi tri cao vé loai haing m§ pham va chim séc da cao cip
va sy ham thich cda ngudi tiéu ding vé nhin hiéu sin pham nay. Céng ty nay
chua 1an ndo tham gia vao cdc hdi chg trong nudc nhung thay vao d6 ho lai td chic
céc dgt tu van cho cdc khdch hang rat thudng xuyén.

Gan diy, su xudt hién cda hai cong ty 16n tai thi trudng Viét Nam dé ban sin

phdm ctia minh theo phuong phdp ban hang truc ti€p dé 13 nhin hiéu Oriflame

(Thuy Pién) va Avon (M¥)

+ Oriflame dd chao hang lin dau tién vao ndm 2003, cho d&€n nay né da cé
khodng 8.000 thanh vién 12 nhitng ngudi tinh nguyén bdn sin phim nay dén
ban bé va ngudi thin cia minh. Mang 1u6i ctia né da phat tri€n nhanh chéng
tai Ha Noi, noi c6 sd luong ngudi tiéu diung chudng cic sin phaAm ngoai nhip
cao. Ldi thé chii y&u clia Oriflame 12 sdn phaAm dudc nhip tir Thuy Pién, sdn
phdm chat lugng tt, nhiéu ching loai, gid cd hop 1y va 16i nhuin cao ddi véi
cdc thanh vién, ngudi tv vin. Nhitng sdn phdm méi gan day dudng nhu da 16i
cudn dugc nhiéu phu nit Viét Nam, 12 nhitng ngudi thim chi khdng cé kinh

nghiém trong viéc ban hang my phim va chim séc da.

37 Trang



+ Tuong ty Oriflame, Avon Chau A Thdi Binh Duong da chi tiéu hét 3 triéu USD
dé xdy dung nha mdy tai Binh Duong. Trong tudng lai, Avon sé& chay dua cling
véi Oriflame vé gid cd va 1di nhuin cao cho cdc thanh vién thudc mang ludi
cta no.

Tuy nhién, so sdnh vdi cdc cong ty nudc ngoai ké trén, Unilever ndi bat 1én 1a
cong ty thanh cong nhat tai Viét Nam vdi hon 50 nhdn hiéu noi ti€ng va chi€ém
40% thi phan vé sin phdm chim séc da.
Thi trudng ting nhanh vé nhu cau va quy md
Su that 1a khi mifc s6ng clia ngudi tiéu dung dudc cdi thién, trinh do dan tri ting
cao, thi nhu ciu vé hang m§ phim va chim séc da dic biét 1a cic mit hang chim
séc da ciing ting theo. Lic ndy, m§ phdm va chim s6c da khdng con dudc xem
nhu loai hing xa xi, cao cAp ma dan trd nén phd bi€n va quen thudc. Moi ngudi
mudn thodt ra khdi mic séng thudng nhat, dudc xinh dep hon va dugc chim séc
tot hon.

Trong nim 2005, tdng thi trudng hang m§ phdm va chim séc da 1a 5,094 ty dong

(tuong duong 35 ty USD) véi mitc do phat trién ting 19% so vdi nim 2004, cao

hon Indonesia 17%, Thai Lan 9%, Trung Qudc 8% va adn B 5%. Pay 1a 1y do

khi€n nhiéu cong ty m§ phdm va chim séc da da gia nhap thi trudng Viét Nam dé
d6n nhin cd hoi dau tu.

Bi€u dd dudi diy cho thdy toc do ting khd cao clia thi trudng hing m§ phim va

chim séc da trong nim 2002 — 2003, dic biét 1a trong gidi tré (15 dén 25 tudi) —

thi truéGng muc ti€u chinh
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BIEU PO 2: QUY MO VA TOC PO PHAT TRIEN THI TRUONG CHAM SOC DA

I Total
I Age 15-25
100
90
80 /o
70 L2 o
60 l

S

20 7
10 ~
0,

Year 2000 2001 2002 2003 2004

Téng doanh s6°(2003) = 5.094 ty dong
(Nguén: Bdo “ Nhip cau” 11/2004)

Thi phan
Theo nghién cttu gin day, cong ty my pham va chim séc da Han Qudc gin nhu da
chi€m hét thi trudng tang 16p ngudi tiéu dung thu nhap trung-thdp, 25% trong s6
dé 1a ngudi tiéu dung do tudi tir 20 d&€n 49, chi y&u & thanh thi, chi c6 5% 13 ngudi
song & khu vuc nong thon.
Hién nay, Unilever 12 don vi din diu vé thi phan hang m§ phim va chim séc da
va cdc sdn phdm cd nhan khédc véi 19% thi phan, trong khi d6, m§ phdm va chim
séc da Han Qudc chi€m khodng 34% va Nhat Bian 20%, Esseance (LG) dang din
dau vé mit hang phan trang di€m trén thi trudng.
Nhitng 1gi thé quan trong nhit cta Unilever 13 s& von khdng 16, chuong trinh
quing cdo — khuyé&én mai lién tuc va c6 dau tu quing cdo va khuyé&én mai 1én.
Trong khi d6, di€m manh cta LG 12 viéc tp trung quing cdo c6 phong cdch riéng
biét, chid trong vao viéc 1am ndi bat ich 1¢i vé mit cAm xidc hon 14 dic tinh sdn
phd&m va mang 1u6i phan phdi.

Thi phan hing m§ phdm va chim séc da dugc thé hién trong bi€u d6 dudi day
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BIEU PO 3: THI PHAN THI TRUONG CHAM SOC DA 2005

B Unilever
O Korea
B Japan
O Others

(Nguon: Bdo “ Vietnam News” 27/3/2003)

Phan khiic gi6i tré (tir 15 — 25 tudi)

Bi€u d6 du6i day cho thdy dwa vao dd tudi viéc st dung m§ phadm va chim séc da
(cht y€u Ia sita rira mit, sita tim, kem chdng mun, son dudng moi) dugc ting 1én
kh4 nhanh: khodng 30% (tir 15-16 tudi) d&n 70% (17-19 tudi) va dat dat d&€n con s6
90% (trén 19 tudi).

BIEU PO 4: NHU CAU CHAM SOC DA (THEO TUOI)

%
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80 ~ 7
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60 - /
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0 w w
Age 15-16 17-19

(Neuon: Bdo “ Sai Gon tiép Thi” 21/10/2004)
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Tai Viét Nam, thi trudng ngudi tiéu dung tré dudc chi y dau tién bdi cong ty
Rohto Mentholatum vao nim 2000 vdi viéc tung ra san phdm Lips-Ice. Trong nim
2001, su xuat hién ctia Hazeline (sita rifa mit) va Essance (phan trang di€m) cling
v6i mot s6 cdc nhin hiéu khdc dd khién thi trudng tr§ nén so6i dong va lam cudn
hit cidc nha sdn xudt hing my phdm va chim séc da. Cho d€n hom nay, c¢6 hon 20
nhin hiéu m§ phadm va chim séc da chim séc da ndi ti€ng nhim dé&n thi trudng
nay nhu Essance, Hazeline, Biore, Pigeon, Liplce, Laneige, ...

Theo nhu Ong Mai T4n Diing, Gidm d6c kinh doanh céng ty My phdm va chim
séc da Lan Hio, 30% doanh s& clia Cong ty phu thudc vao phan khiic gidi tré.
“Pay l1a nhém dd tudi c6 nhu cau tiéu ding cao nhung ki€n thic vé sidn phim lai
thap, 90% thu cla ngudi tiéu dung gii vé cho ching tdi can dudc tw van vé cdch st
dung sdn pham lai niim trong do tudi nay”

D6i véi gidi tré, 4nh hudng ciia ban be, phim anh, tivi, c4c tap chi thdi trang va
mua sim, bdo chi,.. 12 nhitng y&u t§ quan trong 4nh hudng dé€n thdi d6 mua sim
cua ho.

Su thay ddi nhan hiéu tiéu diing nhanh chéng 13 dic tinh clia phan khiic ndy, chinh
vi vy n6 khi€n cho thi trudng hang m§ phd&m va chim séc da da that sy thu hit
céc nha sdn xudt mdi.

Mau sic va bao bi (nhiéu mau sic, vui vé, manh mé) 1a nhitng y&u td quan trong
hon so v&i ban chat clia sin phdm, vi dd tudi nay khong doi hdi vé cdc thanh phan
chim séc da dic biét nhu ngudi 16n tudi. Bén canh d6, ngudi tiéu diing nay ciing
doi hdi sy quing cdo don gidn hon ngudi 16n tudi. Trong khi ngudi 16n tudi doi hdi
vé cdc mén qua c6 gid tri, gidi tré thudng thich nhitng mén qua ‘ting ngay’ nhu d6

choi dé thuong, hay vé ca nhac v.v.
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Véi nhu cau ting nhanh, thi trudng nay trd nén cé tri€n vong tot trong nhitng nim
tGi.
2.2.3 Nhifng van dé rit ra vé doi thi canh tranh chinh
2.2.3.1 Cong ty Unilever Viét Nam
Vién phong chinh: Central Plaza, Tﬁng 10, 17 Lé Duén, Quan 1, TPHCM
bién thoai: 08-8236607 Fax: 08-8236634
Website: www.unilever.com
Nha mdy: 3 nha mdy chinh, 1 nha mdy tai Ha N6i, 1 nha mdy tai Ca Chi, 1 nha

mdy tai quan 9, HCM

Lich si hinh thanh: Tai Viét Nam, Unilever bit dau hoat dong kinh doanh tir nim
1995 v6i von dau tu 120 triéu USD duéi 3 cdng ty lién doanh chinh 13 Lever Vietnam
lién doanh véi Elida P/S, Unilever Bestfoods, Lever Vietnam, chuyén sidn xuit céc
san phé’m chdm séc téc, cham séc da, cham séc vé€ sinh cd nhan va gia dinh. Elida P/S
chi bao gébm nhitng sin phaAm chim séc ring miéng trong khi Unilever Bestfood
chuyén vé sdn xuit thifc in va thifc uéng. SO lugng nhian vién 3.000 nhin vién lam
viéc toan thdi gian.

Lgi the

La mot cong ty kinh doanh nganh hang tiéu dung hang dau th€ gidi véi nhitng hd

trg manh tif cOng ty me.

Viéc lién doanh v6i nhitng cdng ty Viét nam trong thdi gian dau v6i muc dich nhan

dugc nhitng hd trg tit chinh phd Viét Nam

Bao gém nhitng nhin hiéu toan ciu

Hon 10 ndm thanh 13p tai thi trudng Viét Nam

Ngudn tai chinh vitng manh
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D061 ngii nhin su chuyén nghi€p

Danh phan khic thi trudng trung binh chi€m 60% trong dan s6 Viét Nam

San pham chi't lugng véi gid hop ly

Bat lgi

Bo mdy cong kénh, khé quin 1y

San phdm chim séc da canh tranh tryc ti€p

Nhan hang Bao bi‘ Loai Kich ¢c& | Thanh phin Gia (VND)
Sita rta mat| | 4 | Tuyp 250 LAS,  Grycerin, | 11,000
Pond’s 50g Polime, parafin, | 24,000
Vitamin B3,
Vitamin E
Sita ria mat Tuyp 25g Chi€t xuat thién | 8,000-9,000
Hazeline nhién, scrub, LAS,
water 16,000-
50g 17,000
Sira tim Lux Chai 200ml | LAS, sodium | 18,000-
benzoate, 22,000
fragrance, water
Sira tim Dove Chai 100ml | LAS, sodium | 11,000
250ml | benzoate, cream, | 25,000
400ml | fragrance, water 36,000
Stta rira mat Tuyp 20mg Milk cream, LAS, | 8,000
Dove fragrance, water
50mg 22,000

NN A A 2 s R
Doanh s6 va toc do phat tri€én

V6i tdc do ting trudng 74%/ nim (1995 -> 2001) va dd déng gép 900 ty VND cho
ngin sich qudc gia. K& tir 2002, téc d6 ting trudng clia cong ty ting d€n 100%. Pén

nim 2004, doanh s& Unilever u6c dodn dat dugc 70 triéu USD/nim, trong d6 nhém

san pham chim séc da chi€m khodng 50% téng doanh s&.
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Thi phan
Vi gidi tré tir 16->24 tudi, Hazeline din diu vé sdn phim sita ra mit va sita dudng
thé (28% va 37%). Trong khi d6, Dove din dau vé sita tim (26%) va Pond’s din diu
nhém san phim kem dudng da mit (27%)
Thi truGng muc ti€u
Unilever nhim vao thi trudng nhém d6i tugng trung binh va thap, khu vuc thanh thi va
ban thanh thi. Hazeline:15 -> 26 tudi, Ponds & Dove:20->45 tudi, Lux: 20 -> 35 tudi
Pi€m manh
Unilever 12 mot trong nhitng cong ty hang tiéu diing 16n nha't thé giGi véi ti€ém luc
von va nhitng thuong hiéu ndi ti€ng the gidi.
Unilever da xay dung hé thong phan phoi hiéu qud trén toan quoc v6i khodang 350
nha phan phoi va hon 150.000 ctra hang bdn hang.
Sttc manh tdng thé v&i nhitng chi€n dich quing cdo va khuyén mii khdng 16
(Ngan sdch quing cdo va khuyén mii chi€m khodng 40 -> 50% tdng doanh sd)
Khong ngitng ddi mdi va phat tri€n sin phAm phi hdp v6i ngusi tiéu dung.
Piém yé&u
Mic di da da dang héa sdn phdm nhung Unilever ciing con thi€u nhitng m§ pham
lam dep nhu phan trang di€m, son mdi, mascara,...
K& hoach tuong lai — D§y manh hoat dong xa hdi tir thi€n, hoat ddong PR
Bén canh viéc duy tri vi tri din dau trén thi trudng, Unilever c6 k& hoach tip trung
hon vao hoat dong xa hoi tu thién trong tudng lai. Unilever da y thic dudc vai tro
x4 hoi trong sy phat trién cong ddng. P&n hién nay, Unilever da bd ra 70 ty Viét
Nam d3 tham gia nhitng hoat dong xa hoi, chli y&u trong chim séc sitc khde, gido
duc, phat trién xa hdi, bdo vé thién nhién,.... Cong ty phdi hdp chiit ché véi bd y

t&, bo gido duc va ddo tao dé thuc hién rat nhiéu chuong trinh tir thién va hoat
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dong xa hoi nhu P/S bdo vé nu cudi Viét Nam bdSi ngin siach 1 tri€u USD hang
nim nhim gidm thi€u 40% nguy cd siu ring cho tré em dudi 5 tudi, phong chdng
dich tiéu chdy v6i nhian hang VIM huéng din cdch vé sinh trong gia dinh, cong
cong, phong chdng bénh phong dudc thuc hién bdi nhian hang Lifebuoy phdi hdp
véi vién Pasteur, ...

Tai trd cho gidi thudng, chuong trinh ca nhac dugc duy tri va phat trién gi tri vin
héa Viét Nam, tai trg hoat dong thé thao nhu gidi béng chuyén bai bién

Trong k& hoach 5 nim tir 2001 d&€n 2005, Unilever cam két s& déng gép 2 triéu

USD hang ndm cho hoat dong tir thién va phét tri€n cong ddng

2.2.3.2 Cong Ty LG-Vina
Vin Phong: Tang 5", Harbor View Tower, 35 Nguy&n Hué., Quin 1,
Thanh phd HO Chi Minh

bién thoai: 08-9141947 Fax: 08-9141954
Lich s& hinh thanh: Cong ty lién doanh m§ phim LG-Vina dugc thanh 1ap vio
thang 10 nim 1997 bao bdm 2 mang hoat dong ddc 1ap: Debon (m§ phdm) vdi vin
phong tai 35 Nguyén Hué, Quan 1 va nhém sidn pham chim séc gia dinh c6 vin
phong tai 2 Melinh point, Quan 1. Nha mday dit tai khu cong nghi€ép Nhon Trach
vdi cong sudt 2.747 triéu sdn phAm mot nim.
Loi thé
Nhin hiéu Han Qudc dang dudc wa chudng tai Viét Nam
Téc dong clia nhitng phim Han Qudc dnh hudng s& thich tiéu dung va thdi trang
cta gigi tré Viét Nam
LG xuat hién tai Viét Nam ciing kh4 1au

Von dau tu 16n
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Bat lgi
Khong c6 bat1gi cu thé

Muc tiéu cla cOng ty
Phit trién LG theo huéng “Tén ctia sdn pham lam dep hang diu”. Duy tri thi trudng
ndi dia, xuat khau Trung Qudc, Cambodia va Malaysia

Doanh s&
Téng doanh s& clia LG Vina udc dodn khodng 35 triéu USD béi tdc dd phat trién
trung binh 30->40%/nim (Cao hon Unilever). Trong nim 2003, toc do ting trudng clia
phan trang di€ém Essance ting d&én 110% so v&i nim 2002

San phidm
San phAm m§ pham LG Vina chia lam 2 mang chinh: S&n phdm chim séc da (Sita rira
mit, kem dudng da, sita dudng thé, sita tim,..) va sin phim trang di€m (Phan trang
diém, son moi, mascara,...). Trong s cdc sdn ph?fm chim s6c da, mot ntra doanh so tir
san pham nhap khiu nhu Isa Knox, Lacvert.. mot nita thudc vé sdn phdm sin xuit ndi
dia nhu Essance, Debon, Ez’up and Double Rich.

San pham canh tranh truc ti€p

Nhan hiéu | Bao bi Loai Kich ¢ | Thanh Gia
phan VND
Phin trang Hop 13g Vitamin E | 88,000
diém
Essance
Phin trang Hop 13¢g Portulaca | 297,000
diém SPF 24
Lacvert Pearl
powder
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Thi phan

Trong nim 2003, m§ phim chi€m 6% thi trudng Viét Nam va u6c dodn 8% nim
2004

Cong ty dinh huéng chi€m 15% thi trudng phan khic trung binh va 40% thi trudng
phan khiic cao cap

Essance din diu thi trudng d6i v6i phan khic thi trudng phan trang diém, v6i gan
50% thi phan. Trong nim 2004, phan d4u dat chi tiéu 3 triéu USD cho phan khiic
sdn phadm nay

Thi trudng muc ti€u

Phu nif thanh thi, thu nhap cao, phu nit trung ni€n: Lacvert, Isa knox

Phu nit thanh thi, thu nhap cao va trung binh, phu nt tré thanh thi: Debon, EzUp &
Doube Rich.

Phu nit thanh thi, thu nhap trung binh thap, tré : Essance

Pinh vi sdn phim

Céch thic truyén thong clia sdn phdm chim séc da LG 13 cdch khong truc ti€p qua 1gi

z A N 2 N » N N < N A
ich cia sin pham ma ddnh vao cdm xtc, tinh caAm nhu “Cang ngam, cang yéu”, “Cho

mit ai mii im”, “An tugng kho phai”

Chuong trinh quang cdo va khuyén mai

Hién tai Double Rich dang tai trg cho chuong trinh “Hanh trinh vin héa” trén VTV3,

“Hat v461 ngdi sao” trén HTV 7, Essance tai tr¢g cho chuong trinh “Chung suc” trén

HTV7. N6i chung, v6i ngan sdch twong d6i han ché€ nén ho tim moi ciach dé€ si dung

hiéu qud, tAp trung trong chuong trinh khuy&n mii hon 1a hoat dong quing cdo (quing

c4o chi€ém 20%, khuyé&n mai chi€m 50%)

Kénh phin phoi
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MJdi nhin hiéu cia LG c6 kénh phan phdi riéng. V6i Essance, sdn phim dugc phan
ph6i theo hé thdng nha phan phdi tai tirng tinh, bao phii tit ci hé thdng chd, cira hang,
mot vai siéu thi, nha sdch,... trong khi Lacvert ho lai sit dung hé thong ctta hing trung
bay & siéu thi va hé thdng marketing truc ti€p

Piém manh

Nhu d3 dé cap tru6c day, di€ém manh cia sdn pham 12 thuong hiéu Han Qudc,

dang dudc quan tdm clia dai da sd ngudi tiéu dung.

Hoat dong marketing tuong ddi tap trung va hiéu qua.

TVC tuong d6i an tugng, d€ nhd.

Pinh vi san phim tot.

San pham c6 chit lugng tuong doi

San phdm da dang, c6 nhiéu sdn pham d€ lya chon

Piém yé&u
K& hoach marketing chua dugc chuin bi tot, khong ddng bd cdc nhin hiéu. Vi du
khong hé quing cdo cho sita tim trong nim 2004 nén doanh s Sita tim gidm 5% dén
10% so v6i ndm 2003.

K& hoach trong tudng lai

Clng c¢d phuong chim” X4y dung cong ty hing dau vé chim séc sic dep”

Thudng xuyén gi6i thiéu nhitng sdn phAm mdi phit hgp vdi khuynh huéng cia the

gidgi va diéu kién khi hau ciia Viét Nam.

C6 ging dé€ khach hang hi€u va yéu mén san phaim

Ting cudng hoat ddng marketing cho sita tim Double Rich.
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XA C PINH QUY MO THI TRUONG

Phuong phap xac dinh
PO LON THI TRUONG
CHI TIEU TRUNG BINH/NAM | X % PONG CO MUA HANG X | DANSO 15->22 TUOI
SO LAN MUA HANG % CHI TIEU TRUNG BINH SO LUGNG MUA TB
/NAM /1LAN MUA X /NAM
Trong do:

S6 1an mua hang/ nim: udc tinh tir k€t qua dir liéu trong nghién ctu dinh luong
phan nghién cttu hanh vi ngudi tiéu dung
Chi tiéu trung binh/ 1 1an mua: udc tinh tr k&t qué dif liéu trong nghién cttu dinh
lugng phan nghién cttu hanh vi ngudi tiéu ding
S6 lugng trung binh/ 1 1dn mua: uSc tinh tir k€t qua dit liéu trong nghién citu dinh
lugng phan nghién citu hanh vi ngudi tiéu diing
% PoOng c¢d mua hang: udc tinh tr k€t qua dit liéu trong nghién ctu dinh lugng
phan nghién cttu hanh vi ngudi tiéu diing
Dan s6 tir 15 -> 22 tudi: Ngudn tir cuc thong ké
Xac dinh quy mé thi truong
T k€t qué nghién cttu hanh vi ngudi tiéu dung, ta ¢ céc s6 liu sau:
Chi tiéu trung binh/ thing = 26.463 VND (1)
Nhu cau st dung sita rita mit = 88.4% (2)
Pong cd mua sdn phaAm chim séc da = 98% (3)

e Chi tiéu trung binh trong ndm = Chi ti€u trung binh/ thang x 12
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= (1)x 12 =26.463 x 12
=317.556 VND/ nim (a)
e DoOng co mua hang sifa rita mit = Nhu cAu st dung x Pong cd mua
=(2)x (3)
=88.4 % x 98%
=86.6% (b)
Ngoai ra, theo ngudn tir cuc thong k&, dan s6 TPHCM niam 2005 (din sd nif, thanh thi,
15-> 22 tudi, BCD class): 245.377 ngudi (c)
Nhu vay, theo phuong phdp xdc dinh di néu trén, k&t qua 1a :

Quy mo thi trudng sita rida miat TPHCM = (a) x (b) x (c)

317.556 x 86.6 % x 245.377
67.479.532.838 VND

Tuong tu nhu vay, ta tinh dugc :
Quy md thi trudng sita tim TPHCM = 377.786 x 89.2% x 245.377
= 82.688.395.827
Quy md thi trudng phin trang diém TPHCM = 258.837 x 49.2% x245.377
= 31.248.322.102

2.4 NGHIEN CUU HANH VI NGUOI TIEU DUNG
2.4.1 Phuong phap nghién ciu:
Nghién citu k&t hop giita 2 phuong phdp nghién citu sau:
- Nghién ctu theo phuong phédp dinh tinh

Nghién cttu dinh tinh nay dugc thuc hién thong qua k§ thuit thdo luidn

nhém tap trung.
MJdi nhém khodng 10 nif tudi tir 15-> 22 tudi d€ thdo luan vé chd dé sin

phdm chim séc da, trao d6i vé théi quen st dung, théi quen mua hang, nhian
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hiéu tiéu dung, hinh 4nh nhin hiéu, ... Ngoai ra con c6 thé k&t hop v6i danh gid
vé bao bi, miu mi, cdm nhin sin phim mdi tung hang.

Mot ngudi diéu khién cé kinh nghiém din dit cudc thio luin theo mot
dan y di dudc xay dung trudc v6i khong khi thin mat nhu trao ddi giita ban be
vdi nhau.

Ngudi nghién ciu s€ quan st toan bd cudc thao ludn thong qua camera
hay kinh mot chiéu gin giita hai phong.

Thdi gian thdo ludn 13 1 gid 45 phiit, tir d6 rit nhitng thong tin cot 16i d€
lam co s§ phan tich.

Maiu nghién cttu: N = 2 (2 nhém)

Nghié€n ctu theo phuong phdp dinh lugng

o Nghién cttu dinh lugng dugc thuc hién d€ ddnh gid so bo vé do tin ciy va
gid tri cla cdc thang do da thi€t k& va diéu chinh cho phil hgp véi ddi tugng
can nghién ctu.

0 Nghién cttu dinh lugng dudc thuc hién bing phuong phiap phdng van truc
ti€p thong qua bang ciu hdi chi tiét.

0 Mau cho nghién citu dinh lugng dudc chon theo phuong phip 14y maiu
thuin tién. Ti€n hanh phéng van d6i tuong nghién citu 13 sinh vién nif tai cdc
trudng Pai hoc Su Pham, Pai hoc Kinh T va Pai hoc Khoa Hoc Xa Hoi &
Nhan Vin tai thanh phd H6 Chi Minh.

0 Pic di€ém co ban clia ddi tugng trong mau nghién ctu: Nt do tudi tir 15 ->
22 tudi, nit, sinh vién, BCD class, khong lam trong cdc nganh cdm, 13 ngudi
quyét dinh mua sdn phdm chim séc da cho ban than, ¢ s dung cdc sdn phdm
chim séc da nghién citu trong vong 3 thidng va dung it nhat 2 1an / tudn, tinh

tinh d& gan vui vé, hoat bit.

51 Trang



o Xdc dinh d 16n cda mau: do 16n ciia miu dudc tinh todn dua trén sai sd

cho phép, hé so tin ciy, do léch chuén theo cong thic sau:
D6 16n ciia mau = {(Gi4 tri tuong duong ctia hé s6 tin ciy x do
1éch chuén) / Sai s cho phép}*

Tuy nhién, miu thyc t€ dudc chon theo phuong phiap chon miu dinh mifc vdi
hai thudc tinh kiém sodt — dd tudi va thu nhip. Kich thuéc miu dy tinh 13 n =
1.000.

o] Sau khi thu thap thong tin thng qua bang cau hdi, dit liéu dugc nhiap va
Xt 1y thong qua phan mém SPSS dung cdc ky thuit: tin suit, mean, crosstab,..

2.4.2 Nhitng van dé rit ra tir két qua nghién cifu hanh vi ngudi tiéu dung

2.4.2.1 Théi quen st dung

1. Nhin chung, sita rira miit, sita tim thudng dugc st dung nhat, k€ ti€p 1a phan trang
di€m. V& co ban, sita rira mit dudce st dung thudng xuyén nhat (it nhat 2 1an mdi
ngay vio budi sing hoic chiéu), trong khi kem dudng da mit thudng dudc si dung
true khi di ngu.

2. Céc van dé thudng gip & da dudc x&p theo thi tw quan tAm nhu sau: Mun, Da t3i /
sam ning, Da dau / kho, Da nhay cdm, Da c¢6 nép nhin, Da c6 vét sung tdy, L
chan 16ng to, Da thodi hod. Trong cdc van dé trén, “mun” 13 vin dé thudng xuyén
gip nhat & 1u6i tudi dang trudng thanh, gy ra cdm gidc khé chiu. Tuy nhién, lan
da tring 12 mong mudn manh mé& dugc ghi nhan & tit cd cdc nhém nghién cifu,
tham chi ¢4 nhitng ngudi dugc nghién citu ¢é 1an da tring, dep. Thuc t&, da tring
ludn dugc moi khach hing quan tAm trong nhém sadn phaAm chim séc da.

3. Nhém ngudi tré tudi c6 xu huéng dung thit sin phAim mdi, dic biét 1a sita tim vi

né6 it gdy 4nh hudng t6i da hon nhitng sdn pham khic.
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4. Pdi v6i Phan trang di€m, mau phian 13 y&u t6 quan trong nhat khién da trong tu
nhién hon (khdng qué tring hay qua sim mau), k& ti€p 12 “dd min clia phdn” va
cudi cuing 1a y&u t6 “gidi thiéu sdn phdm” cla ctra hang ban.

San pham thong dung
Trong s6 cdc san phdm dudc nghién citu, Sita tim 13 sdn phdm dudc st dung

thudng xuyén nhat, k€ d6 1a Sita rira mit. Bing dit liéu chi ti€t nhu sau:

BANG 1: MUC PO THONG DUNG CUA SAN PHAM

San phim Téng cong
Sita tim 93%
Sira rira mat 90%
Phan trang diém 38%

(Nguon: Két qud nghién citu thi truong)
Tan so sit dung/ Thoi gian/ Dip sit dung

BANG 2: TAN SUAT SU DUNG SAN PHAM

Tan s6 st Thoi gian Dip st dung
dung / tuan
Sira tim 10.45 4-8 PM (78%) | Stt dung khi tim: 100%
6-8A.M (35%)
Sitra rira mit 12.07 6-8A.M (77%) | Sau khi thitc day: 64%
8-10P.M (34%) | Trudc khi di ngti: 55%
Phin  trang 3.94 6-8 AM (34%) | TruG6c khi di lam/ra khoi
diém 6-8 P.M (26%) | nha: 96%

(Nguon: Két qud nghién citu thi truong)
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-> Tit bang dit liéu trén, Sita rita mit dugc st dung thudng xuyén nhat (2 1an
trong ngay), ti€p theo d6 1a Sita tim (1 hoidc 2 1an trong ngay) va it nhat 12 sdn
phd&m Phan trang diém.
Théi quen mua hang
. TAt ca cdc tng vién déu tu tin khi 12 ngudi dwa ra quyét dinh chinh cho sidn phim
chim séc da cia minh. Tuy nhién, nhdm ngudi tré hon (16-20) thinh thoang khong
12 ngudi mua. (Sdn phim dugc mua bdi me, chi hay ban be).

. Céc nhan t& 4nh hudng d€n quyé&t dinh mua san phim chim séc da nhu sau:

Gidi thiéu tir ngudi quen (d€ khdng giy ra tic dung phu hoic di &ng)

- Phu hop véi lan da clia ngudi st dung (da dau, khd, hdn hgp)

- Hiéu qua ré rang (chdng mun, chéng ning, duy tri 6 4m can thi&t, nudi
dudng da)

- Giacahgply

- DPugc ban be / ngudi than / ngudi ban hang gidi thiéu (nhitng ngudn ddng tin
nhat)

- Mui huong dé chiu (quyén rii, tao cAm gidc tot, tu tin)

- Bao bi dep (4n tugng, sy lién tudng vdi sdn phadm cha't lugng tdt)

- Nhén hiéu c6 uy tin (sdn phadm d4ng tin cdy, an toan)

- Nhin hiéu phd bi€n, quing cdo rong rai (ty tin khi si¥ dung)

- Thanh phan thién nhién (an toan st dung, khong giy tdc dung phu)

- Khuyé&n mii

- XuAt xi & ngay sdn xuit

. Phan 16n cdc tng vién cho ring hiéu qud cla sdn pham ddi véi lan da 13 y&u td

quan trong nhat bdi vi né khong chi an toan va phit hgp véi loai da ma né con tao
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ra nhitng 1¢i ich thém cho lan da cta ho (cdi thién tinh trang da). Gi4 1a nhan &
quan trong thit hai, k€ ti€p 1a mui huong va bao bi.

8. Mic du khong dugc dé cip, nhung yé&u t& “thanh phin ty nhién” 1 khong thé
thi€u dudc vi né nhu 18i bio ddm cda sdn pham ddi vdi lan da. Ngudi ta nghi ring
trong tit ca cdc san phaAm cin phai cé thanh phan ty nhién ma khong cAn phai ban
cdinhiéu thém.

9. Xut xtf ciing 4nh huéng quan trong, ching han nhw mot nhan hiéu c6 uy tin. Hiu
hét cdc tng vién wa thich sdn phdm Chau A, dic biét 1a Han Qudc va Nhat Ban.
Tuy nhién gid cao lai han ch& viéc st dung cdc sdn pham nay.

10.Nhan hiéu dudc quing cdo rong rii ciing c6 nghia 12 nhin hiéu dudc tiéu thu phd
bién. Quing cdo manh va an tugng sé khic sdu trong nhan thic clia ngudi tiéu
diing vé& nhin hiéu sdn pham d6. N6i cdch khdc, vai trd quing cdo rit quan trong
cho viéc ndm giit sy chd y cia ngudi tiéu dung va thuy€&t phuc ho dung thi sin
phdm mdi. Tuy nhién, n€u quing cdo giy ra su phan cim, diéu dé ciing c6 nghia
12 4n tuong khong tdt hodc sdn phdm sé& bi tir chdi.

11.D€ mua cic sin ph?fm chim séc da, siéu thi 1a noi dudc wa chudng nhat ddi véi cic
'ng vién vi noi day ho c6 nhiéu su Iya chon, gid cd &n dinh va khong c6 sdn phdm
gid mao. Bén canh kénh siéu thi, d6i tudng khdch hang ciing thudng mua sin
phdm chim séc da tai cdc ctra haing my phdm (dai 1y, hodc nha phan phdi) va tai
cdc clra hing m§ pham trén thi trudng. Cdc Iy do dua ra thi gidng nhau nhu sy tién
1¢1, mua hang tai ndi quen thudc.

T4n s6 mua hang

1. T4n s6 mua cdc san phadm chim s6éc da tuong xing vdi tan s6 st dung. Vi du: Tan

s6 mua hang cao nhit thudc vé sdn phdm Sita rira mit va Sita tim.

BANG 3: TAN SO MUA HANG
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Sdn phim

Tan s6 mua hang

Mua hang theo kich c&

Sita tim 0.91 150-200ml — 34%
201-250ml — 29%
Stra rira mat 1.0 11-50g — 73%
Phan trang diém 0.35 >10g -78%
10g -15%

Pia di€ém mua hang
Gan mot ni¥a sd ngudi dude thim do ¥ ki€n (48%) thudng mua san pham chim séc da

trong siéu thi/siéu thi nhé 13 nhitng ndi cung cAp san pham dang tin cay (21%), va

(Nguon: Két qud nghién citu thi truong)

khong ban hang gid (21%).

Nhitng y&u té chinh anh huéng dé€n quyét dinh mua hang

¢ TAt ca cic y&u to quan trong dnh hudng dén viéc mua cdc san phdm chim séc da
dudc nhém theo 02 khia canh chinh d6 1a: Chat lugng sdn phAm va Nhin hiéu.

Nhitng y&u t6 khdc nhu Mii huong sadn phadm va Gi4 cd thi kém quan trong hon

¢ Du6i day la 10 y€u t6 chinh, theo thd ty vu tién, nhu sau:

2 Khong di tng véida — 22%

3 Nhan hi€u c6 uy tin — 15%

O© o0 N N w»n B

Chéng mun — 9%

Gid cad hgp ly — 4%

San phdm chi't lugng t6t — 15%

Lam tring da — 11%

Phii hdp véi Ita tudi — 6%

Nhin hiéu phd bi€n — 5%

10 Mui huong dé chiu — 4%

11 Chita thanh phan chi€t xuat tir thién nhién — 3%
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Loai hinh khuy&n mai wa thich

11.2 Loai hinh khuy&n mii wa thich nh4t tai cdc thanh pho dudc khdo sdt 1a “ting

kém 1 chai nhé sdn phdm ciing loai”, chi€m 24%.
11.3 “Mua 1 hoiic 2, dugc ting 1” 1a loai hinh khuy&n maii thi 2 dudc va chudng.
Ti€p theo 1a “sdn pham cuing loai, dung tich nhiéu hon .

Nhin hiéu tiéu diing quan tim va danh gid vé nhin hiéu

12.Hazeline va Pond’s dat dugc sy nhan bi€t vé nhan hiéu cao nhat nhd vao viéc phit
séng quang cdo thudng xuyén khi€n khan gid khong thé quén dugc. An tugng nhat
thudc vé sita rira mit Hazeline chiét xuat tir dua leo, sita chua va kem lam tring da
Pond’s => Hazeline va Pond’s nhd vy ma ndi bat 1€n la 2 nhdn hiéu dugc tiéu
diing nhiéu nhat (sita rira mit).

13.So sdnh vGi Hazeline va Pond’s, Nivea it dugc st dung. Tuy nhién, nhan hiéu nay
nhan dugc sy thod man ciia khdch hang cao hon trong s6 nhitng ngudi sit dung.

14.Biore c6 mifc dd trung thanh va ti€ém ning thap, theo nhu y ki€n cda cdc &ng vién,
ho tir chdi sdn phdm vi “kha ning chdng mun cla sin phaAm khong hiéu qua”, “Stt
dung san pham tham chi gdy nhiéu mun hon” 14 ¥ ki€n ctia nhiéu @&ng vién

15.Essance cling thu hit kha cao sy chi y cla ngudi ti€u diung, phim quang cdo kha
hap din va dugc yéu thich bdi hau hét cic ng vién (da clia ngudi miu dep, cdm
gidc ém diu, diéu nhac dé thuong,..) Bén canh thanh cong clia phim quing cdo thi
sdn phadm chat lugng tt, gid cd hdp 1y 13 cdc nguyén nhian din d&€n sdn phaAm nhin
dudc sy ddnh gia cao.
2.4.2.9.1 Nhém sita rita mat

Su nhin bi€t nhan hiéu
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¢ Hazeline 12 nhan hiéu manh nhat dat dugc sy nhan bi€t nhin hiéu clia ngudi

tiéu ding. Su chi y vé nhdn hiéu quing cdo ciing dugc x4c dinh lai trong két

luan nay (36% & 35% theo thit ty) c6 4n tugng manh v6i cdc miu quing cdo

trén truyén hinh. Nhitng nhian hiéu khidc (gdm Pond’s, Dove, Nivea,... ) thi kh4

xa G sau

* D01 v6i nhian hang Biore, né thu hit sy chd § clia ngudi tiéu ding nhung né lai

ding sau Hazeline.

Nhin hiéu st dung

¢ Hién nay, Hazeline dugc chon d€ st dung nhiéu nhit trong s& nhitng ngudi

dudc thim do y ki€n (27%). C6 mdt s6 1y do vé viéc st dung theo nhin hiéu,

nhung 1y do ndi troi nhat 1a: chdng mun (37%), 1am sach da (27%) va tring da

(27%)

* Biore ditng sau Hazeline kh4 xa (23%). Nhan t§ chinh quyét dinh cho viéc Iva

chon nhin hiéu st dung chinh 1a “ch6ng mun” (51%).

¢ Pond’s hién nay dudc st dung thudng xuyén nhit khodng 12%. Y&u t6 chinh

cia viéc st dung Pond’s 12 “lam tring da” (36%)

BANG 4: SU CHU Y VE NHAN HIEU VA VIEC SU DUNG SAN PHAM

% Nhan biét nhin hiéu Su chuyén doi Duy tri
Biore 91 76 31
Hazeline 90 78 43
Pond’s 71 64 21
Dove 58 45 14

(Nguon: Két qud nghién citu thi truong)

¢ Tu bang dit liéu trén, Hazeline ndi bat 1én 13 mot nhian hiéu manh, né

khong chi thay d8i s6 ngudi tiéu diing san phadm chi y d€n nhan hiéu, ding
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thtt sin phAm ma nd con duy tri sy trung thanh d€ diing sdn phdm clia khich

hang.

-

Mic du phat sinh sy chd § cla ngudi tiéu ding vé nhan hiéu cao (qua

nhitng phim QC hay), sita rira mét Biore 1a nhan hiéu tht 2 dugc ngudi tiéu

dung duy tri s dung sin phdm ma né it hin 1am ngudi tiéu dung chd y vi

bao bi va chit lugng sdn pham clia nd, khong phdi vi nhitng phim QC hay.

Pond’s 12 nhédn hiéu ti€p theo sau do.

BANG 5: SU THOA MAN VA LONG TRUNG THANH VGI NHAN HIEU SUA

RUA MAT
Su thoa Long trung thanh Su ti chéi
man Nhan hi¢u 1 trong s6 it | Hién tai khong ba ting su
dilNgutdit: Két guiivighién cuisieling/@egl | dung,sé khong
tirng st quen thudc dung st dung nira
dung
Biore 81% 7% 11% 25% 10%
Pond’s 85% 12% 16% 20% 19%
Hazeline 86% 15% 25% 15% 9%

-> Bang phan tich trén cho thdy, 1 1an nita Hazeline 13 nhdn hiéu ndi troi nhat vé sur

thod min cao ctia khach hang va long trung thanh cta ho khi st dung sdn phaAm nay.

N6 ciing ¢6 nghia 12 nhdn hiéu c6 mic dd tir ch6i thip nhit so v6i cdc nhdn hiéu

khdc. Thém vao d6, tir 2 bang dit liéu trén, Hazeline 13 sdn phdm dugc thé hién tot

nhA't (phim quing cdo hay, bao bi dep, cha't lugng sin phdm t5t va gid ca hdp 1y)

Phan trang diém

BANG 6: SU CHU Y VE NHAN HIEU VA SU DUNG

%

Nhéan biét
nhan hiéu

59

St dung thudng | Su chuyén
xuyén nhat bién

Duy tri ‘

Trang



Essance 83 48 60 68
Ez-up. 66 9 44 25

(Nguon: Két qud nghién citu thi truong)

e Cin nhdn manh ring Essance dat dugc nhan thic dau tién vé nhin hiéu trong
tam tri ngudi tiéu dung thanh cong nhat, k€t qua nay 1 do 4n tugng tir cic
phim quing cdo sdn phdm (Essance dat dugc nhan thiic hinh 4nh sdn phim con
cao hon cd Hazeline va Pond’s)

e Essance thit sy nhu 13 mot triéu chitng khi dat dudc thi phan cao nhat vé phan
trang di€m (48%) => Piéu nay dudc gidi thich khong chi vi hiéu qua cia phim
quing cdo ma né con l1a vain dé clia chat lugng sdn phAm, miu ma, bao bi,
mang 1u6i phan phdi 12 nhitng 1y do khi€n né6 trd thanh nhdn hiéu ndi ti€ng va
hap din ngudi tiéu dung.

e Nhin hiéu din diu tht hai 13 Ez-up, va nhdn hiéu LG Cosmetics. Tuy
nhién, né kém thu hit ngudi tiéu ding d€ dung tht va st dung hon Essance.
Nhitng 1y do chinh cia viéc sit dung sdn pham Essance va Ez-up chinh 1a

cam gidc mang lai sy tu tin va lan da min mang.

BANG 7: SU THOA MAN VA LONG TRUNG THANH VOI NHAN HIEU

Su thoa Long trung thanh S tir choi
man Nhian hiéu | I trong s6 it | Hién tai | DA tirng st
duy  nhAt | nhdn  hiéu | khong st | dung,sé
tirng st | quen thudc | dung, s& si | khong st
dung dung dung nira
Essance 80% 27 % 29% 16% 2%
Ez-up 85% 5% 9% 31% 5%

(Nguon: Két qud nghién citu thi truong)
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e Khong c6 su khac biét dang k€ niao & mic 95% mic dd tu tin trén su
thod min vé nhin hiéu gitta 2 nhin hiéu cia LG. Tuy nién, Essance vain
ndi bat nhat, c6 dugc 1ong trung thanh clia khdch hang cao va mic do tir
chdi thap.

Sita tim

BANG 8: SU CHU Y VE NHAN HIEU VA SU DUNG

% Nhan biét | St dung thuong | Su chuyén Duy tri
nhin hiéu xuyén nhat bié€n
Lux 87 25 75 35
Dove 83 24 77 34
Hazeline 60 11 54 27
Enchanter 58 8 59 2

(Nguobn: Két qud nghién citu thi truong)

. Né&u Hazeline 13 nhin hiéu manh vé sidn phdm chim séc da mit thi thuc t& cho
tha'y né lai khong manh vé sdn pham sita tim.

. Nhin hiéu sita tim din diu hién nay 13 Lux, Dove: Lux dugc chd y va st dung
nhiéu.

. Lux dugc wa thich chii y&€u vi mui huong ém diu (41%) va khd ning luu mui trén
da lau cia né (29%) trong khi Dove v6i mui huong ém diu (39%) va lam da min
mang (32%)

. Hazeline, Enchanter, Double Rich va Palmolive ding vi tri thAip hon 2 nhin hiéu
trén.

. So vdi sdn phdm chim séc da mit thi sita tim it dugc ngudi tiéu dung duy tri sit
dung hon. N6i1 cach khac, ngudi ti€u dung kém trung thanh v6i mdt nhan hi€u sita

tdm hon cdc sdn phdm chim séc da mit. Enchanteur 13 mot vi du (2%) d€ chi ra
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ring kha ning thay ddi st dung sita tim cla ngudi tiéu ding cao, mic do trung

thanh vé6i sdn pham thap.

BANG 9: SU THOA MAN VA LONG TRUNG THANH POI VGI NHAN HIEU

Su Long trung thanh Su tir chdi
thoa
man | Nhin hiéu 1 trong s0 it Hién tai khong [ P4 tiing st
duy nhat nhan hiéu st dung, sé st | dung,sé khong sk
tiing st dung | quen thudc dung dung nita
Lux 80% 27% 29% 16% 2%
Dove 85% 5% 9% 31% 5%
Hazeline | 84% 6% 10% 38% 7%

(Nguon: Két qud nghién citu thi truong)

1. Lux vin din diu vé mic do trung thanh v6i nhian hiéu va st dung sin phim
thudng xuyén ciing nhu né nhian dugc sy thod min cao va cé Igi th€ gid cd hon
cdc sdn pham khéc.

2. K&t qua ghi nhin cho thdy khich hang thod man cao nhat véi sdn phdm Dove
& Hazeline. Tuy nhién, nhitng nhan hiéu d6 dugc mic do trung thanh thap hon
va su tir chdi cao hon Lux.

Hinh dnh nhin hi€u

1. N6i chung, tit c cdc nhin hiéu sita tim dudc dé cip trén c6 két qua kha
tuong dong trén tit cd cdc mit thé hién clia né, dic biét 1a nhin hiéu phd
bién va quing cdo tot.

2. Pi€m khdc nhau chd y&u 12 Enchanteur ndi bat v6i sdn phdm cé tinh luu
mili cao, 1au ddng k€ hon Hazeline trong khi Hazeline ndi troi 12 sin phdm

c6 chita thanh phin thién nhién cao nhit.
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2.5 PHAN TICH SWOT

2.5.1 Pi€ém manh

Véi bé day kinh nghiém 10 nim tai Viét Nam cda nhitng chuyén gia quin ly
hang diu di xay dung va phat trién thanh cong 2 nhin hang Fujifilm va Pigeon,
Minh Viét c¢6 1gi th€ trong viéc nim bit co hdi va phat trién thi trudng

Mic du 12 nhin hang mdi & Viét Nam, nhung Kaila di phdt trién & nhiéu nudc
chau A khdc

V6i cong thiic va nguyén liéu san pham tir Nhat, thanh phan thién nhién 13 1gi
th€ canh tranh ciia sdn phAm nhu mot sdn phadm c6 chi't lugng tot

Tan dung dugc hé thong phan phdi hang tiéu dung sin cé cia sin phim
PIGEON véi hé thong dai li va trén 40.000 cita hang ban hang Pigeon trén toan
quoc véi luc lugng ban han chuyén nghiép clia cong ty.

Tan dung dugc hé thong vin phong, nha mdy, chi nhanh vin phong trén nhitng
tinh thanh 16n ctia Viét nam

Tan dung uy tin ciia nhitng nhian hi€u thanh céng clda cong ty truéc ddy nhu
Fujifilm va Pigeon dé 1am ban dap gidi thiéu sin phAm mdi Kaila

Nguon tai chinh vitng manh tir cong ty me

Bao bi sdn phim Kaila tuong d6i bit mit phit hgp vdi ddi tugng khich hang
muc ti€u

Chinh s4ch gi4d phii hdp véi ngudi tiéu ding, di€m ban

oA .
Di€ém yéu

Hé thong phan phdi hién tai ca Pigeon chua bao phid tdt nhitng cita hang cin
thi€t cho nhém hang chim séc da nhu nha sdch, nha thudc, cita hang héa my
phdm trong chg va trén cédc truc dudng...

Tham nhap thi trudng hdi tré so v6i nhitng d6i thii canh tranh kh4c.
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Tan dung hé thdng phin phdi ciia Pigeon tuy c6 nhitng uu di€m nhung ciing ton
tai nhitng han ch€ nhu: nhan vién ban hang khé tip trung vao bdn nhin hiéu
méi vi phdi gi6i thiéu nhi€u, phin tdn thdi gian bdn hang cia nhin vién bdn

hang, han ché& v6n clia mot s6 nha phan phdi,...

Co hoi

Dan s nit ctia Viét Nam chi€m ti 1& cao -> nhu cdu vé san phdm chim séc da
cao.

Kinh t& Viét Nam phat tri€n 6n dinh, gia ting diu tu nudc ngoii tao cd hdi san
xui't va xuit khiau cho Cong ty Qudc t&€ Minh Viét

D6i tugng khach hang muc tiéu (15 -> 22) 1a phan khic thi trudng quan trong,
c6 nhu ciu cao nhung hi€u bi€t con thdp, d6 trung thanh nhin hiéu thip -> Tao
cd hdi cho IMV nhin dugc su quan tim va dung thi

Véi chinh sdch kinh t& clia nha nudc, cic cong ty Viét Nam cé nhiéu cd hdi dé

thAm nhap nhitng thi trudng ldng giéng nhu Lao, Campuchia.

Pe doa

Hang gian, hing gid ngay ciang phét trién & Viét Nam.

Da6i thid canh tranh 16n, manh va sy xuat hién ngay cang nhiéu cdc d6i thi canh
tranh.

AFTA s& md ra 1¢i th€ cho mit hang m§ phdm clia cic nuéc ASEAN tham nhip

va canh tranh tai thi trudng Viét Nam
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Ma tran SWOT

SO chién lugc

WO chién lugc

Cong ty nén tap trung dau tu phat
trién sdn pha&m vao phan khic thi
trudng ni, tré, nang dong vGi gid
ca phu hgp

Cong ty can chi ¥ ning cao vao
dich vu sau ban hang dé gido duc
kién thitc cho d6i tugng khdch
hang muc tiéu. Péng thdi ning
cao long trung thanh cta ho déi
vdi sdn pham.

Tim ki€m doi tdc phin phdi sdn
phdm tai Lao, Campuchia

Nén tdp trung vao nhém khach
hang tré diy la nhém tudi dé
chdp nhan nhitng sdn phAm méi.

ST chién lugc

WT chién lugc

Cong ty nén ding ky bdo hod
thuong hiéu, ki€u ddng cong
nghiép cla tit cd sin phim dé
han ché& hang nhdi trén thi trudng
Can c6 ngin sich dau tu 16n,
chién lugc marketing va ban hang
linh dong d€ ddi phd vé6i ddi tha
canh tranh da 16n manbh.

Tan dung hé thong phan phdi va
bd mdy quin 1i sin c¢6 d€ nhanh
chong tham nhidp va bao phu thi
trudng

Nhanh chéng md rong bao pht thi
trutdng cho sidn phim Pigeon
nhim thi€t 14p md6i quan hé vé6i
nhitng kénh phan phdi chua dugc
chi trong tru§c day nhu nha sich,
hiéu thudc tdy, nhitng clta hang
trén dudng pho...

TOM TAT
Nhin chung, thi trudng chdm séc da Viét Nam dang hita hen la mot thi truGng
tiém ning cho cdc nha dau tv nuSc ngodi véi toc dd phat trién cao hon so vdi céc thi

truong trong khu vuc BDong Nam A. Dan s6 nit cao (hon 40 triéu ngudi), chi ti€u hang
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m§ pham va chim séc da trén dau ngudi thap (4 USD) va mifc song dang ting cao
(10% mdi nim) cliing v6i nén kinh t&€ va chinh tri 6n dinh 14 nhitng nhan t& déng gép
vao su phat trién clia thi trudng nay trong tuong lai.
Thi truSng hang m§ phaAm va chim séc da hién nay (bao gdm hang chim séc da)
khd phtc tap va khé ki€m soat, khodng 2/3 thudc hiang chit lugng thap. Tuy nhién,
cdc sdn phdm lién doanh va nhap khiu dy dodn sé& ting trudng mot cdch nhanh
chéng nhung canh tranh ciing rat khoc liét giita cdc tAp doan da qudc gia.
Pic biét v6i phan khic gidi tré (tr 15- 25 tudi) 1a thi trudng c6 toc do phat tri€n
manh nh4t (khodng 30% mdi ndm). N6 chinh 1a thi trudng quan trong nhit trong
tuong lai, day 1a phan thi trudng nhan dudc sy chi ¥ clia cdc nha sdn xuit méi.
San phim tiém ning nhat chinh 13 Sita tim, Sita rira mit va Phan trang diém.
Ngoai trlit Phan trang diém, cdc sdn phdm khic déu phdi d6i mit vdi su canh tranh
gay git cua Unilever. Tuy nhién, nhd vao xu hudéng st dung nhitng nhian hiéu
chim s6c da mdi, cic sdn phadm trén déu cé tiém ning t6t n€u dudc dua vao thi
truong.
Phan trang diém mdi dudng nhu d& ting thi phan nhit so vdi cdc mit hang khic vi
né chi ¢c6 modt nhian hiéu thdng tri trén thi trudng hién nay 13 Essance. Su thdng tri
cia Essance khi€n n6 trd thinh mdi quan tAim cho sdn phaAm phin Kaila khi xAm
nhap thi trudng.
Dudi ddy 13 cédc gid tri chli y&€u nhat cho sdn phim chim séc da:
0 Sira rita mit: chdng mun, 1am tring da
0 Stta tim: mui ém diu, lvu mui ldu va 1am da min mang hon, tring sdng hon.
0 Phin trang di€m: 1am da mém mai hon va trong ty nhi€n, mang lai sy tu tin.
Theo nhu cudc khio sat tai Thanh phd Hb Chi Minh Ia thanh phd quan trong cho
tdt cd cdc sdn phdm chim séc da. Sttc manh cla kénh phan phdi siéu thi tai
TP.HCM va céc clta hang m§ phdm Ia cin thi€t d€ gia ting thém doanh s& ban

hang.
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CHUONG III
GIAI PHAP MARKE TING CHO NHOM SAN PHAM CHAM
SOC DA CUA CONG TY QUOC TE. MINH YIET

3.1 PINH HUGNG PHAT TRIEN CUA CONG TY

3.1.1 Thi trudng muc ti€u
Viéc xdc dinh thi trudng muc tiéu 13 rit quan trong bdi vi ngudi tiéu dung khic
nhau c6 thé c6 nhitng hi€u bi€t khiac nhau vé nhin hiéu hang héa va do dé c6
nhitng nhin thic va s thich khac nhau vé nhdn hiéu ay. Mot thi trudng bao gbm
tdt c4 nhitng ngudi tiéu ding c¢6 dong cd, kha ning va co hdi mua sdn phAm nhung
trong mdi thi trudng cé nhiéu phan khic thi trudng d6 1a nhitng nhém ngudi tiéu
ding cung loai, c6 cling nhu cau va thdi do tiéu dung. Do d6, can c6 cédch ti€p thi
khéc nhau cho tirng nh6ém phan khiic thi trudng khic nhau.
Nhu da phan tich, tinh hinh thi tru6ng nganh hang chim séc da tai Viét Nam hién
nay canh tranh rat khdc liét v6i nhi€u ddi thii tAm ¢ quoc t€ nhu Unilever, Kao,
LG,... Tuy nhién, nhém khdch hang muc tiéu clia ho tuong d6i rong tir Ifa tudi
thanh thi€u nién dé€n nhitng khach hang 16n tudi. P4 c¢6 nhdn hang, sin phAm danh
cho nhitng khach hang 16n tudi nhung van chua c6 nhin hiéu, sdn phdm canh tranh
hién tai tdp trung cho I¢a tudi thanh thi€u nién. Vi th€, cong ty Qudc T€ Minh Viét
x4c dinh nhim vao phan khdc thi trudng Ita tudi thanh thi€u nién tir 15-> 22 tudi,
khu vic thanh thi. Vi nhém tudi nay, d6i tugng khach hang d& dang chdp nhan va
diing thi sdn phdm méi.

3.1.2 Khédch hang muyc tiéu
Nhu d3 nghién cttu, Viét nam 13 da't nude c6 mat do dan so tré trong khi dé cdc doi

thi canh tranh ¢ thi phian 16n thi lai tip trung vao nhém khdch hang tuong ddi
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rong va bd ngd phan khiic thi trudng khd tiém ning nay. Py 1a co hoi d€ cong ty
c6 thé thim nhdp thi trudng mot cdch hiéu qua.
D&i v6i phan khiic thi trudng nhim vao gidi tré, vio Ita tudi thanh thi€u nién thi
Itta tudi hoc sinh, sinh vién 12 nhém d6i tuong tap trung, dé dang ti€p cin va xay
dung hinh 4nh nhidn hiéu. Bén canh d6, nhém doi tugng cong nhan vién tré tai cic
khu cong nghiép ciing can dudc quan tAim. Do d6, dé nghi x4c dinh nhém ddi tugng
khdch hang muc tiéu Ia hoc sinh, sinh vién, cong nhin nit, tudi tir 15 -> 22 tudi.
Muc tiéu cla cOng ty

- Chi€m linh it nhat 25% toan bo thi trudng nganh haing my phdm va chim séc da
tai Viét Nam dén nim 2010.

BANG 10 : DOANH SO DU KIEN TU 2006 PEN 2010

NoO1 dung 2006 2007 2008 2009 2010
Doanh s6 dy ki€n 40 46 52 55 58

Toc do phat trién du ki€n 0% 15% 13% 6% 5.5%
Thi phan 22% 24% 26% 27% 28%

- XAy dung Kaila tr§ thainh mot thuong hiéu sdn phdm chim séc da quen thudc
clia Itra tudi thanh thi€u nién va sdn phAm mang tinh cdch cda cd gdi tré, ning
dong, day tu tin, sinh diéu va bi€t quan tim chim séc vé dep lan da, ngoai hinh.

32 GIAI PHAP MARKETING CHO NHOM SAN PHAM CHAM SOC DA

NHAM THAM NHAP THI TRUGNG VIET NAM
Phat tri€n san pham va bao bi

- Bao bi 1a mot trong nhitng yé&u t6 quan trong 4nh hudng d&€n hinh dnh cia sdn
phdm. Do d6, cin chi trong quan tAm phét trién cho bao bi ciia sdn phdm, hinh

4nh bao bi sao cho phit hgp véi nhu ciu, thi hi€u clia ngudi Viét Nam
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- Kich ¢& bao bi sdn phdm thich hgp nhit cho mbi nhém sdn phaAm dugc tdng két

theo k€t qud nghién cttu thi trudng nhu sau:

BANG 11 : KICH €6 BAO Bi SUA RUA MAT

Tuyp I1g-50g S51g-100g 101g - 150g S5g-10g
Tong cong 76% 12% 5% 1%
(%)

(Nguon: Két qud nghién ciu thi truong)
e DGi v6i sita rita mit, cong ty nén phat trién kich ¢d bao bi nhd hon hoic
bing 50g. Pay la kich ¢d bao bi phit hgp nhit véi d6i tugng khach hang

muc tiéu (chi€m 76% lua chon)

BANG 12 : KICH €3 BAO Bi SUA TAM

Chai 101g - 150g | 201g-250g | 50g - 100g | 151g -200g | 11g-50g
(T(; ?g cong 24% 22% 22% 12% 9%
(o)

(Nguon: Két qud nghién citu thi truong)
e DGi v6i sita tim, cong ty nén phét trién kich ¢ bao bi nhd hon hoic
bing 250g. C6 thé phat trién 2 kich ¢& phut hgp vdi nhu ciu thuc t&: mot

kich ¢& nhd hon hodc bing 150g, mot kich ¢& nhd hon hoidc bing 250g

BANG 13 : KICH C3 BAO BI PHAN TRANG PIEM

Hop 11g-20g S5g-10g 21g-100g | 151g-200g
T/(’ A

ong cong 62% 17% 6% 2%
(%)

(Nguon: Két qud nghién citu thi truong)
e Ddi v6i phin trang di€m, cong ty nén phat trién kich ¢& bao bi nhé hon

hoi#ic bing 20g.

BIEU PO 5 : KET QUA PANH GIA NHAN HIEU SUA RUA MAT, SUA TAM
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1: Hoan toan khong ddng y 5: Hoan toan dong y

Thuong hiéu uy
Nitiin hiéu phé bién
Nhan hiéu nuédc ngoai

San phdm chat lugng
Chiét xuat tr thién nhién
Khong gay di ing
Trang
CHang mun
Lam da mat
Huong thuom dé
chiu Bao bi
Quadhgpcdo hay
Chuong trinh khuy&n mai tot
D& dang tim thi'y 6 moi noi
Ping gid ddng tién
Gid ca hgp ly
Gidi thiéu ti¥ ngudi ban
Phit hgp véi lfa tudi

==8==RBiore_ —&— Pond's == Lux —&— Dove
—&—Hazeline —#— Hazeline ==8==TFnchanteur

(Nguon: Két qud nghién citu thi truong)

Qua sd d6 ddnh gid nhdn hiéu trén, thuc sy v6i quan niém cla ngudi tiéu ding
Viét nam yéu thich va danh gid cao vé d6 an toan ddi vdi nhitng sidn phdm c6
thanh phin tir thién nhién. Vi vay, cdng ty nén dinh huéng phat tri€n sin pham vdi
thanh phin dudng chat thién nhién di quen thudc vdi ngudi tiéu dung Viét Nam
nhu:

+ Tinh chit sita gao: gidu vitamin gitp nudi dudng da, Iam da min mang, tring
sdng ty nhién.

+ Tinh chit trd xanh: lam sach da that nhe nhiang, ngin ngira cdc vi khuin giy
mun

+ Tinh chit trdi dao tuoi: gitp loai bd ba nhon, se khit 16 chan 16ng.
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Trong trudng hop c¢é chuyén huéng cho sdn phAim mdi, nhitng thanh phin chiét
xudt thién nhién trong sidn pha&m nén chon thém mot s& thanh phin thién nhién
khéc nhu chi€t xuit tir hoa, chi€t xuit tif thdo dudc, rau, trdi cay.

P& sin phim méi tao dugc niém tin cho ngudi tiéu dung, ngoai gidy chitng
nhan chit lugng cia Cuc quan 1y chit lugng Viét Nam, dé nghi nén cé su ki€m
nghiém chit lugng clia cd quan qudc t& d€ tao sy tin tudng hon cla ngudi tiéu
diung. Pugc biét t§ chifc Dermscan 13 mot t& chic qudc t€ clia Phiap chuyén vé
giam dinh cha't lugng cho nhitng hing m§ pham hang dau thé gidi va c6 vin phong
dai dién & Thdi lan. Do d6, dé nghi cong ty ding ky chirng nhin qudc t&
Dermscan dé niang cao uy tin ctia sdn pham.

Bén canh d6, doi tugng khach haing muc ti€u ludn ddnh gi4d cao nhdn hi€éu nudc
ngoai. Do d6, dé nghi cong ty nén st dung mdt vai ciu ti€ng Nhat trén bao bi sdn
phdm véi muc dich cho ngudi tiéu diing cdm nhan dudc ngay diy la sdn pham tir
Nhat Ban.

Ngoai ra, khi cong ty phét trién bao bi sdn phaAm nén tao ra nhitng thi€t k& doc
d4o, tao nén sy khic biét clia sdn pham so vdi cic d6i thi khdc trén thi trudng. Va
quan trong hon hé&t 12 thi€t k€& cin tao dugc sy quan tAm clia nhém ddi tugng khach
hang muc tiéu, nén thay ddi bao bi néu cé thé d€ tao su ning dong va ludn lam
mdi cho sdn phadm.

Vio nhitng dip 1& trong nim, cong ty c6 thé dua ra cdc loai bao bi san pham vdi
ki€u ddng hop qua la, dep mat d€ khach hang st dung 1am qua bi&u.

Pinh gia
Y&u td gid 12 mot van dé quan trong khi mot san pham dudc dinh gid 1an diu tién,

4nh hudng dé&n sy thanh cong hay thi't bai cia sin pham khi tung ra thi trudng
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Xdc dinh muc tiéu dinh gid: theo Philip Kotler thi trong y&u to gid ton tai 4 muc
tiéu chii y&u: sdn phdm tdn tai dudc, tdi da héa dudc 1gi nhuin trong hién tai,
chi€m linh dugc thi phan va din dau vé chit lugng san pham. V§i dinh hudng cia
cong ty 1a thAm nhip va chi€m linh thi phan trong giai doan dau, Vi vy, trong cic
muc tiéu dinh gid ndy, 16 rang muc tiéu dinh gid cAn xdc dinh 13 chi€m linh dugc
thi phan. Tuy nhién, mifc gi4 ciing phdi nim trong pham vi gid cho phép clia két
qué nghién cttu thi trudng, n€u gid thAp hon pham vi cho phép, ngudi tiéu ding sé&
dit didu héi vé chi't lugng sdn pham, vo hinh chung sdn phim lai ty ha thap gid tri
clia minh, néu gi4 cao hon pham vi cho phép thi sdn phdm khé tdn tai vi khong
dudc su chdp nhan dudc clia ngudi tiéu diung, ngudi bdn 1é, bdn si,... trong tinh hinh
canh tranh gay git v6i vo sO Iva chon cho ngudi tiéu dung.

Theo két qué clia nghién cttu thi trudng vé gid sdn phdm, gid tham khdo ma ngudi

tiéu diung c6 kha ning mua nhu sau:

BIEU PO 6: BIEN PO GIA CUA STA RUA MAT

Optimum Price:
18,500VND

%
100 -pous
90
80
70 ~
60 -
50
40 +
30 ~
20
10
0 i

oOOOOOOOO

—x—Cheap
o Expensive

Too Expensive

—o—Too Cheap

Respondents, %

= Price, VND

Optimum Price
VND 18,50

Acceptable Price: VND 11,000 - 25,000

(Nguodn: Két qud nghién citu thi truong)
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e DG&i v6i sita rira mit 50g:

= Pham vi gid ngudi tiéu dung c6 thé chap nhan dudc tir 11.000 VND dén
25.000 VND.

» Trong d6, gid tot nha't cAn xem xét 13 18.500 VND.

BIEU PO 7: BIEN PO GIA CUA SUA TAM

Optimum Price:
26,000VND

%

100 ome
90
80
70
60

50
40 +
30
20
10 +
o

Respondents, %

T ¥ Cheap

A

o Expensive

Too Expensive

OP&, - —o——Too Cheap

S
»

Q
S F & &
> W D

: ‘ Mo « Price, VND
Q
%

Optimum Price:

Acceptable Price: VND 17,000 - 39,000

(Nguon: Két qud nghién citu thi truong)

e D06i véi sira tim 200ml:

*= Pham vi gid ngudi tiéu dung c6 thé chdp nhian dugc tir 17.000 VND dén

39.000 VND. Trong d6, gia tdt nha't cAn xem xét 12 26.000 VND.

BIEU PO 8: BIEN PO GIA CUA PHAN TRANG PIEM
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Optimum Price:
56,000VND

%
100.00
90.00
80.00
70.00
60.00
50.00
40.00
30.00
20.00
10.00

0.00 - T ; T T T T T T Price, VND

—s«—Cheap

o Expensive

Too Expensive

—<o—Too Cheap

Respondents, %

N
) o o &

Optimum Price:
_ VND 56,000 -

< >
Acceptable Price: VND 29,000 - 89,000

(Nguon: Két qud nghién citu thi truong)
e D&i v6i Phan trang diém 14g
*= Pham vi gid ngudi tiéu ding c6 thé chidp nhan dugc tir 29.000 VND dén
89.000 VND.
» Trong d6, gid tdt nha't cAn xem xét 12 56.000 VND.

e Khi phit trién sdn phd&m cong ty cAn chd y tem gid trén mdi san phim vdi gid co
dinh. n6 khong nhitng mang lai hinh 4nh thuong hi€u t6t ma con thuén tién cho
ngudi tiéu ding dé dang ra quyét dinh mua sidn phdm & moi ndi. Ngoai ra, né ciing
lam ting sy tin tudng clia ngudi tiéu dung cho sdn phadm

e Tuy nhién, trong pham vi gid cho phép, ciing can quan tAm d&€n mic gia clia doi
thli canh tranh va dugc tinh todn theo cdch so sdnh gid v4i d6i thi canh tranh va
tinh hinh gid chung cua thi trudng
Té chifc phan phoi
Hé thdng phan phdi 12 hé thong van chuyén hang héa, sdn phim clia nha sdn xuit
hay nha nhip khiau d&n “mang Iu6i ban si va ban 18”. Bdn chat cia phan phdi 1a

ddy hang vio cdc clra hang bdn si va 18. Sau d6, gitp ctra hang ddy hang ra cho
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ngudi tiéu diing bing cdc hinh thitc nhu trung bay, khuy€n mii, cung cip kién thic
san pham d€ clra hang gidi thiéu hang héa vdi ngudi tiéu diing

Hé thong phan phdi phdi dudc thiét k&, t6 chifc va thuc hién dua trén chién lugc
san phdm nhim hd trg cho sy phat tri€n clia sadn phdm hay truc ti€p thic diy su
phdt tri€n sdn phaim. Mot hé thdng phan phdi tt c6 thé hd trg cho sy yéu kém cla
céc chuong trinh hoat dong marketing khac, gép phan tao ra 1gi th€ canh tranh cho
san pham.

DPoi v6i nganh hang tiéu dung hién nay, kénh phan phdi va viéc m& rong kénh
phan phdi déng vai trd quan trong va ciing 1a cudc chi€n clia cidc doanh nghiép.
Moi déi thi ¢6 gdng van dung chién lugc thic ép ngudi bdn 18. Ho ¢ ging mua
chd trung bay trén quiy hang bing cdch ting tién cho ngudi ban 1& bing cich
gidm gid, khuy&n mai, trg cap,.. Tuy 1a khd ton kém trong chi phi nhung lai giip
cong ty ki€m sodt dudc tinh hinh doanh s&.

Nhitng dic diém quan trong clia ngudi ban 18 gdm dién tich va sd lugng quay ké,
vi tri, khuy&n mai tai chd, quing cdo bing miéng. Do dé, dé thuyét phuc cita hang
thi cong ty cAn tip trung vao nhu ciu va muc tiéu clia ctra hing nhim dem lai 1gi
nhuin cao nhat cho ho vi muc dich clia ho 13 ban san phim dé ki€m 13i.

Nha phan phdi va diém bén si nén c6 mitc chiét khau phi hop trén tri gid doanh s6
phll hgp v6i chinh sdch clia cong ty. Tuy nhién, d6i v6i nhém hang méi nén c6 mot
mtc chi€t khiu cao hon ddi thi d€ tao dong cd kich thich cdc trung gian phian phdi
dau tu phat tri€n sdn pham.

Ddi v6i ngudi ban 1€, cong ty ciing cAn x4y dung mdt mifc gid ban 1& véi khodn
chénh léch tuong ddi so vdi gid ngudi tiéu ding xem nhu 13 khodn 1¢i nhuan ddng

ké cho ctra hang béan 1é.
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BIEUDPO 9: MO HINH TO CHUC PHAN PHOI

MINH VIET

\ 4

NHA PHAN PHOI
PAILY
SIEU THI 1
CUA HANG BAN
\ 4 ¢
NGUGI TIEU DUNG

M&bi kénh phan phdi khic nhau, nén c¢é su ti€p can khdc nhau nhu:

Siéu thi: vi trf clia sdn phdm trén k& hang ri't quan trong, né phai thuin tién cho
ngudi tiéu dung tim dugc va bit mit véi nhitng vi tri hay ké riéng biét v4i nhitng vat
phdm trang tri. VA quan trong phai c¢6 nhan vién tu van, huéng din st dung sdn phadm.
Cic siéu thi khdng 16 nhu Metro Cash & Carry, Big C, ... 12 nhitng kénh phan phdi
khong kém phan quan trong d€ mua hang véi doanh s6 16n.

O céc cira hang & chg, cira hang tap héa doc dudng, ... nén ¢6 chuong trinh trung
bay sdn phdm va sy gidi thiéu clda ngudi ban déng gép quan trong cho quyét dinh
mua hang cda ngudi tiéu dung. CAn phdi md rong bao phli nha sich, tiém thudc tay

va mot sd cta hang nhd chuyén bin my phim

BIEU PO 10: Ti LE KENH PHAN PHOI
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@ Sieu thi m Cua hang tap hoa
O Cua hang o cho 0O Cua hang my pham
m Trung tam thuong mai @ Nha thuoc

m Nha sach O Khac

(Nguon: Két qud nghién ciu thi truong)

e Cic kénh phin phdi quan trong trén toan qudc cong ty cAn quan tAm d6
la:

+ Siéu thi, nha sach.

+ Ctra hang ban 1é § chg

+ Cira hang m§ phdm, ctfa hang tap hda
Cong ty ciing nén xem xét d€n van dé van chuyén va giao hang sao cho phii hop
V@i vi tri cia tirng khdch hang.
X4y dung hé thong nha phin phdi trén toan qudc theo mot tdn chi, muc tiéu va
dinh huéng v6i cong ty, c6 gidm sit ban hang clia cdng ty di€u hanh cong viéc
hudn luyén va gidm sat ban hang hiang ngay. P4i lai, nha phin phdi s& dudc
huéng tién hoa hong khi ddu tu phan phdi cho sdn pham. Piéu kién khi chon nha
phan phoi:
C6 doi ngii ban hang chuyén nghiép

Ly lich kinh doanh va tinh hinh tai chinh t6t
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C6 hé thong kho bdi ddm bdo chita dung day dd va an toan hang héa, gin noi tiéu

thu d€ gidm bdt chi phi
C6 phuong tién van chuyén cd dong va doi ngii giao hing chuyén nghiép
N6i chung, giai doan cong ty mdi thAm nhap thi trudng, thi phan con nhd, mit
hang chua dugc nhiéu ngudi biét d€n, cdc cita hang, nha phan phdi chua c6 niém
tin vao viéc kinh doanh sdn phim nén trong giai doan dau cong ty nén tip trung
vao nhitng khu vuc chién lugce, phat tri€n rong khip cdc dai Iy nhd hay nha phan
phdi nhd, ddy cao toc d6 bao phii hang d&€n mifc cao nhi't c6 thé.
Ngoai ra, cong ty can nhin thiy ring trong thdi gian khong xa nifa thi trudng ban
hang ctia Viét Nam ciing s& phat trién tuong ty nhu hé thdng ban hang cla cic
nudc trong khu vuc khac do la sy phat tri€n 16n manh cda kénh siéu thi, trung tdm
bdn si, ctta hang tién ich,... c6 thé kénh nay sé& chi€m d&n 40 -> 50% doanh s&. Do
d6, cong ty nén cé chinh sich diu tu d€ phat trién trudc mot bude cho kénh siéu
thi, trung tim bén si (Metro, Big C, ..)va hé thdng céc clra hang tién tich nay (G7
mart)
Xiic ti€n

o] Quéng cédo

- Quéng cdo nhiim thuyét phuc khach hang nhé d€n nhin hiéu, dung thit va yéu
thich nhan hiéu. Bén canh d6, quing cdo con déng vai tro thuyét phuc nha phin
phdi va ngudi ban tin tudng va nd luc ban hang. Nhiém vu diu tién clia quing cdo
12 nhim cung cip thong tin, cling c¢d hay ddm bio uy tin cia sdn phaAm. N6 chuyén
tdi thong tin d&€n ngudi tiéu dung, khuyé&n khich ngudi tiéu diung ding thit sdn
phim, dong thdi kich thich cita hing mua hang, phan phoi, tao ludng luu thong cho

ctra hang ban 18.
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Trong tit cd cdc hoat dong quing cdo, kénh truyén thong c6 hiéu qua nhat 1a
tivi nhung kénh nay thudng chi€m phan rit 16n trong ngan sach ti€p thi (Theo tap
chi Media 8/2005). Mot phim quing cdo sdng tao va an tugng 1a budc khdi dau
hoan hdo cho chién lugc marketing. Do d6, khi ti€n hanh sidn xuit phim quing cdo
can chi trong vio nhitng di€m manh cta sdn phdm nhu: chit lugng Nhat Ban,
thanh phan chi€t xuit thién nhién, d6i tugng khdch hang muc tiéu 13 nit tré, ning
dong, tudi tir 15 -> 22 tudi.

Thuc t&€, quing cdo tivi déng vai trd quan trong d€ mang d&€n nhin thic cho
ngudi tiéu dung vé hinh 4nh cla thuong hiéu. Quing céo tivi 1a phuong tién quing
cdo dit dé nhung lai c6 tAm vdi cao, ning dong nhat so vdi tit cd cdc phudng tién
truyén thong khdc vi quing cdo tivi hAp din nghe, nhin nén cé thé giy xiic dong
nhiéu hon so véi 15i néi. Nhitng kénh tivi 16n thu hit lugng khan gid 16n nhu:

- HTV: pht séng thi trudng khu vuc thanh phd H6 Chi Minh, mién Dong va
mdt s tinh mién Tay. Cdc chuong trinh truyén hinh dang thu hit nhém d6i
tugng tré tudi nhu: Giai Piéu Tinh Yéu, Nhip CAu Am Nhac, Qua Ting Trai
Tim, Chung Stc, Tric Xanh, N6t Nhac Vui, Hat Véi Ng61 Sao, Kim Ty
Thap, Siéu Thi May Min, phim truyén t6i tht 3, phim Viét Nam.

- VTV: phii s6ng thi trudng toan qudc. Cdc chuong trinh truyén hinh dang thu
hit nhém ddi tugng tré tudi nhu: Khdi Nghiép, Ai La Triéu Phd, Hiy Chon
Gia bung, Tro Choi Am Nhac, Hanh Trinh Vin Héa, Pudng Lén Pinh
Olympia, phim truyén cudi tuan.

- VLTV: phd séng thi trudng khu vic ddng bing song Cttu Long. Cédc chuong
trinh truyén hinh dang thu hiit nhém ddi tugng tré tudi nhu: phim truyén

N e e <A . A 4 N Re At
Han Quoc budi chi€u, Phim truyén nuéc ngoai budi toi.
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e Tan s6 xudt hién clla quing cdo ciing d6ng vai trd quan trong dé ngudi tiéu diing
c6 thé nhé va goi tén sdn pham dugc. Thong thudng ddi v6i sdn phAm mdi, phim
quéang cdo phdi d&€n dugc it nhat 80% ddi tugng khdch hang muc tiéu xem, mdi doi
tugng khdch hing muc tiéu phai xem it nhit 12 3 1an thi khi d6 khdch hang méi c6
thé€ nhé va goi tén sdn pham dugc.

e Sau chi€n dich quing cdo tung sdn phadm, nén tai trg chuong trinh gameshow da
dugc yéu thich hay mot chuong trinh mdi trén tivi d€ duy tri vi ning cao nhin biét
thuong hiéu. Cong ty cling nén xem xét phuong phiap quing cdo bing cich tai trg
va g&i sdn phdm gidi thiéu trong cdc chuong trinh nhu “Hiy chon gid ding”, “Siéu
thi may min”

- Bén canh d6, d6i véi ngudi tiéu ding, tJ bdo ciing rat gan giii, thuc t€ va quan
trong. Quang cdo trén bdo ciing rat hitu hiéu va twong d6i kinh t€ so véi quing cdo
tivi. Cdc bdo dugc Ita tudi ndy quan tim nhit nhu sau: Sinh Vién Viét Nam, Hoa
Hoc Tro, Myc Tim. Tuy nhié€n, dé dffy manh nhin bi&t nhin hiéu nén lam nhitng
trang PR d€ giGi thiéu sdn phdm Kaila danh cho I#a tudi méi 16n trén cdc bio nhu
Thé& Giéi Phu Nit, Ti€p Thi Gia Pinh, Tudi Tré, Phu Nit Thanh Phd. Ciing giong
nhu chién dich quing cdo trén tivi, sau chi€n dich quéng cdo trén bdo ciing nén tai
tr¢ hay xay dung mdt sd chuong trinh PR nhu Tai trd nhitng cudc thi anh, tai trd
chuong trinh giao luu v6i cdc ngdi sao, tdi trg chuong trinh tv vAn chim séc da,...
nhim duy tri vd nAng cao nhin bi€t nhin hiéu Kaila.

- So véi truyén hinh, dai phdt thanh c6 tic dong chl yéu & mic do6 dia phuong
hay trong khu vuc. Nhung quing cdo trén dai ph4t thanh twong doi ré va cé mitc do
thudng xuyén cao. Nhitng chuong trinh gidi tri trén radio cling dudc céc ban tré rat
quan tim nhu: Lan séng xanh, qu ting 4m nhac, ..Nén danh ngin sich d€ quing

cdo trén dai phét thanh trong chié€n dich tung hang.
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So véi nhitng théi quen gidi tri khdc thi Internet dudng nhu it dugc quan tim
nhat, mdi tudn trung binh khodng 2-3 1an truy cip Internet. Nhung ciing cAn quan
tAim d€n kénh truyén thong nay vi xu huéng ngay cang phat tri€n clia né. Nhitng
trang web dudc truy cidp nhiéu nhit nhu sau: vnexpress.net.vn, tuoitre.com.vn,
loitraitim.com,... Bén canh d6, cong ty nén thi€t 1Ap mot website riéng cho nhém
san phim d€ gép phan quing b4 cu thé hon vé cong ty, sin phaim.

Quéng cdo trén cdc phuong tié€n giao thong van tai: Cong ty nén quang cdo trén
céc xe tai bdn hang cla cong ty cling nhu tit cd cdc nha phan phdi hay quing cdo
trén xe buyt. Khi quing cdo trén phuong tién nay can xem xét ki€m tra hinh 4nh
cda thuong hiéu thudng xuyén, tranh trudng hdp bi 6, md, rdch,.. gy phin cim
cho ngudi tiéu dung.

Pinh huéng quing cdo s& tip trung vao nhitng thdi di€m va sy kién nim trong
k& hoach nhat dinh nhu mot thing sau khi tung sidn pham, khi sdn phdm da bao
phti tuong ddi thi trudng, khi d€n mua cao diém,...

Khuy&n mai

Trong tinh hinh hién nay, sttc 16i cudn ctia quing cdo doi v6i ngudi tiéu ding
dang suy gidm, tinh hinh thi trudng canh tranh khoc liét véi nhiéu d6i thd canh
tranh manh. Cong ty nén c¢6 chuong trinh khuyén mii danh cho ngudi tiéu diing dé
gianh vu th€ canh tranh trong dip dic biét hay mua cao di€m dé giit chan nhitng
khich hang hién c6, ddng thdi thu hit thém nhitng ngudi chua st dung sdn phaim
hay nhitng nguSi dang s dung sdn phdm clia ddi thd canh tranh nhim gia ting
doanh s& bdn nhu qua ting ngay hay thé cdo, vé xem ca nhac, d6 chdi, trong
nhitng dip, miia cao di€m nhu 8/3, Tét,...

Phit miu dung thi sin phdm ciing gép phan déng gbp trong kich thich ngudi

tiéu diing dung thit 1 1dn va c6 thé thuyét phuc ngudi tiéu ding di sit dung thif tim
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mua san phdm song song vdi nd luc quing cdo va khuy&én mai. C6 thé sit dung cic
phuong phdp phdt mAu nhu: 10ng vao tJ bdo, phdt miu tai cic trudng dai hoc, khu
cong nghiép,...

Nhitng vat pham hd tr¢ cho di€m ban nhu tJ roi, catalogue, dung cu trung bay,

td trung bay, miu dung thi¥ ciing nén quan tim dé giip cia hang dé diang gidi
thiéu va thuyé&t phuc ngudi mua quyét dinh mua sin pham. Nén hd tr¢ chi phi
trung bay cho siéu thi 16n § TPHCM va Ha No6i nhu Coop Cong Quynh, Coop Pinh
Tién Hoang, Coop Nguyén Kiém, Coop Pam Sen, Coop Phi Lam, Coop Xa Lo,
Maxi 3/2, Maxi Cong Hoa, Big C Mién Pong, Big C Pong Nai, Big C Ha Noi,
Trang Tién, Fivimart, Marko,..
La mot san phdm mdi dua ra thi trudng, cong ty can phdi dem d&n cho cira hang
mdt mifc 1gi nhuén tuong ddi cao so v6i doi thl canh tranh vi hing méi thudng khé
ban hon, clra hang can phdi gidi thiéu nhi€u hon. Do d6, trong giai doan diu, xay
dung chuong trinh trung bay sidn phAm bing hinh thic trd tién chi phi trung bay
song song vdi k& hoach quing cdo nhiim giy 4n tuong, nhic nhd cho ngudi tiéu
dung khi ho d&€n ctta hang, ngin chin ddi thd canh tranh chi€m chd trén quay ké

Nhitng chuong trinh khuyén maii cho diém bdn si nhu qua ting gid tri, chiét
kh&u 16n,... cling nén dugc dp dung dé thic ddy phan phdi hang tir nha phan phdi,
céc dai ly bdn si va 18 trén toan qudc.

XAy dung chuong trinh trung bay, chuong trinh tich lu§ di€m, chuong trinh qua
ting dic biét,... cho cdc di€m bdn 18 trong chg va cdc di€m bdn 18, tiém tap hda
trén dudng phd,.. nhim kich thich ho dy trit hang hda, trung bay va gidi thiéu sdn
phim cho ngudi tiéu diing

Quan hé cong dong

82 Trang



Pay 1a mot cong cu marketing hitu dung va 1a mot phuong phap c6 chi phi thap
nhung lai hiéu qua nhiim cling cd hinh dnh va gy dung su tin nhiém vé sdn pham.
DP3&i v6i nhém khich hang muc tiéu & Itta tudi thanh thi€u nién, c¢6 thé xay dung
céc chuong trinh quan hé cong déng nhur:

+ Chuong trinh tu van tai trudng dai hoc, trung hoc: nhim vao ddi tugng khich
hang hoc sinh, sinh vién con it ki€n thitc vé chim séc da dé gy dung niém tin, tao
cAm xic yéu mén sin phdm thong qua hoat dong tu van nay

+ Chuong trinh giao luu gidi thiéu sdn pham, tv vdn sdn pham tai cdc khu cong
nghi€p danh cho cong nhan nit

+ Tai trg chuong trinh cdm trai tai cdc trudng trén dia ban TPHCM, két hgp véi
phat miu dung thit

+ Tai trg cho cdc trung tAm vui choi gidi tri nhu Cong vién nude Sai Gon, Cong
vién nudc PAm Sen trong mia he.

Kénh truyén thong nay 1a hinh thic truyén thong ma da phin cdc doi tuong khiach

hang tré thudng hay dé cap va 1am chi dé trao ddi. Pay 1a hinh thic truyén thong tu

nhién, gan giii v6i doi tugng nif tré.

T6 chic su kién

Nhim nhim vao gigi tré dic biét 13 thanh nién khu vyc thanh thi néi ma nhu ciu
st dung cao. Céc chuong trinh ca nhac, thé€ thao hay mot sd sin chdi khac ma ddi
tugng nay yéu thich trong cic thdi di€m phi hgp nhu céc dip 18 16n, nghi he...

Cé4c vat dung hd tr¢ bdn hang

Pay la cdc vat dung nhiim hd trg gidi thiéu sdn phdm tai cdc clra hang bdn 1& nhu
td rdi, 4p phich, bing ron, hop dén, td ké trung bay, ... Nén thi€t k& tat cd cdc vat
dung nay mot cich déng nhit vé hinh 4nh d€ gép phin ning cao gid tri sin pham,

thuong hi€u.
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3.2.5 Hoach dinh ngin sach
Bédng 13 : Ngan sdch du kié€n cho hoat ddong marketing tir 2006 dén 2010

No6i dung 2006 2007 2008 2009 2010
Doanh s6 du kién 40 46 52 55 58

Ty 1€ ngan sach trén doanh s6 40% 30% 20% 18% 15%
Ngan sdch dau tu 16 13.8 10.4 9.9 8.7

Bdng 14 : Ngan sich dv ki€n cho cdc hoat dong marketing 2006

No6i dung Ngan sach % Bong gbp
Quang cdo 53.13%
Tivi 5.000.000.000
Bédo 2.000.000.000
Khéc 1.500.000.000
Khuyé&n mai 3.000.000.000 18.75%
PR va t& chic sy kién 2.500.000.000 15.62%
Vat dung hd tr¢ ban hang 2.000.000.000 12.5%

-> Theo nhu bing 14 thi ngan sich ti€p thi dudc chia 1am 4 phan nhu sau:

Qudng cdo trén cdc phuong tién truyén thong dai ching nhu tivi, bdo,
dai, internet, cdc phuong tién giao thdong van tai,... chi€m 53.13%

Khuyén mai chi€m 18.75% bao gdm cédc hoat dong khuy&n maii cho
ngudi tiéu dung, khuy&én mii thuong mai danh cho di€m ban.

Vat dung hd tr¢ di€m ban chi€m 12.5% bao gom ti ké trung bay, bing
hi¢u, brochure, tG roi, ap phich,...

PR va t8 chic su kién: 15.62% bao gdm cdc chuong trinh to van tai

truong dai hoc, cac hoat dong tai trg khu vui chdi,...
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Tém lai, cdng ty can xdc dinh cdc chudng trinh hoat ddong marketing nhu chuong trinh
quang cdo truyén hinh (TVC), quing cdo bio (Print Ad), cdc su kién (event), Quan hé
cong chiing (PR),...tAt ca hoat dong marketing nay nén dién ra vio mot thdi di€ém va
dua ra cing mot thong diép theo ding k& hoach s& tao nén an twgng manh, cé sic

thuy&t phuc cao véi d6i tugng khdch hang muc tiéu.

TOM TAT
Phat trién nhém san pham chim séc da cong ty Qudc TE€ Minh Viét nén tip trung
dinh huéng vao phan khic thi trudng nhém tudi thanh thi€u nién, day 12 nhém doi
tugng khach hang tiém ning nhung chwa c¢6 mdt ddi thd canh tranh ndo hién tai
tap trung toan dién cho nhém ddi twgng khdch hang nay.
Can c6 su phdi hgp v6i nhau clia nhitng gidi phap dé xuat nhu phdt trién sin
phdm, dinh gi4, lva chon kénh phan phdi, xic ti€n khuyén mii ciia marketing hon
hdp dé gép phan cho sy phat tri€n thanh cong sidn pham tai thi trudng Viét nam
Canh tranh vé sdn pham va chit lugng sdn pham trd thanh cong cu canh
tranh quan trong tif bao bi, nhian hiéu d&n cai ti€n sdn phaim.
Quyét dinh gid ban sdn phdm hang héa ciing phdi dudc xem xét mot
cich cin than nhat 13 khi doanh nghiép gi6i thiéu sdn ph&m mdi, so sdnh vdi
doi tha canh tranh, gi4 thi trudng,....
T8 chitc va quin ly hé thong kénh phin phdi sdn phdm trén thi trudng,
la chon kénh phan phdi t6i uu. Quyét dinh vé mang ludi phan phdi, diy la
yé&u t6 cyc ky quan trong ddi v6i thanh cong clia doanh nghiép. Mot kénh phan

phdi hiéu qua dua sin phAm d&€n ngudi tiéu dung vé6i tdng chi phi thap nhat.



Viéc stt dung cdc cong cu truyén thong marketing, hoat dong xic tié€n
ban hang @€ dnh hudng d€n quyét dinh mua cia nhém ddi tugng khach hang

muc tiéu.

KET LUAN

Qua k&t qud nghién citu thi trudng Viét Nam cla cdng ty Qudc TE Minh Viét
nim 2005 dd 1am ro dudc tinh hinh thi trudng thuc t€ cling nhu tdc dd phat trién cao
clia thi trudng nganh hing my phdm va chim séc da tai Viét Nam. Trong d6, két qua
da 1am rd dudce phan khic giGi tré c6 téc dd phdt trién manh sé& tao cd hoi, 16i di riéng
cho nhirng cong ty méi thAm nhap vao thi trudng Viét Nam.

Vi mot tiém ning to 16n va toc dd phat tri€n cao clia nganh hing my phim tai
Viét Nam, viéc xay dung mot chién lugc marketing ding din 12 mot thach thic 16n
ddi v6i cong ty Quoc TE Minh Viét. Tuy nhién, v6i bé day kinh nghiém gan 10 nim
tai thi trudng Viét Nam 12 mot 1gi th€ trong viéc nim bit co hoi va phat trién thi
trudng. Nhung d€ ddm bio phat trién thanh cong sadn phAm mdi, can c6 sy quan li tot
bao gdm 1ap k& hoach, t§ chic thuc hién va phdi hdp véi nhau giita cdc bo phan chic
ning nhu marketing, sidn xudt, k§ thuit,.. Ngoai ra, can phai dau tu phat trién sin
phim c6 kha ning ddp Gng nhu ciu cla d6i tugng khach hang muc tiéu nhim dén.

Ngay nay, hiéu dudc hanh vi va théi quen tiéu dung cta khich hiang 13 mot
trong nhitng thong tin cAn phai cip nhat thudng xuyén d€ c6 thé dua ra nhitng hoat
dong ti€p thi ¢6 hiéu qua va ding nhu mong dgi. Nghién citu thi trudng, nghién citu
ddi tugng khach hang muc tiéu trén tit cd cdc khia canh, dic di€m hanh vi cda ho
nhim cung cip co s8 cho viéc xdc dinh muc tiéu va lya chon thi trudng muc tiéu ding
din cho chi€n lugc marketing. Tir d6, dé ra nhitng gidi phdp marketing mix phii hop
nhu phét trién sdn phdm, dinh gid, xdy dung hé thdng kénh phan phdi, lva chon hinh

thitc xudc ti€n, khuy€n mai nhim ddm béo sy tuwong tic v4i nhau gitta bon y€u to nay
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va tao ra mot sy k&t hop toan dién d€ c6 thé xdc dinh mic do thanh cong clia k&
hoach marketing. LAm sao dé sin phAm 1am ra ph3i thda man nhu ciu clia ngudi tiéu
diing v6i chinh sdch gid cd hop 11, sdn phim lam ra c6 thé d& dang tim thdy moi noi
khi khdch hang c¢6 nhu ciu & bat ki dau, ciing nhu Iva chon phudng tién truyén thong
nhu thé nao d€ mang ddy dd thong diép sin phdm dén tat ci ddi tugng khach hang
muc tiéu.

Tuy nhién, trong mdi trudng kinh doanh ning dong nhu hién nay thi bat ki su
thay d6i nao déu tao ra nhitng cd hodi va thach thitc mdi cho tit ci cdc doanh nghiép,
do d6 cac gidi phap marketing ndy c6 thé thay ddi theo su thay d6i nhanh chéng clia
thi trudng. Do dé, cdng ty cian phdi theo sit k& hoach ti€p thi va diéu chinh céc
chuong trinh hanh dong néu nhu cdc gidi phdp nay chua dudc phit hdp véi xu hudng

phat trién clia thi trudng
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PHU LUC 1: DAN Y THAO LUAN NHOM

1. Giéi thiéu

5 phut

Gidi thi¢u cong ty A — khong lién hé ban hang, cong ty chi quan tam
nhiing ¥ kién ctia khach hang dé tir d6 cai thién san pham/dich vu ciia
ho cho nhiing loi ich tuong lai ciia khach hang.
Nhiing 10i phé binh cila ban 1a rat quan trong va gia tri d6i voi chiing
toi
Nhitng thao ludn ctia ngady hom nay dé hiéu duoc quan diém cta ban
vé “san pham chiam soc da”
O day khong c6 cau tra 101 dung/sai. Mién 1a né phan anh mot cach
trung thuc cam nhan va suy nghi cua ban
Diéu tra vién héi khich hang dé ho gidi thiéu ban than réi chuyén sang
phan ké tiép

Khoi dong va tao ra
khong khi than thién

II. Cam nhan vé “Pep” va “Lan da Iy tuéng”

10 phut

Theo ban, thé nao 1a mot nguoi phu nir dep (Vé mat hinh thé)? (boi
mat sang, d61 moi do, mai toc den, lan da tréng,v..v..)
Nhimng khia canh nao khéc theo y kién cta ban?
Ban cam nhéan nhu thé nao & mdi khia canh d6?

Ngueoi héi nén dp dung Phwong phdp bdc thang dé kham phd va goi mo

cam xiic ciia ciia khdch hang mang lai nhitng loi ich thiét thuc
Vui long cho chiing t6i mot thi du vé mdt ngudi ma ban cho 1a dep.
Tai sao?
Vui 1ong nhin vao nhiing buc hinh va cho toi biét lan da cta ai dep
nhat?
Ban thich buc hinh nao nhat? Tai sao?
Ban c6 dé cap vé ‘lan da min mang’. Theo ban, n6 c6 quan trong
khong? Tai sao?
Vui long mé ta thém vé “lan da min mang”? (Tring hong, khong
mun, rang rd, .v..v)
Cho chiing t6i mét sy so sach thich hop vé “lan da min mang” (Vi du:
Min nhu da em bé, ..v..v..)
Ban c¢6 udc lan da ban tré nén min mang hon?
Ban c6 nhiing cach gi dé lan da ban trd nén min mang?
Lan da min mang la lan da 1y tuéng?
Ban nghi nhu thé nao vé lan da Iy twong? Con y kién nao khac
khong? Tai sao?
Bay gio, n6i mot chut vé lan da ciia ban. Vui long cho t6i biét nhimng

Pé thu thdp nhitng tam tie
ciia khdch hang vé “cdi
dep” va phwong phdp dé
dat duwoc no.
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lo lang chinh trén da ctia ban?
Mot lan nita diéu tra vién ap dung Phuong phdp bdc thang dé thu thdp
nhitng thong tin thiét thyc vé “lan da ly twong”

I1I. Thoi quen sir dung 15 phut
Thong thuong ban cham soéc da ban nhu theé nao? Dé hiéu hanh vi khach
(Rira mat/Dudng am/Trang da,.v..v.) hang va thai do khach

Bao lau ban chim séc 1an da cta ban? (hang thang, hang tuan, hang
ngay) N

Ban thuong xuyén cham séc da ban tai nha hay tai tham my vién?
Vui long cho t6i biét nhimg budc bao gom trong qua trinh cham soc
da? (Lam sach da, thoa kem, dudng 4m, tay tring,.v..v..)

Tai sao ban cham s6c da ban theo cach nay? Nhirng loi ich gi ma ban
mong doi tir nhitng hoat dong trén? (Vi du: Rtra mat cho sach va suc
khoe cua lan da, dung kem dudng da cho da khoé va tring, .v..v..)
Cho t6i biét nhitng loi ich quan trong nhit ma ban mong doi tir nhiing
san pham cham séc da? Ban sao ban suy nghi vay?

Ban sur dyng stra rita mat, sira tdm va phén chua?

Ban suy nghi nhu thé nao v& mot san pham “cham soc da 1y tuong”™?
(Tham do vé ba loai san pham)

Nhitng loai san pham chim so6c da nao ma ban dang dung? (khong
nhan hi¢u)

Ban c¢6 thuong st dung n6? (Hang ngay/thinh thoang,v..v..)

Nhimng san pham nao 13 vu tién nhat? Tai sao?

Hiéu qua st dung né nhu thé nao? Co bat ky nhimg lo ling nao
khong? Tai sao?

Ban nghi gi Ve san phim cham soc da voi chiét xudt tir thién nhién?
Ban biét gi vé nhimng chiét xuét tir thién nhién? Cai nao 1a ban thich
nhat? Tai sao? Nhitng hiéu qua mang lai 1a gi?

hang vé san pham cham
soc da ciing nhu la
nhitng loi ich va nhitng
moi quan tam chinh vé
da hién nay

IV Hanh vi mua sam 15 phit
Bay gio, chiing ta ndi vé so thich mua sam cia ban. Ban c6 thuong di | Pé hiéu mua sam ciia
mua sam noi chung, mua sam san pham cham séc da, hodc mua | khdch hang vé san pham

nhitng san pham cu thé khac, .v..v..?
Ban di mua scfm voi ai? (Me, chi, ban be, tré em,.v..v..)
Ban di mua sam ¢ dau? (Siéu thi, cua hang, chg, .v..v..)
Tai sao ban thwong chon nhiing noi ay dé di?
Ban mua san pham cham séc da cho ai? (cho ban, cho nhing nguoi
than trong gia dinh, cho ban be)
Hoi tham vé ba san phdm dang duoc wa chudng
Mbi lan mua ban thirong mua bao nhiéu san pham?
Ban thuong mua cdi gi nhat? (Cho da thuong, da nhon, nudi duéng
da,.v..v..)
Thiét ké bao gbi nhw thé nao? (Lo, tuyp, chai,..v..v..) Tai sao?
Kich thuoc thong thwong la gi?(10g, 20g, 50g, 100g, 200g, 100ml,
200ml, ..v..v..) Tai sao?
Gid ca nhu thé nao?
N6i mét cdch tong qudt, Thé ndo la tang gid/giam gid ma ban chdp

cham soc da cting nhu la
nhitng yéu té chinh trong
viéc lwa chon nhan hang
trong 4 san pham dinh
huong.
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nhdn dwoc? (Tang/giam bao nhiéu phan tram) Tai sao?

Co phdi “gid cao hon thi tang thém san pham”? Tai sao?

Ban co thuwong mua mot hodc mot vai nhan hiéu moi lan? Tai sao?
Vui long cho téi biét nhitng yéu té chinh tic déng dén ban khi ban
chon mua san pham chdam séc da? (Gid cd, Uy tin thirong hiéu, Pa
dang ching logi, bao bi dep mdt, Khuyén mdi, .v.v..)

Yéu t6 nao la quan trong nhat? Tai sao?

Nhitng nguwoi nao la ngwoi dnh hwong dén quyét dinh mua hang cia
ban? (Me/chi/ban be/nguoi ban/khong ai ca?) Hay ai khac?
Theo ban nguodi nao 1a quan trong nhat? Tai sao?

V. Su chi y nhan hang va quang cao 25 phut
Bay gio, ban vé sita rira mat. Nhan hiéu nao ban quan tam nhat? Pé nhan dang sy chu y
C6 nhan hiéu nao khac khong? Loai gi? thuong hiéu trong khach
Lam sao ban biét san pham d6? Tir ngudn nao? (Truyén hinh, béo | hdng ciing nhi la chii ¥
chi, to roi, ban bé gidi thi€u, ngudi ban hang gidi thi¢u,v..v..) Con tr | thuwong hiéu quang cao
ngudn khic khong? va ddanh gid
Nguon thong tin nao 1a hiéu qua nhét theo ban nghi? Tai sao?
Ban van con nhé vé quang cdo modt nhin hang nao d6 khong? Ban
nh¢ cai gi?
Ban cam théy n6 nhu thé nao? Tai sao?
Ban thich/khong thich nhu thé nao vé quang cao? Tai sao?
Quang c4o nao 1a 4n tugng nhit? Tai sao?
Thong diép gi tir quang c4o mang dén cho ban?

Nhdc lai vé sita tim va pham trang diém

VI. Tiéu dung va danh gia 20 phut

Nhirng nhan hiéu ndo vé sita rira mit ma ban di timg dung?

Cai gi khién ban da s dung nhitng nhan hiéu d6? (Héi vé mdi nhan
hiéu duoc dé cap)

Nhitng nhan hi¢u cham séc da nao ban chua bao gid dung? Tai sao?
Nhirng nhan hi€u nao ban dang dung? Trong lugng/dung tich bao
nhiéu?

Ban di sir dung chung bao 1au rdi?

Nhén hiéu ndo ban di dung trude khi chuyén sang dung nhin hiéu
hién thoi?

Tai sao ban thay d6i nhan hiéu?

Lam céach nao ban biét dén va st dung nhan hiéu hién thoi?

Nhan hi¢u hién thoi cé gi khac so véi nhitng nhan hiéu trude day ban
dung?

Ban thich gi va khong thich gi vé nhan hiéu nay?

Ban cho bao nhiéu diém cho nhédn hiéu ban dang dung? (Cho diém tir
1 — 10) Tai sao ban cho diém nhu vay?

Ban mong mudn gi thém vé nhan hiéu ma ban dang dung? (Tham do
cho nhitng nhu cau chua duoc dap Gmg?

So sach voi “Thuong hiéu 1y twong” Nhan hiéu nay di mang dén
nhiing 16i ich gi cho ban? Nhiing gi con dang thiéu? Tai sao?

Dé hiéu su tiéu ding
nhitng nhan hiéu, ly do
chinh dé sir dung/khong
st dung san pham,..ciing
nhw la mirc do hai long,
nhitng vin dé lién quan
va doi thii canh tranh.
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Nhdc lai cho nhitng san pham khéc (Sita tam, two way care)

PHU LUC 2: BAN CAd HOI

Tén Ung vién Nam/Nu Tudi
bia chi Sé Budng Phudng Quan Thanh phé
Cudc phdéng van kéo dai tu g dén g ngay S6 BT
Tén ngudi phdng vén
Xin chao. Téi tén la , ngudi phéng véan (NPV) tir cong ty nghién ciu

A. A la céng ty vé nghién ctu thj trudng ma da thuc hién vai cuéc khéo sat & Viet Nam. Hién nay, ching t6i dang
lam cuéc khdo sat vé sdn phdm cham séc da. Téi xin phép dugc trd chuyén cung chi trong vong 30 phut dé ldy
nhiing théng tin bé ich. Rat cam on su hgp tac cta chi.

SUA RGA MAT
NHAN HIEU VA SU NHAN BIET VE QUANG CAO

Qla | GHI NHAN NHAN HIEU bUQC PE CAP PAU TIEN MOT CACH RIENG BIET, GHI NHAN TAT CA
NHAN HIEU
Khi nghi vé Sita rita mat, nhan hiéu nao ban da dudc nhin thay va nghe qua ?
Con nhan hiéu nao nita khéng ? bé la gi ?
Qlb | GHI NHAN NHAN HIEU PUQC BE CAP PAU TIEN MOT CACH RIENG BIET, GHI NHAN TAT CA
NHAN HIEU
NPV: Phai chic rang cac ting vién déu hi€u tir “Quang cao” khong chi la nhan biét tu Ti vi, ma con tu
cac kénh khac nhu dai, bao, tap chi, bang théng bao, ap phich Quang cao...
Nhan hiéu Sita rida méat nao ma ban da tiing thdy va nghe qua quang cao gan day ?
Con nhan hiéu nao nita khéng ? bé la gi ?
Qlc | GHI NHAN TAT CA NHAN HIEU
Nhan hiéu nao trong cac nhan hiéu dugc thé hién dusi day ma ban da tiung thdy va nghe qua ?
Con nhén hiéu nao ntta khéng ? b6 la gi ?
Q1d | GHI NHAN TAT CA NHAN HIEU
Nhéan hiéu Sita réla mat nao dugc thé hién dusi day ma ban da tiing thay va nghe qua quang céo gan
day ?
Con nhan hiéu nao nita khéng ? bé la gi ?
Qla Qlb Qlc Qld
Chu y dau | Chu y khac | Qua QC dau Khéac Chua y nhanh QC nhanh
tién tién chéng chéng
Biore 1 1 1 1 1 1
Eversoft 2 2 2 2 2 2
Hazeline 3 3 3 3 3 3
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Nivea 4 4 4 4 4 4
Pond’s 5 5 5 5 5 5

Dove 6 6 6 6 6 6
Thorakao 7 7 7 7 7 7
Philip 8 8 8 8 8 8

Lana 9 9 9 9 9 9

Olay 10 10 10 10 10 10
Essance 11 11 11 11 11 11
Clean&Clear 12 12 12 12 12 12
Shiseido 13 13 13 13 13 13
Khac (cu thé) 14 14 14 14 14 14
DK/NA 99 99 99 99 99 99

sd DUNG NHAN HIEd
(Chi hdi badng nay cho ngusi st dung Siia rira mat cau hdi Q8a). Néu khéng, chuyén dén cau Q29

Q2a Nhan hiéu Sita ra mat nao ban ting dung thi ?

Q2b | Nhéan hiéu Sita rita mat nao ban st dung thudng xuyén nhat ?

Q2c¢ | Nhéan hiéu nao ban da tirng st dung ?

Q2d Xin vui long cho biét cac nhan hiéu Sira rita mat hién c6 trong gia dinh ban ?

Q2a Q2b Q2c Q2d

Tung dung tha Sd thudng xuyén nhéat ba tung sd Pantry check
Biore 01 01 01 01
Eversoft 02 02 02 02
Hazeline 03 03 03 03
Nivea 04 04 04 04
Pond’s 05 05 05 05
Dove 06 06 06 06
Thorakao 07 07 07 07
Philip 08 08 08 08
Lana 09 09 09 09
Olay 10 10 10 10
Essance 11 11 11 11
Clean&Clear 12 12 12 12
Shiseido 13 13 13 13
Khac (cuy thé) 14 14 14 14
DK/NA 99 99 99 99

Q3 | HOI VE NHAN HIEU bUQC TRA L3I G CAU Q2b

Véi Stia rita mat ma ban dang su dung la (doc tén nhan hiéu dugc Gng vién tra
18i 3 cau Q2b), vui long cho biét ly do chinh ma ban st dung né thudng xuyén nhéat ? Con ly do nao
nia khéng ?
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Q4 Héi vé nhan hiéu dudc st dung thudng xuyén nhat theo cau tra 16i Q2b Ma Lo trinh
Xin ban vui long cho biét vé muc dé hai long ctuia ban véi nhan hiéu dugc st dung thusng
xuyén nhat ?
Rét hai long 1 Qba
Hai long 2 Qba
Khéng (Binh thudng) 3 Q6
Khéng hai long 4 Q5b
Khéng hai long tét ca 5 Q5b
Q5 a. Tai sao ban lai hai ldng véi san phdm ban dé cap ?
b. Tai sao ban lai khéng hai long véi san phdm ban dé cap ?
Q6a Ban sé mua loai nao néu nhan hiéu ban thudng st dung dén lac d6 lai khéng cé sén trong Ma
cla hang ?
Biore 01
Eversoft 02
Hazeline 03
Nivea 04
Pond’s 05
Dove 06
Thorakao 07
Philip 08
Lana 09
Olay 10
Essance 11
Clean&Clear 12
Shiseido 13
Khéc (cu thé) oo 14
DK/NA 99

Q6b | Tai sao ban lai chon nhan hiéu dé (nhan hiéu ma tng vién tra 15i & cau Q28a) dé thay thé nhan hiéu ma

ban thudng dung ?

HINH ANH NHAN HIEU
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Q7 | HOI VE SU CHU Y NHAN HIEU TRONG CAU HOI Q22c¢
XEM BANG VA POC LOI PHAT BIEU
C6 moét sé 18i phat biéu moé ta san phdm Sira rifa méat ma téi sé doc ra day, méi 18i phat biéu , vui long
cho diém vé nhan hi¢u ban dang st dung hoac day la nhiing nhan hiéu méi ma né dap tng véi nhan
dinh ctia ban (1 d - khéng déng y tét ca 13i phat bi€u trén, 5 d — déng y vdi tat ca 1di phat biéu trén)
Hazeline Pond’s Biore
R1 Nhan hiéu uy tin
R2 Nhan hiéu phé bién
R3 Nhén hiéu nu§c ngoai
R4 Sa&n pham chat lugng t6t
R5 Chra thanh phén thién nhién
R6 Khéng gay di tng
R7 Lam trédng da
R8 Chéng mun, tdy do
R9 Lam méat da
R10 Mui huong dé chiu
R11 Bao bi dep
R12 Quéng céo tét
R13 Khuyén mai tot
R14 Dé tim mua & moi noi
R15 Déng gia doéng tién
R16 Giéa ca hgp ly
R17 San pham dugc dé nghi tif ngudi ban
R18 Phu hgp véi dé tudi
R19 C6 hat nhd li ti (cét)
Q@8 | Nghi vé nhéan hiéu , Toi sé doc ra vai I6i phat biéu va xin vui long cho biét I18i phat biéu
nao ma ban déng tinh ?
Hazeline Pond’s Biore
R1 Nhéan hiéu duy nhat téi st dung 01
R2 Mot trong nhitng nhan hiéu t6i thuéng dung 02
R3 Nhan hiéu ma téi chi s dung khi c6 dip 03
R4 Nhan hiéu téi thinh thodng st dung nhung khéng chéc sé 04
dung né trong tuong lai
R5 Nhan hiéu ma hién tai t6i chua s dung nhung téi quan 05
tam dé dung th{ trong thdi gian t&i
R6 Nhan hiéu ma hién tai téi chua st dung va t6i ciing khéng 06
thich dé€ dung trong thdi gian tgi
R7 Nhan hiéu t6i da dung nhung t6i khéng thich dung lan nia 07
GIA
Q9 A/ Bay gid néi vé gia ctia Sita rita mat 50g, vay vdéi gia nao ban cho la ré/cé thé thuong lugng?

B/ Gia nhu thé nao ban cho la méc?
C/ Gia nao ban cho la qua mac va khéng mua né?
D/ Gia nao ban cho la quéa ré dé ma nghi ngd vé chét lugng ctia né?

Ghi ré s6 tién
A/ Ré

B/ Méac

C/ Qua mac va sé khong mua

D/ Qué ré va sé khéng mua
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SGA TAM

NHAN HIEU VA SU NHAN BIET VE QUANG CAO

Ql10a | GHI NHAN NHAN HIEU PUGC BE CAP PAU TIEN MOT CACH RIENG BIET, GHI NHAN TAT CA
NHAN HIEU
Khi nghi vé Sita tdm, nhan hiéu nao ban da dudc nhin thdy va nghe qua ?
Con nhan hiéu nao ntta khéng ? bé la gi?
Q10b | GHI NHAN NHAN HIEU bUGC PE CAP PAU TIEN MOT CACH RIENG BIET, GHI NHAN TAT CA
NHAN HIEU
NPV: Phai chic réng cac Ung vién déu hi€u tr “Quang cao” khéng chi la nhéan biét t Ti vi, ma con tu
céac kénh khac nhu dai, bao, tap chi, bang thong bao, ap phich Quang céo..
Nhan hiéu Sira tAm nao ma ban da tung thdy va nghe qua quéng céao gan day ?
Con nhan hiéu nao ntta khéng ? b6 la gi ?
Q10c | GHI NHAN TAT CA NHAN HIEU
Nhan hiéu nao trong cac nhan hiéu dusi day ma ban ting thay, nghe qua hoac chu y dén?
Con nhan hiéu nao ntrta khéng ? b6 la gi ?
Q10d | GHI NHAN TAT CA NHAN HIEU
Nhan hiéu nao vé Sita tdm ma ban tiing thdy, nghe qua hoac chu y dén?
Con nhan hiéu nao nita khéng ? bBé la gi ?
Q10a Q10b Q10c Q10d
Chu y dau | Cha y khac | Qua QC dau Khéc Chu y nhanh QC nhanh
tién tién chéng chéng
Lux 1 1 1 1 1 1
Dove 2 2 2 2 2 2
Lifebuoy 3 3 3 3 3 3
Hazeline 4 4 4 4 4 4
Johnson&Johnson 5 5 5 5 5 5
Palmolive 6 6 6 6 6 6
Enchanteur 7 7 7 7 7 7
Fa 8 8 8 8 8 8
Nivea 9 9 9 9 9 9
Eversoft 10 10 10 10 10 10
Biore 11 11 11 11 11 11
Double Rich 12 12 12 12 12 12
Bouquet 13 13 13 13 13 13
Khéc (cu thé) ... 14 14 14 14 14 14
DK/NA 99 99 99 99 99 99
Qlla | KHOANH TRON NHAN HIEU bUGC TRA LOI T Q42d dén Q43a
Q11b | XOAY QUANH NHAN HIEU

NPV: HOI VE MOI NHAN HIEU PUGC KHOANH TRON G CAU Q43a
Vui long cho biét ban da thay, doc va bi thu hut vé nhan hiéu Sta tdm ban dé cap trén & dau/t phucng

tién nao?
Qlla Qlilb
Nhan TV | Radio Béo / Cla Bang théng | Truyén | Khuyén Khéac DK/NA
hiéu Tap chi | hang/Sthi | bado/Xe buyt | miéng mai (Cu thé)
chu y
Lux 1 01 02 03 04 05 06 07 08 99
Dove 2 01 02 03 04 05 06 07 08 99
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Lifebuoy 3 01 02 03 04 05 06 07 08 99
Hazeline 4 01 02 03 04 05 06 07 08 99
Johnson& 5 01 02 03 04 05 06 07 08 99
Johnson
Palmolive 6 01 02 03 04 05 06 07 08 99
Enchanteur 7 01 02 03 04 05 06 07 08 99
Fa 8 01 02 03 04 05 06 07 08 99
Nivea 9 01 02 03 04 05 06 07 08 99
Eversoft 10 01 02 03 04 05 06 07 08 99
Biore 11 01 02 03 04 05 06 07 08 99
Double Rich 12 01 02 03 04 05 06 07 08 99
Bouquet 13 01 02 03 04 05 06 07 08 99
Khac (cu thé) 14 01 02 03 04 05 06 07 08 99
DK/NA 99 99 99 99 99 99 99 99 99 99

sd DUNG NHAN HIEU

Q1l12a | Nhan hiéu Sira tdm nao ban ting dung thit ?

Q12b | Nhan hiéu Sita tdm nao ban sl dung thudng xuyén nhat ?

Q12c¢ | Nhan hiéu nao ban da tiing st dung ?

Q12d | Xin vui long cho biét cac nhan hiéu Sira tdm hién c6 trong gia dinh ban ?

Q12a Q12b Ql12c Q12d
Tung dung thd | Sd thudng xuyén nhét ba ting sd Pantry check
Lux 01 01 01 01
Dove 02 02 02 02
Lifebuoy 03 03 03 03
Hazeline 04 04 04 04
Johnson&Johnson 05 05 05 05
Palmolive 06 06 06 06
Enchanteur 07 07 07 07
Fa 08 08 08 08
Nivea 09 09 09 09
Eversoft 10 10 10 10
Biore 11 11 11 11
Double Rich 12 12 12 12
Bouquet 13 13 13 13
Khéc (cuy thé) ... 14 14 14 14
DK/NA 99 99 99 99
Q13 | HOI VE NHAN HIEU PUQC TRA LOI G CAU Q12b
V@i Stta tdm ma ban dang s dung la (doc tén nhan hiéu dugc Gng vién tra 10i
8 cau Q44b), vui long cho biét Iy do chinh ma ban st dung né thudng xuyén nhat ? Con ly do nao nira
khong ?
Q14 Héi vé nhan hiéu dudc sl dung thudng xuyén nhat theo cau tra 15i Q12b | Ma | Ld trinh
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Xin ban vui Idng cho biét vé mic dé hai long cia ban véi nhan hiéu duge sit dung thudng
xuyén nhat ?
R&t hai long 1 Q15a
Hai long 2 Ql5a
Khong (Binh thugng) 3 46
Khéng hai long 4 Q15b
Khéng hai long tét ca 5 Q15b
Q15 a. Tai sao ban lai hai ldng v6i san phdm ban dé cap ?
b. Tai sao ban lai khéng hai long véi san phdm ban dé cap ?
Ql6a Ban sé mua loai Sita tdm nao khac néu nhan hiéu ban thudng st dung dén lac Ma L§ trinh
dé lai khéng cé sén trong ctra hang ?
Lux 01 Ql16b
Dove 02 Q16b
Lifebuoy 03 Ql16b
Hazeline 04 Q16b
Johnson&Johnson 05 Q16b
Palmolive 06 Q16b
Enchanteur 07 Q16b
Fa 08 Q16b
Nivea 09 Q16b
Eversoft 10 Q16b
Biore 11 Q16b
Double Rich 12 Ql16b
Bouquet 13 Q17
Khéc (cu thé) ... 14
Khéng mua 99

Q16b | Tai sao ban lai chon nhan hiéu dé (nhan hiéu ma Gng vién tra 15i & cau Q48a) dé thay thé nhan hiéu ma

ban thudng dung ?
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HINH ANH NHAN HIEU

Hazeline Pond’s Nivea Essance
R1 Nhéan hiéu uy tin
R2 Nhén hi¢u phé bién
R3 Nhéan hiéu nu§c ngoai
R4 Sa&n pham chat lugng tét
R5 Chta thanh phan thién nhién
R6 Khéng gay di tng
R7 Lam trdng da
R8 Lam min da
R9 Mui hudng luu lai lau trén da
R10 Mui huong dé chiu
R11 Bao bi dep
R12 Quang céo tét
R13 Khuyén mai t6t
R14 Dé tim mua 8 moi noi
R15 Déng gid déng tién
R16 Gié ca hgp ly
R17 Sa&n pham dugc dé nghj tif ngudi
ban
R18 Phu hgp véi dé tudi
Q17 | HOI VE S CH{ Y NHAN HIEU TRONG CAU HOI Q10c
XEM BANG VA POC LOI PHAT BIEU
C6 mot s6 18i phat bi€u mé ta sdn pham Sira tdm ma t6i sé doc ra day, méi 16i phat biéu , vui long cho
diém vé nhan hiéu ban dang st dung hoéc day la nhitng nhan hiéu méi ma né dap tng véi nhan dinh
cuia ban (1 d - khong dong y tat ca 16i phat biéu trén, 5 d — déng y vdi tat ca 13i phat biéu trén)
Q18 | Nghi vé nhan hiéu , Téi s& doc ra vai 16i phat biéu va xin vui long cho biét 18i phat

bi€u nao ma ban déng tinh ?

Lux Dove Hazeline Enchanteur
R1 Nhén hiéu duy nhét t6i st dung 01 01 01 01
R2 Mot trong nhiing nhan hiéu t6i thudng dung 02 02 02 02
R3 Nhéan hiéu ma t6i chi st dung khi cé dip 03 03 03 03
R4 Nhéan hiéu téi thinh thoang s dung nhung khéng chéc sé 04 04 04 04
dung né trong tuong lai
R5 Nhan hiéu ma hién tai t6i chua s dung nhung t6i quan tam 05 05 05 05
dé dung th trong thdi gian t&i
R6 Nhan hiéu ma hién tai t6i chua s dung va t6i cting khéng 06 06 06 06
thich dé dung trong thdi gian téi
R7 Nhan hiéu t6i da dung nhung t6i khéng thich dung lan nira 07 07 07 07
GIA
Q19 A/ Bay gid noi vé gia ctia chai Sita tdm 250ml, vay véi gia nao ban cho la ré/cé thé thuong lugng?

B/ Gia nhu thé nao ban cho la méc?
C/ Gia nao ban cho la qua mac va khéng mua né?
D/ Gia nao ban cho la qua ré dé ma nghi ngd vé chat lugng ctia né?
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Ghi ré s6 tién
A/ Ré

B/ Mac

C/ Quéa mac va sé khong mua

D/ Qua ré va sé khéng mua

PHAN TRANG PIEM

NHAN HIEU VA SU NHAN BIET VE QUANG CAO

Q20a | GHI NHAN NHAN HIEU PUGC BE CAP PAU TIEN MOT CACH RIENG BIET, GHI NHAN TAT CA
NHAN HIEU
Khi nghi vé& Phén trang diém, nhan hiéu nao ban da dugc nhin thay va nghe qua ?
Con nhan hiéu nao nita khéng ? bé lagi?
Q20b | GHI NHAN NHAN HIEU PUGC PE CAP PAU TIEN MOT CACH RIENG BIET, GHI NHAN TAT CA
NHAN HIEU
NPV: Phai chic rang cac lng vién déu hiéu to “Quéng céo” khéng chi la nhan biét tu Ti vi, ma con tu
céc kénh khéac nhu dai, béo, tap chi, bang théng béao, ap phich Quang céo..
Nhan hiéu Phéan trang diém nao ma ban da tiing thdy va nghe qua quang cao gan day ?
Con nhan hiéu nao ntta khéng ? b6 la gi ?
Q20c | GHI NHAN TAT CA NHAN HIEU
Nhéan hiéu nao trong céc nhén hiéu dudi day ma ban tung thdy, nghe qua hoac chu y dén?
Con nhén hiéu nao ntta khéng ? b6 la gi ?
Q@20d | GHI NHAN TAT CA NHAN HIEU
Nhan hiéu nao vé Phén trang diém ma ban tiing thay, nghe qua hoac chu y dén?
Con nhan hiéu nao nita khéng ? bé la gi ?
Q20a Q20b Q20c Q20d
Chu y dau | Chuy khac | Qua QC dau Khac Chu y nhanh QC nhanh
tién tién chéng chéng
Essance 1 1 1 1 1 1
Pigeon 2 2 2 2 2 2
Hazeline 3 3 3 3 3 3
Ez'up 4 4 4 4 4 4
Shiseido 5 5 5 5 5 5
Lacvert 6 6 6 6 6 6
Oriflame 7 7 7 7 7 7
L’Oreal 8 8 8 8 8 8
Esthe’e lauder 9 9 9 9 9 9
Avon 10 10 10 10 10 10
Khéac (cu thé) ... 11 11 11 11 11 11
DK/NA 99 99 99 99 99 99
Q2la | KHOANH TRON NHAN HIEU bUGC TRA LOI Td Q20d dén Q21a
Q21b | XOAY QUANH NHAN HIEU
NPV: HOI VE MOI NHAN HIEU PUGC KHOANH TRON G CAU Q63a
Vui long cho biét ban da thdy, doc va bi thu hut vé nhan hiéu Phan trang diém ban dé cap trén & dau/tu

phuong tién nao?

Q2la Q21b

Nhan | TV | Radio | Bao/ | Cta | Bangthong | Truyén | Khuyén | Khac | DK/NA
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hiéu Tap chi | hang/Sthi | b&do/Xe buyt | miéng mai (Cu thé)
chu y
Essance 1 01 02 03 04 05 06 07 08 99
Pigeon 2 01 02 03 04 05 06 07 08 99
Hazeline 3 01 02 03 04 05 06 07 08 99
Ez'up 4 01 02 03 04 05 06 07 08 99
Shiseido 5 01 02 03 04 05 06 07 08 99
Lacvert 6 01 02 03 04 05 06 07 08 99
Oriflame 7 01 02 03 04 05 06 07 08 99
L’Oreal 8 01 02 03 04 05 06 07 08 99
Esthe’e lauder 9 01 02 03 04 05 06 07 08 99
Avon 10 01 02 03 04 05 06 07 08 99
Khéac (cu thé) 11 01 02 03 04 05 06 07 08 99
DK/NA 99 99 99 99 99 99 99 99 99 99
sd DUNG NHAN HIEU
Q22a | Nhan hiéu Phan trang diém nao ban ting dung thir ?
Q22b | Nhéan hi¢u Phan trang diém nao ban sit dung thudng xuyén nhat ?
Q22c¢ | Nhan hiéu nao ban da titng s dung ?
Q22d | Xin vui long cho biét cac nhan hi¢u Phén trang diém hién cé trong gia dinh ban ?
Q22a Q22b Q22c Q22d
Tung dung th Sd thusng ba tiing sd Pantry check
xuyén nhét
Essance 01 01 01 01
Pigeon 02 02 02 02
Hazeline 03 03 03 03
Ez'up 04 04 04 04
Shiseido 05 05 05 05
Lacvert 06 06 06 06
Oriflame 07 07 07 07
L’Oreal 08 08 08 08
Esthe’e lauder 09 09 09 09
Avon 10 10 10 10
Khéac (cu thé) ... 11 11 11 11
DK/NA 99 99 99 99
Q23 | HOI VE NHAN HIEU PUGC TRA LOI G CAU Q22b

Véi Phén trang diém ma ban dang st dung la
tra 18i 8 cau Q22b), vui long cho biét Iy do chinh ma ban s dung né thudng xuyén nhat ? Con ly do nao
nirta khéng ?

(doc tén nhan hiéu dugc Ung vién
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Q24 Héi vé nhan hiéu dudc st dung thudng xuyén nhat theo céu tra 15i Q22b Ma Lo trinh
Xin ban vui ldng cho biét vé miic d6 hai long cua ban véi nhan hiéu dugc s dung thudng
xuyén nhét ?
R&t hai long 1 Q25a
Hai long 2 Q25a
Khéng (Binh thudng) 3 Q66
Khong hai long 4 Q25b
Khéng hai long tat ca 5 Q25b
Q25 a. Tai sao ban lai hai ldng véi san phdm ban dé cap ?
b. Tai sao ban lai khéng hai long véi san phdm ban dé cap ?
Q26a Ban sé mua loai Phén trang diém nao khac néu nhan hiéu ban Ma Lo trinh
thudng st dung dén luc dé lai khong cé sén trong ctra hang ?
Essance 01 Q26b
Pigeon 02 Q26b
Hazeline 03 Q26b
Ez’'up 04 Q26b
Shiseido 05 Q26b
Lacvert 06 Q26b
Oriflame 07 Q26b
L’Oreal 08 Q26b
Esthe’e lauder 09 Q26b
Avon 10 Q26b
Khéac (cu thé) ... 11 Q26b
Khéng mua 99 Q27

Q26b | Tai sao ban lai chon nhan hiéu d6 (nhan hiéu ma Gng vién tra 16i 8 cau Q68a) dé thay thé nhan hiéu ma

ban thusng dung ?
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HINH ANH NHAN HIEU

Q@27 | HOI VE SU CHO Y NHAN HIEU TRONG CAU HOI Q62c

XEM BANG VA POC L3I PHAT BIEQ

C6 moét sé 13i phat biéu moé ta san phdm Phan trang diém ma t6i sé doc ra day, méi 18i phat biéu , vui
long cho diém vé nhan hiéu ban dang st dung hoéc day la nhiing nhan hiéu méi ma né dap tng véi
nhan dinh cta ban (1 d — khéng déng y tét ca 15i phat biéu trén, 5 d — déng y véi tat ca 13i phat biéu

trén)
Essance Oriflame Pigeon Ez'up
R1 Nhan hiéu uy tin
R2 Nhén hi¢u phé bién
R3 Nhéan hiéu nuéc ngoai
R4 Sé&n pham chét lugng tét
R5 Khéng gay di ing
R6 Tao vé ty nhién
R7 Lam min da
R8 Chéng lai tia 4V
R9 Mui huong dé chiu
R10 Bao bi dep
R11 Quang céo t6t
R12 Khuyén mai t6t
R13 Dé tim mua & moi nadi
R14 | Pang gia déng tién
R15 | Gia ca hop ly
R16 San pham dugc dé nghij tif ngudi ban
R17 Phu hgp véi dé tudi
Q@28 | Nghi vé nhan hiéu , Toi sé doc ra vai ISi phat biéu va xin vui long cho biét 18i phat biéu nao ma ban
dong tinh ?
Essance Oriflame Pigeon Ez'up
R1 Nhén hiéu duy nhét t6i st dung 01 01 01 01
R2 Mot trong nhiing nhan hiéu téi thudng dung 02 02 02 02
R3 Nhan hiéu ma t6i chi st dung khi cé dip 03 03 03 03
R4 Nhéan hiéu t6i thinh thodng st dung nhung khéng chéc sé 04 04 04 04
dung né trong tuong lai
R5 Nhan hiéu ma hién tai t6i chua st dung nhung téi quan tam 05 05 05 05
dé dung th{ trong thdi gian téi
R6 Nhéan hiéu ma hién tai té6i chua s dung va t6i cing khéng 06 06 06 06
thich dé dung trong thdi gian téi
R7 | Nhan hiéu toi da dung nhung toi khong thich dung lan nia 07 07 07 07
GIA
Q29 A/ Bay gid noi vé gia ctia hop Phén trang diém 14g, vay véi gia nao ban cho la ré/cé thé thuong lugng?

B/ Gia nhu thé nao ban cho la méc?
C/ Gia nao ban cho la qua mac va khéng mua né?

D/ Gia nao ban cho la qua ré dé ma nghi ngd vé chét lugng ctia né?

A/ Ré

Ghi ré s6 tién
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B/ Méac

C/ Qua mac va sé khéng mua

D/ Qué ré va sé khéng mua
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PHU LUC 3: KET QUA NGHIEN CUU SAN PHAM SUA RUA MAT PUGC
XU LY TU SPSS

Q1a. (Facial foam) When thinking of facial foam what are the brands that you have seen or heard of? TOM

Khi nghi vé siva riva mét , nhan hiéu nao ban da dwoc nhin thay va nghe qua?

Age Class Brand User
Total 16 - 20 21-24 B C D Biore Hazeline Pond's Other
355 206 149 65 133 157 181 43 23 58
Biore 35.00% 37.50% 32.00% 29.50% 33.80% 39.30% 86.60% 14.20% 20.20% 19.90%
331 182 149 69 131 131 14 220 15 55
Hazeline 32.60% 33.20% 32.00% 31.40% 33.20% 32.80% 6.70% 72.60% 13.20% 18.90%
130 70 60 22 52 56 4 23 67 30
Pond's 12.80% 12.80% 12.90% 10.00% 13.20% 14.00% 1.90% 7.60% 58.80% 10.30%
119 52 67 42 54 23 4 7 5 97
Others 11.70% 9.50% 14.40% 19.10% 13.70% 5.80% 1.90% 2.30% 4.40% 33.30%
49 26 23 14 13 22 3 9 3 29
Dove 4.80% 4.70% 4.90% 6.40% 3.30% 5.50% 1.40% 3.00% 2.60% 10.00%
30 13 17 8 11 11 3 1 1 22
Nivea 3.00% 2.40% 3.70% 3.60% 2.80% 2.80% 1.40% 0.30% 0.90% 7.60%
1014 549 465 220 394 400 209 303 114 291
Total 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% 100.00% 100.00% | 100.00%
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Q1a. (Facial foam) Others Brand

Awareness

Con nhan hiéu nao niva khéng? B6 la gi?

Age Class Brand User
Total 16-20 | 21-24 B C D Biore | Hazeline | Pond's | Others
Pond's
565 295 270 123 213 229 127 186 47 152
55.70% | 53.70% | 58.10% | 55.90% 54.10% | 57.30% | 60.80% 61.40% | 41.20% | 52.20%
Hazeline
561 301 260 118 212 231 166 83 79 182
55.30% | 54.80% | 55.90% | 53.60% 53.80% | 57.80% | 79.40% 27.40% | 69.30% | 62.50%
Bi
lore 482 261 221 99 197 186 28 198 69 151
47.50% | 47.50% | 47.50% | 45.00% 50.00% | 46.50% | 13.40% 65.30% | 60.50% | 51.90%
Dove
424 228 196 92 160 172 95 126 48 118
41.80% | 41.50% | 42.20% | 41.80% 40.60% | 43.00% | 45.50% 41.60% | 42.10% | 40.50%
Ni
vea 236 127 109 66 84 86 37 71 26 83
23.30% | 23.10% | 23.40% | 30.00% 21.30% | 21.50% | 17.70% 23.40% | 22.80% | 28.50%
Essance
166 83 83 36 73 57 27 46 19 62
16.40% | 15.10% | 17.80% | 16.40% 18.50% | 14.30% | 12.90% 15.20% | 16.70% | 21.30%
Eversoft
130 81 49 43 51 36 21 32 8 57
12.80% | 14.80% | 10.50% | 19.50% 12.90% 9.00% | 10.00% 10.60% 7.00% | 19.60%
Clean &
clear 108 60 48 28 43 37 25 26 10 42
10.70% | 10.90% | 10.30% | 12.70% 10.90% 9.30% | 12.00% 8.60% 8.80% | 14.40%
Thorakao
44 24 20 14 12 18 7 19 2 15
4.30% 4.40% 4.30% 6.40% 3.00% 4.50% 3.30% 6.30% 1.80% 5.20%
Shiseido
41 20 21 20 12 9 8 6 6 16
4.00% 3.60% 4.50% 9.10% 3.00% 2.30% 3.80% 2.00% 5.30% 5.50%
Lyolan
22 9 13 5 7 10 1 2 1 17
2.20% 1.60% 2.80% 2.30% 1.80% 2.50% 0.50% 0.70% 0.90% 5.80%
Acnes
21 14 7 2 11 8 3 3 2 12
2.10% 2.60% 1.50% 0.90% 2.80% 2.00% 1.40% 1.00% 1.80% 4.10%
Oil Of Olay
21 6 15 6 10 5 4 3 2 10
2.10% 1.10% 3.20% 2.70% 2.50% 1.30% 1.90% 1.00% 1.80% 3.40%
DK/NA
19 11 8 5 7 7 6 5 1 2
1.90% 2.00% 1.70% 2.30% 1.80% 1.80% 2.90% 1.70% 0.90% 0.70%
Lana
15 10 5 1 4 10 3 4 2 5
1.50% 1.80% 1.10% 0.50% 1.00% 2.50% 1.40% 1.30% 1.80% 1.70%
Total
1014 549 465 220 394 400 209 303 114 290
106 Trang



Q1b. (Facial foam) What are the brands of facial foam that you have seen or heard advertised recently? TOM

Nhan hiéu Siva rira mat nao ban da tirng thay va nghe qua quang cao gan day?

Age Class Brand User

Total 16-20 | 21-24 B C D Biore | Hazeline | Pond's | Other
Pond's 487 260 227 103 182 202 100 155 45 140
48.00% | 47.40% | 48.80% | 46.80% | 46.20% | 50.50% | 47.80% | 51.20% | 39.50% | 48.30%
Hazeline 450 248 202 97 167 186 117 97 62 137
44.40% | 45.20% | 43.40% | 44.10% | 42.40% | 46.50% | 56.00% | 32.00% | 54.40% | 47.20%
Biore 405 224 181 84 157 164 38 141 61 123
39.90% | 40.80% | 38.90% | 38.20% | 39.80% | 41.00% | 18.20% | 46.50% | 53.50% | 42.40%
Dove 330 180 150 73 114 143 71 95 41 97
32.50% | 32.80% | 32.30% | 33.20% | 28.90% | 35.80% | 34.00% | 31.40% | 36.00% | 33.40%
Nivea 185 97 88 51 68 66 27 55 23 66
18.20% | 17.70% | 18.90% | 23.20% | 17.30% | 16.50% | 12.90% | 18.20% | 20.20% | 22.80%
Essance 120 61 59 28 44 48 21 32 16 48
11.80% | 11.10% | 12.70% | 12.70% | 11.20% | 12.00% | 10.00% | 10.60% | 14.00% | 16.60%
Eversoft 82 48 34 20 41 21 16 15 9 34
8.10% | 870% | 7.30% | 9.10% | 10.40% | 5.30% | 7.70% | 5.00% | 7.90% | 11.70%
DK/NA 74 40 34 16 30 28 18 22 3 18
7.30% | 7.30% | 7.30% | 7.30% | 7.60% | 7.00%| 860%| 7.30% | 2.60% | 6.20%

gf:r” & 57 32 25 14 17 26 12 13 6 21
560% | 580% | 540% | 6.40% | 4.30% | 650% | 570% | 430% | 5.30% | 7.20%

Total 1014 549 465 220 394 400 209 303 114 291

Q1c. (Facial foam). Where you have seen, heard, read or how did you became aware of these
various brands of facial foam?

Xin vui long cho biét noi ban da nhin théy, nghe va doc hodc ban da chu y té¢i cac loai nhan hiéu sira rira mat khac nhau nhw thé nao?

Age Class Brand User
Biore Total 16-20 | 21-24 B C D Biore | Hazeline | Pond's | Others
™ 900 489 411 194 350 356 200 262 98 252
97.30% | 96.60% | 98.10% | 96.50% | 98.00% | 97.00% | 98.00% | 97.40% | 97.00% | 96.20%
E:F\:\ésr-s/Magazines 433 230 203 96 181 156 103 120 53 125
46.80% | 45.50% | 48.40% | 47.80% | 50.70% | 42.50% | 50.50% | 44.60% | 52.50% | 47.70%
In-store/ super-
market 349 188 161 72 137 140 79 94 37 109
37.70% | 37.20% | 38.40% | 35.80% | 38.40% | 38.10% | 38.70% | 34.90% | 36.60% | 41.60%
Bill-boards/ bus 114 48 66 14 51 49 40 26 13 27
107 Trang




12.30% | 9.50% | 15.80% | 7.00% | 14.30% | 13.40% | 19.60% | 9.70% | 12.90% | 10.30%
Word-of-mouth 85 49 36 18 31 36 21 34 8 18
9.20% | 9.70% | 860% | 9.00% | 870% | 9.80% | 10.30% | 12.60% | 7.90% | 6.90%
Radio 63 32 31 10 30 23 19 16 9 16
6.80% | 6.30% | 7.40% | 5.00% | 840% | 6.30% | 9.30% | 590% | 890% | 6.10%
Promotion 35 23 12 9 18 8 12 8 4 8
3.80% | 450% | 290% | 450% | 500% | 220% | 590%| 3.00%| 4.00%| 3.10%
DIUNA 12 5 7 3 1 8 3 3 1 4
1.30% | 1.00% | 1.70% | 150% | 030% | 220% | 150% | 1.10% | 1.00% | 1.50%
Total 925 506 419 201 357 367 204 269 101 262
A Class Brand User
Hazelin
Hazeline Total 16-20 | 21-24 B C D Biore e Pond's Others
v 875 484 391 188 333 354 179 279 93 242
94.90% | 95.70% | 94.00% | 94.90% | 94.60% | 95.20% | 96.20% | 93.90% | 93.00% | 94.50%
gj:r\:\ésr-s/Magazines 418 228 190 91 170 157 93 126 42 127
45.30% | 45.10% | 45.70% | 46.00% | 48.30% | 42.20% | 50.00% | 42.40% | 42.00% | 49.60%
In-store/ super-
market 318 167 151 63 122 133 75 95 33 96
34.50% | 33.00% | 36.30% | 31.80% | 34.70% | 35.80% | 40.30% | 32.00% | 33.00% | 37.50%
Bill-boards/ bus 100 46 54 14 42 44 34 26 10 27
10.80% | 9.10% | 13.00% | 7.10% | 11.90% | 11.80% | 18.30% | 8.80% | 10.00% | 10.50%
Radio 74 37 37 13 38 23 21 26 5 16
8.00% | 7.30% | 890% | 6.60% | 10.80% | 6.20% | 11.30% | 8.80% | 5.00% | 6.30%
Word-of-mouth 52 34 18 14 14 24 7 23 4 17
560% | 6.70% | 4.30% | 7.10% | 4.00% | 6.50% | 3.80% | 7.70% | 4.00% | 6.60%
Promotion 15 10 5 2 7 6 3 6 2 3
160% | 2.00% | 1.20% | 1.00% | 2.00% | 1.60% | 1.60% | 200% | 2.00%| 1.20%
DIUNA 11 4 7 3 3 5 3 4 2 1
120% | 080% | 1.70% | 150% | 090% | 1.30% | 1.60% | 1.30% | 2.00% | 0.40%
Total 922 506 416 198 352 372 186 297 100 256
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Age Class Brand User
Nivea Total 16 - 20 21-24 B C D Biore Hazeline | Pond's Others
v 325 183 142 82 127 116 58 80 39 120
77.90% | 79.20% |  76.30% | 75.20% | 79.40% | 78.40% | 80.60% | 71.40% | 79.60% |  79.50%
gl:r\:\ésr-s/Magazines 174 98 76 40 71 63 28 46 20 67
41.70% | 42.40% |  40.90% | 36.70% | 44.40% | 42.60% | 38.90% | 41.10% | 40.80% |  44.40%
In-store/ super-
market 160 86 74 39 57 64 26 40 21 64
38.40% | 37.20% |  39.80% | 35.80% | 35.60% | 43.20% | 36.10% | 35.70% | 42.90% |  42.40%
Word-of-mouth 34 20 14 11 12 11 7 14 2 10
8.20% | 8.70% 750% | 10.10% | 7.50% | 7.40% | 9.70% | 12.50% | 4.10% 6.60%
Bill-boards/ bus 21 12 9 4 9 8 7 3 5 5
500% | 5.20% 480% | 370% | 560% | 5.40% | 9.70% | 2.70% | 10.20% 3.30%
DIUNA 13 7 6 5 5 3 3 3 2 4
3.10% | 3.00% 320% | 4.60% | 3.10% | 2.00% | 4.20% | 270% | 4.10% 2.60%
Radio 12 6 6 4 5 3 3 4 1 4
2.90% | 2.60% 320% | 3.70% | 3.10% | 2.00% | 4.20% | 3.60% | 2.00% 2.60%
Total 417 231 186 109 160 148 72 112 49 151
Age Class Brand User
Pond's Total 16-20 | 21-24 B C D Biore Hazeline Pond's | Others
™ 720 389 331 155 281 284 140 213 100 201
90.70% | 90.90% | 90.40% | 89.10% | 91.80% | 90.40% | 90.90% 89.50% | 93.50% | 89.30%
gl:r\:\ésr-s/Magazines 337 189 148 83 135 119 72 89 52 101
42.40% | 44.20% | 40.40% | 47.70% | 44.10% | 37.90% | 46.80% 37.40% | 48.60% | 44.90%
In-store/ super-
market 263 134 129 53 96 114 48 72 42 86
33.10% | 31.30% | 35.20% | 30.50% | 31.40% | 36.30% | 31.20% 30.30% | 39.30% | 38.20%
Bill-boards/ bus 55 22 33 8 20 27 22 11 12 8
6.90% | 5.10% | 9.00% | 4.60% | 650% | 8.60% | 14.30% 460% | 11.20% | 3.60%
Radio 44 16 28 13 17 14 13 8 10 9
550% | 3.70% | 7.70% | 7.50% | 5.60% | 4.50% | 8.40% 340% | 9.30% | 4.00%
Word-of-mouth 43 25 18 10 16 17 9 14 4 14
540% | 5.80% | 4.90% | 570% | 520% | 5.40% | 5.80% 590% | 3.70% | 6.20%
DI/NA 20 10 10 2 11 7 7 7 2 4
250% | 2.30% | 270% | 1.10% | 3.60% | 220% | 4.50% 2.90% | 1.90% | 1.80%
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Promotion

12 7 5 5 3 4 5 4 1 1
1.50% 1.60% 1.40% 2.90% 1.00% 1.30% 3.20% 1.70% 0.90% 0.40%
Total 794 428 366 174 306 314 154 238 107 225
Q2a. Which brand of facial foam have you ever tried? (MA)
Nhan hiéu sira rtra mat nao ban da tirng dung thtr?
Age Class Brand User
21 -
Facial foam | Total | 16-20 24 B C D Biore | Hazeline | Pond's Others
696 382 314 146 271 279 139 303 79 175
Hazeline 75.90% 77.30% | 74.20% | 73.00% 76.10% 77.30% | 66.50% 100.00% 69.30% 60.10%
674 360 314 137 256 281 209 211 71 183
Biore 73.50% 72.90% | 74.20% | 68.50% 71.90% 77.80% | 100.00% 69.60% 62.30% 62.90%
535 282 253 112 198 225 109 171 114 141
Pond's 58.30% 57.10% | 59.80% | 56.00% 55.60% 62.30% | 52.20% 56.40% 100.00% 48.50%
328 166 162 73 125 130 69 98 40 121
Dove 35.80% 33.60% | 38.30% | 36.50% 35.10% 36.00% | 33.00% 32.30% 35.10% 41.60%
138 64 74 50 58 30 20 37 11 70
Nivea 15.00% 13.00% | 17.50% | 25.00% 16.30% 8.30% 9.60% 12.20% 9.60% 24.10%
123 68 55 42 51 30 21 25 9 68
Clean & clear 13.40% 13.80% | 13.00% | 21.00% 14.30% 8.30% | 10.00% 8.30% 7.90% 23.40%
106 53 53 31 46 29 18 24 13 51
Essance 11.60% 10.70% | 12.50% | 15.50% 12.90% 8.00% 8.60% 7.90% 11.40% 17.50%
102 51 51 28 46 28 10 22 7 63
Eversoft 11.10% 10.30% | 12.10% | 14.00% 12.90% 7.80% 4.80% 7.30% 6.10% 21.60%
37 20 17 11 12 14 9 1 4 13
Thorakao 4.00% 4.00% | 4.00% | 5.50% 3.40% 3.90% 4.30% 3.60% 3.50% 4.50%
32 13 19 13 14 5 4 4 5 19
Shiseido 3.50% 260% | 450% | 6.50% 3.90% 1.40% 1.90% 1.30% 4.40% 6.50%
Total 917 494 423 200 356 361 209 303 114 291
Q2b. Which brand of facial foam do you use most often?
Nhan hiéu sira rira mét nao ban st dung thuwdng xuyén nhat?
Age Class Brand User
Facial foam Total 16 - 20 T 21-24 B C D Biore Hazeline Pond's | Others
303 170 133 57 115 131 303
Hazeline 33.00% 34.40% 31.40% 28.50% 32.30% 36.30% 100.00%
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209 118 91 36 80 93 209
Biore 22.80% 23.90% 21.50% 18.00% 22.50% 25.80% 100.00%
162 77 85 54 58 50 162
Others 17.70% 15.60% 20.10% 27.00% 16.30% 13.90% 55.70%
114 61 53 20 43 51 114
Pond's 12.40% 12.30% 12.50% 10.00% 12.10% 14.10% 100.00%
48 24 24 10 20 18 48
Dove 5.20% 4.90% 5.70% 5.00% 5.60% 5.00% 16.50%
43 25 18 12 22 9 43
Clean & clear 4.70% 5.10% 4.30% 6.00% 6.20% 2.50% 14.80%
38 19 19 1" 18 9 38
Eversoft 4.10% 3.80% 4.50% 5.50% 5.10% 2.50% 13.10%
917 494 423 200 356 361 209 303 114 291
Total 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% | 100.00%
Q2c. Which brand did
you last used?
Nhan hiéu nao ban da ting st dung ?
Age Class Brand User
Facial foam Total 16 - 20 21-24 B C D Biore | Hazeline | Pond's Others
Hazeline 299 167 132 54 111 134 2 286 5 6
32.60% | 33.80% | 31.20% | 27.00% | 31.20% | 37.10% | 1.00% | 94.40% | 4.40% | 2.10%
Biore 203 118 85 34 79 90 194 5 1 3
2210% | 23.90% | 20.10% | 17.00% | 22.20% | 24.90% | 92.80% | 1.70% | 0.90% | 1.00%
Others 177 82 95 58 66 53 6 6 3 162
19.30% | 16.60% | 22.50% | 29.00% | 18.50% | 14.70% | 2.90% | 2.00% | 2.60% | 55.70%
Pond's 109 60 49 21 40 48 2 3 103 1
11.90% | 12.10% | 11.60% | 1050% | 11.20% | 13.30% | 1.00% | 1.00% | 90.40% | 0.30%
Dove 45 22 23 9 19 17 2 1 1 41
490% |  450% | 5.40% | 4.50% 5.30% 470% | 1.00% | 0.30% | 0.90% | 14.10%
Eversoft 42 21 21 12 20 10 2 1 39
460% | 430% | 5.00%| 6.00% 5.60% 2.80% | 1.00% 0.90% | 13.40%
g::":r” & 42 24 18 12 21 9 1 2 39
460% | 4.90% | 4.30% | 6.00% 5.90% 250% | 0.50% | 0.70% 13.40%
Total 917 494 423 200 356 361 209 303 114 291
100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00%
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Q2d. Pantry Check
Kiém tra Pantr

Age Class Brand User

Facial foam Total 16 - 20 21-24 B C D Biore | Hazeline | Pond's Others
280 154 126 53 103 124 2 268 5 5
Hazeline 30.50% 31.20% 29.80% 26.50% 28.90% 34.30% 1.00% 88.40% 4.40% 1.70%
194 109 85 34 77 83 185 5 1 3
Biore 21.20% 22.10% 20.10% 17.00% 21.60% 23.00% 88.50% 1.70% 0.90% 1.00%
106 59 47 21 39 46 2 4 99 1
Pond's 11.60% 11.90% 11.10% 10.50% 11.00% 12.70% 1.00% 1.30% 86.80% 0.30%
55 31 24 12 20 23 14 18 5 18
DK/NA 6.00% 6.30% 5.70% 6.00% 5.60% 6.40% 6.70% 5.90% 4.40% 6.20%
42 21 21 9 18 15 1 1 1 39
Dove 4.60% 4.30% 5.00% 4.50% 5.10% 4.20% 0.50% 0.30% 0.90% 13.40%
40 21 19 11 19 10 1 1 38
Eversoft 4.40% 4.30% 4.50% 5.50% 5.30% 2.80% 0.50% 0.90% 13.10%
40 23 17 12 19 9 1 2 37
Clean & clear 4.40% 4.70% 4.00% 6.00% 5.30% 2.50% 0.50% 0.70% 12.70%
27 10 17 8 10 9 1 1 25
Nivea 2.90% 2.00% 4.00% 4.00% 2.80% 2.50% 0.50% 0.30% 8.60%
24 9 15 3 11 10 1 2 21
Essance 2.60% 1.80% 3.50% 1.50% 3.10% 2.80% 0.50% 0.70% 7.20%
Total 917 494 423 200 356 361 209 303 114 291

Q3. (Facial foam) What are the main reasons for your most often usage?

Vi siva riva mét ma ban dang s dung, vui 1ong cho biét Iy do chinh ma ban s dung né thwdng xuyén nhét?

Age Class
Biore Total 16 - 20 T 21-24 B C D
Anti
pimple/acnes 106 59 47 11 49 46
50.70% 50.00% 51.60% 30.60% 61.30% 49.50%
Cleans skin 63 38 25 14 28 21
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thoroughly

Makes skin
smoother

Removes oily
skin

Not cause
allergy

Makes skin
lighter

Makes skin
cool/fresh

Reasonable
price

Suitable to
facial skin

Pleasant/mild
fragrance

Good quality

Total

30.10%
33
15.80%
32
15.30%
31
14.80%
30
14.40%
22
10.50%
22
10.50%
18
8.60%
13
6.20%
10
4.80%
209

32.20%
17
14.40%
24
20.30%
18
15.30%
20
16.90%
10
8.50%
7
5.90%
11
9.30%
8
6.80%
8
6.80%
118

27.50%
16
17.60%
8
8.80%
13
14.30%
10
11.00%
12
13.20%
15
16.50%
7
7.70%
5
5.50%
2
2.20%
91

38.90%
6
16.70%
4
11.10%
3
8.30%
3
8.30%
6
16.70%
5
13.90%

8.30%

5.60%
36

35.00%
12
15.00%
17
21.30%
8
10.00%
12
15.00%
10
12.50%
7
8.80%
9
11.30%
7
8.80%

1
1.30%
80

22.60%
15
16.10%
1"
11.80%
20
21.50%
15
16.10%
6
6.50%
10
10.80%
9
9.70%
3
3.20%
7
7.50%
93

Q4. (Facial foam) | would like to know how are you satisfied with your most often used brand?

Xin ban cho biét v& mtc dd hai long cla ban v&i nhan hiéu dwoc st dung thuwdng xuyén nhat?

A Class
Biore Total 16 - 20 21-24 B C D
Very
satisfied 29 18 11 4 7 18
13.90% 15.30% 12.10% 11.10% 8.80% 19.40%
Satisfied 138 78 60 21 54 63
66.00% 66.10% 65.90% 58.30% 67.50% 67.70%
Neither
36 20 16 8 17 11
17.20% 16.90% 17.60% 22.20% 21.30% 11.80%
Not
satisfied 6 2 4 3 2 1
2.90% 1.70% 4.40% 8.30% 2.50% 1.10%
Total Count 209 118 91 36 80 93
0,
Col % 100.00% | 100.00% | 100.00% | 100.00% | 100.00% [ 100.00%
Mean
2.09 2.05 2.14 2.28 2.17 1.95
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Q5. (Facial foam) Why do you say that you are satisfied with

it?

Tai sao ban lai hai long v&i san phdm ban dé cap?

Age Class

Biore Total 16 - 20 21-24 B C D
grr]r?ple/acnes 82 54 28 6 32 44
49.10% | 56.30% | 39.40% | 24.00% | 52.50% | 54.30%
E'S;ZZ?,‘;,” 45 27 18 10 18 17
26.90% | 28.10% | 2540% | 40.00% | 29.50% |  21.00%
gf’ér;?luse 39 17 22 7 15 17
23.40% | 17.70% | 31.00% | 28.00% | 24.60% |  21.00%
gﬂnfgifhj:'” 37 20 17 2 10 25
2220% |  20.80% | 23.90% 8.00% | 16.40% |  30.90%
hgi':gf skin 32 15 17 4 10 18
19.20% |  15.60% | 23.90% | 16.00% | 16.40% |  22.20%
Sﬁ?oves oily 25 19 6 7 8 10
_ 15.00% | 19.80% | 850% | 28.00% | 13.10% | 12.30%
E;Zﬁ;ffc'zm"d 17 11 6 2 9 6
| 1020% | 11.50% |  8.50% 8.00% |  14.80% 7.40%
o i o | | e e e
N 9.60% | 1250% | 560% | 16.00% 9.80% 7.40%
: 12 5 7 1 4 7
P 7.20% 520% |  9.90% 4.00% 6.60% 8.60%
1 I ] I ]
6.60% 6.30% |  7.00% 8.00% 6.60% 6.20%
Good quality 10 7 3 3 2 5
. 6.00% 7.30% |  4.20% |  12.00% 3.30% 6.20%

Ol cause
gl?i/n/suites 7 7 2 3 2
dry skin 4.20% 7.30% 8.00% 4.90% 2.50%
Q;‘;;gf 5 3 2 4 1
W 3.00% 310% | 2.80% 6.60% 1.20%
. 4 1 3 1 1 2
proeeton 2.40% 100% | 4.20% 4.00% 1.60% 2.50%
g)?reers skin 4 2 2 1 1 2
2.40% 210% | 2.80% 4.00% 1.60% 2.50%
Total 167 9 71 25 61 81
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Q6a. (Facial foam) What brand would you buy, if your current brand (used most often) is not available in the

store?
Ban sé mua loai ndo néu nhan hiéu ban thwong st dung dén luc do lai khong co sn trong clra hang?
Age Class
Biore Total 16 - 20 21-24 B C D
Not Buy 97 52 45 16 31 50
46.40% 44.10% 49.50% 44.40% 38.80% 53.80%
Hazeline 53 35 18 7 26 20
25.40% 29.70% 19.80% 19.40% 32.50% 21.50%
Pond's 23 13 10 3 7 13
11.00% 11.00% 11.00% 8.30% 8.80% 14.00%
Dove 10 6 4 2 5 3
4.80% 5.10% 4.40% 5.60% 6.30% 3.20%
Clean & 8 3 5 3 4 1
3.80% 2.50% 5.50% 8.30% 5.00% 1.10%
Eversoft 5 3 2 1 4
2.40% 2.50% 2.20% 2.80% 5.00%
Essance 5 3 2 1 5 5
2.40% 2.50% 2.20% 2.80% 2.50% 2.20%
Nivea 4 1 3 1 3
1.90% 0.80% 3.30% 1.30% 3.20%
Thorakao 2 1 1 2
1.00% 0.80% 1.10% 5.60%
Biore 1 1 1
0.50% 0.80% 2.80%
Fob 1 1 1
0.50% 1.10% 1.10%
Total 209 118 91 36 80 93
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

Q6b. (Facial foam) Why do you choose that brand (mentioned brand Q6a) to replace your most often used

brand?

Tai sao ban lai chon nhan hiéu dé dé thay thé nhan hiéu ma ban thwong dung?

Hazeline
Age Class
Biore Total 16 - 20 21-24 B C D
9 4 5 2 5 2
Clean skin
thoroughly 17.00% 11.40% 27.80% 28.60% 19.20% 10.00%
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8 4 4 2 2 4
Anti
pimple/acnes 15.10% 11.40% 22.20% 28.60% 7.70% 20.00%
8 6 2 4 4
Impressive/widely
advertised 15.10% 17.10% 11.10% 15.40% 20.00%
5 4 1 1 2 2
Popular brand 9.40% 11.40% 5.60% 14.30% 7.70% 10.00%
Recommended 5 3 2 2 3
by
friends/relatives 9.40% 8.60% 11.10% 7.70% 15.00%
5 4 1 1 2 2
Reasonable price 9.40% 11.40% 5.60% 14.30% 7.70% 10.00%
5 2 3 4 1
Not cause allergy 9.40% 5.70% 16.70% 15.40% 5.00%
4 3 1 2 2
Makes skin
smooth 7.50% 8.60% 5.60% 28.60% 7.70%
4 2 2 2 2
Habit of long
usage 7.50% 5.70% 11.10% 28.60% 7.70%
4 3 1 1 3
Contain natural
ingredients 7.50% 8.60% 5.60% 3.80% 15.00%
4 3 1 1 2 1
Pleasant
fragrance 7.50% 8.60% 5.60% 14.30% 7.70% 5.00%
3 3 2 1
Whitens skin 5.70% 8.60% 7.70% 5.00%
3 2 1 2 1
Good quality 5.70% 5.70% 5.60% 7.70% 5.00%
3 1 2 1 1 1
Has granules 5.70% 2.90% 11.10% 14.30% 3.80% 5.00%
2 1 1 2
Suitable to my
facial skin 3.80% 2.90% 5.60% 10.00%
2 2 2
Likes to try new
product 3.80% 5.70% 10.00%
2 2 2
Makes skin soft 3.80% 5.70% 7.70%
2 1 1 1 1
Makes skin
cool/fresh 3.80% 2.90% 5.60% 14.30% 5.00%
2 1 1 1 1
Nice packaging 3.80% 2.90% 5.60% 3.80% 5.00%
2 2 1 1
Nourishes skin 3.80% 5.70% 3.80% 5.00%
Total 53 35 18 7 26 20
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Pond's

Age Class
Biore Total 16 - 20 21-24 B C D
4 1 3 4
Clean skin
thoroughly 17.40% 7.70% 30.00% 57.10%
3 2 1 3
Anti pimple/acnes 13.00% 15.40% 10.00% 23.10%
2 2 2
Impressive/widely
advertised 8.70% 15.40% 15.40%
3 2 1 1 2
Popular brand 13.00% 15.40% 10.00% 33.30% 15.40%
Recommended 2 1 1 2
by
friends/relatives 8.70% 7.70% 10.00% 15.40%
5 3 2 4 1
Makes skin
lighter 21.70% 23.10% 20.00% 57.10% 7.70%
The same quality 4 3 1 2 2
with current
product 17.40% 23.10% 10.00% 28.60% 15.40%
4 1 3 1 3
Pleasant
fragrance 17.40% 7.70% 30.00% 14.30% 23.10%
5 2 3 2 3
Whitens skin 21.70% 15.40% 30.00% 66.70% 42.90%
5 4 1 5
Good quality 21.70% 30.80% 10.00% 38.50%
Total 23 13 10 3 7 13
Q3. (Facial foam) What are the main reasons for your most often usage?
Xin vui ldng cho biét nhivng Ii do chinh ma ban st dung stra riva mét thwdng xuyén nhat?
Age Class
Hazeline Total 16 - 20 21-24 B C D
Anti pimple/acnes
108 67 41 19 47 42
35.60% 39.40% 30.80% 33.30% 40.90% 32.10%
Cleans skin thoroughl
gnly 84 42 42 20 32 32
27.70% 24.70% 31.60% 35.10% 27.80% 24.40%
Makes skin lighter
9 81 50 31 10 29 42
26.70% 29.40% 23.30% 17.50% 25.20% 32.10%
Not Il
ot cause alergy 59 31 28 13 21 25
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19.50% 18.20% 21.10% 22.80% 18.30% 19.10%
Makes skin smoother

56 32 24 12 20 24

18.50% 18.80% 18.00% | 21.10% 17.40% 18.30%

Pleasant/mild fragrance 44 27 17 6 21 17
14.50% 15.90% 12.80% 10.50% 18.30% 13.00%

Removes oily skin 38 19 19 5 15 18
12.50% 11.20% 14.30% 8.80% 13.00% 13.70%

Suitable to facial skin 35 16 19 7 12 16
11.60% 9.40% 14.30% 12.30% 10.40% 12.20%

Makes skin cool/fresh 32 20 12 13 7 12
10.60% 11.80% 9.00% | 22.80% 6.10% 9.20%

Reasonable price 20 14 6 3 10 7

6.60% 8.20% 4.50% 5.30% 8.70% 5.30%
Has granule/scrub

16 5 11 2 6 8
5.30% 2.90% 8.30% 3.50% 5.20% 6.10%
Good quality 10 7 3 5 3 5

3.30% 4.10% 2.30% 3.50% 2.60% 3.80%
Not cause dry
skin/suites dry skin

10 8 2 3 3 4

3.30% 4.70% 1.50% 5.30% 2.60% 3.10%

Makes skin softer 10 6 4 4 3 3
3.30% 3.50% 3.00% 7.00% 2.60% 2.30%

UV protection 9 4 5 1 3 5

3.00% 2.40% 3.80% 1.80% 2.60% 3.80%
Recommended by

friend 9 4 5 4 5
3.00% 2.40% 3.80% 3.50% 3.80%

Prestigious/famous

brand 7 5 2 4 3
2.30% 2.90% 1.50% 3.50% 2.30%

Pleasant /comfortable
feelings after use

7 5 2 3 1 3

2.30% 2.90% 1.50% 5.30% 0.90% 2.30%

Popular brand 6 3 3 1 5
2.00% 1.80% 2.30% 1.80% 3.80%

Total 303 170 133 57 115 131
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Q4. (Facial foam) | would like to know how are you satisfied with your most often used brand?

Xin vui I6ng cho biét mirc d6 hai long clia ban v&i nhan hiéu siva rira mat dwoc st dung thwdng xuyén nhit?

Age Class
Hazeline Total 16 - 20 21-24 B C D
V tisfied
ery sa 52 29 23 9 15 28
17.20% 17.10% 17.30% 15.80% 13.00% 21.40%
Satisfied 209 117 92 33 89 87
69.00% 68.80% 69.20% 57.90% 77.40% 66.40%
Neither
38 21 17 15 9 14
12.50% 12.40% 12.80% 26.30% 7.80% 10.70%
Not satisfied 3 2 1 2 1
1.00% 1.20% 0.80% 1.70% 0.80%
Do not
satisfied at all 1 1 1
0.30% 0.60% 0.80%
Total Count 303 170 133 57 115 131
0,
Col % 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Mean
1.98 1.99 1.97 2.11 1.98 1.93
Tai sao ban lai hai Iong v&i sdn phdm ban dé cap?
Age Class
Hazeline Total 16 - 20 21-24 B C D
Cleans skin
thoroughly 80 47 33 12 31 37
30.70% 32.20% 28.70% 28.60% 29.80% 32.20%
Anti pimple/acnes
73 46 27 10 29 34
28.00% 31.50% 23.50% 23.80% 27.90% 29.60%
Makes skin lighter 66 40 26 8 23 35
25.30% 27.40% 22.60% 19.00% 22.10% 30.40%
Makes skin
smoother 66 34 32 13 27 26
25.30% 23.30% 27.80% 31.00% 26.00% 22.60%
Not cause allergy 54 30 24 7 22 o5
20.70% 20.50% 20.90% 16.70% 21.20% 21.70%
Pleasant/mild
fragrance 35 18 17 7 13 15
13.40% 12.30% 14.80% 16.70% 12.50% 13.00%
Removes oily skin 34 17 17 3 14 17
13.00% 11.60% 14.80% 7.10% 13.50% 14.80%
Suitable to facial 32 15 17 6 16 10
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skin 12.30% |  10.30% | 14.80% | 14.30% |  15.40% 8.70%
Reasonable price 28 18 10 5 11 12
10.70% 12.30% 8.70% 11.90% 10.60% 10.40%
Makes skin
cool/fresh 27 16 11 5 7 15
10.30% 11.00% 9.60% 11.90% 6.70% 13.00%
Not cause dry
skin/suites dry
skin 14 12 2 2 6 6
5.40% 8.20% 1.70% 4.80% 5.80% 5.20%
Has granule/scrub
13 10 3 3 4 6
5.00% 6.80% 2.60% 7.10% 3.80% 5.20%
Good quality 11 3 8 5 3 3
4.20% 2.10% 7.00% 11.90% 2.90% 2.60%
Reduces
wrinkle/fleckless 9 3 6 2 3 4
3.40% 2.10% 5.20% 4.80% 2.90% 3.50%
Makes skin softer 8 7 1 2 4 2
3.10% 4.80% 0.90% 4.80% 3.80% 1.70%
UV protection 6 5 1 5 4
2.30% 3.40% 0.90% 1.90% 3.50%
Total
261 146 115 42 104 115

Q6a. (Facial foam) What brand would you buy, if your current brand (used most often) is not available in the
store?

Ban s& mua loai ndo néu nhan hiéu ban thwéng st dung dén ltc d6 lai khdng cé sén trong ctra hang?

Age Class

Hazeline Total 16 -20 21-24 B C D
Not Buy 145 86 59 20 59 66
47.90% | 50.60% | 44.40% | 35.10% | 51.30% |  50.40%
Pond's 49 24 25 15 14 20
16.20% |  14.10% | 18.80% | 26.30% | 12.20% |  15.30%
Biore 42 27 15 3 16 23
13.90% |  15.90% |  11.30% 530% | 13.90% |  17.60%
Dove 20 10 10 5 9 6
6.60% 5.90% 7.50% 8.80% 7.80% 4.60%
Nivea 12 7 5 2 4 6
4.00% 4.10% 3.80% 3.50% 3.50% 4.60%
gf;” & 12 5 7 6 3 3
4.00% 2.90% 530% |  10.50% 2.60% 2.30%
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Essance

Hazeline

Eversoft

Thorakao

Oil Of Olay

Shiseido

Debon

L'Ore'al

Total

2.60%
4
1.30%
3
1.00%
3
1.00%
2
0.70%
1
0.30%
1
0.30%
1
0.30%
303

100.00%

3 5
1.80% 3.80%
3 1
1.80% 0.80%
3
2.30%
2 1
1.20% 0.80%
1 1
0.60% 0.80%
1
0.80%
1
0.60%
1
0.60%
170 133
100.00% 100.00%

3.50%

1.80%

1.80%

1.80%

1.80%

57
100.00%

1.70%

2.60%

1.70%

1
0.90%
1
0.90%
1
0.90%
115

100.00%

100.00%

3.10%

1.50%

0.80%

131

Q6b. (Facial foam) Why do you choose that brand (mentioned brand Q8d) to replace your most often used

brand?

Tai sao ban lai chon nhan hiéu dé dé thay thé nhan hiéu ma ban thuéng ding?

Biore
Age Class
Total 16 - 20 21-24 B C D
Clean skin
thoroughly 13 7 6 2 3 8
31.00% 25.90% 40.00% 66.70% 18.80% 34.80%
Anti pimple/acnes
17 12 5 2 4 11
40.50% 44.40% 33.30% 66.70% 25.00% 47.80%
Whitens skin 2 1 1 2
4.80% 3.70% 6.70% 8.70%
Suitable to my
facial skin 4 3 1 2 2
9.50% 11.10% 6.70% 12.50% 8.70%
Not cause allergy 3 1 2 1 2
7.10% 3.70% 13.30% 33.30% 8.70%
Reasonable price 5 3 2 2 3
11.90% 11.10% 13.30% 12.50% 13.00%
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Impressive/widely
advertised 5 3 2 3 2
11.90% 11.10% 13.30% 18.80% 8.70%
Habit of long
usage 4 2 2 1 1 2
9.50% 7.40% 13.30% 33.30% 6.30% 8.70%
Makes skin
smooth 4 1 3 1 1 2
9.50% 3.70% 20.00% 33.30% 6.30% 8.70%
Good quality 2 2 1 1
4.80% 7.40% 6.30% 4.30%
Popular brand 3 2 1 2 1
7.10% 7.40% 6.70% 12.50% 4.30%
Recommended
by
friends/relatives 3 2 1 2 1
7.10% 7.40% 6.70% 12.50% 4.30%
Total
42 27 15 3 16 23
Pond's
Age Class
Total 16-20 | 21-24 B C D
Clean skin thoroughl
any 17 9 8 6 2 9
34.70% | 37.50% | 32.00% | 40.00% 14.30% 45.00%
Anti pimple/acnes
4 2 2 2 2
8.20% 8.30% 8.00% 14.30% 10.00%
Whitens skin
9 6 3 4 5
18.40% | 25.00% | 12.00% | 26.70% 25.00%
Suitable to my facial
skin 7 4 3 3 2 2
14.30% 16.70% | 12.00% | 20.00% 14.30% 10.00%
Not cause allergy 7 3 4 2 2 3
14.30% 12.50% | 16.00% | 13.30% 14.30% 15.00%
Reasonable price 4 9 9 1 1 5
8.20% 8.30% 8.00% 6.70% 7.10% 10.00%
Impressive/widely
advertised 4 4 1 2 1
8.20% 16.00% 6.70% 14.30% 5.00%
Habit of long usage 3 2 1 1 5
6.10% 8.30% 4.00% 6.70% 10.00%
Makes skin smooth 9 9 1 1
4.10% 8.00% 6.70% 5.00%
Good quality 4 1 3 2 5
8.20% 4.20% | 12.00% | 13.30% 10.00%
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Prestigious/famous
brand 5 3 2 1 4
10.20% 12.50% 8.00% 7.10% 20.00%
Popular brand
opular bran 2 2 2
4.10% 8.30% 10.00%
The same quality with
current product
4 1 3 2 2
8.20% 4.20% | 12.00% | 13.30% 14.30%
N ke ski
ot make skin dry 3 1 2 1 1 1
6.10% 4.20% 8.00% 6.70% 7.10% 5.00%
Pleasant fragrance 2 1 1 2
4.10% 4.20% 4.00% | 13.30%
Effecti i
ectiveness in use 3 1 5 1 1 1
6.10% 4.20% 8.00% 6.70% 7.10% 5.00%
Likes to try new
product 2 2 2
4.10% 8.00% 14.30%
Mak kin ligh
akes skin lighter 5 1 1 1 1
4.10% 4.20% 4.00% 6.70% 5.00%
Total
49 24 25 15 14 20
Q3. (Facial foam) What are the main reasons for your most often usage?
Xin vui ldng cho biét nhivrng Ii do chinh ma ban st dung stra riva mét thwdng xuyén nhit?
Age Class
Pond's Total 16 - 20 21-24 B C
41 22 19 5 15 21
Makes skin
lighter 36.00% 36.10% 35.80% 25.00% 34.90% 41.20%
30 17 13 5 16 9
Cleans skin
thoroughly 26.30% 27.90% 24.50% 25.00% 37.20% 17.60%
27 16 11 4 11 12
Makes skin
smoother 23.70% 26.20% 20.80% 20.00% 25.60% 23.50%
25 12 13 3 8 14
Anti
pimple/acnes 21.90% 19.70% 24.50% 15.00% 18.60% 27.50%
21 9 12 1 7 13
Not cause
allergy 18.40% 14.80% 22.60% 5.00% 16.30% 25.50%
17 8 9 3 4 10
Suitable to
facial skin 14.90% 13.10% 17.00% 15.00% 9.30% 19.60%
Not cause
dry 14 11 3 4 7 3
skin/suites
dry skin 12.30% 18.00% 5.70% 20.00% 16.30% 5.90%
Pleasant/mild
fragrance 12 8 4 2 5 5
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Good quality

Makes skin
cool/fresh

Removes oily
skin

Reasonable
price

Total

10.50%

7.00%

7.00%

6.10%

6.10%

114

13.10%

3.30%

6.60%

4.90%

6.60%

61

7.50%
6
11.30%
4

7.50%

7.50%

5.70%

53

10.00%

5.00%

5.00%

5.00%

15.00%

20

11.60%

9.30%

9.30%

9.30%

7.00%

43

9.80%

5.90%

5.90%

3.90%

2.00%

51

Q4. (Facial foam) | would like to know how are you satisfied with your most often used brand?

Xin vui long cho biét mirc do hai Ibng clia ban v&i nhan hiéu sira riva mat dwoe str dung thuwdng xuyén nhat?

Age Class
Pond's Total 16 - 20 21-24 B C D
Very
satisfied 17 8 9 3 8 6
14.90% 13.10% 17.00% 15.00% 18.60% 11.80%
Satisfied 80 42 38 14 27 39
70.20% 68.90% 71.70% 70.00% | 62.80% 76.50%
Neither 16 11 5 3 7 6
14.00% 18.00% 9.40% 15.00% 16.30% 11.80%
Not
satisfied 1 1 1
0.90% 1.90% 2.30%
Total Count 114 61 53 20 43 51
o,
Col % 100.00% | 100.00% 100.00% 100.00% | 100.00% 100.00%
Mean
2.01 2.05 1.96 2 2.02 2
Q5.
(Facial
foam)
Why do
you say
that you
are
satisfied
with it?
Q5. (Facial foam) Why do you say that you are satisfied with
it?
Tai sao ban lai hai long v&i san phdm ban dé cap?
Age Class
Pond's Total 16 - 20 21-24 B C D
Makes skin
liahter 29 18 11 5 11 13
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lighter
Makes skin
smoother

Not cause
allergy

Anti
pimple/acnes

Cleans skin
thoroughly

Pleasant/mild
fragrance

Removes oily
skin

Reasonable
price

Suitable to
facial skin

Not cause
dry
skin/suites
dry skin

Makes skin
softer

UV protection

Good quality

Moistures
skin

Makes skin
cool/fresh

Has
granule/scrub

Makes skin
nicer

A lot of
foams

DK/NA

29.90%
28
28.90%
22
22.70%

18
18.60%
17
17.50%
15
15.50%
10
10.30%
9
9.30%
9
9.30%

8.20%

5.20%

4.10%

4.10%

4.10%

3.10%

3.10%

2.10%

2.10%

2.10%

36.00%
16
32.00%
13
26.00%

7
14.00%
10
20.00%
10
20.00%
4
8.00%
5
10.00%
3
6.00%

6.00%

6.00%

4.00%

2.00%

4.00%

2.00%

4.00%

23.40%
12
25.50%
9
19.10%

11
23.40%
7
14.90%
5
10.60%
6
12.80%
4
8.50%
6
12.80%

5
10.60%
2
4.30%
2
4.30%
4
8.50%
3
6.40%
1
2.10%

3
6.40%

2.10%

4.30%

125

29.40%

29.40%

35.30%

3
17.60%
3
17.60%
3
17.60%

4
23.50%
1
5.90%

5.90%

5.90%

5.90%

5.90%

5.90%

5.90%

31.40%

25.70%

11.40%

3
8.60%
8
22.90%
9
25.70%
5
14.30%
3
8.60%
4
11.40%

8.60%

2.90%

2.90%

2.90%

5.70%

5.70%

28.90%
14
31.10%
12
26.70%

12
26.70%
6
13.30%
3
6.70%
5
11.10%
2
4.40%
4
8.90%

5
11.10%
3
6.70%
2
4.40%
3
6.70%
3
6.70%
2
4.40%

2.20%

4.40%
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Total

97 50 47 17 35 45
Q6a.What brand would you buy, if your current brand (used most often) is not available in the
store?
Ban sé& mua loai ndo néu nhan hiéu ban thwéng st dung dén ltic d6 lai khdng cé sén trong ctra hang?
Age Class
Pond's Total 16 - 20 21-24 B C D
Not Buy 57 34 23 9 20 28
50.00% 55.70% 43.40% 45.00% 46.50% 54.90%
Hazeline 21 8 13 3 13 5
18.40% 13.10% 24.50% 15.00% 30.20% 9.80%
Biore 13 7 6 1 3 9
11.40% 11.50% 11.30% 5.00% 7.00% 17.60%
Nivea 9 5 4 5 3 1
7.90% 8.20% 7.50% 25.00% 7.00% 2.00%
Dove 7 4 3 1 1 5
6.10% 6.60% 5.70% 5.00% 2.30% 9.80%
Essance 3 2 1 2 1
2.60% 3.30% 1.90% 4.70% 2.00%
Pond's 2 2 1 1
1.80% 3.80% 5.00% 2.00%
Eversoft 1 1 1
0.90% 1.60% 2.00%
Shiseido 1 1 1
0.90% 1.90% 2.30%
Total 114 61 53 20 43 51
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

Q6b. (Facial foam) Why do you choose that brand (mentioned brand Q9d) to replace your most often used

brand?

Tai sao ban lai chon nhan hiéu dé dé thay thé nhan hiéu ma ban thuwéng ding?

Biore
Age Class
Pond's Total 16 - 20 21-24 B C D
Clean skin
tharniiahlv 5 3 1 3
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thoroughly

Impressive/widely
advertised

Pleasant
fragrance

Good quality

Not cause allergy

Makes skin
smooth

Likes to try new
product

Anti pimple/acnes

Total

38.50%

3
23.10%
2
15.40%
3
23.10%
2
15.40%
4
30.80%
2
15.40%
2
15.40%
13

42.90%

2
28.60%
2
28.60%
1
14.30%
1
14.30%
4
57.10%
1
14.30%

2
28.60%

33.30%

16.70%

2
33.30%
1
16.70%

1
16.70%

100.00%

1
100.00%

33.30%

1
33.30%
1
33.30%

1
33.30%
1
33.30%

33.30%

33.30%

2
22.20%
1
11.10%
3
33.30%
1
11.10%
2
22.20%
2
22.20%

1
11.10%

Q6b. (Facial foam) Why do you choose that brand (mentioned brand Q9d) to replace your most often used

brand?

Tai sao ban lai chon nhan hiéu d6 dé thay thé nhan hiéu ma ban thuwdng ding?

Hazeline
Age Class
Pond's Total 16 - 20 21-24 B C D
Clean skin
thoroughly 5 4 1 2 3
23.80% 50.00% 7.70% 15.40% 60.00%
Impressive/widely
advertised 4 2 2 1 2 1
19.00% 25.00% 15.40% 33.30% 15.40% 20.00%
Pleasant
fragrance 4 1 3 1 3
19.00% 12.50% 23.10% 33.30% 23.10%
Good quality 3 1 2 1 5
14.30% 12.50% 15.40% 33.30% 15.40%
Reasonable price 5 1 4 3 5
23.80% 12.50% 30.80% 23.10% 40.00%
Not cause allergy 3 1 2 5 1
14.30% 12.50% 15.40% 15.40% 20.00%
Makes skin
cool/fresh 3 2 1 2 1
14.30% 25.00% 7.70% 15.40% 20.00%
Whitens skin 3 1 2 1 1 1
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14.30% 12.50% 15.40% 33.30% 7.70% 20.00%
Popular brand 2 1 1 5
9.50% 12.50% 7.70% 15.40%
Has granules 2 2 1 1
9.50% 15.40% 7.70% 20.00%
The same quality
with current
product 2 2 2
9.50% 15.40% 15.40%
Pleasant
/comfortable
feeling after use 2 1 1 1 1
9.50% 12.50% 7.70% 7.70% 20.00%
Total
21 8 13 3 13 5
Q7. Brand Image
(Hazeline) Brand
Image
Age Class Brand User
21 -
Facial foam Total 16 - 20 24 B C D Hazeline Biore Pond's | Other
Prestigious Mean
brand 4.23 4.26 42| 419 43| 4.19 4.52 4.14 413 | 4.03
Popular brand Mean
4.49 4.48 45| 451 455 | 4.41 4.64 4.44 4.51 4.35
Foreign brand Mean
3.64 365| 3.62| 354 377| 357 3.75 3.61 369 | 3.51
Good quality Mean
product
4.03 4.05 4| 389 416| 3.97 45 3.74 39| 3.78
Contains Mean
natural
ingredients 4.11 414 | 407 | 411| 416| 4.05 4.45 3.84 3.95| 3.99
No cause Mean
allergies 4.03 406 | 401| 391| 411| 403 453 3.69 3.87 | 3.81
Whitening Mean
skin 3.9 3.9 39| 373 395| 395 4.27 3.68 384 | 369
Anti Mean
pimples/acnes
3.88 39| 386| 374 392| 3.9 4.29 3.63 378 | 367
Makes ool Mean 3.93 306 | 389| 393| 396| 389 4.18 3.73 388 | 3.81
Pleasant Mean
fragrance 4.11 4.1 4.11 4.17 4.12 4.06 4.43 3.91 3.94 3.96
Nice Mean
Packaging 3.69 3.71 3.67 3.69 3.69 3.7 3.88 3.7 3.43 3.58
Good Mean
Advertising 3.9 3.89 3.92 3.97 3.91 3.86 4.11 3.82 3.7 3.81
Good Mean
Promotion 3.22 3.22 3.23 3.1 3.34 3.18 3.39 3.21 3.17 3.08
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Easy to buy Mean
every where 4.47 448 | 446 | 455| 447| 443 4.59 4.25 449 | 4.49
Value for Mean
money 3.88 392 384 384 3.99 3.8 4.18 3.75 362 | 3.75
Reasonable Mean
price/Cheap

3.95 3.94 3.95 3.95 4.03 3.87 4.21 3.76 3.93 3.81
Product Mean
recommended
by seller

2.98 2.92 3.05 3.03 3.05 2.89 3.15 3 2.69 2.9
Suitable tomy Mean
age 4.09 4.09 4.1 413 | 4.09| 4.07 4.4 3.82 399 3.99
Has granule Mean

4.09 4.1 4.08 4.08 4.08 4.1 4.19 3.98 417 4.03
Pond's) Brand Image

Brand
Age Class User
Facial foam Total 16-20 | 21-24 B C D Hazeline | Biore | Pond's Other
Prestigious brand 4.26 4.26 4.26 4.28 4.26 425 434 4.21 462 4.05
Popular brand 445 4.45 4.44 4.46 4.47 4.42 4.45 44 4.64 44
Foreign brand 3.68 3.68 3.67 3.56 3.82 36 3.76 3.65 3.75 3.57
Good quality product 3.89 3.89 3.88 3.82 3.89 3.92 3.93 3.74 4.44 3.71
Contains natural
ingredients 3.65 3.68 3.62 3.54 3.68 3.67 3.75 3.52 4.11 3.44
No cause allergies 3.8 3.85 3.75 3.64 3.81 3.88 3.82 3.63 4.46 3.62
Whitening skin 3.99 3.98 4 3.92 4.05 397 3.95 3.91 4.47 3.87
Anti pimples/acnes 3.63 3.61 3.64 3.49 3.65 3.68 3.62 3.57 4.11 3.46
Makes cool 3.63 3.64 3.61 3.62 3.63 3.62 3.62 3.53 3.97 3.55
Pleasant fragrance 4.03 4.04 4.02 4.05 4.01 4.04 4.04 3.94 4.34 3.95
Nice Packaging 3.73 3.76 3.7 3.64 3.75 3.75 3.79 3.75 3.69 3.67
Good Advertising 3.9 3.87 3.94 3.87 3.93 3.88 3.97 3.83 4.06 3.81
Good Promotion 3.11 3.06 3.17 3.02 3.18 3.11 3.19 3.02 3.26 3.04
Easy to buy every where 4.41 4.38 4.44 4.48 4.39 4.38 4.37 4.22 4.64 4.48
Value for money 3.77 3.78 3.75 3.69 3.8 3.78 3.77 3.63 412 3.71
Reasonable price/Cheap 3.82 3.8 3.85 3.79 3.85 3.82 3.79 3.75 417 3.77
129 Trang




Product recommended

by seller 2.96 2.89 3.04 2.99 2.96 2.93 3.08 29 2.89 2.9

Suitable to my age 3.94 3.91 3.98 3.95 3.95 3.92 3.95 3.74 4.38 3.88

Has granule 3.65 3.63 3.66 3.61 3.64 3.67 3.7 3.49 3.89 3.6
(Biore) Brand Image

. Age Class Brand User

Facial

foam Total | 16-20 [ 21-24 | B C D Hazeline | Biore | Pond's | Other

Prestigious

brand 4.1 412 4.1 4.1 4.1 4.13 4.03 4.59 3.99 3.9

Popular brand | 4.41 4.44 4.38 4.44 4.42 4.39 4.36 4.64 4.33 4.33

Foreign brand | 3.57 3.6 3.54 3.4 3.74 3.51 3.52 3.72 3.56 3.53

Good quality

product 3.76 3.83 3.69 3.64 3.75 3.85 3.67 4.32 3.62 3.51

Contains

natural

ingredients 3.67 3.71 3.62 3.56 3.71 3.7 3.65 4.02 3.52 3.5

No cause

allergies 3.8 3.84 3.75 3.57 3.85 3.88 3.68 4.34 3.66 3.57

Whitening

skin 3.61 3.61 3.6 3.48 3.6 3.69 3.49 4.03 3.51 3.46

Anti

pimples/acnes | 3.9 3.93 3.87 3.75 3.86 4.03 3.77 4.4 3.8 3.71

Makes cool 3.72 3.77 3.66 3.67 3.67 3.79 3.59 4.14 3.64 3.57

Pleasant

fragrance 3.91 3.93 3.88 3.92 3.9 3.91 3.83 4.22 3.72 3.83

Nice

Packaging 3.57 3.57 3.57 3.45 3.61 3.6 3.51 3.81 3.34 3.54

Good

Advertising 3.75 3.76 3.74 3.68 3.8 3.74 3.79 3.98 3.5 3.64

Good

Promotion 3.24 3.23 3.25 3.16 3.39 3.15 3.25 3.33 3.17 3.2

Easy to buy

every where 4.42 4.41 4.42 4.5 4.4 4.39 4.38 4.45 4.43 4.42

Value for

money 3.76 3.79 3.72 3.67 3.8 3.77 3.67 4.09 3.78 3.6

Reasonable

price/Cheap 3.87 3.88 3.86 3.86 3.89 3.85 3.82 4.1 3.88 3.73

Product

recommended

by seller 2.96 2.9 3.02 2.93 3 2.92 3 3.09 2.7 2.92

Suitable to my

age 3.98 4.01 3.95 3.96 3.98 3.99 3.82 4.3 3.83 3.97

Has granule 3.77 3.79 3.75 3.65 3.72 3.89 3.72 3.97 3.81 3.67

Q8. (Faccial foam) . | would like to read some statements and | like to know whether you agree with each of the

following statements?

T6i sé doc ra vai [&i phat bidu va xin vui 16ng cho biét 1&i phat biéu ndo ma ban ddng tinh?
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Age Class Brand User
Hazeline Total 16 - 20 21-24 B C D Biore | Hazeline | Pond's | Others
The only
brand | will 140 81 59 13 53 74 139 1
everuse 15.30% | 16.40% | 13.90% 6.50% | 14.90% | 20.50% 15.20% | 0.10%
One of the
few brands |
use 227 127 100 57 88 82 23 154 13 37
larl
reguiarty 24.80% | 2570% | 23.60% | 28.50% | 24.70% | 22.70% | 2.50% | 16.80% | 1.40% | 4.00%
A brand |
use only
occasionally 161 92 69 36 64 61 68 1 32 60
17.60% 18.60% 16.30% 18.00% 18.00% 16.90% 7.40% 0.10% 3.50% 6.50%
A brand |
use
sometimes
but lam
unsure
about using
in the future 72 35 37 13 27 32 21 2 12 37
7.90% 7.10% 8.70% 6.50% 7.60% 8.90% 2.30% 0.20% 1.30% 4.00%
A brand
which | do
not
currently
use, but |
am 97 49 48 20 46 31 32 3 18 44
interested in
the future 10.60% 9.90% 11.30% 10.00% 12.90% 8.60% 3.50% 0.30% 2.00% 4.80%
A brand
which | do
not use
currently
and am
322"6'3’ o 139 68 71 40 51 48 39 24 76
15.20% 13.80% 16.80% 20.00% 14.30% 13.30% 4.30% 2.60% 8.30%
A brand
which |
have tried
but am 81 42 39 21 27 33 26 4 14 37
unlikely to
use again 8.80% 8.50% 9.20% 10.50% 7.60% 9.10% 2.80% 0.40% 1.50% 4.00%
Total 917 494 423 200 356 361 209 303 114 291
100.00% 100.00% | 100.00% 100.00% | 100.00% | 100.00% | 22.80% 33.00% | 12.40% | 31.70%
Age Class Brand User
Pond's Total 16 - 20 T 21-24 B C D Biore [ Hazeline | Pond's [ Others
The only
brand | will 67 37 30 13 24 30 3 63 1
everuse 7.30% | 750% | 7.10% 6.50% | 6.70% | 8.30% 0.30% | 6.90% 0.10%
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One of the
few brands |
use 97 48 49 18 37 42 17 17 43 20
larl
reguiarty 10.60% | 9.70% | 11.60% | 9.00% | 10.40% | 11.60% | 1.90% | 1.90% | 4.70% | 2.20%
A brand |
use only
occasionally 188 99 89 43 76 69 44 87 4 53
20.50% 20.00% 21.00% 21.50% 21.30% 19.10% 4.80% 9.50% 0.40% 5.80%
A brand |
use
sometimes
but lam
unsure
about using 81 45 36 16 32 33 22 31 1 27
in the fu
8.80% 9.10% 8.50% 8.00% 9.00% 9.10% 2.40% 3.40% 0.10% 2.90%
A brand
which | do
not
currently
use, but |
am
. . 159 89 70 31 55 73 37 71 2 49
interested in
17.30% 18.00% 16.50% 15.50% 15.40% 20.20% 4.00% 7.70% 0.20% 5.30%
A brand
which | do
not use
currently
and am
Eggke'y to 232 122 110 59 103 70 65 61 1 105
25.30% 24.70% 26.00% 29.50% 28.90% 19.40% 7.10% 6.70% 0.10% 11.50%
A brand
which |
have tried
but am 93 54 39 20 29 44 24 33 36
unlikely to
use again 10.10% 10.90% 9.20% 10.00% 8.10% 12.20% 2.60% 3.60% 3.90%
Total 917 494 423 200 356 361 209 303 114 291
100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 22.80% 33.00% | 12.40% 31.70%
Q9. Price
Age Class Brand User
Total 16-20 | 21-24 B C D Hazeline | Biore Pond's Other
Q9a. What
525%’:’2;:? Mean | 16,336 | 15502 | 17,312 | 20265 | 16,175 | 14,311 | 14,007 | 14,611 | 15259 | 20445
ische_arg?/ Max {250,000 | 250,000 | 200,000 | 250,000 | 150,000 | 30,000 | 48,000 | 30,000 | 30,000 | 250,000
argain’ '
Min 2,000 2,000 2,000 5,000 2,000 5,000 5,000 8,000 5,000 2,000
Q9b.
Which
rvime vieid Mean | 27,850 | 25879 | 30,158 | 36,335 | 27,453 | 23528 | 22,754 | 23,442 | 25296 | 37,374
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expensive?

Q9c.
Which
price would
you
consider
as too
expensive
so that you
would not
buy?

Q9d.
Which
price would
you
consider
as too
cheap so
that you
start to
doubt its
quality?

Mean
Max

Min

Mean
Max

Min

40,974
500,000
7,000

10,111
200,000

1,000

38,363
320,000
7,000

9,556
200,000

1,000

44,031
500,000
7,000

10,762
150,000

1,000

54,985
500,000
9,000

12,746
200,000

1,000

40,788
450,000
7,000

9,776
45,000

1,000

33,372
150,000
10,000

8,973
25,000

2,000

32,726
150,000
9,000

8,618
18,000

1,000

34,231
150,000
18,000

9,495
18,000

1,000

37,061
100,000
10,000

9,715
17,000

1,000

56,017
500,000
7,000

12,283
200,000

1,500
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PHU LUC 4: KET QUA NGHIEN CUU SAN PHAM SUA TAM PUGC XU LY TU SPSS

Q10a. (Body shower) When thinking of body shower what are the brands that you have seen or heard of?

TOM

Khi nghi vé sira tdm, nhan hiéu nao ban da dwoc nhin thay va nghe qua?

Total Age Class Brand User
16 - 20 21-24 B C D Lux Dove Hazeline | Enchanteur | Other
Lux 372 210 162 83 127 162 193 34 18 17 77
36.70% |38.30% [34.80% |37.70% |32.20% [40.50% |82.10% |15.30% |17.30% [22.40% 25.40%
Dove 283 158 125 65 114 104 24 171 10 8 46
27.90% |28.80% [26.90% |29.50% [28.90% |26.00% |10.20% |77.00% [|9.60% 10.50% 15.20%
Hazeline 105 52 53 15 40 50 5 5 70 2 20
10.40% [9.50% 11.40% [6.80% 10.20% [12.50% |2.10% 2.30% 67.30% |2.60% 6.60%
Other 95 47 48 22 42 31 3 4 2 2 79
9.40% 8.60% 10.30% [10.00% [10.70% |7.80% 1.30% 1.80% 1.90% 2.60% 26.10%
Enchanteur 70 31 39 15 30 25 5 5 1 44 10
6.90% 5.60% 8.40% 6.80% 7.60% 6.30% 2.10% 2.30% 1.00% 57.90% 3.30%
Double
ich 40 21 19 6 20 14 3 2 1 1 30
3.90% 3.80% 4.10% 2.70% 5.10% 3.50% 1.30% 0.90% 1.00% 1.30% 9.90%
Palmolive 26 18 8 7 11 8 1 1 2 2 20
2.60% 3.30% 1.70% 3.20% 2.80% 2.00% 0.40% 0.50% 1.90% 2.60% 6.60%
Johnson &
phnson 23 12 11 7 10 6 1 21
2.30% 2.20% 2.40% 3.20% 2.50% 1.50% 0.40% 6.90%
Total 1014 549 465 220 394 400 235 222 104 76 303
100.00% | 100.00% | 100.00% | 100.00% { 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% 100.00%
Q10a.Other
Con nhan hiéu nao nivra khdng?
Total Age Class Brand User
16-20 | 21-24 B C D Lux Dove | Hazeline | Enchanteur | Other
Dove 572 307 | 265| 120 217 | 235| 166 52 75 50| 189
56.40% | 55.90% | 57.00% | 54.50% | 55.10% | 58.80% | 70.60% | 23.40% | 72.10% 65.80% | 62.40%
Lux 447 234 213 88 194 165 42 136 62 37 149
44.10% | 42.60% | 45.80% | 40.00% | 49.20% | 41.30% | 17.90% | 61.30% | 59.60% 48.70% | 49.20%
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Hazeline 411 232 179 95 157 159 99 100 34 28 123
40.50% | 42.30% | 38.50% | 43.20% | 39.80% | 39.80% | 42.10% | 45.00% | 32.70% 36.80% | 40.60%
Enchanteur 358 209 149 79 141 138 91 73 35 32 112
35.30% | 38.10% | 32.00% | 35.90% | 35.80% | 34.50% | 38.70% | 32.90% | 33.70% 42.10% | 37.00%
Lifebuoy 350 200 150 69 125 156 94 87 28 19 99
34.50% | 36.40% | 32.30% | 31.40% | 31.70% | 39.00% | 40.00% | 39.20% | 26.90% 25.00% | 32.70%
Double
Rich 271 152 119 54 110 107 69 66 22 24 76
26.70% | 27.70% | 25.60% | 24.50% | 27.90% | 26.80% | 29.40% | 29.70% | 21.20% 31.60% | 25.10%
Palmolive 237 132 105 55 82 100 69 43 12 17 81
23.40% | 24.00% | 22.60% | 25.00% | 20.80% | 25.00% | 29.40% | 19.40% | 11.50% 22.40% | 26.70%
Johnson &
Johnson 168 87 81 43 62 63 35 38 13 9 62
16.60% | 15.80% | 17.40% | 19.50% | 15.70% | 15.80% | 14.90% | 17.10% | 12.50% 11.80% | 20.50%
Nivea 76 42 34 24 26 26 13 17 9 5 29
7.50% | 7.70% | 7.30% | 10.90% | 6.60% | 6.50% | 5.50% | 7.70% | 8.70% 6.60% | 9.60%
Eversoft 58 30 28 15 24 19 14 10 3 6 22
570% | 5.50% | 6.00% | 6.80% | 6.10% | 4.80% | 6.00% | 4.50% | 2.90% 7.90% | 7.30%
Biore 54 34 20 8 20 26 7 15 10 1 18
530% | 6.20% | 4.30% | 3.60% | 5.10% | 6.50% | 3.00% | 6.80% | 9.60% 1.30% | 5.90%
Fa 43 25 18 10 19 14 10 12 2 3 13
420% | 4.60% | 3.90% | 4.50% | 4.80% | 3.50% | 4.30% | 5.40% | 1.90% 3.90% | 4.30%
Algemarine 40 17 23 7 18 15 4 7 3 2 21
3.90% | 3.10% | 4.90% | 3.20% | 4.60% | 3.80% | 1.70% | 3.20% | 2.90% 2.60% | 6.90%
Bouquet 19 8 11 6 9 4 2 4 1 4 8
1.90% | 1.50% | 2.40% | 2.70% | 2.30% | 1.00% | 0.90% | 1.80% | 1.00% 530% | 2.60%
DIUNA 19 10 9 6 7 6 2 5 1 3
1.90% | 1.80% | 1.90% | 2.70% | 1.80% | 1.50% | 0.90% | 2.30% 1.30% | 1.00%
Leivy 12 6 6 3 5 4 2 3 1 6
120% | 1.10% | 1.30% | 1.40% | 1.30% | 1.00% | 0.90% | 1.40% | 1.00% 2.00%
Total 1014 549 465 220 394 400 235 222 104 76 303
Q10b. (Body shower) Aidded Brand Awareness
Ghi nhan nhan hiéu.
Total Age Class Brand User
16 - 20 21-24 B C D Lux Dove Hazeline | Enchanteur | Other
Lux 971 526 445 212 378 381 236 208 96 71 292
95.80% | 95.80% | 95.70% | 96.40% | 95.90% | 95.30% | 100.40% | 93.70% | 92.30% | 93.40% | 96.40%
Dove 953 523 430 211 360 382 217 223 98 67 278
94.00% | 95.30% | 92.50% | 95.90% | 91.40% | 95.50% | 92.30% | 100.50% | 94.20% | 88.20% | 91.70%
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Enchanteur

Hazeline

Lifebuoy

Double
Rich

Palmolive

Johnson &
Johnson

Nivea

Eversoft

Biore

Fa

Bouquet

Algemarine

Leivy

Romano

Essance

Total

780
76.90%
773
76.20%
754
74.40%

669
66.00%
630
62.10%

507
50.00%
289
28.50%
204
20.10%
187
18.40%
183
18.00%
143
14.10%
60
5.90%
18
1.80%
10
1.00%
10
1.00%
1014

418
76.10%
420
76.50%
426
77.60%

373
67.90%
356
64.80%

271
49.40%
154
28.10%
115
20.90%
106
19.30%
98
17.90%
69
12.60%
28
5.10%

1.50%

0.50%

1.10%
549

362
77.80%
353
75.90%
328
70.50%

296
63.70%
274
58.90%

236
50.80%
135
29.00%
89
19.10%
81
17.40%
85
18.30%
74
15.90%
32
6.90%
10
2.20%

1.50%

0.90%
465

183
83.20%
177
80.50%
163
74.10%

148
67.30%
161
73.20%

129
58.60%
83
37.70%
51
23.20%
43
19.50%
51
23.20%
37
16.80%
12
5.50%

1.80%

1.80%

1.40%
220

297
75.40%
292
74.10%
280
71.10%

262
66.50%
222
56.30%

202
51.30%
97
24.60%
73
18.50%
55
14.00%
61
15.50%
52
13.20%
28
7.10%

2.00%

1.30%

0.80%
394

300
75.00%
304
76.00%
311
77.80%

259
64.80%
247
61.80%

176
44.00%
109
27.30%
80
20.00%
89
22.30%
7
17.80%
54
13.50%
20
5.00%
6
1.50%
1
0.30%
4
1.00%
400

175
74.50%
176
74.90%
179
76.20%

155
66.00%
157
66.80%

115
48.90%
61
26.00%
43
18.30%
37
15.70%
49
20.90%
34
14.50%

2.60%

2.10%

0.90%

0.40%
235

162
73.00%
164
73.90%
171
77.00%

141
63.50%
127
57.20%

109
49.10%
55
24.80%
28
12.60%
40
18.00%
37
16.70%
28
12.60%

4.10%

1.40%

0.50%
222

84
80.80%
104
100.00%
67
64.40%

65
62.50%
53
51.00%

42
40.40%
29
27.90%
16
15.40%
26
25.00%
10
9.60%

5.80%

2.90%

1.00%

104

76
100.00%
51
67.10%
52
68.40%

56
73.70%
50
65.80%

40
52.60%
29
38.20%
20
26.30%
13
17.10%
16
21.10%
21
27.60%

3.90%

1.30%
76

240
79.20%
231
76.20%
228
75.20%

210
69.30%
206
68.00%

175
57.80%
103
34.00%
92
30.40%
65
21.50%
65
21.50%
52
17.20%
36
11.90%

3.00%

2.60%

2.00%
303

Q10b. (Body shower) What are the brands of body shower that you have seen or heard advertised recently?

TOM

Xin vui 16ng cho biét cac nhan hiéu sira tAm ndo ban da nhin thy va nghe qua quéng cao gan day?
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| Age Class Brand User
Total 16-20 | 21-24 |B C D Lux Dove Hazeline | Enchanteur | Other
Lux 383 215 168 86 136 161 153 56 26 26 94
37.80% 39.20% 36.10% 39.10% 34.50% 40.30% 65.10% 25.20% 25.00% 34.20% 31.00%
Dove 282 159 123 60 112 110 29 123 18 16 70
27.80% 29.00% 26.50% 27.30% 28.40% 27.50% 12.30% 55.40% 17.30% 21.10% 23.10%
Hazeline 113 55 58 21 36 56 16 8 46 5 30
11.10% 10.00% 12.50% 9.50% 9.10% 14.00% 6.80% 3.60% 44.20% 6.60% 9.90%
Other 102 55 47 22 49 31 15 19 7 4 50
10.10% 10.00% 10.10% 10.00% 12.40% 7.80% 6.40% 8.60% 6.70% 5.30% 16.50%
Enchanteur 64 25 39 11 32 21 14 7 5 22 13
6.30% 4.60% 8.40% 5.00% 8.10% 5.30% 6.00% 3.20% 4.80% 28.90% 4.30%
pouble 37 20 17 9 18 10 6 6 1 2 20
3.60% 3.60% 3.70% 4.10% 4.60% 2.50% 2.60% 2.70% 1.00% 2.60% 6.60%
Palmolive 18 11 7 7 6 5 1 1 1 1 14
1.80% 2.00% 1.50% 3.20% 1.50% 1.30% 0.40% 0.50% 1.00% 1.30% 4.60%
sopnson& | 45 9 6 4 5 6 1 2 12
1.50% 1.60% 1.30% 1.80% 1.30% 1.50% 0.40% 0.90% 4.00%
Total 1014 549 465 220 394 400 235 222 104 76 303
100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% 100.00%
Q10b.Other
Con nhan hiéu nao nira khong?
Age Class Brand User
Total | 16-20 | 21-24 B C D Lux Dove Hazeline |Enchanteur] Other
Dove
454 239 215 91 181 182 131 71 54 36 131
44.80%| 43.50%| 46.20%| 41.40%| 45.90%| 45.50% 55.70% 32.00%| 51.90% 47.40%| 43.20%
Lux 353 183 170 68 151 134 60 90 44 26 112
34.80%| 33.30%| 36.60%| 30.90%| 38.30%]| 33.50% 25.50% 40.50%| 42.30% 34.20%| 37.00%)
Hazeline 323 191 132 72 132 119 71 80 40 22 95
31.90%| 34.80%| 28.40%| 32.70%| 33.50%]| 29.80% 30.20% 36.00%| 38.50% 28.90%| 31.40%
Enchanteur 252 142 110 56 93] 103 56 49 24 29 80
24.90%| 25.90%| 23.70%| 25.50%| 23.60%| 25.80% 23.80% 22.10%| 23.10% 38.20%| 26.40%)
Lifebuoy 243 134 109 48 81l 114 68 60 15 16 63
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24.00%| 24.40%| 23.40%| 21.80%| 20.60%| 28.50%|  28.90%|  27.00%| 14.40%| 21.10%| 20.80%
Double Rich 202 118 84 37 79 86 53 52 17 17 50
19.90%| 21.50%| 18.10%| 16.80%| 20.10%| 21.50%|  22.60%|  23.40%| 16.30%| 22.40%| 16.50%
Palmolive 177 97 80 40 62 75 49 38 11 15 54
17.50%| 17.70%| 17.20%| 18.20%| 15.70%| 18.80%|  20.90% 17.10%| 10.60%| 19.70%| 17.80%
Johnson &
enneon 112 53 59 31 47 34 27 31 7 6 34
11.00%|  9.70%| 12.70%| 14.10%| 11.90%| 8.50% 11.50% 14.00%|  6.70%|  7.90%| 11.20%
DK/NA 79 43 36 20 30 29 15 14 5 5 25
780%| 7.80%| 7.70%| 9.10%|  7.60%| 7.30% 6.40% 6.30%| 4.80%|  6.60% 8.30%
Nivea 49 26 23 13 20 16 8 13 6 3 16
4.80%|  4.70%| 4.90%| 5.90%| 5.10%| 4.00% 3.40% 590%| 5.80%|  3.90%| 5.30%
Biore 32 19 13 4 12 16 4 11 7 8
320%| 3.50%| 2.80%|  1.80%|  3.00%| 4.00% 1.70% 500%  6.70% 2.60%
Eversoft 28 18 10 6 14 8 6 6 2 6 6
2.80%  3.30%| 2.20%| 2.70%|  3.60%| 2.00% 2.60% 2.70%|  1.90%|  7.90%| 2.00%
Fa 22 12 10 5 10 7 5 7 1 8
220%| 2.20%| 2.20%| 2.30%| 2.50%| 1.80% 2.10% 3.20% 1.30%|  2.60%
Algemarine 16 6 10 5 7 4 2 5 2 4
1.60%|  1.10%| 2.20%| 2.30%|  1.80%| 1.00% 0.90% 2.30% 260%  1.30%
Bouquet 11 7 4 4 3 4 2 1 4 3
1.10%|  1.30%| 0.90%| 1.80%| 0.80%| 1.00% 090%|  1.00%|  5.30%  1.00%
Total
o 1014 549 465 220 304 400 235 222 104 76 303
Q10b. (Body shower) Aidded Brand Awareness
Ghi nhan nhan hiéu.
Total Age Class Brand User
Hazelin Enchant | Oth
16 - 20 21-24 B C D Lux Dove e eur er
L
ux 971 526 445 212 | 378 381 236 | 208 %6 71 292
96.40 100. | 93.70 96.4
95.80% | 95.80% | 95.70% | % 95.90% | 95.30% | 40% | % 92.30% | 93.40% | 0%
Dove 953 523 430 211 | 360 382 217 | 223 98 67 278
95.90 92.3 | 100.50 91.7
94.00% | 95.30% | 92.50% | % 91.40% | 95.50% | 0% | % 94.20% | 88.20% | 0%
Enchanteu
r 780 418 362 183 | 207 300 175 | 162 84 76 240
83.20 745 | 73.00 100.00 | 792
76.90% | 76.10% | 77.80% | % 75.40% | 75.00% | 0% | % 80.80% | % 0%
Hazeline 773 420 353 177 | 292 304 176 | 164 104 51 231
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80.50 74.9 | 73.90 | 100.00 76.2
76.20% | 76.50% | 75.90% | % 74.10% | 76.00% | 0% | % % 67.10% | 0%
Lifebuoy 754 426 328 163 | 280 311 179 | 171 67 52 228
74.10 76.2 | 77.00 75.2
74.40% | 77.60% | 70.50% | % 71.10% | 77.80% | 0% | % 64.40% | 68.40% | 0%
Double
Rich 669 373 296 148 | 262 259 155 | 141 65 56 210
67.30 66.0 | 63.50 69.3
66.00% | 67.90% | 63.70% | % 66.50% | 64.80% | 0% | % 62.50% | 73.70% | 0%
Palmolive 630 356 274 161 | 222 247 157 | 127 53 50 206
73.20 66.8 | 57.20 68.0
62.10% | 64.80% | 58.90% | % 56.30% | 61.80% | 0% | % 51.00% | 65.80% | 0%
Johnson &
Johnson 507 271 236 129 | 202 176 115 | 109 42 40 175
58.60 48.9 | 49.10 57.8
50.00% | 49.40% | 50.80% | % 51.30% | 44.00% | 0% | % 40.40% | 52.60% | 0%
Nivea 289 154 135 83 97 109 61 55 29 29 103
37.70 26.0 | 24.80 34.0
28.50% | 28.10% | 29.00% | % 24.60% | 27.30% |0% | % 27.90% | 38.20% | 0%
Eversoft 204 115 89 51 73 80 43 |28 16 20 92
23.20 183 | 12.60 30.4
20.10% | 20.90% | 19.10% | % 18.50% | 20.00% | 0% | % 15.40% | 26.30% | 0%
Biore 187 106 81 43 55 89 37 |40 26 13 65
19.50 15.7 | 18.00 215
18.40% | 19.30% | 17.40% | % 14.00% | 22.30% | 0% | % 25.00% | 17.10% | 0%
Fa 183 98 85 51 61 71 49 |37 10 16 65
23.20 209 | 16.70 215
18.00% | 17.90% | 18.30% | % 15.50% | 17.80% | 0% | % 9.60% | 21.10% | 0%
Bouquet 143 69 74 37 52 54 34 |28 6 21 52
16.80 145 | 12.60 172
14.10% | 12.60% | 15.90% | % 13.20% | 13.50% | 0% | % 580% | 27.60% | 0%
Algemarine | ¢, 28 32 12 28 20 6 9 3 3 36
5.50 2.60 11.9
590% |510% |6.90% | % 710% |500% | % 410% |290% |3.90% | 0%
Leivy 18 8 10 4 8 6 5 3 1 9
1.80 2.10 3.00
1.80% | 150% |220% | % 200% | 1.50% | % 1.40% | 1.00% %
Romano 10 3 7 4 5 1 2 8
1.80 0.90 2.60
1.00% |050% |150% | % 130% |030% | % %
Essance 10 6 4 3 3 4 1 1 1 6
1.40 0.40 2.00
1.00% | 1.10% |090% | % 080% | 1.00% | % 0.50% 1.30% | %
Total
o 1014 549 465 220 | 304 400 235 | 222 104 76 303
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Q10b. (Body shower) What are the brands of body shower that you

have seen or heard advertised recently? TOM

Xin vui ldng cho biét cac nhan hiéu siva tim ndo ban da nhin thay va nghe qua quang cdo gan day?

Age Class Brand User
Hazelin
Total 16-20 [21-24 [B C D Lux Dove e Enchanteur Other
Lux
383 215 168 86 136 161 153 56 26 26 94
37.80 39.10
% 39.20% | 36.10% | % 34.50% | 40.30% | 65.10% | 25.20% | 25.00% | 34.20 31.00%
Dove 282 159 123 60 112 110 29 123 18 16 70
27.80 27.30 21.10
% 29.00% | 26.50% | % 28.40% | 27.50% | 12.30% | 55.40% | 17.30% | % 23.10%
Hazeline 113 55 58 21 36 56 16 8 46 5 30
11.10 6.60
% 10.00% | 12.50% | 9.50% | 9.10% | 14.00% |6.80% |3.60% |4420% | % 9.90%
Other 102 55 47 22 49 31 15 19 7 4 50
10.10 10.00 5.30
% 10.00% | 10.10% | % 12.40% | 7.80% | 6.40% |860% |670% | % 16.50%
rE”Cha”te“ 64 25 39 11 32 21 14 7 5 22 13
28.90
6.30% | 4.60% |840% |500% |810% |530% |600% |320% |480% |% 4.30%
Double 37 20 17 9 18 10 6 6 1 2 20
Rich 560
360% |360% |370% |4.10% |460% |250% |260% |270% |1.00% |% 6.60%
Palmolive 18 11 7 7 6 5 1 1 1 1 14
1.30
1.80% |200% |150% |320% |150% |130% |040% |050% |1.00% |% 4.60%
Johnson &
piciiseel 15 9 6 4 5 6 1 2 12
150% | 1.60% | 1.30% | 1.80% |1.30% |1.50% |040% | 0.90% 4.00%
Total 1014 | 549 465 220 | 394 400 235 222 104 76 303
100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.0
% % % % % % % % % 0% 100.00% _
Q11a. (Body shower) Aidded Advertising
Awareness
Nhan biét v& quang céo nhan hiéu
Age Class Brand User
Enchan
Total 16 - 20 21-24 B C Lux Dove | Hazeline teur Other
Lux
889 477 412 194 342 353 226 193 89 61 258
87.70% | 86.90% | 88.60% | 88.20% | 86.80% | 88.30% | 96.20% | 86.90% | 85.60% | 80.30% | 85.10%
Dove 853 467 386 186 326 341 192 211 83 62 241
84.10% | 85.10% | 83.00% | 84.50% | 82.70% | 85.30% | 81.70% | 95.00% | 79.80% | 81.60% | 79.50%
Hazeline 614 334 280 141 230 243 134 131 o7 41 179
60.60% | 60.80% | 60.20% | 64.10% | 58.40% | 60.80% | 57.00% | 59.00% | 93.30% | 53.90% | 59.10%
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Enchanteur

Lifebuoy

Double

Rich

Palmolive

Johnson &

Johnson

Nivea

Biore

Eversoft

Fa

Bouquet

Algemarine

Total

588
58.00%
539
53.20%
493
48.60%
399
39.30%
308
30.40%
153
15.10%
124
12.20%
102
10.10%
94
9.30%
68
6.70%
32
3.20%
1014

305
55.60%
299
54.50%
281
51.20%
218
39.70%
164
29.90%
79
14.40%
68
12.40%
57
10.40%
49
8.90%
30
5.50%
16
2.90%
549

283
60.90%
240
51.60%
212
45.60%
181
38.90%
144
31.00%
74
15.90%
56
12.00%
45
9.70%
45
9.70%
38
8.20%
16
3.40%
465

139
63.20%
122
55.50%
112
50.90%
104
47.30%
78
35.50%
47
21.40%
26
11.80%
30
13.60%
24
10.90%
18
8.20%
7
3.20%
220

215 234 129
54.60% | 58.50% | 54.90%
201 216 133
51.00% | 54.00% | 56.60%
189 192 120
48.00% | 48.00% | 51.10%
140 155 105
35.50% | 38.80% | 44.70%
123 107 70
31.20% | 26.80% | 29.80%
52 54 33
13.20% | 13.50% | 14.00%
39 59 25
9.90% | 14.80% | 10.60%
41 31 24
10.40% 7.80% | 10.20%
35 35 24
8.90% 8.80% | 10.20%
27 23 12
6.90% 5.80% 5.10%
17 8 2
4.30% 2.00% 0.90%
394 400 235

122
55.00%
121
54.50%
117
52.70%
80
36.00%
64
28.80%
32
14.40%
28
12.60%
16
7.20%
23
10.40%
17
7.70%

4.10%
222

55
52.90%
48
46.20%
41
39.40%
33
31.70%
22
21.20%
18
17.30%
19
18.30%

8.70%

4.80%

1.00%

104

68
89.50%
39
51.30%
40
52.60%
35
46.10%
28
36.80%
15
19.70%
10
13.20%
13
17.10%
12
15.80%
14
18.40%

2.60%
76

180
59.40%
164
54.10%
145
47.90%
126
41.60%
109
36.00%
49
16.20%
38
12.50%
37
12.20%
28
9.20%
22
7.30%
16
5.30%
303

Q11b. Where you have seen, heard, read or how did you became aware of these various

brands of Body shower

Ban d3 nhin thay, nghe, doc hay ban da nhan biét cac nhan hiéu siva tdm khac nhau qua cac phuong tién thong tin dai chiing nhw thé nao?

Age Class Brand User
Enchan
Lux Total 16-20 | 21-24 B C D Lux Dove | Hazeline teur Other
TV
858 457 401 183 332 343 222 184 85 59 250
96.50% | 95.80% | 97.30% | 94.30% | 97.10% | 97.20% | 98.20% | 95.30% | 95.50% | 96.70% | 96.90%
News-
papers/ 452 240 212 109 172 171 136 86 40 33 131
Magazines 50.80% | 50.30% | 51.50% | 56.20% | 50.30% | 48.40% | 60.20% | 44.60% | 44.90% | 54.10% | 50.80%
In-store/
super- 369 200 169 81 144 144 99 87 34 25 99
market 41.50% | 41.90% | 41.00% | 41.80% | 42.10% | 40.80% | 43.80% | 45.10% | 38.20% | 41.00% | 38.40%
Bill-
boards/ 120 64 56 17 49 54 39 26 10 8 29
bus 13.50% | 13.40% | 13.60% | 8.80% | 14.30% | 15.30% | 17.30% | 13.50% | 11.20% | 13.10% | 11.20%
Word-of-
mouth 47 32 15 12 12 23 10 16 3 1 12
530% | 6.70% | 3.60% | 6.20% | 3.50% | 6.50% | 4.40% | 8.30% | 3.40% | 1.60% | 4.70%
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Radio 45 23 22 4 23 18 13 8 6 5 13
5.10% | 4.80% | 5.30% | 2.10% | 6.70% | 5.10% | 5.80% | 4.10% | 6.70% | 8.20% | 5.00%
DINA 10 7 3 2 4 4 1 1 2 1 4
1.10% | 1.50% | 0.70% | 1.00% | 1.20% | 1.10% | 0.40% [ 050% | 2.20% | 1.60% | 1.60%
Promotion 5 2 3 3 2 1 3
0.60% | 0.40% | 0.70% | 1.50% 0.60% 1.60% | 1.20%
Total 889 477 412 194 342 353 226 193 89 61 258
Age Class Brand User
Enchan
Dove Total 16-20 | 21-24 B C D Lux Dove | Hazeline teur Other
v 804 436 368 177 307 320 186 201 71 58 229
94.30% | 93.40% | 95.30% | 95.20% | 94.20% | 93.80% | 96.90% | 95.30% | 85.50% | 93.50% | 95.00%
Ef;“esr;/ 407 219 188 105 151 151 99 96 37 27 129
Magazines 47.70% | 46.90% | 48.70% | 56.50% | 46.30% | 44.30% | 51.60% | 45.50% | 44.60% | 43.50% | 53.50%
Lr:;s;?fe/ 333 177 156 83 115 135 82 91 33 22 88
market 39.00% | 37.90% | 40.40% | 44.60% | 35.30% | 39.60% | 42.70% | 43.10% | 39.80% | 35.50% | 36.50%
Eg;rds / 95 48 47 13 37 45 22 30 8 6 25
bus 11.10% | 10.30% | 12.20% | 7.00% | 11.30% | 13.20% | 11.50% | 14.20% | 9.60% | 9.70% | 10.40%
\r/nvgl;?rff' 70 40 30 18 18 34 7 28 6 3 21
8.20% | 8.60% | 7.80% | 9.70% | 5.50% | 10.00% | 3.60% | 13.30% | 7.20% | 4.80% | 8.70%
Radio 45 20 25 8 22 15 15 13 6 1 10
5.30% | 4.30% | 6.50% | 4.30% | 6.70% | 4.40% | 7.80% | 6.20% | 7.20% | 1.60% | 4.10%
Promotion 29 17 12 7 13 9 8 7 1 4 8
3.40% | 3.60% | 3.10% | 3.80% | 4.00% | 2.60% | 4.20% | 3.30% | 1.20% | 6.50% | 3.30%
DK/NA 13 7 6 1 5 7 1 2 1 5
150% | 1.50% | 1.60% | 0.50% | 1.50% | 2.10% | 0.50% | 0.90% | 1.20% 2.10%
Total 853 467 386 186 326 341 192 211 83 62 241
Brand
Age Class User
Lifebuoy | Total | 16-20 | 21-24 B C D Lux Dove | Hazeline | Enchanteur | Other
v 501 276 225 116 189 196 122 114 43 36 156
92.90% | 92.00% | 94.10% | 95.90% | 93.60% | 90.70% | 91.00% | 94.20% | 91.50% | 92.30% | 95.10%
Lr:szfe/ 202 111 91 43 73 86 46 51 16 17 58
market 37.50% | 37.00% | 38.10% | 35.50% | 36.10% | 39.80% | 34.30% | 42.10% | 34.00% | 43.60% | 35.40%
Nows- 196 116 80 54 68 74 49 43 17 15 59
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R/Iaa%earsi/nes 36.40% | 38.70% | 33.50% | 44.60% | 33.70% | 34.30% | 36.60% | 35.50% | 36.20% | 38.50% | 36.00%
Eci)';rdsl 46 21 25 6 19 21 16 14 2 1 12
bus 8.50% | 7.00% | 10.50% | 5.00% | 9.40% | 9.70% | 11.90% | 11.60% | 4.30% | 2.60% | 7.30%
:’nvg;‘frff' 21 12 9 5 6 10 2 8 2 5
3.90% | 4.00% | 3.80% | 4.10% | 3.00% | 4.60% | 1.50% | 6.60% | 4.30% 3.00%
Radio 12 5 7 9 3 7 2 1 1 1
2.20% | 1.70% | 2.90% 450% | 1.40% | 520% | 1.70% | 2.10% | 2.60% | 0.60%
DI/NA 10 7 3 2 6 2 4 1 1 3
1.90% | 2.30% | 1.30% | 1.70% | 3.00% | 0.90% | 3.00% [ 0.80% | 2.10% 1.80%
Promotion 6 4 2 2 4 2 1 2
1.10% | 1.30% | 0.80% 1.00% | 1.90% 1.70% 2.60% | 1.20%
Total 539 | 300 239 121 202| 216 134 121 47 39 164
Age Class Brand User
Enchant
Hazeline Total 16 - 20 T 21-24 B C D Lux Dove | Hazeline eur Other
™ 551 299 252 126 208 217 121 111 87 38 165
89.70% | 89.50% | 90.00% | 89.40% | 90.40% | 89.30% | 90.30% | 84.70% | 89.70% | 92.70% 92.20%
Lr:;s;?fe/ 253 141 112 59 99 95 56 57 34 18 73
market 41.20% | 42.20% | 40.00% | 41.80% | 43.00% | 39.10% | 41.80% | 43.50% | 35.10% | 43.90% 40.80%
Eaeg\ésr_s/ 238 124 114 57 91 90 56 45 34 21 71
Magazines 38.80% | 37.10% | 40.70% | 40.40% | 39.60% | 37.00% | 41.80% | 34.40% | 35.10% | 51.20% 39.70%
E)L'L'boards‘/ 56 31 25 7 22 27 16 11 5 4 18
9.10% | 9.30% | 8.90% | 5.00% | 9.60% | 11.10% | 11.90% | 8.40% 5.20% | 9.80% 10.10%
m&‘t’r’]‘ﬁ' 41 25 16 10 7 24 7 11 6 3 10
6.70% | 7.50% | 5.70% | 7.10% | 3.00% | 9.90% | 5.20% | 8.40% 6.20% | 7.30% 5.60%
Radio 18 7 11 5 6 7 5 1 3 1 8
2.90% | 2.10% | 3.90% | 3.50% | 2.60% | 2.90% | 3.70% | 0.80% 3.10% |  2.40% 4.50%
DK/NA 12 8 4 2 3 7 2 4 1 1 4
2.00% | 240% | 1.40% | 1.40% | 1.30% | 290% | 1.50% | 3.10% 1.00% |  2.40% 2.20%
Promotion 10 6 4 5 4 1 2 2 2 4
1.60% | 1.80% | 1.40% | 3.50% | 1.70% | 0.40% | 1.50% | 1.50% 2.10% 2.20%
Total 614 334 280 141 230 243 134 131 97 41 179
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Age Class Brand User
16 - 20 21-24 B C D Lux Dove Hazeline Enchanteur Other
271 256 127 196 204 116 108 47 61 166
88.90% | 90.50% | 91.40% | 91.20% | 87.20% 89.90% | 88.50% | 85.50% 89.70% | 92.20%
136 137 62 113 98 59 58 23 33 87
44.60% |  48.40% | 44.60% | 52.60% | 41.90% 45.70% | 47.50% | 41.80% 48.50% | 48.30%
122 119 59 92 90 50 51 24 30 74
40.00% |  42.00% | 42.40% | 42.80% | 38.50% 38.80% | 41.80% | 43.60% 44.10% | 41.10%
25 23 15 8 25 7 14 7 6 12
8.20% 8.10% |  10.80% 3.70% | 10.70% 540% | 11.50% | 12.70% 8.80% |  7.20%
18 22 8 15 17 12 7 3 8 3
5.90% 7.80% 5.80% 7.00% | 7.30% 9.30% | 5.70% | 5.50% 11.80% |  3.90%
8 3 4 2 5 4 2 2 1 1
2.60% 1.10% 2.90% 0.90% | 2.10% 310% | 1.60% | 3.60% 150% |  0.60%
5 4 2 5 2 2 1 2 3 :
1.60% 1.40% 1.40% 2.30% |  0.90% 1.60% | 0.80% | 3.60% 4.40% | 0.60%
305 283 139 215 234 129 122 55 68 18(
Q12a. (Body shower) Which brand of body shower have you ever tried?
Nhan hiéu si¥a tdm nao ban da dung they/
Age Class Brand User
Hazelin | Enchant
Total 16-20 | 21-24 B C D Lux Dove e eur Ott
675 362 313 162 264 249 236 139 58 50
100.40
71.80% | 71.70% | 72.00% | 76.40% | 70.60% | 70.30% % | 62.60% | 55.80% | 65.80% | 63
658 341 317 163 257 238 143 223 66 42
100.50
70.00% | 67.50% | 72.90% | 76.90% | 68.70% | 67.20% | 60.90% % | 63.50% | 55.30% | 60
Enchanteur 426 225 201 110 156 160 97 82 42 76
100.00
45.30% | 44.60% | 46.20% | 51.90% | 41.70% | 45.20% | 41.30% | 36.90% | 40.40% % | 42
Hazeline 388 202 186 88 145 155 76 76 104 24
100.00
41.30% | 40.00% | 42.80% | 41.50% | 38.80% | 43.80% | 32.30% | 34.20% % | 31.60% | 35
Lifebuoy 273 149 124 54 99 120 71 62 28 15
29.00% | 29.50% | 28.50% | 25.50% | 26.50% | 33.90% | 30.20% | 27.90% | 26.90% | 19.70% | 32
Double Rich 256 134 122 55 105 96 60 43 19 19
27.20% | 26.50% | 28.00% | 25.90% | 28.10% | 27.10% | 25.50% | 19.40% | 18.30% | 25.00% | 38
Palmolive 246 140 106 63 77 106 70 50 19 12
26.20% | 27.70% | 24.40% | 29.70% | 20.60% | 29.90% | 29.80% | 22.50% | 18.30% | 15.80% | 31
Johnson & Johnson 177 82 95 56 73 48 34 28 12 16
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18.80% 16.20% | 21.80% | 26.40% 19.50% 13.60% 14.50% 12.60% 11.50% | 21.10% 28
Nivea 52 23 29 13 21 18 7 6 2 5
5.50% 4.60% 6.70% 6.10% 5.60% 5.10% 3.00% 2.70% 1.90% 6.60% 10
Eversoft 50 22 28 13 20 17 8 8 3 1
5.30% 4.40% 6.40% 6.10% 5.30% 4.80% 3.40% 3.60% 2.90% 1.30% 9
Bouquet 49 22 27 13 17 19 4 11 3 7
5.20% 4.40% 6.20% 6.10% 4.50% 5.40% 1.70% 5.00% 2.90% 9.20% 7
Biore 45 22 23 8 8 29 2 9 11 2
4.80% 4.40% 5.30% 3.80% 2.10% 8.20% 0.90% 4.10% 10.60% 2.60% 6
Algemarine 39 20 19 8 18 13 2 4 1 1
4.10% 4.00% 4.40% 3.80% 4.80% 3.70% 0.90% 1.80% 1.00% 1.30% 10
Fa 31 16 15 6 12 13 8 4 2 3
3.30% 3.20% 3.40% 2.80% 3.20% 3.70% 3.40% 1.80% 1.90% 3.90% 4
Total 940 505 435 212 374 354 234 221 104 76
Q12b. (Body shower) Which brand of body shower do you use
most often?
Nhan hiéu si¥a tdm nao ban s dung thuwdng xuyén nhat?
Age Class Brand User
Enchant
Total 16 - 20 21-24 B C D Lux Dove Hazeline eur Other
235 126 109 57 85 93 235
Lux 25.00% 25.00% |  25.10% 26.90% 2270% | 26.30% 100.00%
222 119 103 55 91 76 222
Dove 23.60% 2360% |  23.70% 25.90% 24.30% | 21.50% 100.00%
171 89 82 37 69 65 171
Other 18.20% 17.60% 18.90% 17.50% 18.40% | 18.40% 56.40%
104 59 45 20 41 43 104
Hazeline 11.10% 11.70% 10.30% 9.40% 11.00% | 12.10% 100.00%
76 44 32 15 31 30 76
Enchanteu
r 8.10% 8.70% 7.40% 7.10% 8.30% | 8.50% 100.00%
51 22 29 9 25 17 51
Double
Rich 5.40% 4.40% 6.70% 4.20% 6.70% |  4.80% 16.80%
45 21 24 11 18 16 45
Johnson &
Johnson 4.80% 4.20% 5.50% 5.20% 480% | 4.50% 14.90%
36 25 11 8 14 14 36
Palmolive 3.80% 5.00% 2.50% 3.80% 370% |  4.00% 11.90%
940 505 435 212 374 354 235 222 104 76 303
Total 100.00% 100.00% | 100.00% | 100.00% | 100.00% | 100.00% 100.00% | 100.00% |  100.00% | 100.00% | 100.00%
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Q12c. (Body shower) Which brand did you last used?

Nhan hiéu si*a tdm nao ban tirng st dung?

Age Class Brand User
Total 16 - 20 2214 B C D Lux Dove | Hazeline | Enchanteur [  Other
227 122 105 56 83 88 218 2 2 5
Lux 24.10% 2420% | 24.10% |  26.40% 22.20% 24.90% 92.80% 0.90% 1.90% 1.70%
209 111 98 52 85 72 2 202 2 3
Dove 22.20% 2200% | 2250% | 24.50% 22.70% 20.30% 0.90% 91.00% 1.90% 1.00%
186 101 85 38 72 76 6 8 1 171
Other 19.80% 20.00% | 19.50% | 17.90% 19.30% 21.50% 2.60% 3.60% 1.30% 56.40%
105 57 48 21 42 42 1 100 4
Hazeline 11.20% 11.30% | 11.00% 9.90% 11.20% 11.90% 0.40% 96.20% 1.30%
75 43 32 14 32 29 1 2 72
Enchanteur 8.00% 850% |  7.40% 6.60% 8.60% 8.20% 0.40% 0.90% 94.70%
51 19 32 10 24 17 2 1 2 46
Double Rich 5.40% 3.80% | 7.40% 4.70% 6.40% 4.80% 0.90% 0.50% 2.60% 15.20%
44 29 15 11 17 16 4 4 1 35
Palmolive 470% 570% |  3.40% 5.20% 4.50% 4.50% 1.70% 1.80% 1.30% 11.60%
43 23 20 10 19 14 1 3 39
Johnson &
Johnson 4.60% 460% | 4.60% 4.70% 5.10% 4.00% 0.40% 1.40% 12.90%
940 505 435 212 374 354 235 222 104 76 303
Total 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% 100.00% 100.00%
Q12d. (Bodyshower) May | see all brands of body shower you
currently have at home?
Xin vui ldng cho biét cac nhan hiéu sira tAm hién c6 trong gia dinh ban?
Age Class Brand User
Total 16-20 | 21-24 B C D Lux Dove | Hazeline | Enchanteur | Other
Lux 221 121 100 54 81 86 212 2 2 5
23.50% | 24.00% 23.00% | 25.50% | 21.70% 24.30% 90.20% 0.90% 1.90% 1.70%
Dove 202 112 90 51 84 67 1 195 2 4
21.50% | 22.20% 20.70% | 24.10% | 22.50% 18.90% 0.40% 87.80% 1.90% 1.30%
Hazeline 94 49 45 19 35 40 1 89 4
10.00% 9.70% 10.30% 9.00% 9.40% 11.30% 0.40% 85.60% 1.30%
Enchanteur 70 38 32 13 29 28 1 2 67
7.40% 7.50% 7.40% 6.10% 7.80% 7.90% 0.40% 0.90% 88.20%
pouble 50 20 30 9 23 18 1 1 2 46
5.30% 4.00% 6.90% 4.20% 6.10% 5.10% 0.40% 0.50% 2.60% | 15.20%
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DK/NA

Palmolive

Johnson &

Johnson

Algemarine

Lifebuoy

Eversoft

Nivea

Leivy

Total

48
5.10%
43
4.60%
43
4.60%
31
3.30%
25
2.70%
20
2.10%
17
1.80%
11
1.20%
940

24
4.80%
23
4.60%
29
5.70%
18
3.60%
17
3.40%
8
1.60%
9
1.80%
7
1.40%
505

24
5.50%
20
4.60%
14
3.20%
13
3.00%
8
1.80%
12
2.80%
8
1.80%
4
0.90%
435

14
6.60%
11
5.20%
10
4.70%
5
2.40%
1
0.50%
2
0.90%
3
1.40%
2
0.90%
212

19
5.10%
18
4.80%
17
4.50%
16
4.30%
8
2.10%
10
2.70%
6
1.60%
2
0.50%
374

15
4.20%
14
4.00%
16
4.50%
10
2.80%
16
4.50%

2.30%

2.30%

2.00%
354

10
4.30%

0.90%

1.30%

0.40%

0.40%

0.90%
235

4.10%

1.40%

1.80%

0.50%

0.50%

0.90%
222

11
10.60%

104

6.60%

1.30%

1.30%

1.30%

76

13
4.30%
38
12.50%
35
11.60%
29
9.60%
24
7.90%
20
6.60%
14
4.60%

2.30%
303

Q13. (Body shower) What are the main reasons for your most
often used brand?

V&i sira tdm ma ban dang st dung, vui 1dng cho biét ly do chinh ma ban st dung né thwéng xuyén nhat?

Age Class

Lux Total | 16-20 21-24 B C D

Mild

fragrance 9 49 47 29 36 31
40.90% | 38.90% 43.10% 50.90% 42.40% 33.30%

Long

lasting 67 33 34 16 26 25

fragrance 28.50% | 26.20% 31.20% 28.10% 30.60% 26.90%

Makes skin

smooth 54 33 21 13 17 24
23.00% | 26.20% 19.30% 22.80% 20.00% 25.80%

Cleans skin

thoroughly 39 22 17 9 14 16
16.60% | 17.50% 15.60% 15.80% 16.50% 17.20%

gﬂoaﬁkes skin 31 19 12 10 9 12
13.20% | 15.10% 11.00% 17.50% 10.60% 12.90%

Not make

skin oily 31 14 17 10 14 7
13.20% | 11.10% 15.60% 17.50% 16.50% 7.50%

Makes skin

cool/fresh 28 19 9 6 12 10
11.90% | 15.10% 8.30% 10.50% 14.10% 10.80%

Whitens 21 12 9 3 6 12
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skin

Reasonable
price

Brings
comfortable
feeling after
use

Not cause
allergy

Not make
skin
dry/suite
dry skin

Moistures
skin

Good
quality

Flowery
fragrance

A lot of
foams

Popular
brand

Suitable to
my skin

Total

8.90%
21
8.90%

17
7.20%
14
6.00%

14
6.00%
13
5.50%
12
5.10%
8
3.40%
7
3.00%
7
3.00%
5
2.10%
235

9.50%

7.10%

6.30%

6.30%

9
7.10%
7
5.60%
6
4.80%
3
2.40%
5
4.00%
4
3.20%
3
2.40%
126

8.30%
12
11.00%

8.30%

5.50%

5
4.60%
6
5.50%
6
5.50%
5
4.60%
2
1.80%
3
2.80%
2
1.80%
109

5.30%

12.30%

5.30%

5.30%

7.00%

5.30%

7.00%

1.80%

3.50%

1.80%

3.50%
57

7.10%

9.40%

5
5.90%
9
10.60%

7.10%

7.10%

4.70%

3.50%

3.50%

3.50%

85

12.90%
6
6.50%

9.70%

2.20%

4.30%

4.30%

4.30%

4.30%

2.20%

3.20%

3.20%
93

Q14. (Body shower) How you are satisfied with your most often used brand?

Xin vui ldng cho biét v& mc dd hai ldng clia ban véi nhan hiéu dwoc st dung thwéng xuyén nhét?

Age Class
Lux Total 16 - 20 21-24 B C D
Very satisfied
36 23 13 6 19 11
15.30% 18.30% 11.90% 10.50% 22.40% 11.80%
Satisfied 155 75 80 34 52 69
66.00% 59.50% 73.40% 59.60% 61.20% 74.20%
Neither
43 27 16 17 13 13
18.30% 21.40% 14.70% 29.80% 15.30% 14.00%
Not satisfied
1 1 1
0.40% 0.80% 1.20%
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Total Count

235 126 109 57 85 93
0,
Col % 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Mean
2.04 2.05 2.03 2.19 1.95 2.02
Q15. (Body shower) Why do you say that you were satisfied with it?
Tai sao ban lai hai long v&i san phdm ban dé cap?
Age Class
Lux Total 16 - 20 21-24 B C D
Mild f
i fragrance 70 34 36 15 28 27
36.60% 34.70% 38.70% 37.50% 39.40% 33.80%
Long lasting
fragrance 55 29 26 15 19 21
28.80% 29.60% 28.00% 37.50% 26.80% 26.30%
Makes skin
smooth 50 24 26 9 17 24
26.20% 24.50% 28.00% 22.50% 23.90% 30.00%
Makes skin
soft 25 14 11 7 8 10
13.10% 14.30% 11.80% 17.50% 11.30% 12.50%
Cleans skin
thoroughly 24 13 11 6 8 10
12.60% 13.30% 11.80% 15.00% 11.30% 12.50%
Reasonable
price 22 10 12 7 7 8
11.50% 10.20% 12.90% 17.50% 9.90% 10.00%
Whitens skin 20 11 9 3 7 10
10.50% 11.20% 9.70% 7.50% 9.90% 12.50%
Not cause
allergy 20 14 6 3 8 9
10.50% 14.30% 6.50% 7.50% 11.30% 11.30%
Not make skin
dry/suite dry
skin 18 9 9 2 10 6
9.40% 9.20% 9.70% 5.00% 14.10% 7.50%
Not make skin
oily 14 5 9 4 7 3
7.30% 5.10% 9.70% 10.00% 9.90% 3.80%
Makes skin
cool/fresh 10 7 3 1 4 5
5.20% 7.10% 3.20% 2.50% 5.60% 6.30%
A lot of foams 9 7 2 2 2 5
4.70% 7.10% 2.20% 5.00% 2.80% 6.30%
Moistures skin 8 2 6 2 3 3
4.20% 2.00% 6.50% 5.00% 4.20% 3.80%
Brings
comfortable
feeling after 7 3 4 2 1 4
use 3.70% 3.10% 430% 5.00% 1.40% 5.00%
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UV protection 5 1 4 1 4
2.60% 1.00% 4.30% 2.50% 5.00%
Good quality 5 3 2 3 2
2.60% 3.10% 2.20% 7.50% 2.50%
Suitable to my
skin 5 2 3 2 2 1
2.60% 2.00% 3.20% 5.00% 2.80% 1.30%
Flowery
fragrance 3 3 3
1.60% 3.10% 4.20%
Easy in use 3 2 1 1 2
1.60% 2.00% 1.10% 1.40% 2.50%
Total
191 98 93 40 71 80

Q16a. (Body shower) What brand would you buy, if your current brand (used most often) is not available in the store?

Ban sé& mua loai si*a tdm nao néu nhan hiéu ban thwdng sty dung dén lGc d6 lai khong co sn trong clra hang?
Age Class
Lux Total 16 - 20 21-24 B C D
Not buy 106 56 50 18 36 52
45.10% 44.40% 45.90% 31.60% 42.40% 55.90%
Dove 39 21 18 15 10 14
16.60% 16.70% 16.50% 26.30% 11.80% 15.10%
Enchanteur o5 12 13 6 8 11
10.60% 9.50% 11.90% 10.50% 9.40% 11.80%
Hazeline 16 10 6 4 9 3
6.80% 7.90% 5.50% 7.00% 10.60% 3.20%
Palmolive 11 6 5 3 5 3
4.70% 4.80% 4.60% 5.30% 5.90% 3.20%
Double Rich 11 6 5 1 7 3
4.70% 4.80% 4.60% 1.80% 8.20% 3.20%
Lifebuoy 9 6 3 4 3 5
3.80% 4.80% 2.80% 7.00% 3.50% 2.20%
Jommeon s o 5| sl 4 s
3.80% 4.00% 3.70% 7.00% 3.50% 2.20%
Lux 2 1 1 1 1
0.90% 0.80% 0.90% 1.20% 1.10%
Nivea 2 2 1 1
0.90% 1.60% 1.80% 1.20%
Bouquet 5 9 1 1
0.90% 1.80% 1.80% 1.10%
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Algemarine 2 2 2
0.90% 1.80% 2.40%
Oriflame 1 1 1
0.40% 0.80% 1.10%
Total 235 126 109 57 85 93
100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00%

Q16b. (Bodyshower) Why do you choose brand (mentioned brand Q16a) to replace most often used brand?

Tai sao ban lai chon nhan hiéu d6(nhan hiéu ma (rng vién tra I1&i & cau 8a) dé thay thé nhan hiéu ma ban thwong dung?

Dove
Age Class
Lux Total 16 - 20 21-24 B C D
Pleasant
fragrance 12 6 6 4 5 3
30.80% 28.60% 33.30% 26.70% 50.00% 21.40%
Long lasting
fragrance 7 4 3 1 2 4
17.90% 19.00% 16.70% 6.70% 20.00% 28.60%
Makes skin
smooth 5 1 4 1 4
12.80% 4.80% 22.20% 6.70% 28.60%
Makes skin soft 7 3 4 4 3
17.90% 14.30% 22.20% 26.70% 21.40%
Moistures skin 7 5 2 3 4
17.90% 23.80% 11.10% 20.00% 28.60%
Recommended
by
friends/relatives 5 3 2 1 2 2
12.80% 14.30% 11.10% 6.70% 20.00% 14.30%
Good quality 3 2 1 9 1
7.70% 9.50% 5.60% 13.30% 10.00%
Impressive/widely
advertised 4 1 3 2 2
10.30% 4.80% 16.70% 20.00% 14.30%
Whitens skin 2 1 1 1 1
5.10% 4.80% 5.60% 6.70% 10.00%
Reasonable price 2 9 1 1
5.10% 9.50% 6.70% 10.00%
Like to try new
product 3 1 2 1 2
7.70% 4.80% 11.10% 6.70% 20.00%
Makes skin
cool/fresh 2 1 1 1 1
5.10% 4.80% 5.60% 10.00% 7.10%
Not make skin 3 2 1 2 1
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dry 7.70% 9.50% 560% | 13.30% 7.10%
The same quality
with current
product 2 1 1 1 1
5.10% 4.80% 5.60% 6.70% 10.00%
Not make skin
aily 2 1 1 1 1
5.10% 4.80% 5.60% 6.70% 10.00%
Total
39 21 18 15 10 14
Enchanteur
Age Class
Lux Total 16 - 20 21-24 B C D
Pleasant fragrance
14 6 8 5 3 6
56.00% 50.00% 61.50% 83.30% 37.50% 54.50%
Long lasting
fragrance 6 3 3 1 3 2
24.00% 25.00% 23.10% 16.70% 37.50% 18.20%
Makes skin smooth 5 2 3 1 1 3
20.00% 16.70% 23.10% 16.70% 12.50% 27.30%
Recommended by
friends/relatives
2 2 2
8.00% 15.40% 18.20%
Good quality 5 2 2
8.00% 15.40% 33.30%
Attractive fragrance 3 2 1 2 1
12.00% 16.70% 7.70% 25.00% 9.10%
Whitens skin 2 5 5
8.00% 15.40% 18.20%
Reasonable price 2 1 1 1 1
8.00% 8.30% 7.70% 16.70% 9.10%
More fragrances for
choice 2 1 1 2
8.00% 8.30% 7.70% 18.20%
Habit of long usage 5 1 1 2
8.00% 8.30% 7.70% 25.00%
Total
25 12 13 6 8 11

Q13. (Body shower) What are the main reasons for your most often used brand?

V6i siva tdm ma ban dang st dung, vui 1dng cho biét ly do chinh ma ban st dung né thwéng xuyén nhat?

Dove Total Age Class
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16 - 20 21-24 B C D
Mild f
fC HAdrance 87 50 37 25 31 31
39.20% 42.00% 35.90% 45.50% 34.10% 40.80%
gﬂnfggfhs'k'n 70 35 35 14 31 25
31.50% 29.40% 34.00% 25.50% 34.10% 32.90%
Long lasting
fragrance 45 30 15 11 20 14
20.30% 25.20% 14.60% 20.00% 22.00% 18.40%
Makes skin soft 45 o7 18 16 15 14
20.30% 22.70% 17.50% 29.10% 16.50% 18.40%
Whitens skin 33 19 14 4 15 14
14.90% 16.00% 13.60% 7.30% 16.50% 18.40%
Cleans skin
thoroughly 26 12 14 2 12 12
11.70% 10.10% 13.60% 3.60% 13.20% 15.80%
Moistures skin 24 7 17 10 8 6
10.80% 5.90% 16.50% 18.20% 8.80% 7.90%
Not cause
allergy 20 11 9 6 5 9
9.00% 9.20% 8.70% 10.90% 5.50% 11.80%
Not make skin
dry/suite dry
skin 20 11 9 8 7 5
9.00% 9.20% 8.70% 14.50% 7.70% 6.60%
Makes skin
cool/fresh 17 10 7 3 9 5
7.70% 8.40% 6.80% 5.50% 9.90% 6.60%
SRt my 14 7 7 5 4 5
6.30% 5.90% 6.80% 9.10% 4.40% 6.60%
cI\)l”c;/t make skin 13 9 4 4 5 4
5.90% 7.60% 3.90% 7.30% 5.50% 5.30%
Eﬁfjonab'e 12 4 8 3 4 5
5.40% 3.40% 7.80% 5.50% 4.40% 6.60%
Brings
comfortable
feeling after 9 5 4 1 4 4
use 4.10% 4.20% 3.90% 1.80% 4.40% 5.30%
Good quality 9 6 3 3 2 4
4.10% 5.00% 2.90% 5.50% 2.20% 5.30%
A lot of foams 7 5 2 2 2 3
3.20% 4.20% 1.90% 3.60% 2.20% 3.90%
Popular brand 7 4 3 5 2
3.20% 3.40% 2.90% 5.50% 2.60%
UV protection 5 2 3 3 2
2.30% 1.70% 2.90% 3.30% 2.60%
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Suitable to my

taste 5 4 1 1 3 1
2.30% 3.40% 1.00% 1.80% 3.30% 1.30%
Total
ot 222 119 103 55 91 76
Q14. (Body shower) How you are satisfied with your most often used brand?
Xin vui long cho biét vé murc do hai long cda ban véi nhan hiéu dwoc st dung thudng xuyén nhét?
Age Class
Dove Total 16 - 20 21-24 B C D
V tisfied
ery salistie 50 23 27 12 21 17
22.50% 19.30% 26.20% 21.80% 23.10% 22.40%
Satisfied 135 75 60 34 52 49
60.80% 63.00% 58.30% 61.80% 57.10% 64.50%
Neither 36 20 16 9 18 9
16.20% 16.80% 15.50% 16.40% 19.80% 11.80%
Not satisfied
1 1 1
0.50% 0.80% 1.30%
Total Count 222 119 103 55 91 76
0,
Col % 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Mean
1.95 1.99 1.89 1.95 1.97 1.92
Q15. (Body shower) Why do you say that you were satisfied with it?
Tai sao ban lai hai Iong v&i nhan hiéu d6?
Age Class
Dove Total 16 - 20 21-24 B C D
Mild fragrance
ratrag 59 32 27 12 23 24
31.90% 32.70% 31.00% 26.10% 31.50% 36.40%
Makes skin
smooth 58 29 29 15 26 17
31.40% 29.60% 33.30% 32.60% 35.60% 25.80%
Long lasting
fragrance 43 25 18 9 21 13
23.20% 25.50% 20.70% 19.60% 28.80% 19.70%
Makes skin
soft 38 24 14 11 14 13
20.50% 24.50% 16.10% 23.90% 19.20% 19.70%
Whitens skin 29 21 8 5 1 13
15.70% 21.40% 9.20% 10.90% 15.10% 19.70%
Not cause
allergy 24 11 13 6 10 8
13.00% 11.20% 14.90% 13.00% 13.70% 12.10%
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Not make skin
dry/suite dry
skin 20 13 7 4 9 7
10.80% 13.30% 8.00% 8.70% 12.30% 10.60%
Cleans skin
thoroughly 15 4 11 1 7 7
8.10% 4.10% 12.60% 2.20% 9.60% 10.60%
Suitable to my
skin 15 6 9 4 5 6
8.10% 6.10% 10.30% 8.70% 6.80% 9.10%
Reasonable
price 14 7 7 3 3 8
7.60% 7.10% 8.00% 6.50% 4.10% 12.10%
Moistures skin 14 5 9 6 5 3
7.60% 5.10% 10.30% 13.00% 6.80% 4.50%
Makes skin
cool/fresh 12 4 8 3 4 5
6.50% 4.10% 9.20% 6.50% 5.50% 7.60%
Not make skin
oily 11 7 4 5 4 2
5.90% 7.10% 4.60% 10.90% 5.50% 3.00%
UV protection 7 4 3 2 1 4
3.80% 4.10% 3.40% 4.30% 1.40% 6.10%
Brings
comfortable
feeling after 6 2 4 1 3 2
use 3.20% 2.00% 4.60% 2.20% 4.10% 3.00%
A lot of foams 5 2 3 3 5
2.70% 2.00% 3.40% 4.10% 3.00%
Good quality 5 5 2 2 1
2.70% 5.10% 4.30% 2.70% 1.50%
Total
185 98 87 46 73 66

Q16a. (Body shower) What brand would you buy, if your current brand (used most often) is not available in the store?

Ban sé mua loai stra tdm nao néu nhan hiéu ban thwong st dung dén luc do lai khéng c6 sn trong clvra hang?
Age Class
Dove Total 16 - 20 21-24 B C D
Not buy 111 61 50 22 49 40
50.00% 51.30% 48.50% 40.00% 53.80% 52.60%
Lux 38 19 19 9 14 15
17.10% 16.00% 18.40% 16.40% 15.40% 19.70%
Enchanteur 18 8 10 7 5 6
8.10% 6.70% 9.70% 12.70% 5.50% 7.90%
Double Rich 11 5 6 4 4 3
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5.00% 4.20% 5.80% 7.30% 4.40% 3.90%
Dove 8 5 3 2 3 3
3.60% 4.20% 2.90% 3.60% 3.30% 3.90%
Hazeline 8 6 2 1 4 3
3.60% 5.00% 1.90% 1.80% 4.40% 3.90%
piiedly sl 2 i s
3.20% 4.20% 1.90% 1.80% 5.50% 1.30%
Palmolive 6 2 4 4 5
2.70% 1.70% 3.90% 7.30% 2.20%
Lifebuoy 5 2 3 1 1 3
2.30% 1.70% 2.90% 1.80% 1.10% 3.90%
Nivea 2 1 1 2
0.90% 0.80% 1.00% 3.60%
Eversoft 2 2 9
0.90% 1.70% 2.20%
Fa 1 1 1
0.50% 1.00% 1.80%
Bouquet 1 1 1
0.50% 1.00% 1.10%
Aroma 1 1 1
0.50% 0.80% 1.30%
Jonhson & 1 1 1
Jonhson
0.50% 0.80% 1.80%
Valentino
Rudy 1 1 1
0.50% 0.80% 1.30%
X Men 1 1 1
0.50% 1.00% 1.10%
Total 222 119 103 55 91 76
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

Q16b. (Body shower) Why do you choose brand (mentioned brand Q48a) to replace most often used brand?

Tai sao ban lai chon nhan hiéu dé(nhan hiéu ma tng vién tra I&i & cau 8a) dé thay thé nhan hiéu ma ban thuwdng ding?

Lux
Age Class

Dove Total 16 - 20 21-24 B C D
Pleasant
fragrance 13 7 6 4 3 6

34.20% 36.80% 31.60% 44.40% 21.40% 40.00%
Long lasting

7 3 4 1 4 2
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fragrance 18.40% | 15.80% | 21.10% | 11.10% | 28.60% | 13.30%
Clean skin
thoroughly 6 2 4 1 2 3
15.80% 10.50% 21.10% 11.10% 14.30% 20.00%
More fragrances
for choice 4 2 2 1 3
10.50% 10.50% 10.50% 11.10% 20.00%
The same quality
with current
product 3 2 1 1 1 1
7.90% 10.50% 5.30% 11.10% 7.10% 6.70%
E::;Of long 4 2 2 1 2 1
10.50% 10.50% 10.50% 11.10% 14.30% 6.70%
Not cause allergy 2 2 2
5.30% 10.50% 13.30%
Reasonable price 4 1 3 3 1
10.50% 5.30% 15.80% 33.30% 7.10%
Makes skin
cool/fresh 3 1 2 3
7.90% 5.30% 10.50% 20.00%
Impressive/widely
advertised 3 2 1 3
7.90% 10.50% 5.30% 21.40%
Makes skin
smooth 2 1 1 1 1
5.30% 5.30% 5.30% 11.10% 7.10%
Good quality 3 3 1 2
7.90% 15.80% 7.10% 13.30%
yr?/t make skin 3 2 1 1 1 1
7.90% 10.50% 5.30% 11.10% 7.10% 6.70%
Recommended
by
friends/relatives 2 2 1 1
5.30% 10.50% 7.10% 6.70%
Nice packaging 2 9 1 1
5.30% 10.50% 11.10% 6.70%
(I;l”oyt make skin 9 2 1 1
5.30% 10.50% 11.10% 7.10%
Feeling
comfortable after 2 1 1 1 1
use 5.30% 5.30% 5.30% | 11.10% 6.70%
Like to try new
product 2 2 1 1
5.30% 10.50% 7.10% 6.70%
Total
o 38 19 19 9 14 15
Enchanteur
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Age Class
Dove Total 16 - 20 21-24 B C D
Pleasant
fragrance 7 3 4 3 3 1
38.90% 37.50% 40.00% 42.90% 60.00% 16.70%
Long lasting
fragrance 4 2 2 1 1 2
22.20% 25.00% 20.00% 14.30% 20.00% 33.30%
Clean skin
thoroughly 2 2 1 1
11.10% 25.00% 20.00% 16.70%
More
fragrances for 2 1 1 1 1
choice 11.10% | 12.50% | 10.00% 14.30% 16.70%
The same
quality with
current product 2 1 1 1 1
11.10% 12.50% 10.00% 20.00% 16.70%
Not cause
allergy 2 1 1 2
11.10% 12.50% 10.00% 33.30%
Total
18 8 10 7 5 6
Q13. (Body shower) What are the main reasons for your most often used brand?
V&i siva tdm ma ban dang st dung, vui ldng cho biét Iy do chinh ma ban st dung no thwong xuyén nhét?
Age Class
Hazeline Total 16 - 20 21-24 B C D
Mild fragrance
g 31 20 11 6 14 11
29.80% 33.90% 24.40% 30.00% 34.10% 25.60%
Whitens skin 24 11 13 3 12 9
23.10% 18.60% 28.90% 15.00% 29.30% 20.90%
Makes skin
smooth 23 16 7 3 11 9
22.10% 27.10% 15.60% 15.00% 26.80% 20.90%
Makes skin
cool/fresh 23 17 6 3 13 7
22.10% 28.80% 13.30% 15.00% 31.70% 16.30%
Long lasting
fragrance 21 13 8 1 9 11
20.20% 22.00% 17.80% 5.00% 22.00% 25.60%
Cleans skin
thoroughly 19 10 9 7 3 °
18.30% 16.90% 20.00% 35.00% 7.30% 20.90%
Not make skin
oily 17 9 8 6 7 4
16.30% 15.30% 17.80% 30.00% 17.10% 9.30%
Not cause 10 3 7 1 5 4
158 Trang



allergy 9.60% 510% |  15.60% 500% | 12.20% 9.30%
Makes skin soft 9 3 6 5 2 9
8.70% 5.10% 13.30% 25.00% 4.90% 4.70%
Reasonable
price 8 4 4 4 4
7.70% 6.80% 8.90% 9.80% 9.30%
Moistures skin 6 5 1 4 5
5.80% 8.50% 2.20% 9.80% 4.70%
Brings
comfortable
feeling after use 6 2 4 3 2 1
5.80% 3.40% 8.90% 15.00% 4.90% 2.30%
Has granules 5 4 1 1 1 3
4.80% 6.80% 2.20% 5.00% 2.40% 7.00%
Suitable to my
skin 5 3 2 2 1 2
4.80% 5.10% 4.40% 10.00% 2.40% 4.70%
UV protection 4 1 3 3 1
3.80% 1.70% 6.70% 7.30% 2.30%
Not make skin
dry/suite dry
skin 4 3 1 1 2 1
3.80% 5.10% 2.20% 5.00% 4.90% 2.30%
Total
o' 104 59 45 20 41 43
Q14. (Body shower) How you are satisfied with your most often used brand?
Xin vui 1ong cho biét vé mirc dd hai long ctia ban v&i nhan hiéu dwoc st dung thwdng xuyén nhét?
Age Class
Hazeline Total 16 - 20 21-24 B C D
V tisfied
ery satistie 22 10 12 2 12 8
21.20% 16.90% 26.70% 10.00% 29.30% 18.60%
Satisfied 65 40 25 15 21 29
62.50% 67.80% 55.60% 75.00% 51.20% 67.40%
Neither 17 9 8 3 8 6
16.30% 15.30% 17.80% 15.00% 19.50% 14.00%
Total Count 104 59 45 20 41 43
0,
Col % 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Mean
1.95 1.98 1.91 2.05 1.9 1.95
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Q15. (Body shower) Why do you say that you were satisfied

with it?
Tai sao ban lai hai Iong vé&i nhan hiéu d6?
Age Class
Hazeline Total 16 - 20 21-24 B C D
Mild f
id fragrance 25 15 10 3 10 12
28.70% 30.00% 27.00% 17.60% 30.30% 32.40%
Whitens skin 22 10 12 2 10 10
25.30% 20.00% 32.40% 11.80% 30.30% 27.00%
Makes skin
smooth 21 11 10 4 9 8
24.10% 22.00% 27.00% 23.50% 27.30% 21.60%
Not cause
allergy 16 8 8 2 8 6
18.40% 16.00% 21.60% 11.80% 24.20% 16.20%
Long lasting
fragrance 14 10 4 1 5 8
16.10% 20.00% 10.80% 5.90% 15.20% 21.60%
Makes skin
soft 11 7 4 6 2 3
12.60% 14.00% 10.80% 35.30% 6.10% 8.10%
Not make skin
oily 10 6 4 3 3 4
11.50% 12.00% 10.80% 17.60% 9.10% 10.80%
Cleans skin
thoroughly 9 7 2 2 2 5
10.30% 14.00% 5.40% 11.80% 6.10% 13.50%
Brings
comfortable
feeling after 9 4 5 2 4 3
use 10.30% 8.00% 13.50% 11.80% 12.10% 8.10%
Not make skin
dry/suite dry
skin 7 6 1 1 1 5
8.00% 12.00% 2.70% 5.90% 3.00% 13.50%
Makes skin
cool/fresh 7 6 1 2 2 3
8.00% 12.00% 2.70% 11.80% 6.10% 8.10%
Suitable to my
skin 6 3 3 3 3
6.90% 6.00% 8.10% 17.60% 9.10%
UV protection 4 1 3 1 3
4.60% 2.00% 8.10% 5.90% 9.10%
Reasonable
price 4 2 2 1 1 2
4.60% 4.00% 5.40% 5.90% 3.00% 5.40%
Has granules 3 2 1 5 1
3.40% 4.00% 2.70% 6.10% 2.70%
Moistures skin 3 9 1 1 5
3.40% 4.00% 2.70% 5.90% 6.10%
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Total
o 87| 50| 37| 17| 33 37

Q16a. (Body shower) What brand would you buy, if your current brand (used most often) is not available in the store?

Ban s& mua loai si¥a tdm nao néu nhan hiéu ban thwong st dung dén luc d6 lai khéng cé sén trong ctra hang?

Age Class
Hazeline Total 16 - 20 21-24 B C D
Not buy 54 29 25 11 20 23
51.90% 49.20% 55.60% 55.00% 48.80% 53.50%
Dove 17 12 5 6 6 5
16.30% 20.30% 11.10% 30.00% 14.60% 11.60%
Lux 12 6 6 2 4 6
11.50% 10.20% 13.30% 10.00% 9.80% 14.00%
Enchanteur 6 4 2 5 1
5.80% 6.80% 4.40% 12.20% 2.30%
Lifebuoy 3 3 1 2
2.90% 6.70% 2.40% 4.70%
Palmolive 3 3 1 2
2.90% 5.10% 2.40% 4.70%
Double Rich 3 2 1 3
2.90% 3.40% 2.20% 7.00%
Nivea 9 1 1 9
1.90% 1.70% 2.20% 4.90%
Johnson &
Johnson 1 1 1
1.00% 2.20% 2.40%
Biore 1 1 1
1.00% 1.70% 2.40%
Bouquet 1 1 1
1.00% 1.70% 5.00%
Pond's 1 1 1
1.00% 2.20% 2.30%
Total 104 59 45 20 41 43
100.00% 100.00% [ 100.00% | 100.00% 100.00% 100.00%
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Q16b. (Body shower) Why do you choose brand (mentioned brand Q48a) to replace most often used brand?

Tai sao ban lai chon nhan hiéu dé(nhan hiéu ma (rng vién tra I&i & cau 8a) dé thay thé nhan hiéu ma ban thuwdng ding?

Dove
Age Class
Hazeline Total 16 - 20 21-24 B C D
Pleasant
fragrance 3 4 1 4 1
29.40% 33.30% 20.00% | 66.70% 20.00%
Makes skin
smooth 4 4 3 1
23.50% 33.30% 50.00% 16.70%
Moistures skin 3 2 1 1 2
17.60% 16.70% 20.00% | 16.70% 33.30%
Recommended
by
friends/relatives 3 3 1 2
17.60% 25.00% 16.70% 33.30%
Impressive/widely
advertised 3 1 2 2 1
17.60% 8.30% 40.00% 33.30% 20.00%
Whitens skin 3 5 1 1 5
17.60% 16.70% 20.00% | 16.70% 40.00%
Feeling
comfortable after 2 2 2
use 11.80% | 16.70% 33.30%
Makes skin soft 2 1 1 1 1
11.80% 8.30% 20.00% | 16.70% 16.70%
Like to try new
product 2 1 1 1 1
11.80% 8.30% 20.00% 16.70% 20.00%
Clean skin
thoroughly 2 1 1 1 1
11.80% 8.30% 20.00% | 16.70% 20.00%
Long lasting
fragrance 1 1 1
5.90% 8.30% 16.70%
Makes skin 1 1 1
cool/fresh
5.90% 8.30% 16.70%
Not make skin 1 1 1
oily
5.90% 8.30% 20.00%
Good quality 1 1 1
5.90% 20.00% | 16.70%
Habit of long
usage 1 1 1
5.90% 20.00% 16.70%
Contains natural
ingredients 1 1 1
5.90% 8.30% 16.70%
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rot! | | | 6] | |
17 12 5 6 6 5
Q17. (Body shower) Brand image
Hinh &nh nhan hiéu
Lux Total Age Class Brand User
Enchante
16 - 20 21-24 B C D Lux Dove Hazeline ur
Mean
Prestigious brand 4.28 4.28 427 4.29 4.29 4.25 4.61 425 419 4.03
Mean
Popular brand 453 454 4.51 454 458 4.47 4.66 4.47 4.91 4.36
Mean
Foreign brand 3.76 3.75 3.77 3.7 3.83 3.73 3.85 3.8 3.81 3.49
Mean
Good quality product 3.98 3.97 3.99 3.95 3.97 4.01 4.4 3.83 3.92 3.87
Mean
Contains natural
ingredients 3.8 3.78 3.81 3.8 3.82 3.77 417 3.65 3.66 3.57
Mean
No cause allergies 4.1 4.11 4.08 4.12 4.08 4.09 4.54 3.92 3.81 4.14
Mean
Whitening skin 3.57 3.56 3.58 3.43 3.55 3.68 3.95 34 3.51 35
Mean
Make smooth skin 3.98 3.98 3.99 3.86 4.03 4.01 4.43 3.79 3.8 4
Mean
Long lasting fragrance 3.98 3.99 3.96 3.96 3.96 4.01 4.4 3.86 3.88 3.73
Mean
Pleasant fragrance 4.16 4.16 4.15 4.18 4.14 4.16 4.6 4.03 3.96 4.07
Mean
Nice Packaging 3.84 3.85 3.82 3.8 3.87 3.82 4.01 3.79 3.74 3.79
Mean
Good Advertising 3.79 3.75 3.84 3.72 3.86 3.76 3.98 3.72 3.72 3.76
Mean
Good Promotion 3.18 3.18 3.18 3.12 3.24 3.15 3.37 3.11 3.17 3.01
Easy to buy every Mean
where 4.44 4.44 4.45 4.51 4.44 4.4 452 443 448 46
Mean
Value for money 3.85 3.87 3.83 3.9 3.87 3.81 415 3.79 3.73 3.94
Reasonable Mean
price/Cheap 3.93 3.92 3.95 3.99 3.98 3.85 418 3.87 3.83 4.09
Mean
Product recommended
by seller 2.92 2.86 2.99 2.95 2.99 2.83 3.07 2.89 2.73 3.03
Mean
Suitable to my age 4.05 4.06 4.05 417 4.03 4.01 4.4 3.93 3.85 4.14
Age Class Brand User
Dove Total | 16-20 | 21-24 B C D Lux Dove | Hazeline | Enchanteur Other
Prestigious Mean
brand 433 432 434 | 437 4.4 422 423 4.65 43 4.1 4.21
Mean
Popular brand 4.48 4.45 4.51 4.56 45 4.41 4.39 4.71 453 4.28 4.39
Foreign brand Mean 3.77 3.75 3.79 37| 3.81 3.76 3.72 3.89 3.84 3.37 3.77
Good quality Mean
product 4.07 4.06 4.09 4.1 4.09 4.04 3.96 4.44 4.02 3.93 3.92
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Contains Mean
natural
ingredients 3.74 3.75 3.73 3.7 3.77 3.74 3.61 3.99 3.85 3.48 3.67
No cause Mean
allergies 4.11 412 4.09 4.1 4.11 4.1 3.91 45 4.13 4.1 3.93
Whitening Mean
skin 3.72 3.73 3.71 3.58 3.73 3.8 3.63 4.05 3.83 34 3.57
Make smooth Mean
skin 412 413 4.11 4.1 4.14 4.1 4 4.47 4.02 3.85 4.02
Long lasting Mean
fragrance 3.98 4 3.97 3.98 3.99 3.98 3.86 4.41 3.93 3.67 3.84
Pleasant Mean
fragrance 4.16 4.19 4.11 4.18 4.14 4.16 4.06 4.47 4.1 3.94 4.05
Nice Mean
Packaging 3.65 3.69 3.6 3.64 3.66 3.65 3.57 3.82 3.55 3.36 3.68
Good Mean
Advertising 3.71 3.64 3.79 3.67 3.67 3.78 3.71 3.86 3.6 3.6 3.65
Good Mean
Promotion 3.23 3.24 3.23 3.19 3.29 3.2 3.27 3.32 3.15 3.31 3.14
Easy to buy Mean
every where 4.47 4.5 4.43 4.56 4.47 4.41 4.46 4.56 4.51 4.67 4.34
Value for Mean
money 3.86 3.88 3.85 3.87 3.92 3.81 3.81 4.17 3.8 3.81 3.7
Reasonable Mean
price/Cheap 3.88 3.87 3.89 3.9 3.92 3.83 3.83 4.1 3.78 3.94 3.76
Product Mean
recommended
by seller 2.99 2.99 3 2.99 3.07 2.92 3.14 3.13 2.9 3.03 2.8
Suitable to my Mean
age 4.09 4.1 4.08 4.21 4.08 4.03 3.94 4.41 4 4.27 3.94
Age Class Brand User
16 | 21
Hazeline Total | 20 | 24 | B | ¢ | D [ Lux | Dove | Hazeline | Enchanteur Other
Q49Ha. Mean
Prestigious
brand 425 | 425 | 424 | 422 | 4.34 | 417 4.2 4.24 4.6 4.18 415
Mean
Popular brand 446 | 4.43 45 45 45 | 441 | 4.49 4.47 4.68 4.39 4.35
Mean
Foreign brand 368 | 363 | 3.73 | 3.53 3.8 | 3.65 | 3.67 3.64 3.95 3.35 3.66
Good quality Mean
product 3.96 | 394 | 398 | 3.94 | 3.97 | 3.96 | 3.94 3.87 4.49 3.73 3.86
Contains Mean
natural
ingredients 4.06 | 4.04 4.1 | 4.04 | 407 | 4.08 | 4.02 4 4.49 3.96 3.97
No cause Mean
allergies 4.08 | 407 | 409 | 404 | 411 | 4.07 4 3.97 4.64 4.18 3.94
Whitening Mean
skin 381 | 377 | 3.85 3.7 3.8 | 3.88 | 3.76 3.73 4.34 3.76 3.67
Make smooth Mean
skin 3.99 | 3.99 | 3.99 | 3.93 | 4.05 | 3.96 | 3.87 3.91 4.51 3.8 3.94
Long lasting Mean
fragrance 3.84 | 3.78 391371 ]384 | 391 | 3.74 3.87 4.34 3.53 3.74
Pleasant Mean
fragrance 404 | 405 | 403 | 404 | 396 | 413 | 3.94 3.98 4.6 4.06 3.91
Nice Mean
Packaging 37 | 366 | 3.74 | 3.71 | 3.76 | 3.62 | 3.56 3.66 4.03 3.63 3.69
Good Mean
Advertising 38 | 373 | 387 | 382|384 | 3.74 | 3.74 3.71 412 3.88 3.75
Good Mean
Promotion 32| 316 | 325 | 315 | 3.26 | 3.18 | 3.18 3.17 3.51 3.1 3.13
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Easy to buy Mean
every where 443 | 443 | 443 | 446 | 446 | 4.38 | 4.37 4.48 4.63 4.47 4.34
Value for Mean
money 3.81 | 3.81 38 | 3.75 3.9 | 375 | 3.75 3.86 4.24 3.71 3.65
Reasonable Mean
price/Cheap 3.85 | 3.81 39| 388 | 391 | 3.77 | 3.81 3.86 4.2 3.96 3.69
Product Mean
recommended
by seller 285|281 ] 291|283 | 292 2.8 2.8 2.88 3.07 2.94 2.75
Suitable to my Mean
age 4.04 | 4.01 | 4.07 | 4.09 | 4.06 | 3.97 | 3.98 4.05 4.47 4.2 3.85
Age Class Brand User
16 | 21
Enchanture Total [ 20 | 24 B C D Lux Dove | Hazeline | Enchanteur | Other
Q49En. Mean
Prestigious
brand 44 | 442 | 4.38 432 | 453 | 4.31 4.44 4.38 4.41 4.58 4.32
Mean
Popular brand 441 | 438 | 4.44 438 | 452 | 4.31 4.51 4.38 4.4 4.46 4.34
Mean
Foreign brand 4.01 | 3.98 | 4.05 3.84 4.1 | 4.03 4.05 4.04 3.96 4.07 3.97
Good quality Mean
product 411 | 412 | 411 412 | 4.16 | 4.06 4.19 4.03 4.09 4.36 4.05
Contains Mean
natural
ingredients 3.74 | 3.81 | 3.67 3.64 38 | 3.75 3.73 3.71 3.84 3.92 3.68
No cause Mean
allergies 4.07 | 4.05 | 4.09 4.07 | 413 | 4.01 4.05 3.98 4.01 4.64 3.98
Whitening Mean
skin 3.54 3.6 | 3.48 351 | 3.56 | 3.55 3.58 3.5 3.65 3.63 3.49
Make smooth Mean
skin 3.97 4] 3.93 3.9 | 405 | 3.93 3.96 3.86 3.9 4.34 3.95
Long lasting Mean
fragrance 425 | 423 | 4.29 4.29 43 | 4.18 4.23 4.07 4.24 4.57 4.31
Pleasant Mean
fragrance 416 | 417 | 4.15 421 | 421 | 4.06 4.11 4.07 4.14 4.47 4.15
Nice Mean
Packaging 3.82 | 3.82 | 3.81 3.81 | 3.89 | 3.75 3.81 3.78 3.85 3.84 3.83
Good Mean
Advertising 3.98 | 3.95 | 4.01 4.03 | 4.03 | 3.88 3.94 3.81 3.95 4.26 4.03
Good Mean
Promotion 3.09 | 3.08 3.1 3.03 | 3.13 | 3.09 3.23 3.08 3.03 3.18 2.98
Easy to buy Mean
every where 4.39 44 | 4.38 449 | 437 | 4.34 4.42 4.33 443 4.67 4.32
Value for Mean
money 3.81 | 3.83 | 3.79 3.84 | 3.88 | 3.72 3.8 3.72 3.81 4.18 3.76
Reasonable Mean
price/Cheap 3.74 | 3.76 | 3.72 3.79 38 | 3.65 3.84 3.55 3.68 4.05 3.72
Product Mean
recommended
by seller 2.96 | 2.87 | 3.06 295 | 3.01 | 2.91 2.97 2.95 2.69 3.34 2.93
Suitable to my Mean
age 4.06 | 4.05 | 4.08 4.15 4.1 | 3.96 4.16 3.85 3.83 4.68 4.01

Q18. (Body shower) | would like to read some statements and | like to know whether you agree with each of
the following statements?

Toi sé& doc ra vai Ii phat biéu va xin vui ldng cho biét I&i phat biéu nao ma ban ddng tinh?

Lux

Total

Age

Class

Brand User
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16 - 20 21-24 B C D Lux Dove Hazeline | Enchanteur Other
The only 117 61 56 25 40 52 115 1 1
brand I will
ever use 12.40% 12.10% 12.90% | 11.80% 10.70% 14.70% 48.90% 0.50% 0.30%
One of the 205 110 95 53 81 71 113 29 11 10 42
few brands |
use regularly 21.80% 21.80% 21.80% | 25.00% 21.70% 20.10% 48.10% 13.10% 10.60% 13.20% | 13.90%
Abrand | use 194 92 102 48 80 66 5 51 24 28 86
only
occasionally 20.60% 18.20% 23.40% | 22.60% 21.40% 18.60% 2.10% 23.00% 23.10% 36.80% | 28.40%
A brand | use
sometimes
but lam
unsure about 77 45 32 15 29 33 26 11 6 34
using in the
fu 8.20% 8.90% 7.40% 7.10% 7.80% 9.30% 11.70% 10.60% 7.90% | 11.20%
A brand
which | do not 122 75 47 26 47 49 42 23 13 44
currently use,
but | am
interested in 13.00% 14.90% 10.80% | 12.30% 12.60% 13.80% 18.90% 22.10% 17.10% | 14.50%
A brand
which | do not 142 73 69 28 63 51 1 45 23 13 60
use currently
and am
unlikely to
use 15.10% 14.50% 15.90% | 13.20% 16.80% 14.40% 0.40% 20.30% 22.10% 17.10% | 19.80%
A brand
which | have 83 49 34 17 34 32 1 28 12 6 36
tried but am
unlikely to
use again 8.80% 9.70% 7.80% 8.00% 9.10% 9.00% 0.40% 12.60% 11.50% 7.90% | 11.90%
940 505 435 212 374 354 235 222 104 76 303
Total 100.00% 100.00% 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% 100.00% 100.00% | 100.00%
A Class Brand User
Hazelin | Enchant
Dove Total 16-20 | 21-24 B C D Lux Dove e eur Other
The only
brand | will 126 69 57 28 51 47 1 122 1 2
ever use
13.40% | 13.70% | 13.10% 13.20% 13.60% | 13.30% 0.40% | 55.00% 1.30% 0.70%
One of the
few brands |
use 166 85 81 40 69 57 31 91 11 3 30
regularly o 0 o
17.70% | 16.80% | 18.60% 18.90% 18.40% | 16.10% | 13.20% | 41.00% | 10.60% 3.90% 9.90%
A brand |
use only
occasionally 211 101 110 51 82 78 68 3 35 25 80
22.40% | 20.00% | 25.30% 24.10% | 21.90% | 22.00% | 28.90% 1.40% | 33.70% | 32.90% | 26.40%
A brand |
use
sometimes
but lam
unsure
about usin
. 9 72 45 27 14 28 30 20 3 11 6 32
in the fu
7.70% 8.90% 6.20% 6.60% 7.50% 8.50% 8.50% 1.40% | 10.60% 7.90% | 10.60%
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A brand
which | do
not
currently
use, but |
am
interested in

A brand
which | do
not use
currently
and am
unlikely to
use

A brand
which |
have tried
but am
unlikely to
use again
Total

108
11.50%

187
19.90%

70

7.40%

940
100.00
%

61 47
12.10% | 10.80%

102 85
20.20% | 19.50%

42 28

8.30% 6.40%

505 435
100.00 100.00
% %

27
12.70%

33
15.60%

19

9.00%
212

100.00%

37
9.90%

80
21.40%

27

7.20%

374
100.00
%

44
12.40%

74
20.90%

24

6.80%

354
100.00
%

42
17.90%

54
23.00%

19

8.10%

235
100.00
%

0.50%

0.50%

0.50%

222

100.00
%

8.70%

30
28.80%

7.70%

104
100.00
%

9.20%

26
34.20%

10.50%

76
100.00
%

49
16.20%

76
25.10%

34

11.20%

303
100.00
%

Hazeline

Total

Age

Class

Brand User

16 - 20 21-24

Lux

Dove

Hazeline

Encha
nteur

Other

The only
brand | will
ever use

One of the
few brands |
use
regularly

A brand |
use only
occasionally

A brand |
use
sometimes
but lam
unsure
about using
in the fu

A brand
which | do
not
currently
use, but |
am

59
6.30%

89
9.50%

113

12.00%

80
8.50%

173

35 24
6.90% 5.50%

43 46
8.50% 10.60%

60 53

11.90% 12.20%

43 37
8.50% 8.50%

99 74

11
5.20%

15
7.10%

32

15.10%

18
8.50%

45

25
6.70%

35
9.40%

43
11.50
%

28
7.50%

74

167

23
6.50%

39
11.00%

38

10.70%

34
9.60%

54

3.40%

34

14.50%

24
10.20%

49

15
6.80%

25

11.30%

18
8.10%

43

55
52.90%

47
45.20%

1.00%

1.00%

6.60%

12
15.80
%

6.60%

12

Trang

1.30%

14
4.60%

41

13.50%

32
10.60%

69




interested in 19.80 15.80
18.40% 19.60% 17.00% 21.20% % 15.30% | 20.90% 19.40% % 22.80%
A brand
which | do
not use
currently
anq am
untielyto 357 192 165 75| 146 136 | 109 9 39 113
39.00 51.30
38.00% | 38.00% 37.90% 35.40% % 38.40% | 46.40% 43.20% % 37.30%
A brand
which |
have tried
but am 69 33 36 16 23 30 11 25 3 30
unlikely to
use again 7.30% 6.50% 8.30% 7.50% 6.10% 8.50% 4.70% 11.30% 3.90% 9.90%
Total 940 505 435 212 374 354 235 222 104 76 303
100.00 100.00 100.00 100.00 100.00
% % 100.00% 100.00% % | 100.00% % 100.00% 100.00% % | 100.00%
Enchanteur I Total | Age Class Brand User
16-20121-241 B C D Lux Dove |Hazeli |[Enchante| Other
ne ur
The only brand I will 35 19 16 4 16 15 34 1
ever use
3.70%| 3.80%| 3.70%)]1.90%]|4.30%|4.20% 44.70%| 0.30%
One of the few 105 56 49 28 40 37 20 17 7 39 22
brands I use
regularly
11.20f 11.10%| 11.30%]| 13.20{ 10.70] 10.50 8.50%] 7.70%| 6.70%| 51.30%]| 7.30%
Yo Yo Yo Yo
A brand I use only 160 80 80 41 66 53 42 35 20 1 62
occasionally
17.00] 15.80%]| 18.40%| 19.30] 17.60] 15.00] 17.90%| 15.80] 19.20] 1.30%| 20.50]
% % % % % % %
A brand I use 55 34 21 11 18 26 15 13 7 20]
sometimes but Iam
unsure about using in
the fu
5.90%| 6.70%| 4.80%]|5.20%|4.80%|7.30% 6.40%| 5.90%| 6.70% 6.60%
A brand which I do 237 125 112 49 96 92 62 62 32 81
not currently use, but
[ am interested in
25.20| 24.80%)| 25.70%| 23.10] 25.70| 26.00] 26.40%| 27.90] 30.80 26.70]
Y Yo Yo Yo Y Y Yo
168 Trang




A brand which I do 292 164 128 57 123 112 83 83 32 1 93
not use currently and
am unlikely to use
31.10] 32.50%] 29.40%]| 26.90] 32.90] 31.60] 35.30%| 37.40] 30.80 1.30%| 30.70}
% % % % % % %
A brand which I have 56 27 29 22 15 19 13 12 6 1 24
tried but am unlikely
to use again
6.00%| 5.30%| 6.70%]| 10.40]4.00%|5.40% 5.50%| 5.40%| 5.80% 1.30%] 7.90%
%
Total 940 505 4351 212 374 354 235 222 104 76 303
100.001 100.00] 100.00] 100.0f 100.0] 100.0] 100.00%]| 100.00] 100.00] 100.00%] 100.001
% % % 0% 0% 0% % % %
Q19. Price
Age Class Brand User
Hazelin | Enchant
Total 16-20 | 21-24 B C D Lux Dove e eur Other
Q19a. Mean
XVV:jLF;,r('fue 22559 | 21,924 | 23297 | 24133 | 22536 | 21,629 | 20474 | 24001 | 21,347 | 23400 | 23255
thr:nkit/is Max 90,000 | 60,000 | 90,000 | 70,000 | 90,000 | 75000 50,000| 75,000| 40,000 70,000 90,000
cheap. Min
bargain? 8,000 8,000 10,000 10,000 8,000 10,000 10,000 10,000 10,000 13,000 8,000
Q19b. Mean
Which
priclg would 36,591 34,941 38,507 41,384 36,501 33,779 32,379 40,114 33,752 37,407 38,037
¥0l;thinkit Max 1 250,000 | 100,000 | 250,000 | 250,000 | 100,000 | 160,000 | 100,000 | 250,000 | 85,000 | 100,000 | 150,000
O be Min
expensive? 12,000 12,000 15,000 15,000 15,000 12,000 20,000 17,000 12,000 22,000 15,000
Q19c. Mean
Which
price would
you
consider
as too
ex;iﬁnfive 52,808 51,346 54,505 60,645 52,877 47,983 48,302 55,247 51,970 55,173 54,211
so that you
would not Max 750,000 | 750,000 | 300,000 | 300,000 | 200,000 | 750,000 | 200,000 | 300,000 | 750,000 | 150,000 | 300,000
buy? Min 15,000 | 15,000 | 20,000 | 25,000 | 20,000 | 15,000 | 24,000 | 30,000 15,000 | 30,000 20,000
Q19d. Mean
Which
price would
you
consider
as too
cheap so 13,801 | 13,716 | 14,095 | 14,656 | 14,044 | 13,267 | 12,907 | 14,301 | 13,525 | 15,067 | 14,185
that you
start to Max 65,000 40,000 65,000 65,000 65,000 30,000 28,000 40,000 30,000 30,000 65,000
doubt its Min
quality? 1,500 2,000 1,500 1,500 5,000 2,000 5,000 5,000 6,000 10,000 1,500
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Q20a. (Two way cake) When thinking of two way cake what are the
brands that you have seen or heard of? TOM

Khi nghi v& phan trang diém

nhan hiéu nao ban da dwoc nhin théy va nghe qua?

Age Class Brand User
Total 16 - 20 21-24 B C B) Essance | Pigeon Ez'up Others
Essance 560 299 261 114 213 233 162 8 10 48
40.00
55.20% 5450% | 56.10% | 51.80% | 54.10% | 58.30% | 88.00% % | 30.30% | 33.10%
DK/NA 153 100 53 26 62 65
15.10% 18.20% | 11.40% | 11.80% | 1570% | 16.30%
Ezup 119 66 53 25 46 48 8 18 9
11.70% 12.00% | 11.40% | 11.40% | 11.70% | 12.00% 4.30% 54.50% | 6.20%
Others 46 22 24 15 16 15 1 40
4.50% 400% | 520% | 6.80% | 4.10% 3.80% 3.00% | 27.60%
Pigeon 46 27 19 11 23 12 5 11 1 4
55.00
4.50% 4.90% | 4410% | 5.00% | 5.80% 3.00% 2.70% % 3.00% | 2.80%
Pond's
(brand of 31 12 19 9 7 15 3 2 15
Thailand) 3.10% 220% | 410% | 410% | 1.80% 3.80% 1.60% 6.10% | 10.30%
Shiseido 26 9 17 12 10 4 1 1 17
2.60% 160% | 3.70% | 550% | 2.50% 1.00% 0.50% 3.00% | 11.70%
Oriflame 20 9 11 5 10 5 3 1 7
2.00% 160% | 240% | 2.30% | 2.50% 1.30% 1.60% | 5.00% 4.80%
Maybeline 13 5 8 3 7 3 2 5
1.30% 0.90% | 1.70% | 1.40% | 1.80% 0.80% 1.10% 3.40%
Total 1014 549 465 220 394 400 184 20 33 145
100.00 100.00
100.00% 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% % | 100.00% %
Q20a. (Two way cake) Others Brand
Awareness
Con nhan hiéu nao nira khéng?
Age Class Brand User
Essanc
Total 16 - 20 21-24 B C D e Pigeon EZ'up Others
Ezup 419 217 202 92 170 157 114 9 15 77
41.30% | 39.50% 43.40% | 41.80% | 43.10% | 39.30% | 62.00% | 45.00% | 45.50% | 53.10%
DK/NA 345 220 125 68 119 158 26 1 2 14
34.00% | 40.10% 26.90% | 30.90% | 30.20% | 39.50% | 14.10% | 5.00% | 6.10% | 9.70%
Essance 197 89 108 57 79 61 22 9 16 57
19.40% | 16.20% 23.20% | 25.90% | 20.10% | 15.30% | 12.00% | 45.00% | 48.50% | 39.30%
Shiseido 144 68 76 36 63 45 29 2 6 37
14.20% | 12.40% 16.30% | 16.40% | 16.00% | 11.30% | 15.80% | 10.00% | 18.20% | 25.50%
Oriflame 120 68 52 36 45 39 30 4 3 27
11.80% | 12.40% 11.20% | 16.40% | 11.40% | 9.80% | 16.30% | 20.00% | 9.10% | 18.60%
Lacvert 99 52 47 27 48 24 27 1 6 22
9.80% | 9.50% 10.10% | 12.30% | 12.20% | 6.00% | 14.70% | 5.00% | 18.20% | 15.20%
Pigeon 94 48 46 21 44 29 21 9 5 15
9.30% | 8.70% 9.90% | 9.50% | 11.20% | 7.30% | 11.40% | 45.00% | 15.20% | 10.30%
or o = s = . . Y ) aal




Q20b. (Two way cake) Others Advertising Awareness

Con nhan hiéu nao nivra khdng?

Age Class Brand User
Total 16-20 | 21-24 B C D Essance | Pigeon Ez'up Others
DKINA 484 299 185 99 176 209 58 9 10 37
47.80% | 54.50% | 39.90% | 45.00% | 44.70% | 52.40% | 31.50% | 45.00% | 30.30% | 25.70%
Ezup 314 164 150 64 132 118 90 9 8 54
31.00% | 29.90% | 32.30% | 29.10% | 33.50% | 29.60% | 48.90% | 45.00% | 24.20% | 37.50%
Essance 143 66 77 35 55 53 18 2 17 41
14.10% | 12.00% | 16.60% | 15.90% | 14.00% | 13.30% | 9.80% | 10.00% | 51.50% | 28.50%
Shiseido 101 35 66 30 40 31 19 2 3 33
10.00% | 6.40% | 14.20% | 13.60% | 10.20% | 7.80% | 10.30% | 10.00% | 9.10% | 22.90%
Oriflame 98 49 49 31 38 29 23 3 2 24
9.70% | 8.90% | 10.60% | 14.10% | 9.60% | 7.30% | 12.50% | 15.00% | 6.10% | 16.70%
Pigeon 59 31 28 16 21 22 14 4 3 7
580% | 5.60% | 6.00% | 7.30% | 5.30%| 550% | 7.60% | 20.00% | 9.10% | 4.90%
Lacvert 56 25 31 18 24 14 12 6 14
550% | 4.60% | 6.70% | 820% | 6.10% | 3.50% | 6.50% 18.20% | 9.70%
Maybeline 49 18 31 9 22 18 18 10
480% | 3.30% | 670% | 4.10% | 560% | 450% | 9.80% 6.90%
LOreal 22 11 11 6 9 7 4 2 3
220% | 2.00% | 2.40% | 270% | 2.30% | 1.80% | 2.20% 6.10% | 2.10%
Avon 12 6 6 2 5 5 3 1 2
120% | 1.10% | 1.30% | 090% | 1.30% | 1.30% | 1.60% 3.00% | 1.40%
Debon 10 2 8 4 4 2 2 1 4
1.00% | 0.40% | 1.70% | 1.80% | 1.00% | 050% | 1.10% 3.00% | 2.80%
Pond's
(brand of 9 2 7 2 4 3 2 1 4
Thailand) 0.90% | 040% | 150% | 090% | 1.00% | 0.80% | 1.10% 3.00% | 2.80%
Total 1013 549 464 220 394 399 184 20 33 144
Q20d. (Two way cake) Aidded Advertising
Awareness
Ghi nhan tat ca nhan hiéu.
Age Class Brand User
Total 16-20 | 21-24 B C D Essance | Pigeon Ez'up Others
Essance 846 444 402 183 326 337 175 19 27 130
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EZ'up

Shiseido

Oriflame

Pigeon

Lacvert

Maybeline

L'Oreal

DK/NA

Avon

Pond's
(brand of
Thailand)

Debon

Esthe'e
lauder

Total

83.40%
672
66.30%
218
21.50%
218
21.50%
165
16.30%
144
14.20%
135
13.30%
75
7.40%
84
8.30%
39
3.80%

24
2.40%
15
1.50%
14
1.40%
1014

80.90%
368
67.00%
102
18.60%
122
22.20%
93
16.90%
66
12.00%
62
11.30%
46
8.40%
54
9.80%
23
4.20%

9
1.60%

0.70%

1.50%
549

86.50%
304
65.40%
116
24.90%
96
20.60%
72
15.50%
78
16.80%
73
15.70%
29
6.20%
30
6.50%
16
3.40%

15
3.20%
1"
2.40%
6
1.30%

465

83.20%
150
68.20%
69
31.40%
62
28.20%
45
20.50%
46
20.90%
38
17.30%
19
8.60%
13
5.90%
13
5.90%

7
3.20%

4.10%

1.80%
220

82.70%
267
67.80%
85
21.60%
93
23.60%
66
16.80%
59
15.00%
56
14.20%
36
9.10%
36
9.10%
17
4.30%

6
1.50%

1.00%

2.00%
394

84.30%
255
63.80%
64
16.00%
63
15.80%
54
13.50%
39
9.80%
41
10.30%
20
5.00%
35
8.80%
9
2.30%

11
2.80%

0.50%

0.50%
400

95.10%
133
72.30%
50
27.20%
48
26.10%
32
17.40%
42
22.80%
38
20.70%
18
9.80%

1
0.50%
8
4.30%

2
1.10%

1.10%

2.20%
184

95.00%
15
75.00% | 1
9
45.00%
8
40.00%
11
55.00%
5
25.00%
5
25.00%
3
15.00%

5.00%

5.00%
20

81.80%
33
00.00%
8
24.20%
8
24.20%
12
36.40%
10
30.30%
6
18.20%
5
15.20%

6.10%

3.00%

6.10%

6.10%
33

89.70%
104
71.70%
59
40.70%
56
38.60%
30
20.70%
36
24.80%
42
29.00%
14
9.70%

6.20%

14
9.70%

5.50%

2.80%
145

Q21. Where you have seen, heard, read or how did you became aware of these various brands of

Two way cake?

Xin vui ldng cho biét noi ban da nhin thay, n

he va doc hodc ban da chu y t&i cac loai nhan hiéu phan trang diém khac nhau nhw thé nao?

Age Class Brand User
Essance Total | 16-20 | 21-24 B C D Essance | Pigeon | Ez'up Others
™ 776 405 371 172 304 300 160 18 25 123
91.70% | 91.20% | 92.30% | 93.50% | 93.50% | 89.00% | 91.40% | 94.70% | 92.60% | 93.90%
Eaep\:\ésr-s/Magazines 405 205 200 88 162 155 96 7 11 59
47.90% | 46.20% | 49.80% | 47.80% | 49.80% | 46.00% | 54.90% | 36.80% | 40.70% | 45.00%
In-store/ super-
market 319 161 158 67 124 128 77 5 11 56
37.70% | 36.30% | 39.30% | 36.40% | 38.20% | 38.00% | 44.00% | 26.30% | 40.70% | 42.70%
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Bill-boards/ bus 109 52 57 14 43 52 28 2 2 17
12.90% | 11.70% | 14.20% | 7.60% | 13.20% | 15.40% | 16.00% | 10.50% | 7.40% | 13.00%
Word-of-mouth 59 29 30 10 17 32 12 1 7
7.00% | 6.50% | 7.50% | 5.40% | 520% | 9.50% | 6.90% | 5.30% 5.30%
Radio 45 18 27 2 24 19 12 1 6
530% | 4.10% | 6.70% | 1.10% | 7.40% | 5.60% | 6.90% | 5.30% 4.60%
DK/NA 11 7 4 3 3 5 1
1.30% | 1.60% | 1.00% | 1.60% | 0.90% | 1.50% 3.70%
Promotion 6 3 3 1 3 2 3
0.70% | 070% | 0.70% | 0.50% | 0.90% | 0.60% | 1.70%
Total 846 444 402 184 325 337 175 19 27 131

Q21. Where you have seen, heard, read or how did you became aware of these various brands of

» way cake?
Xin vui long cho biét noi ban da nhin thay, nghe va doc hodc ban da chu y toi cac loai nhan hiéu phén trang diém khac nhau nhw thé nao?
Age Class Brand User
Ez'up Total 16 - 20 21-24 B C D Essance | Pigeon | Ezup Others
v 579 320 259 133 226 220 112 14 29 85
86.20% 87.00% 85.20% 88.70% 84.60% | 86.30% 84.20% | 93.30% | 87.90% | 81.70%
E:F\)A;Sr-s/Magazines 361 197 164 79 148 134 78 7 15 54

53.70% 53.50% 53.90% 52.70% | 55.40% | 52.50% 58.60% | 46.70% | 45.50% | 51.90%
In-store/ super-

market 285 152 133 56 117 112 68 5 15 49
42.40% |  41.30% | 43.80% | 37.30% | 43.80% | 43.90% | 51.10% | 33.30% | 45.50% | 47.10%
Bill-boards/ bus 103 52 51 17 42 44 27 2 18
15.30% |  14.10% | 16.80% | 11.30% | 15.70% | 17.30% | 20.30% | 13.30% 17.30%
Word-of-mouth 51 27 24 9 18 24 8 1 7
7.60% 730% | 7.90% | 6.00%| 670%| 9.40% | 6.00%| 6.70% 6.70%
Radio 36 17 19 2 21 13 9 1 7
5.40% 460% | 6.30% | 130% | 7.90% | 510% | 6.80% | 6.70% 6.70%
DK/NA 13 6 7 4 5 4 4 1 1
1.90% 160% | 2.30% | 270% | 1.90% | 1.60% | 3.00% 3.00% | 1.00%
Promotion 7 4 3 2 3 2 2
1.00% 110% |  1.00% | 1.30% | 1.10% | 0.80% | 1.50%
Total 672 368 304 150 267 255 133 15 33 104

Q21. Where you have seen, heard, read or how did you became aware of these various brands of
Two way cake?

Xin vui l6ng cho biét noi ban da nhin thay, nghe va doc hodc ban da chu y téi cac loai nhan hiéu phan trang diém khac nhau nhw thé nao?
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Age Class Brand User
. Essanc
Pigeon Total 16-20 | 21-24 B C D e Pigeon Ez'up Others
News-
papers/Magazines 79 49 30 20 31 28 20 3 7 11
47.90% | 52.70% 41.70% 44.40% 47.00% 51.90% | 62.50% | 27.30% 58.30% | 36.70%
In-store/ super-
market 71 35 36 15 31 25 18 4 7 12
43.00% | 37.60% 50.00% 33.30% 47.00% 46.30% 56.30% | 36.40% 58.30% | 40.00%
™ 72 43 29 16 30 26 12 5 5 10
43.60% | 46.20% | 40.30% | 35.60% | 45.50% 48.10% | 37.50% | 45.50% | 41.70% | 33.30%
Word-of-mouth 1 7 4 3 4 4 3 1 1
6.70% 7.50% 5.60% 6.70% 6.10% 7.40% 27.30% 8.30% 3.30%
DK/NA 10 7 3 2 4 4 1 1 1 2
6.10% 7.50% 4.20% 4.40% 6.10% 7.40% 3.10% 9.10% 8.30% 6.70%
Radio 3 1 2 1 1 1 1
1.80% 1.10% 2.80% 2.20% 1.50% 1.90% 3.10%
Bill-boards/ bus 2 1 1 1 1 1
1.20% 1.10% 1.40% 1.50% 1.90% 3.10%
Promotion 2 1 1 5
1.20% 1.10% 1.40% 3.00%
Total
165 93 72 45 66 54 32 11 12 30
Q22a. (Two way cake) Which brand of two way cake have you ever tried? (MA)
Nhan hiéu Phan trang diém nao ban da s dung?
Age Class Brand User
Total 16-20 | 21-24 B C D Essance | Pigeon Ez'up Others
Essance
270 102 168 64 113 93 184 12 21 53
70.70% | 70.80% | 70.60% | 66.70% | 73.90% | 69.90% 100.00% 60.00% | 63.60% 36.60%
Ezup 130 51 79 34 53 43 61 4 33 32
34.00% 35.40% | 33.20% 35.40% 34.60% | 32.30% 33.20% 20.00% | 100.00% 22.10%
Pigeon 61 29 32 16 28 17 20 20 5 16
16.00% | 20.10% | 13.40% | 16.70% | 18.30% | 12.80% 10.90% | 100.00% 15.20% 11.00%
Shiseido 42 18 24 19 17 6 10 1 2 29
11.00% 12.50% | 10.10% 19.80% 11.10% 4.50% 5.40% 5.00% 6.10% 20.00%
Oriflame 39 17 22 14 18 7 11 4 2 22
10.20% 11.80% 9.20% 14.60% | 11.80% 5.30% 6.00% 20.00% 6.10% 15.20%
Lacvert 32 11 21 13 12 7 13 4 15
8.40% 7.60% 8.80% 13.50% 7.80% 5.30% 7.10% 12.10% 10.30%
175 Trang




Maybeline 23 6 17 8 10 5 11 12
6.00% | 4.20% | 7.10% | 830% | 6.50% | 3.80% 6.00% 8.30%
Pond's
(brand of 23 6 17 3 6 14 1 22
Thailand) 6.00% | 420% | 7.10% | 3.10% | 3.90% | 10.50% 0.50% 15.20%
L Oreal 15 5 10 2 8 5 7 2 6
3.90% | 3.50% | 4.20% | 210% | 520% | 3.80% 3.80% 6.10% 4.10%
Maxfactor 10 2 8 2 4 4 1 9
260% | 1.40% | 3.40% | 2.10% | 2.60% | 3.00% 0.50% 6.20%
Eitgg;e 9 3 6 1 5 3 2 1 6
240% | 210% | 250% | 1.00% | 3.30% | 2.30% 1.10% 3.00% 4.10%
Con En 9 7 2 2 5 2 9
2.40% | 4.90% | 0.80% | 2.10% | 3.30% | 1.50% 6.20%
Debon 8 3 5 6 2 1 2 5
210% | 2.10% | 2.10% | 6.30% | 1.30% 0.50% 6.10% 3.40%
Avon 7 4 3 2 3 2 3 1 3
1.80% | 2.80% | 1.30% | 2.10% | 2.00% | 1.50% 1.60% 3.00% 2.10%
DIUNA 6 1 5 2 2 2 3 1 2
160% | 0.70% | 210% | 2.10% | 1.30% | 1.50% 1.60% |  5.00% 1.40%
Unbrand 5 1 4 2 3 5
130% | 070% | 1.70% | 2.10% | 2.00% 3.40%
Rojzy Jiali A 1 5 A A
1.00% | 0.70% | 1.30% 3.00% 2.80%
Bong lua 4 2 2 1 3 4
1.00% | 1.40% | 0.80% 0.70% | 2.30% 2.80%
Total 382 144 238 9 153 133 184 20 33 145
Q22b. (Two way cake) Which brand of two way cake do you use most often?
Nhan hiéu phan trang diém nao ban si* dung thuwdng xuyén nhat?
Age Class Brand User
Total 16-20 | 21-24 B C D Essance | Pigeon Ez'up Others
Essance 184 65 119 38 72 74 184
48.20% | 45.10% | 50.00% | 39.60% | 47.10% | 55.60% | 100.00%
Others 61 22 39 19 22 20 61
16.00% | 15.30% | 16.40% | 19.80% | 14.40% | 15.00% 42.10%
Ezup 33 13 20 9 19 5 33
8.60% | 9.00% | 840% | 940% | 12.40% | 3.80% 100.00%
Pond's
21 6 15 3 4 14 21
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(brnad of
Thailand) 550% | 420% | 6.30% | 3.10% 2.60% | 10.50% 14.50%
Pigeon 20 14 6 4 11 5 20
100.00
520% | 9.70% | 250% | 4.20% 7.20% | 3.80% %
Shiseido 19 6 13 7 7 5 19
500% | 420% | 550% | 7.30% 460% | 3.80% 13.10%
Oriflame 11 3 8 3 5 3 11
290% | 210% | 3.40% | 3.10% 3.30% | 2.30% 7.60%
Maxfactor 9 2 7 2 4 3 9
240% | 1.40% | 290% | 2.10% 260% |  2.30% 6.20%
Con En 9 7 2 2 5 2 9
240% | 490% | 080% | 2.10% 3.30% |  1.50% 6.20%
Lacvert 8 4 4 5 1 2 8
210% | 2.80% | 1.70% | 5.20% 0.70% |  1.50% 5.50%
Maybeline 7 2 5 4 3 7
1.80% | 1.40% | 210% | 4.20% 2.00% 4.80%
Total 382 144 238 96 153 133 184 20 33 145
100.00 100.00
100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% % | 100.00% %
Q22c. (Two way cake) Which brand did you last used?
Nhan hiéu phan trang didm nao ban méi sir dung gan day nhat?
Age Class Brand User
Essanc
Total 16 - 20 21-24 B C D e Pigeon Ez'up Others
Essance
177 60 117 37 69 71 176 1
46.30% 41.70% | 49.20% | 38.50% | 45.10% 53.40% | 95.70% 0.70%
Others 64 24 40 19 23 22 2 62
16.80% 16.70% | 16.80% | 19.80% | 15.00% 16.50% | 1.10% 42.80%
Ezup 33 13 20 9 19 5 1 32
8.60% 9.00% | 840% | 9.40% | 12.40% 3.80% | 0.50% 97.00%
Pigeon 24 16 8 5 14 5 3 20 1
100.00
6.30% 1110% | 3.40% | 5.20% 9.20% 3.80% | 1.60% % | 3.00%
Pond's
(brand of 21 6 15 3 4 14 21
Thailand) 5.50% 420% |  6.30% | 3.10% 260% | 10.50% 14.50%
Shiseido 19 6 13 7 7 5 19
5.00% 420% | 550% | 7.30% 4.60% 3.80% 13.10%
Oriflame 10 4 6 3 4 3 1 9
2.60% 2.80% | 250% | 3.10% 2.60% 2.30% | 0.50% 6.20%
177 Trang




Maxfactor 10 2 8 2 4 4 1 9
2.60% 140% | 3.40% | 2.10% 2.60% 3.00% | 0.50% 6.20%
Con En 9 7 2 2 5 2 9
2.40% 490% | 0.80% | 2.10% 3.30% 1.50% 6.20%
Lacvert 8 4 4 5 1 2 8
2.10% 2.80% | 1.70% | 5.20% 0.70% 1.50% 5.50%
Maybeline 7 5 5 4 3 7
1.80% 140% | 2.10% | 4.20% 2.00% 4.80%
Total 382 144 238 96 153 133 184 20 33 145
100.00 | 100.00 | 100.00 | 100.00
100.00% |  100.00% | 100.00% | 100.00% | 100.00% | 100.00% % % % %
Q22d. (Two way cake) Pantry check
Age Class Brand User
Total 16-20 | 21-24 B C D Essance | Pigeon EZ'up Others
Essance 169 60 109 35 65 69 169
44.20% | 41.70% | 45.80% |  36.50% | 42.50% | 51.90% | 91.80%
Ezup 32 12 20 9 18 5 1 31
8.40% | 830% | 8.40% 9.40% | 11.80% | 3.80% | 0.50% 93.90%
Pigeon 25 17 8 5 15 5 4 20 1
6.50% | 11.80% | 3.40% 520% | 9.80% | 3.80% | 2.20% | 100.00% | 3.00%
Pond's
(brand of 21 6 15 3 4 14 21
Thailand) 550% | 4.20% | 6.30% 3.10% | 2.60% | 10.50% 14.50%
DK/NA 20 5 15 8 7 5 9 1 10
520% | 3.50% | 6.30% 8.30% | 4.60% | 3.80% | 4.90% 3.00% 6.90%
Shiseido 18 6 12 6 7 5 18
470% | 4.20% | 5.00% 6.30% | 4.60% | 3.80% 12.40%
Oriflame 10 3 7 3 4 3 1 9
2.60% | 2.10% | 2.90% 310% | 2.60% | 2.30% | 0.50% 6.20%
Lacvert 9 4 5 6 1 2 1 8
240% | 2.80% | 2.10% 6.30% | 0.70% | 1.50% 3.00% 5.50%
Maxfactor 9 2 7 1 4 4 1 8
240% | 1.40% | 2.90% 1.00% | 2.60% | 3.00% | 0.50% 5.50%
Con En 9 7 2 2 5 2 9
2.40% | 4.90% | 0.80% 210% | 3.30% | 1.50% 6.20%
Maybeline 5 1 4 3 9 5
130% | 070% | 1.70% 3.10% | 1.30% 3.40%
Debon 5 2 3 4 1 5
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1.30% 1.40% 1.30% 4.20% 0.70% 3.40%
Unbrand 5 1 4 5 3 5
1.30% 0.70% 1.70% 2.10% 2.00% 3.40%
Bong lua 4 2 2 1 3 4
1.00% 1.40% 0.80% 0.70% 2.30% 2.80%
Total
o 382 144 238 9 153 133 184 20 33 145
Q23. (Two way cake) What are the main reasons for your most often used brand?
Age Class
Pigeon Total 16 - 20 21-24 B C D
Pleasant/attractive
fragrance 5 4 1 2 3
25.00% 28.60% 16.70% 50.00% 27.30%
amoath | 5 4 : > : 2
25.00% 28.60% 16.70% 50.00% 9.10% 40.00%
Not cause allergy 5 4 1 3 2
25.00% 28.60% 16.70% 27.30% 40.00%
UV protection 3 3 1 1 1
15.00% 21.40% 25.00% 9.10% 20.00%
Brings confident
feelings 3 3 3
15.00% 50.00% 27.30%
Reasonable price 3 2 1 1 2
15.00% 14.30% 16.70% 25.00% 18.20%
Slgi:able to my 3 2 1 1 5
15.00% 14.30% 16.70% 9.10% 40.00%
Makes skin lighter 3 2 1 3
15.00% 14.30% 16.70% 27.30%
Suitable color to
facial skin 2 1 1 1 1
10.00% 7.10% 16.70% 25.00% 9.10%
Long lasting
fragrance 1 1 1
5.00% 7.10% 20.00%
Moistures skin
1 1 1
5.00% 7.10% 9.10%
Whitens skin 1 1 1
5.00% 7.10% 9.10%
Makes skin nicer
1 1 1
5.00% 16.70% 25.00%
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Not make facial
skin look 'too
white' 1 1 1
5.00% 7.10% 20.00%
Makes skin look
more variant &
fresh 1 1 1
5.00% 7.10% 9.10%
Long lasting color 1 1 1
5.00% 7.10% 9.10%
Suitable to
sensitive skin 1 1 1
5.00% 7.10% 25.00%
Habit of long 1 1 1
usage
5.00% 7.10% 9.10%
Total
20 14 6 4 11 5
Q24. | would like to know how you are satisfied with your most often used brand?
Xin vui I6ng cho biét mirc d6 hai long clia ban v&i nhan hiéu dwoc st dung thuwdng xuyén nhat?
Age Class
Pigeon Total 16 - 20 21-24 B C D
Very
satisfied 3 1 2 1 1 1
15.00% 7.10% 33.30% 25.00% 9.10% 20.00%
Satisfied 15 11 4 2 10 3
75.00% 78.60% 66.70% 50.00% 90.90% 60.00%
Neither 2 2 1 1
10.00% 14.30% 25.00% 20.00%
Total Count 20 14 6 4 11 5
0,
Col % 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
M
ean 1.95 2.07 167 2 1.91 2
Q25a. (Two way cake) Why do you say that you are satisfied with it?
Tai sao ban lai hai long v&i san phdm ban dé cap?
Age Class
Pigeon Total 16 - 20 21-24 B C D
Makes skin
smooth 5 4 1 2 3
27.80% 33.30% 16.70% 66.70% 75.00%
Not cause allergy 5 4 1 4 1
27.80% 33.30% 16.70% 36.40% 25.00%
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Pleasant/attractive
fragrance 3 3 2 1
16.70% 25.00% 18.20% 25.00%
Brings confident
feelings 3 1 2 1 2
16.70% 8.30% 33.30% 33.30% 18.20%
Reasonable price 3 3 1 2
16.70% 25.00% 33.30% 18.20%
Not make facial
skin look 'too
white' 3 3 2 1
16.70% 25.00% 66.70% 9.10%
UV protection 2 1 1 1 1
11.10% 8.30% 16.70% 9.10% 25.00%
Whitens skin 2 2 1 1
11.10% 16.70% 9.10% 25.00%
Covers defect
1 1 1
5.60% 8.30% 9.10%
Long lasting
fragrance 1 1 1
5.60% 8.30% 25.00%
Makes skin lighter 1 1 1
5.60% 16.70% 9.10%
Moistures skin
1 1 1
5.60% 8.30% 9.10%
Makes skin nicer
1 1 1
5.60% 16.70% 33.30%
Good quality 1 1 1
5.60% 8.30% 33.30%
Makes skin look
more variant &
fresh 1 1 1
5.60% 8.30% 9.10%
Not make
pimple/acnes 1 1 1
5.60% 8.30% 25.00%
Not make skin oliy 1 1 1
5.60% 8.30% 25.00%
Habit of long 1 1 1
usage
5.60% 8.30% 9.10%
Total
18 12 6 3 11 4

Q26a. What brand would you buy, if your current brand (used most often) is not available in the
store?
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Ban s& mua loai ndo néu nhan hiéu ban thwéng st dung dén ltc d6 lai khdng cé sén trong ctra hang?

Age Class
Pigoen Total 16 - 20 21-24 B C D
Not buy 12 9 3 2 5 5
60.00% 64.30% 50.00% 50.00% 45.50% 100.00%
Essance 5 2 3 1 4
25.00% 14.30% 50.00% 25.00% 36.40%
Oriflame 5 5 1 1
10.00% 14.30% 25.00% 9.10%
Ez'up 1 1 1
5.00% 7.10% 9.10%
Total 20 14 6 4 11 5
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Q23. Reasons for brand used most often
Xin vui ldng cho biét nhivng |i do chinh ma ban s dung nhan hiéu phén trang diém thwdng xuyén nh4t?
Age Class
Essance' s user Total 16 - 20 21-24 B C D
Makes skin 81 34 47 16 36 29
44.00% | 52.30% 39.50% 42.10% 50.00% 39.20%
Brings confident
feelings 73 25 48 11 27 35
39.70% | 38.50% 40.30% 28.90% 37.50% 47.30%
Not cause allergy 34 10 o4 4 17 13
18.50% | 15.40% 20.20% 10.50% 23.60% 17.60%
Pleasant/attractive
fragrance 21 8 13 4 8 9
11.40% | 12.30% 10.90% 10.50% 11.10% 12.20%
Whitens skin 21 4 17 6 7 8
11.40% 6.20% 14.30% 15.80% 9.70% 10.80%
Long lasting color 17 4 13 7 6 4
9.20% 6.20% 10.90% 18.40% 8.30% 5.40%
f&’i:ab'e tomy 16 8 8 1 6 9
8.70% 12.30% 6.70% 2.60% 8.30% 12.20%
Not make facial
skin look 'too
white' 16 3 13 2 8 6
8.70% 4.60% 10.90% 5.30% 11.10% 8.10%
Reasonable price 15 6 9 6 4 5
8.20% 9.20% 7.60% 15.80% 5.60% 6.80%

182




Makes skin lighter 11 4 7 3 2 6
6.00% 6.20% 5.90% 7.90% 2.80% 8.10%
UV protection 9 6 3 2 3 4
4.90% 9.20% 2.50% 5.30% 4.20% 5.40%
Suitable color to
facial skin 8 3 5 1 6 1
4.30% 4.60% 4.20% 2.60% 8.30% 1.40%
Famous brand 7 2 5 4 3
3.80% 3.10% 4.20% 5.60% 4.10%
Makes skin nicer 6 1 5 1 3 2
3.30% 1.50% 4.20% 2.60% 4.20% 2.70%
Good quality 6 3 3 1 5
3.30% 4.60% 2.50% 1.40% 6.80%
Covers defect 3 2 1 2 1
1.60% 3.10% 0.80% 2.80% 1.40%
Long lasting
fragrance 3 2 1 3
1.60% 3.10% 0.80% 4.10%
Fresh/comfortable
feelings when
using 3 1 2 1 2
1.60% 1.50% 1.70% 1.40% 2.70%
Total
184 65 119 38 72 74
Q24. | would like to know how you are satisfied with your most often used brand? (Hazeline)
Vui 1dng cho biét vé mirc d6 hai long clia ban v&i nhan hiéu dwoc st dung thwdng xuyén nhét?
Age Class
Essance' s user Total 16 - 20 21-24 B C D
Very
satisfied 31 14 17 5 17 9
16.80% 21.50% 14.30% 13.20% 23.60% 12.20%
Satisfied 116 40 76 20 40 56
63.00% 61.50% 63.90% 52.60% 55.60% 75.70%
Neither 35 11 24 12 15 8
19.00% 16.90% 20.20% 31.60% 20.80% 10.80%
Not
satisfied 2 2 1 1
1.10% 1.70% 2.60% 1.40%
Total Count
184 65 119 38 72 74
0,
Col % 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Mean
2.04 1.95 2.09 2.24 1.97 2.01
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Q25a. Reasons for satisfaction with current

brand

Tai sao ban hai long v&i nhan hiéu dang str dung?

Age Class
Essance' s user Total 16 - 20 21-24 B C D
Makes skin
soath 64 22 42 11 25 28
43.50% | 40.70% 45.20% 44.00% 43.90% 43.10%
Brings confident
feelings 48 18 30 8 17 23
32.70% | 33.30% 32.30% 32.00% 29.80% 35.40%
Not cause allergy 39 16 23 4 20 15
26.50% | 29.60% 24.70% 16.00% 35.10% 23.10%
Whitens skin 20 6 14 5 5 10
13.60% 11.10% 15.10% 20.00% 8.80% 15.40%
Pleasant/attractive
fragrance 18 10 8 3 7 8
12.20% 18.50% 8.60% 12.00% 12.30% 12.30%
Reasonable price 14 3 11 4 10
9.50% 5.60% 11.80% 7.00% 15.40%
Makes skin lighter 10 5 5 5 5 6
6.80% 9.30% 5.40% 8.00% 3.50% 9.20%
Long lasting color 10 5 5 2 4 4
6.80% 9.30% 5.40% 8.00% 7.00% 6.20%
UV protection 8 5 3 1 5 2
5.40% 9.30% 3.20% 4.00% 8.80% 3.10%
Good quality 8 4 4 1 1 6
5.40% 7.40% 4.30% 4.00% 1.80% 9.20%
Not make facial
skin look 'too
white' 7 1 6 1 2 4
4.80% 1.90% 6.50% 4.00% 3.50% 6.20%
Suitable color to
facial skin 6 3 3 1 2 3
4.10% 5.60% 3.20% 4.00% 3.50% 4.60%
?Iiji:able to my 6 2 4 1 2 3
4.10% 3.70% 4.30% 4.00% 3.50% 4.60%
Makes skin nicer 6 2 4 2 2 2
4.10% 3.70% 4.30% 8.00% 3.50% 3.10%
Fresh/comfortable
feelings when
using 4 1 3 2 2
2.70% 1.90% 3.20% 3.50% 3.10%
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Total

147 | 54

| e

25|

57|

65|

Q26a. What brand would you buy, if your current brand (used most often) is not available in the

store?
Ban sé mua loai ndo néu nhan hiéu ban thwong st dung dén luc do lai khong co s8n trong clra hang?
Age Class
Essance' s user Total 16 - 20 21-24 B C D
Not buy 94 34 60 21 33 40
51.10% 52.30% 50.40% 55.30% 45.80% 54.10%
Ezup 53 20 33 7 25 21
28.80% 30.80% 27.70% 18.40% 34.70% 28.40%
Oriflame 12 4 8 4 9 6
6.50% 6.20% 6.70% 10.50% 2.80% 8.10%
Pigeon 8 2 6 3 4 1
4.30% 3.10% 5.00% 7.90% 5.60% 1.40%
Maybeline 5 2 3 3 5
2.70% 3.10% 2.50% 4.20% 2.70%
Pond's
(brand of 5 2 3 2 3
Thailand) 2.70% 3.10% 2.50% 2.80% 4.10%
Shiseido 4 1 3 2 2
2.20% 1.50% 2.50% 5.30% 2.80%
Lacvert 2 9 1 1
1.10% 1.70% 2.60% 1.40%
L'Oreal 1 1 1
0.50% 0.80% 1.40%
Total 184 65 119 38 72 74
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

Q26b. (Two way cale) Why do you choose brand (mentioned brand Q68a) to replace your most often

used brand? (Ez'up)

Tai sao ban lai chon nhan hiéu dé dé thay thé nhan hiéu ma ban thudng diing?

Age Class
Essance's user Total 16 - 20 21-24 B Cc D
Prestigious/famous
brand 19 3 16 9 10
35.80% 15.00% 48.50% 36.00% 47.60%
gﬂnfggfhs"'” 15 7 8 3 5 7
28.30% 35.00% 24.20% 42.90% 20.00% 33.30%
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Likes to try new
product 11 2 9 1 2 8
20.80% 10.00% 27.30% 14.30% 8.00% 38.10%
Impressive/widely
advertised 7 7 1 6
13.20% 21.20% 4.00% 28.60%
Not cause allergy 7 2 5 2 4 1
13.20% 10.00% 15.20% 28.60% 16.00% 4.80%
Popular brand 7 2 5 2 2 3
13.20% 10.00% 15.20% 28.60% 8.00% 14.30%
Mild/pleasant
fragrance 5 3 2 3 2
9.40% 15.00% 6.10% 12.00% 9.50%
Good quality 5 2 3 3 2
9.40% 10.00% 9.10% 12.00% 9.50%
Recommended by
friends/relatives
5 2 3 5
9.40% 10.00% 9.10% 20.00%
Makes skin lighter 4 2 5 1 3
7.50% 10.00% 6.10% 4.00% 14.30%
Skin look natural
after usage 2 2 1 1
3.80% 10.00% 4.00% 4.80%
The same quality
with current
product 2 1 1 2
3.80% 5.00% 3.00% 8.00%
Long lasting color 1 1 1
1.90% 3.00% 14.30%
Reasonable price 1 1 1
1.90% 5.00% 4.00%
Whitens skin 1 1 1
1.90% 3.00% 14.30%
Suitable to my skin 1 1 1
1.90% 3.00% 4.00%
Makes skin nicer
1 1 1
1.90% 5.00% 4.00%
Removes oily skin 1 1 1
1.90% 3.00% 4.80%
Ever tried product 1 1 1
1.90% 5.00% 4.80%
Total
o 53 20 33 7 25 21
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Q23

Age Class
EzUp Total 16 - 20 21-24 B C D
Makes skin 20 10 10 5 11 4
60.60% 76.90% 50.00% 55.60% 57.90% 80.00%
Pleasant/attractive
fragrance 10 5 5 1 6 3
30.30% 38.50% 25.00% 11.10% 31.60% 60.00%
Brings confident
feelings 10 4 6 1 6 3
30.30% 30.80% 30.00% 11.10% 31.60% 60.00%
Not cause allergy 5 3 2 4 1
15.20% 23.10% 10.00% 21.10% 20.00%
Good quality 5 3 2 2 2 1
15.20% 23.10% 10.00% 22.20% 10.50% 20.00%
flgiir;[able to my 4 4 2 2
12.10% 20.00% 22.20% 10.50%
Whitens skin 4 3 1 1 5 1
12.10% 23.10% 5.00% 11.10% 10.50% 20.00%
Long lasting color 4 3 1 4
12.10% 23.10% 5.00% 21.10%
Not make skin oliy 3 1 5 1 2
9.10% 7.70% 10.00% 11.10% 10.50%
Covers defect 2 1 1 1 1
6.10% 7.70% 5.00% 11.10% 5.30%
UV protection 2 2 2
6.10% 10.00% 10.50%
Makes skin lighter 2 2 1 1
6.10% 10.00% 11.10% 5.30%
Fresh/comfortable
feelings when
using 2 2 2
6.10% 15.40% 10.50%
Makes skin nicer 5 1 1 1 1
6.10% 7.70% 5.00% 5.30% 20.00%
Prestigious brand 2 2 1 1
6.10% 10.00% 11.10% 5.30%
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Habit of long

usage 2 2 2
6.10% 10.00% 22.20%
Total
33 13 20 9 19 5
Q24. | would like to know how you are satisfied with your most often used brand?
Xin vui l6ng cho biét v& m&rc d8 hai Idng clia ban véi nhan hiéu dwoc st dung thwdng xuyén nhét?
Age Class
Ez'Up Total 16 - 20 21-24 B C D
Very
satisfied 5 5 3 1 1
15.20% 25.00% 33.30% 5.30% 20.00%
Satisfied 23 11 12 5 14 4
69.70% 84.60% 60.00% 55.60% 73.70% 80.00%
Neither 5 9 3 1 4
15.20% 15.40% 15.00% 11.10% 21.10%
Total Count 33 13 20 9 19 5
Col %
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Mean
2 2.15 1.9 1.78 2.16 1.8
Q25a
Age Class
Ez'Up Total 16 - 20 21-24 B C D
Makes skin
smooth 16 7 9 5 8 3
57.10% 63.60% 52.90% 62.50% 53.30% 60.00%
Brings confident
feelings 8 4 4 2 4 2
28.60% 36.40% 23.50% 25.00% 26.70% 40.00%
Whitens skin 6 3 3 1 4 1
21.40% 27.30% 17.60% 12.50% 26.70% 20.00%
UV protection 4 2 2 3 1
14.30% 18.20% 11.80% 20.00% 20.00%
Reasonable price 3 1 2 3
10.70% 9.10% 11.80% 20.00%
Not cause allergy 3 1 2 3
10.70% 9.10% 11.80% 20.00%
Pleasant/attractive
fragrance 2 2 2
7.10% 11.80% 25.00%
Makes skin lighter 2 9 1 1
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7.10% 11.80% 12.50% 6.70%
Good quality 5 1 1 5
7.10% 9.10% 5.90% 13.30%
Suitable color to
facial skin 1 1 1
3.60% 9.10% 6.70%
Popular brand 1 1 1
3.60% 9.10% 6.70%
Easy to use 1 1 1
3.60% 9.10% 12.50%
Fresh/comfortable
feelings when
using 1 1 1
3.60% 5.90% 12.50%
Not damage skin
1 1 1
3.60% 5.90% 12.50%
Makes skin nicer
1 1 1
3.60% 5.90% 6.70%
Not make facial
skin look 'too
white' 1 1 1
3.60% 9.10% 12.50%
Easy to buy 1 1 1
3.60% 5.90% 6.70%
Prestigious brand 1 1 1
3.60% 5.90% 6.70%
Long lasting color 1 1 1
3.60% 5.90% 6.70%
Total
28 11 17 8 15 5

1d would you buy, if your current brand (used most often) is not available in the

130 néu nhan hiéu ban thwong stv dung dén Itc d6 lai khdng cé san trong ctra hang?

Age Class
Ez'Up Total 16 - 20 21 -24 B C D
Not buy 15 4 11 3 10 2
45.50% 30.80% 55.00% 33.30% 52.60% 40.00%
Essance 12 5 7 4 7 1
36.40% 38.50% 35.00% 44.40% 36.80% 20.00%
Lacvert 2 1 1 1 1
6.10% 7.70% 5.00% 11.10% 5.30%

189 Trang



Shiseido
1 1 1
3.00% 5.00% 20.00%
Oriflame
1 1 1
3.00% 7.70% 20.00%
L'Oreal
1 1 1
3.00% 7.70% 5.30%
Debon
1 1 1
3.00% 7.70% 11.10%
Total
33 13 20 9 19 5
100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
Q27.Essance. Brand images
Hinh anh nhan Essance
Age Class Brand User
Total 16-20 | 21-24 B C D Essance | Pigeon | Ez'up Others
Prestigious
brand 4.51 4.47 4.54 4.4 453 4.58 4.68 43 4.45 433
Popular brand 4.47 4.42 45 4.51 45 4.42 4.53 4.35 4.19 4.48
Foreign brand 4.37 4.29 4.42 4.33 45 425 4.39 4.45 4.39 4.33
Good quality
product 4.22 4.09 4.29 4.04 4.24 4.31 4.42 4 3.94 4.03
Not cause
allergies 4.25 4.24 4.25 4.08 4.36 422 4.46 4.25 3.97 4.01
Look natural 4.26 4.28 4.25 4.11 4.34 4.29 4.52 4.4 3.87 3.98
Make skin
smooth 4.28 4.29 4.27 4.11 4.39 4.26 45 415 3.97 4.05
Anti UV 3.8 3.75 3.83 3.79 3.76 3.84 3.98 3.95 3.71 3.55
Pleasant
fragrance 4.18 417 419 419 4.14 4.22 4.39 4.25 4.03 3.92
Nice
Packaging 3.91 3.91 3.91 3.82 3.93 3.94 4.04 3.75 3.71 3.8
Good
Advertising 3.95 3.92 3.97 3.94 4.03 3.86 4.02 4.1 3.97 3.83
Good
Promotion 3.01 2.99 3.01 2.84 3.14 2.96 3.14 2.95 3.03 2.82
Easy to buy
every where 4.37 4.42 4.34 4.34 4.49 4.26 4.45 4.25 4.26 4.3
Value for
money 4 3.93 4.04 3.91 4.11 3.94 415 4.1 3.97 3.78
Reasonable
price/Cheap 3.95 3.96 3.95 3.87 4.05 3.9 412 3.95 4.03 3.7
Product
recommended
by seller 2.97 2.86 3.04 2.91 3.05 2.92 3.15 2.7 3.06 2.74
Suitable to my
age 4.11 4.12 4.11 4.08 4.2 4.03 4.42 4.3 4.06 3.67
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Q27.0riflame. Brand images

Hinh anh nhan hiéu Oriflame

Age Class Brand User

Total 16 - 20 21-24 B C D Essance | Pigeon | Ez'up | Others
Prestigious
brand 3.93 3.73 4.08 3.96 4.05 3.73 3.85 3.92 4.08 3.99
Popular brand 3.47 3.39 3.54 3.46 3.65 3.24 3.39 3.42 3.67 3.53
Foreign brand 4.28 4.23 4.31 4.46 4.42 3.9 4.1 4.5 4.25 4.43
Good quality
product 3.81 3.73 3.87 3.67 4.05 3.63 3.76 3.67 3.58 3.93
Not cause
allergies 3.71 3.63 3.76 3.56 3.91 3.57 3.48 3.92 3.92 3.87
Look natural 3.73 3.71 3.74 3.56 3.85 3.73 3.62 4.08 3.67 3.79
Make skin
smooth 3.8 3.76 3.84 3.71 4.02 3.61 3.62 3.92 3.75 3.99
Anti UV 3.47 3.41 3.51 3.58 3.5 3.31 3.32 3.5 3.58 3.59
Pleasant
fragrance 4.01 3.91 4.08 4.21 4.06 3.73 3.75 4.08 4.42 4.19
Nice
Packaging 3.61 3.59 3.62 3.73 3.64 3.45 3.44 3.5 3.58 3.81
Good
Advertising 3.39 3.37 34 3.46 3.44 3.24 3.45 3.17 3.58 3.32
Good
Promotion 2.91 2.91 291 29 3.02 2.8 2.89 3 3.33 2.85
Easy to buy
every where 3.82 3.91 3.74 3.6 3.88 3.94 3.7 3.83 3.92 3.91
Value for
money 3.69 3.6 3.75 3.73 3.8 3.49 3.45 4 3.92 3.84
Reasonable
price/Cheap 3.71 3.61 3.77 3.69 3.73 3.69 3.56 4.08 4.33 3.68
Product
recommended
by seller 3.06 2.99 3.12 3.06 3.15 2.94 2.85 3 3 3.31
Suitable to my
age 3.88 3.96 3.82 3.81 3.88 3.94 3.82 4 4.25 3.85
Q27.Pigeon. Brand images
Hinh anh nhan hiéu Pigeon

Ag Class Brand User
Pigeon Total [ 16-20 [ 21-24 B C D Essance | Pigeon EZ'up Others
Prestigious
brand 3.86 3.88 3.85 3.66 4.1 3.74 3.73 4.55 4.15 3.66
Popular brand 3.39 3.45 3.34 3.34 3.46 3.33 3.3 3.65 3.77 3.28
Foreign brand 3.91 41 3.78 3.78 3.96 3.98 3.83 4.6 4.23 3.64
Good quality
product 3.72 3.72 3.73 3.37 4 3.7 3.7 4.2 3.92 3.49
No cause
allergies 3.96 3.97 3.96 3.59 4.21 4 3.78 4.7 4.23 3.81
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Look natural 3.74 3.75 3.73 3.46 4.02 3.63 3.57 4.65 3.77 3.55
Make smooth
skin 3.79 3.9 3.7 3.54 4 3.74 3.67 4.6 3.77 3.6
Anti UV 3.75 3.7 3.79 3.59 3.91 3.7 3.7 4.1 3.69 3.68
Pleasant
fragrance 3.83 3.9 3.78 3.76 3.95 3.74 3.78 4.4 3.77 3.66
Nice
Packaging 3.68 3.67 3.69 3.63 3.77 3.6 3.65 3.85 3.62 3.66
Good
Advertising 3.09 3.25 2.98 2.98 3.27 2.98 3.17 3.05 3.23 2.98
Good
Promotion 2.95 3.05 2.88 2.9 3.05 2.86 3.15 2.95 3 2.68
Easy to buy
every where 3.79 3.9 3.7 3.56 3.95 3.79 3.77 3.85 3.92 3.74
Value for
money 3.76 3.77 3.76 3.51 3.98 3.72 3.65 4.25 4.08 3.62
Reasonable
price/Cheap 3.83 3.88 3.79 3.61 3.96 3.86 3.68 4.45 4.31 3.62
Product
recommended
by seller 2.99 2.8 3.14 2.83 3.23 2.84 2.95 2.75 3.38 3.04
Suitable to my
age 3.99 4.17 3.85 3.78 4.2 3.91 3.78 4.65 4.62 3.79
Q27. Ez Up. Brand
images
Hinh anh nhan hiéu Ez
Up
Age Class Brand User
Total | 16-20 | 21-24 B C D Essance | Pigeon Ez'up Others

Prestigious
brand 4.48 4.42 4.53 4.46 4.59 4.39 4.51 4.39 4.67 4.42
Popular brand 4.29 4.34 4.25 4.15 4.37 4.29 4.28 4.28 4.39 4.27
Foreign brand 4.44 4.44 4.44 4.36 4.63 4.28 4.39 45 4.7 4.42
Good quality
product 4.21 4.18 4.22 4.05 4.35 4.16 4.14 4.39 4.55 4.17
No cause
allergies 4.09 414 4.05 3.81 4.26 4.08 4.04 4.22 4.64 3.98
Look natural 4.09 413 4.06 3.95 4.23 4.02 4.14 4 4.61 3.89
Make smooth
skin 4.05 4.1 4.02 3.93 4.2 3.96 4.03 4.06 4.58 3.93
Anti UV 3.68 3.78 3.62 3.6 3.71 3.7 3.71 3.67 3.97 3.57
Pleasant
fragrance 4 4.04 3.97 4.02 4.07 3.89 4.01 3.89 4.39 3.89
Nice
Packaging 3.92 3.87 3.95 3.98 3.97 3.83 3.93 4.1 4.03 3.85
Good
Advertising 3.95 3.88 3.99 3.89 4.05 3.89 3.95 3.89 4.18 3.9
Good
Promotion 3.06 3.1 3.05 2.95 3.12 3.09 3.15 3.06 3.12 2.94
Easy to buy
every where 4.15 4.19 4.13 4.07 4.17 4.19 417 4.06 4.27 4.1
Value for
money 3.82 3.75 3.86 3.67 3.87 3.87 3.84 3.94 4.09 3.7
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Reasonable

price/Cheap 3.67 3.52 376 | 3.49 3.79 3.66 3.63 3.72 4.21 3.56

Product

recommended

by seller 2.85 2.87 285 | 263 2.99 2.86 2.87 2.78 2.91 2.84

Suitable to my

age 3.82 3.81 382 | 372 3.93 3.76 3.87 3.83 4.27 3.63
Q28. (Two way cake) | would like to read some statements and | like to know whether you agree with each
of the following statements?
T6i sé doc ra vai [&i phat biéu va xin vui long cho biét 1&i phat biéu ndo ma ban ddng tinh?

Age Class Brand User
Essance Total 16-20 | 21-24 B C D Essance | Pigeon Ez'up Others
The only 104 37 67 21 40 43 102 2
brand | will
ever use 27.20% 25.70% 28.20% 21.90% | 26.10% 32.30% 55.40% 1.40%
One of the 100 37 63 22 44 34 75 4 7 14
few brands |
use regularly 26.20% 25.70% 26.50% 22.90% | 28.80% 25.60% 40.80% 20.00% 21.20% 9.70%
Abrand | use 41 15 26 12 20 9 4 7 7 23
only
occasionally 10.70% 10.40% 10.90% 12.50% | 13.10% 6.80% 2.20% 35.00% 21.20% 15.90%
A brand | use
sometimes
but lam
unsure about 11 8 3 5 2 4 1 5 5
using in the
fu 2.90% 5.60% 1.30% 5.20% 1.30% 3.00% 5.00% 15.20% 3.40%
A brand
which | do not 58 19 39 15 20 23 2 4 7 45
currently use,
but | am
interested in 15.20% 13.20% 16.40% 15.60% | 13.10% 17.30% 1.10% 20.00% 21.20% 31.00%
A brand
which 1 do not 61 26 35 19 23 19 1 4 5 51
use currently
and am
unlikely to
use 16.00% 18.10% 14.70% 19.80% | 15.00% 14.30% 0.50% 20.00% 15.20% 35.20%
A brand
which | have
tried but am 7 2 5 2 4 L 2 5
unlikely to
use again 1.80% 1.40% 2.10% 2.10% 2.60% 0.80% 6.10% 3.40%
382 144 238 96 153 133 184 20 33 145
Total 100.00% 100.00% 100.00% | 100.00% | 100.00% | 100.00% 100.00% 100.00% 100.00% 100.00%
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Q28. (Two way cake) | would like to read some statements and | like to know whether you agree with each of the

following statements?

T6i sé doc ra vai o phat bidu va xin vui long cho biét I&i phat biéu ndo ma ban ddng tinh?

Oriflame

Total

Age

Class

Brand User

16 - 20

21-24

C

Essance

Pigeon

EZz'up

Others

The only
brand I will
ever use

One of the
few brands |
use
regularly

A brand |
use only
occasionally

A brand |
use
sometimes
but lam
unsure
about using
in the fu

A brand
which | do
not
currently
use, but |
am
interested in

A brand
which | do
not use
currently
and am
unlikely to
use

A brand
which |
have tried
but am
unlikely to
use again
Total

1.60%

14
3.70%

12
3.10%

1.30%

92
24.10%

247
64.70%

1.60%
382

0.70%

5.60%

2.80%

2.80%

27
18.80%

97
67.40%

2.10%
144

5
2.10%

2.50%

3.40%

0.40%

65
27.30%

150
63.00%

1.30%
238

2.10%

3.10%

7.30%

1.00%

20
20.80%

62
64.60%

1.00%
96

1.30%

5.20%

2.00%

2.60%

32
20.90%

101
66.00%

2.00%
153

194

1.50%

2.30%

1.50%

40
30.10%

84
63.20%

1.50%
133

1.60%

3.30%

0.50%

50
27.20%

122
66.30%

1.10%
184

2
10.00%

5.00%

40.00%

9
45.00%

20

3.00%

21.20%

24
72.70%

3.00%

33

Trang

4.10%

6.20%

3.40%

2.10%

27
18.60%

92
63.40%

2.10%
145




| 100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00% |

Q28. (Two way cake) | would like to read some statements and | like to know whether you agree with each of the
following statements?

Toi sé& doc ra vai 1&i phat biéu va xin vui ldng cho biét 16 phat biéu nao ma ban déng tinh?

Pigeon

Total

Age

Class

Brand User

16 - 20

21-24

C

Essance

Pigeon

EZ'up

Others

The only
brand | will
ever use

One of the
few brands |
use
regularly

A brand |
use only
occasionally

A brand |
use
sometimes
but lam
unsure
about using
in the fu

A brand
which | do
not
currently
use, but |
am
interested in

A brand
which | do
not use
currently
and am
unlikely to
use

A brand
which |
have tried
but am
unlikely to
use again
Total

11
2.90%

17
4.50%

16
4.20%

1.80%

86
22.50%

235
61.50%

10

2.60%
382

10
6.90%

4.90%

4.90%

0.70%

24
16.70%

90
62.50%

3.50%
144

0.40%

10

4.20%

3.80%

2.50%

62
26.10%

145
60.90%

2.10%
238

1.00%

3.10%

4.20%

4.20%

26
27.10%

55
57.30%

3.10%
96

4.60%

5.20%

4.60%

0.70%

30
19.60%

95
62.10%

3.30%
153

195

2.30%

4.50%

3.80%

1.50%

30
22.60%

85
63.90%

1.50%
133

1
0.50%

1.60%

10
5.40%

2.20%

43
23.40%

121
65.80%

1.10%
184

45.00%

9
45.00%

2
10.00%

20

3.00%

3.00%

3.00%

24.20%

21
63.60%

3.00%
33

Trang

2.80%

2.10%

2.10%

35
24.10%

93
64.10%

4.80%
145




| 100.00%

100.00% |

100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00% | 100.00%
Q28. (Two way cake) | would like to read some statements and | like to know whether you agree with each of the
following statements?
Toi sé& doc ra vai 1&i phat biéu va xin vui ldng cho biét 16 phat biéu nao ma ban déng tinh?
Age Class Brand User
Ez'up Total 16 - 20 21-24 B C D Essance | Pigeon Ez'up | Others
The only
brand | will 19 5 14 4 10 5 1 17 1
everuse 5.00% 3.50% | 5.90% 4.20% 6.50% 3.80% | 0.50% 51.50% | 0.70%
One of the
few brands |
use 34 17 17 8 21 5 9 1 15 9
regularly
8.90% 11.80% 7.10% 8.30% 13.70% 3.80% 4.90% 5.00% | 45.50% 6.20%

A brand |
use only
occasionally 40 12 28 11 9 20 31 1 8

10.50% 8.30% | 11.80% 11.50% 5.90% 15.00% 16.80% 5.00% 5.50%
A brand |
use
sometimes
but lam
unsure
about using
in the fu 22 8 14 7 6 9 14 2 6

5.80% 5.60% 5.90% 7.30% 3.90% 6.80% 7.60% 10.00% 4.10%

A brand
which | do
not
currently
use, but |
am : 131 49 82 33 53 45 78 8 45
interested in

34.30% 34.00% | 34.50% 34.40% 34.60% 33.80% | 42.40% 40.00% 31.00%
A brand
which | do
not use
currently
and am
Eggkely to 118 47 71 28 46 44 44 7 1 66

30.90% 32.60% | 29.80% 29.20% 30.10% 33.10% | 23.90% 35.00% 3.00% | 45.50%
A brand
which |
have tried
but am 18 6 12 5 8 5 7 1 10
unlikely to
use again 4.70% 4.20% 5.00% 5.20% 5.20% 3.80% 3.80% 5.00% 6.90%
Total 382 144 238 96 153 133 184 20 33 145
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| 100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00%

100.00
%

100.00 |
%

Q29.
Prices
Gia ca

Total

| Age

Class

Brand User

16 - 20

21-24

Essance

Pigeon

EZ'up

Others

Q29a.
What price
would you
think it is
cheap/
bargain?
Q29b.
Which
price would
you think it
to be
expensive?
Q29c.
Which
price would
you
consider
as too
expensive
so that you
would not
buy?

Q29d.
Which
price would
you
consider
as too
cheap so
that you
start to
doubt its
quality?

Mean
Max

Min

Mean
Max

Min

Mean
Max

Min

Mean
Max

Min

55,845
350,000

5,000

99,792
800,000

10,000

143,243

1,000,000
15,000

30,786
200,000

2,000

47,261
300,000

5,000

83,521
400,000

10,000

118,613

520,000
15,000

25,923
200,000

3,000

61,011
350,000

5,000

109,583
800,000

12,000

158,064
1,000,00
0

20,000

33,712
200,000

2,000

77,641
350,000

7,000

143,068
800,000

15,000

209,010
1,000,0
00

25,000

41,849
200,000

2,000

54,707
300,000

10,000

99,013
500,000

15,000

146,047
1,000,0
00

20,000

29,897
150,000

4,000

41,288
150,000

5,000

69,205
300,000

10,000

92,227

400,000
15,000

23,750
100,000

3,000

50,689
285,000

8,000

84,913
350,000

12,000

121,563

400,000
20,000

27,719
140,000

2,000

26,300
50,000

10,000

47,200
100,000

25,000

68,550

160,000
30,000

17,200
40,000

4,000

71,833
300,000

10,500

145,106
500,000

20,000

201,818

700,000
35,000

42,742
200,000

7,500

62,937
350,000

5,000

115,845
800,000

10,000

168,092

1,000,000
15,000

33,873
200,000

3,000
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