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Tém tit:

Dé 4n “Giai phap hoan thién hoat dong quang cao tai Cong ty TNHH Quang Céo va Truyén théng
Su kién Danaevent” da nghién ctru va 1am rd thuc trang hoat dong quang céo tai Cong ty TNHH Quang
Céo va Truyén Thong Su Kién Danaevent, tir do dé xuét cac giai phap nham hoan thién va ning cao
hiéu qua quang cdo, gop phan ho trg hoat dong kinh doanh va phat trién thuong hiéu cua cong ty trong
giai doan 2024-2029.

Dé 4n da hé thdng va trinh bay co so 1y ludn vé hoat dong quang cdo nhu khai niém, vai tro, tién
trinh thiét ké chién dich quang cdo va cac yéu t6 anh hudng dén hiéu qua quang cdo. Dé an da lam rd
cdc van dé trong hoat dong quang céo tai Danaevent nhu phén b6 ngan sach chua déu, kénh truyén thong
con thiéu tinh da dang. Giai phap duoc tiép can dua trén co so phan tich SWOT thuc 1é. kéthop vai xu
hudng quang céo s da kénh, phan khic hanh vi khach hang. Dé 4n ciing da dua ra cic giai phap cu thé
nhim hoan thién hoat dong quang céo nhu da dang hoa kénh truyén théng, t6i wu ndi dung sang tao trén
mang x hoi, diéu chinh théng diép phi hop d6i twong muc tiéu, va ting cudng str dung cong nghé trong
do luong hiéu qua quang cao. Két qua nghién ciru cho thiy Danaevent da c6 nhiing bude di ding dan
trong hoat dong quang céo. tuy nhién van tdn tai mot sd han ché nhu ngan sach con han ¢hé. noi dung
truyén thong chua thuc su noi bat va hoat dong do luong hiéu quéa chua duoc cha trong.

V& mat khoa hoc, dé an gép phan hé thong hoa cac co s 1y ludn vé hoat dong quang cio trong linh
vuc truyén thong su kién. V& mit thuc tién, cic giai phap dé xudt ¢6 thé gitip Danaevent tdi uu chi phi
quéang c4o, ting mirc d§ nhén dién thuong hiéu va md rong thi phan khach hang muc tiéu. Huéng nghién
ctru tiép theo ¢6 thé mo rong sang viée (g dung cdng nghé Al trong t6i wu héa chién dich quing cdo

hodc so sanh hiéu qua quang cdo gitra cac doanh nghiép cing nganh.

Tir khoa: quing cio, truyén thong sy kién, Danaevent, chién dich truyén théng, téi wu héa
quang cao
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Abstract:

The project "Solutions to Enhance Advertising Activities at Danaevent Event Advertising and
Communication Co., Ltd." thoroughly investigated and clarified the current state of advertising
operations at Danaevent Event Advertising and Communication Co., Ltd. Based on this, it proposed
solutions aimed at refining and improving advertising effectiveness, thereby contributing to the
company's business operations and brand development during the 2024-2029 period.

The project systematically presented the theoretical framework of advertising activities,
including concepts, roles, the advertising campaign design process, and factors influencing
advertising effectiveness. It elucidated existing issues in Danaevent's advertising operations, such
as uneven budget allocation and a lack of diverse communication channels. The proposed solutions
were approached based on a practical SWOT analysis, combined with multi-channel digital
advertising trends and customer behaviour segmentation. The project also put forth specific
solutions to enhance advertising activities, such as diversifying communication channels,
optimizing creative content on social media, tailoring messages to target audiences, and increasing
the use of technology in measuring advertising effectiveness. The research findings indicate that
Danaevent has made sound strides in its advertising operations; however, certain limitations persist,
including a restricted budget, media content that is not yet truly outstanding, and insufficient focus
on effectiveness measurement activities.

Scientifically, this project contributes to systematizing the theoretical foundations of advertising
activities within the event communication sector. Practically, the proposed solutions have the
potential to help Danaevent optimize advertising costs, increase brand awareness, and expand its
target customer market share. Future research directions could extend to applying Al technology in

optimizing advertising campaigns or comparing advertising effectiveness among peer businesses.
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